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villiam  L.  McLean,  Dead  In  80th  Year, 
Honored  By  Nation^  s  Press  Leaders 

Voprietor  of  Philadelphia  Bulletin  Spent  Whole  Life  as  Newspaperman,  Building  Weak  Daily  to 

Leadership  in  Circulation  and  Public  Confidence 


HILADELPHIA,  July  30. — William 
L.  McLean,  who  died  this  morning, 
ed  79  years,  at  his  Germantown  home, 
IS  during  his  36  active  years  as  pro- 
ietor  and  publisher  of  the  Philadelphia 
ietin,  one  of  the  dominant  influences 
n  modern  newspaper  publication, 
unning  public  office  and  other  business 
nnections,  and  with  a  marked  distaste 

•  personal  publicity,  he  was  intimate 
th  few  outside  of  the  Bulletin  organ- 
ition  and  the  great  national  newspaper 
ganizations  in  which  his  word  was 
werful. 

While  he  continued  to  the  end  as  the 
d  of  the  great  newspaper  he  had 
ilt,  Mr.  McLean  in  recent  years  had 
ned  much  of  the  executive  respon- 
ility  over  to  his  sons  Robert  and 
'illiam,  Jr.,  the  former  taking  his 
ther’s  place  as  a  director  of  the  Asso- 
iled  Press  in  1924.  Both  sons  and 
r.  McLean’s  daughter,  Mrs.  John  S. 
^illiams.  of  Hewlett,  L.  I.,  and  Mrs. 
obert  McLean,  were  at  his  bedside 
■hen  the  end  came  after  a  year’s  illness. 
-^The  funeral  will  take  place  Friday 
Vrrnoon  at  the  First  Presbyterian 
fciirch  of  Germantown,  of  which  Mr. 
JlcLean  was  a  trustee.  The  services 
1  be  conducted  by  the  Rev.  Dr. 
nuel  W.  Purvis,  and  interment,  which 
fill  be  private,  will  be  in  West  Laurel 
|ill  Cemetery. 

;  William  Lippard  McLean  was  born 
jay  4,  1852,  at  Mount  Pleasant,  near 
f  ijj'uuigh,  and  received  his  early  jour- 
4li»tic  training  on  the  newspapers  of 
it  city.  He  was  the  son  of  Mr.  and 
rs.  Robert  Caldwell  McLean,  who 
•me  of  families  long  identified  with 
iestmoreland  County  and  Western 
lennsylvania. 

Beginning  as  a  schoolboy  carrier  of 
Pittsburgh  Leader,  Mr.  McLean  won 
first  place  on  a  newspaper  payroll, 
in  his  20th  year,  John  W.  Pittock, 
fWisher  of  the  Leader,  made  him  a 
•fflitry  circulation  road  man.  Another 
his  early  tasks  was  preparation  of 
first  newspaper  almanac  published 
Pittsburgh,  a  forerunner  of  the  Bulle- 
Almanac  and  Year  Book  which  he 
hlished  years  later  and  which  is  now 
ly  recognized  as  an  authoritative 
cfence  work.  His  association  with 
Leader  took  him  through  all  depart- 
is,  laying  the  groundwork  for  the 
ough  task  of  upbuilding  he  was  to 
Ttake  in  1895  when  he  bought  the 
‘^ledelphia  Bulletin,  old  and  respected, 

*  decidedly  limited  in  circulation. 

Prior  to  that,  however,  he  was  for 
ny  years  secretary  and  treasurer  of 
^  Press  Company,  Ltd.,  through  which 
ivin  Wells,  Pittsburgh  iron  niaster, 

t.sd  the  Philadelphia  Press.  Mr. 
"tils  selected  young  McLean  on  the 
•f^.gth  of  his  Pittsburgh  record,  and 
pi878,  when  he  was  only  26  years  old, 
E  overtook  the  task  of  revivifying  the 
1^  Press  as  a  news  and  advertising 
*^■>5111,  with  remarkable  success, 
dn  1895  he  struck  out  for  himself  with 
^  purchase  of  the  Bulletin,  the  oldest 
fsung  paper  in  the  state.  In  the  first 
^  under  its  new  owner,  the  circulation 
I  w  Bulletin  rose  to  an  average  of 
copies,  with  a  high-water  mark 


of  103,825  on  Xov.  3,  1896,  the  day  the  reorganization  of  the  A.P.  as  a  New 
President  McKinley  was  elected.  This  York  cori)oration.  Mr.  McLean  engaged 
was  more  than  10  times  the  circulation  the  late  John  G.  Johnson,  leader  of  the 
at  the  date  of  Mr.  McLean’s  purchase.  Philadelphia  bar,  to  write  the  by-laws 


William  Lippard  McLean 


From  the  start.  Mr.  McLean  adhered 

to  the  policy  of  publishing  accurate  net 
circulation  figures,  a  practice  not  too 

common  35  years  ago,  and  his  policy 
was  rewarded  by  the  record  of  a  steadv 
uninterrupted  growth  month  by  month 
to  date,  when  the  paper’s  circulation  is 
in  excess  of  5(»0.(KK)  copies. 

He  was  elected  a  director  of  the  old 
Associated  Press  organization  in  1896, 

and  with  \’ictor  F.  Lawson,  of  the 

Chicago  Daily  .\cios,  he  was  active  in 


under  which  the  new  A.P.  was  to  oper¬ 
ate.  He  was  a  director  for  28  years, 
until  1924  and  was  active  in  all  phases 
of  the  Associated  Press  work  throughout 
that  period.  He  was  also  a  director 
of  the  American  Newspaper  Publishers 
Association  from  1889  to  1905. 

He  would  never  accept  public  office 
or  a  directorship  in  another  business, 
because  such  a  connection  might  hamper 
his  newspaper  in  printing  the  news  or 
commenting  on  events  of  the  day.  He 


regarded  as  a  public  trust  the  Bulletin’s 
freedom  to  criticize  anything  not  in  the 
best  interests  of  the  community. 

On  November  9,  1889,  Mr.  Mcl^an 
married  Miss  Sarah  Burd  Warden, 
daughter  of  the  late  William  G.  Warden. 
Mrs.  McLean  died  May  4,  1921,  on  her 
58th  birthday. 

They  had  four  children,  of  whom 
three  survive.  They  are :  Robert  Mc¬ 
Lean,  vice-president  of  the  Bulletin 
company,  who  succeeded  Mr.  Mcl^an 
as  a  member  of  the  board  of  directors 
of  the  Associated  Press;  William  L. 
Mcl^ean,  Jr.,  treasurer  of  the  Bulletin 
company,  and  Mrs.  John  S.  Williams, 
of  Hewlett,  L.I.,  the  former  Miss 
Sarah  Wells  McLean.  Their  eldest 
son.  Warden,  was  killed  at  the  age  of 
27  in  the  military  training  camp  at  Fort 
Oglethorpe,  Ga.,  on  June  29,  1917.  He 
was  a  lieutenant  of  infantry  and  was 
crushed  against  a  tree  while  marching 
with  a  battery  of  artillery  when  his 
horse  bolted  with  a  broken  bit. 

In  addition  to  his  sons,  Mr.  McLean 
associated  with  him  in  publishing  the 
Bulletin  his  brothers,  Robert  L.  McLean, 
former  treasurer  and  now  circulation! 
manager,  and  Charles  V.  McLean.  He 
is  also  survived  by  one  sister.  Miss 
Laura  McLean. 

A  slogan  identified  with  the  Mcl^ear* 
management  says:  “In  Philadelphia 
nearly  everybody  reads  the  Bulletin.” 
As  the  Bulletin  grew,  it  was  hinted  ir’ 
the  Bulletin  organization  that  the  word 
“nearly”  should  be  dropped,  but  Mr 
Mcl^ean  could  not  be  persuaded  to  make 
the  change.  He  insistetl  on  “nearly” 
even  when  the  circulation  became  550,()(X) 
a  day,  the  largest  Philadelphia  had  ever 
known. 

On  April  14,  1922,  the  Bulletin  cele¬ 
brated  its  75th  anniversary.  Mr.  Mc¬ 
Lean  received  congratulations  from  the 
President  of  the  United  States,  cabinet 
officers,  governors  of  states,  leaders  in 
business  and  religious  life  and  newspaper 
publishers  and  editors  from  coast  to 
coast,  ranking  the  Bulletin  in  the  fore¬ 
front  of  American  journalism. 

Mr.  McLean  disliked  scare  heads. 

“If  you  use  big  headlines  every  day, 
you  will  have  nothing  in  reserve  to  em¬ 
phasize  the  big  news  when  it  comes,” 
he  would  say.  He  opposed  overstate¬ 
ment.  He  objected  to  making  heroes 
out  of  criminals. 

“Treat  crime  as  loathsome,”  he  said. 

If  an  error  was  made,  it  was  his  rule 
that  correction  should  follow  im¬ 
mediately. 

Mr.  McLean  was  the  first  newspaper 
publisher  in  the  United  States  to  adopt 
the  automobile  as  a  distributing  medium. 
On  Novemt)er  22,  189*),  he  iMiugbt  two 
1  )aimler  electric  wagons — a  I'rench  in¬ 
vention — and  placed  the  Bulletin  “on 
sale”  at  the  most  distant  point  of  the 
city  within  30  minutes  after  leaving  the 
presses. 

Mr.  .\fcla;an  was  a  memf)er  of  numer¬ 
ous  clubs,  and  t(K)k  an  active  interest 
in  social  aiul  philanthrt)pic  movements. 
In  May  of  last  year,  it  was  announced 
that  he  had  given  $100,000  for  a  heroic 
statue  of  Benjamin  Franklin  for  the 
(Continued  on  page  43) 
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PICTORIAL  REVIEW  FIGHTS  TEXAS  LAW 

ON  HOUSE-TO-HOUSE  CANVASSING 

Federal  Court  Denies  Appeal  Against  Anti-Peddling  Ordinance 
of  Dallas  Suburb,  Which  Requires  Police  Permit  and 

$500  Bond  from  Solicitors 


^HE  Pictorial  Review  Company  of 

New  York  last  week  was  denied  an 
appeal  in  the  Federal  Court  at  Dallas 
when  it  sought  to  restrain  Highland 
Park,  a  suburb  of  Dallas,  from  enforcing 
an  ordinance  which  strikes  at  magazines 
and  Other  forms  of  house-to-house  selling. 
The  Pictorial  Review  appeal  came 

from  the  state  courts,  and  was  made  in 
the  interest  of  one  of  the  magazines' 
subscription  men  who  had  been  arrested 
for  obtaining  subscriptions  in  Highland 
Park.  The  magazine  company  was  de¬ 
nied  the  appeal  which  was  made  on  the 

ground  tliat  the  Highland  Park  ordin¬ 
ance  placed  an  undue  burden  upon  inter¬ 
state  commerce.  The  case  has  been 

returned  to  the  state  courts. 

This  case  has  caused  wide-spread  at¬ 
tention  in  the  state,  and  the  initial  suc¬ 
cess  of  Highland  I’ark  in  upholding  its 
anti-peddling  ordinance  has  caused  much 
optimism  in  other  towns  which  wish  to 
pass  ordinances  directed  at  petldlers. 
Tlie  City  Attorney  for  Highland  Park 
has  received  letters  from  interested  muni¬ 
cipalities  asking  for  copies  of  the 
ordinance,  and  it  seems  that  many  other 
towns  in  the  state  might  in  the  near  fu¬ 
ture  pass  ordinances  along  the  lines  of 
the  Highland  Park  ordinance. 

The  Highland  I’ark  ordinance  has  l)cen 
in  effect  since  XovemlKT.  192*1.  hut  the 
recent  attack  made  against  it  hy  tlic  Pic 
torial  Review  Company  was  tlic  first  in¬ 
stance  in  vvliicli  tlic  ordinance  lias  been 
questioned. 

Tile  Higliiaiid  I’ark  ordinance  requires 
that  eacli  solocitor  selling  giMxls  for  fu¬ 
ture  delivery  in  tlie  town  obtain  from  the 
chief  of  police  a  written  jK-rmit  to  caii- 
va.s.s  in  the  town,  tints: 

“.Any  iHTSon  desiring  to  ntake  a  house 
to  house  canvass  in  the  Town  of  lligh- 
land  Park.  lexas,  to  solicit  orders  for 
go<Kls.  ware-,  niercliandise.  snhscriptioiis 
to  ntagazines  and  new  siiajKTs,  plioto- 
graphs  to  be  taken  in  tlie  fiitiire,  or  any 
article  for  future  delivery  shall  make 
written  application  for  a  perniit  ,so  tt)  do 
to  the  Chief  of  Police  of  the  'Town  of 
Highland  Park,  Texas,  wlticli  application 
shall  show  the  name  and  address  of  per¬ 
son.  firm,  or  coriH>ration  which  lie  r<  p- 
resents,  and  the  kind  of  goods  offered  for 
sale,  and  whether  siicli  applicant  upon 
any  such  order  will  deniattd.  accept  or 
receive  payment  or  deposit  of  money  in 
advance  of  final  delivery,  and  tlie  ixTiod 
of  time  such  applicant  wishes  to  solicit 
in  the  Town.’’ 

In  the  event  the  solicitor  will  receive 
a  paj'ment  of  money  before  final  delivery 
of  giKHls.  the  ordinance  reipiires  that  the 
solicitor  post  a  Innid  in  the  amount  of 
$500.  This  rifpiirement  in  the  ordinance 
reads : 

"If  the  attplication  shows  that  such 
applicant  will  receive,  demand  or  accept 
payment  or  deposit  of  money  in  advance 
of  final  delivery  of  article  sold,  then  .said 
application  shall  he  accompanied  hy  a 
bond  in  the  penal  sum  of  $,s00.(K)  exe¬ 
cuted  hy  a  surety  company  licensed  to  do 
oiisines'.  in  Texas,  or  hy  two  financially 
rcsfxiiisihle  owners  of  property  situated 
in  Texas  subject  to  execution  of  value 
in  double  the  amount  of  .said  bond." 

Since  most  of  the  local  house-to-house 
peddlers  work  on  the  down-pavment  or 
depo'it  plan,  the  ordinance  has  done 
much  to  ebminate  the  liouse-lo-liouse 
man  from  Highland  Park. 

Highland  Pa^k  has  contended  that  the 
ordinan.-c  is  directed  at  the  dishonest 
Solicitor,  and  that  the  onlaiance  diH's  not 
impose  an  undue  hurdcTi  upon  interstate 
commerce.  In  maintaining  this  conten¬ 
tion,  the  town  says  that  since  there  is  no 
fee  attached  to  obtaining  a  license  to 
solicit  in  the  town,  and  that  sitice  no 
bond  is  reniiired  except  wdien  the  solici¬ 
tor  will  accept  a  down-payment  1)efore 
final  delivery  of  goods,  the  ordinance 
does  not  interfere  with  business  opera¬ 
tions  conducted  through  interstate  com¬ 
merce. 


The  ultimate  outcome  of  the  case  is 
not  known  at  this  time,  but  an  interview 
with  the  Highland  Park  City  Attorney 
disclosed  the  fact  that  Highland  Park 
expects  more  pressure  to  Ije  brought 
against  the  ordinance.  Highland  Park, 
in  view  of  this  assumption,  will  revise 
certain  parts  of  the  ordinance. 


POST  REWARDS  FOR  GUNMEN 

N.  Y.  American  Offers  $10,000  and 

World-Telegram  $5,000  in  Hunt 

Two  New  York  city  newspapers  this 
week  offered  rewards  for  information 
leading  to  the  arrest  and  conviction  of 

the  person  or  persons  responsible  for 
the  shooting  of  five  children,  July  28,  on 
East  107th  street. 

Tlie  children,  one  of  whom  died  as  a 
result  of  wounds,  were  victims  of  panic 
and  (MHir  aim  among  (Kcupants  of  an 
automobile  who  evidently  were  attempt¬ 
ing  to  put  someone  in  the  iicighhorhotKl 
"on  the  spot.” 

Xi'zv  York'  American  offered  $10,0(K) 
and  H’orld-Tcicfirain  $5,01X).  The 
.American  offered  the  reward  “in  sup¬ 
port  of  the  imhlic  demand  that  the  crim¬ 
inal  responsible  for  this  shocking  and 
outrageous  crime  lie  brought  to 
justice.” 

The  World-Telegram  in  announcing 
its  reward  offer,  published  a  four-coliimn 
cartoon  by  Rollin  Kirin'  on  jiage  one, 
showing  tlic  circumstances  surroimdihg 
the  crime,  and  titled,  “It  might  have  been 
yctur  child." 

DROPS  BIG  LEAGUE  TRAVELING 

Chicago  News  Will  Get  Chicago  Base¬ 
ball  News  from  Correspondents 

Tlic  Cliieaiio  Daily  Xczes  has  discon- 
tiniKsl  sending  a  baseball  writer  with  the 
f  'liicago  big  league  clubs  on  out-of-town 
games. 

The  News  will  now  follow  the  prac¬ 
tice  of  tlie  Chicano  lizciiiii;)  I’ost  and 
Chicago  Daily  Times  in  obtaining  news 
on  out-of-town  games  in  which  the  ('nbs 
.md  White  Sox  iiarticipate  from  local 
corresiH  indent  -  in  otiicr  cities,  Howard 
Mann,  Daily  Xews  sports  editor,  an- 
n<  mneed. 

The  Chicano  T.zyninn  American,  the 
Chicano  firrahl  C-  T.xaminer  and  the 
('hi’0’'o  1  ribunc  wilt  cotitinue  sending 
slieci  il  rejiresiMitatives  with  the  Chicago 
teams  when  they  travel. 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  10-14 — Press  Congress  of  the 
World,  regional  meeting,  Mexico 

City,  Mexico. 

Aug.  Western  Daily  News. 

paper  Advertising  Managers'  Assn., 
Jasper  Park,  Alberta,  Canada. 

Aug.  13-14 — Alabama  Press  In¬ 
stitute,  Alabama  Polytechnic 
Institute. 

Aug.  17-19— Georgia  Press  Assn., 

Dalton,  Ga. 

Sept.  18-19 — New  York  State  Pub¬ 
lishers’  Assn.,  Hotel  Sagamore,  Lake 
George. 


TWO  WRITERS  GOING  TO  BERLIN 


M.  Farmer  Murphy  and  Robert  Barry 
Get  European  Posts 

especial  to  Editor  &  Publisher) 

Washington,  U.C.,  July  3(). — Two 
Washington  correspondents  will  leave 
soon  lor  posts  in  Berlin. 

M.  Farmer  Murphy,  of  the  local 
bureau  of  tlie  Baltimore  Sun,  will  leave 
late  next  week  for  the  German  capital, 
and  Robert  Harry  will  sail  "very  soon" 
to  represent  Universal  Service  in  the 
same  city. 

The  Sun.  in  the  past,  has  niaintainetl 
hut  one  correspondent  in  Europe — at 
London,  hut  recent  news  developments 
in  (iermany  prompted  the  plan  to  send 
an  additional  news  man  there. 

I’arry,  who  represented  the  Xeze  York 
lireninq  World  here  until  its  recent 
demise,  will  go  to  P«erlin  on  his  first 
•issigiiment  for  the  Hearst  organization. 

PRICE  MILL  SHUT  DOWN 


Suspension  for  3  or  4  Weeks  Only - 

Employes  Shifted  to  Kenogami 

(Hy  tclcprapb  to  Editor  &  Publisher) 
Montki  ai.,  (Juc..  July  .10 — Lower  de¬ 
mand  for  newsprint  and  consequent 
shortage  of  orders  has  necessitated  the 
rlosiire  of  the  Riverhend  mill  of  Price 
Prothers  &  (.'o..  for  three  or  four  weeks, 
the  Tinaneial  Post  announces.  It  is 
stated  that  most  of  the  employes  will  he 
transferred  to  the  Kenogami  mill  so  that 
the  existing  imemployment  situation  will 
not  lie  .aggravated. 

The  Kivertiend  mill  is  the  most  recent 
addition  to  the  Price  newsprint  plant. 
I’luilt  in  1‘125,  it  was  enlarged  in  1926 
and  in  the  earlv  part  of  1929  capacity 
was  donhied,  liringing  output  to  480  tons 
daih'.  This  compares  with  a  daily 
canaeity  of  5.s0  tons  at  tlie  Kenogami 
unit. 
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KANSAS  UTILITIES  CUTl  O 

RATES  14,  15  PER  CENT  I  1 


Action  Comes  >Veek  After  Ssit 
Against  Kansas  City  Star  by 

Doherty,  Whose  Companies 

Maintain  Old  Schedules 


The  fight  by  Gov.  Harry  VV’oodring  oi 
Kansas  to  bring  aliout  a  reduction  in 
utility  rates  in  that  state  showed  results  i 
last  week  when  gas  and  electric  rates  »f^ 
fecting  271  communities  were  cut  by  four 
companies  controlled  by  the  Nortj; 
American  Light  &  Power  Company,!!; 

Insull  corporation.  The  state  public  mill. 

ties  commission  informed  the  govenjoT 
that  the  a\erage  reduction  in  eiectric 
rates  was  15  i>er  cent  and  14  per  cent  u 
gas  charges. 

d'his  action  by  the  Insull  utility  group 
followed  by  about  a  week  the  filing  oj 
suit  against  the  Kansas  City  Star  and 
three  of  its  directors  by  Henry  L.  Do. 

herty,  asking  for  12  million  dollars  libe! 
damages.  So  far  none  of  the  gas  ami 
electric  power  conqianies  controlled  bi 
Doherty  has  filed  a  schedule  of  lower 
rates. 

Doherty's  recent  attack  on  Gov.  Wood¬ 
ring  and  the  Star,  which  preceded  filing  oi 
the  suit,  was  the  result  of  a  long  cam 
paign  to  bring  aliout  a  reduction  in  ga* 
rates.  The  fight  had  centered  on  Doherty 
because  he  controls  the  greatest  share  oi 
the  natural  gas  business  in  Kansas  anc 
.Missouri. 

Following  the  filing  of  the  new  schol 
ules  by  the  North  American  conipanie-. 
(iovernor  W'oodring  made  this  statement 

“The.se  companies  are  to  he  congratu¬ 
lated  for  tlieir  voluntary  reduction  in  ga- 
and  electric  rates.  It  shows  that  this  i- 
one  corporation  which  is  trying  nobly  t 
meet  the  situation  in  Kan.sas.  Its  offi¬ 
cers  sec  and  realize  the  economic  enr 
ditions  in  the  state  and  are  trying  to  hel; 
the  situation  as  much  as  they  can. 

“It  should  he  rememhered  that  ever 
before  the  cut  was  made,  the  rates  i . 
this  group  were  lower  than  those  charger 
!>y  the  Doherty  interests,  whicli  we  art 
trying  to  have  reduced." 


ANOTHER  SUIT  AGAINST  STAR 


Alleging  Libel,  Dr.  B.  Clarke  Hydt 

Seeks  $300,000  from  K.  C.  Paper 

Dr.  I).  Clark  Hyde,  defendant  in  Kar 
sas  City's  most  .sensational  murder  cast 
filed  suit  against  the  Kansas  City  Sic 
last  week,  alleging  lilK’l  and  askiny 
S.J  M).(HK)  dtimages.  Hyde  was  trier 
twenty  years  ago  for  the  murder  of  foL 
Thomas  11.  Swope,  capitalist  and  phil¬ 
anthropist,  who  was  Hyde’s  father-in 
l.iw.  Once  convicted,  Hyde  apixalcd  anc 
was  granted  a  new  tri:d.  The  cast 
tigainst  him  dragged  along  until  it  wa- 
stricken  from  tlie  docket  as  a  result  o: 
one  mistrial  and  a  hung  jury.  In  recen' 
years  lie  has  been  living  at  Lexington. 
Mo.,  ;md  the  libel  suit  is  the  result  « 
an  article  written  two  years  ago  hy  A.  F 
Macdonald,  who  interviewed  Hyde. 

.A  coincidence  in  tlie  case  is  that  th 
same  three  directors  of  tlie  Kansas  Cit; 
.Star  who  were  named  in  Henry  L 
Dolierty's  12-million-dollar  libel  sui^*^- 
made  defendants  in  Hyde's  petition 
Tliey  are  (ieorge  R.  I.ongan,  presided 
and  general  manager ;  Roy  .A.  Robert- 
managing  editor,  and  Fred  C.  Trigf 
Kansas  editor.  The  inclusion  of  tlx 
last  named  in  the  action  has  not  beet 
explained. 

The  attorney  for  Hyde  is  Henry  - 
Julian,  who  sued  the  Star  years  ag' 
when  it  was  edited  by  the  late  William 
Kockhill  Nelson.  At  that  time  he  vdi 
represented  by  James  .A.  Reed,  who  alsf 
was  the  special  prosecutor  in  the  tm 
(>f  Hyde  for  the  Swope  murder.  No* 
Senator  Reed  is  one  of  the  Star’s  coun¬ 
sel  in  the  Doherty  libel  suit  and  is  being 
opposed  in  that  case,  among  others,  b) 
R.  R.  I’rewster,  who  formerly  *'>■ 
Hyde’s  attorney  and  opposed  Rced  in  his 
last  race  for  the  senate  in  Missouri. 


CUTS  STREET-SALE  PRICE 

The  .Mobile  Nezvs-Item  has  reduce^ 
the  price  of  its  daily  edition  from  3  to  - 
cents. 
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PERMANENT  FREE  PRESS  UNIT  ORGANIZED 


Committee  of  1 12  Newspapermen  Is  Selected  at  Meeting  With  Board  of  Governors  of  Thomas  Jefferson 

Memorial  Foundation — Celebration  Planned  at  Monticello  in  October 


APERMAXEXT  organization  with  an 
important  public  program  of  empha¬ 
sizing  the  fact  and  principle  of  freedom 
of  the  press  was  formed  in  New  York, 
July  30.  when  members  of  the  board  of 
got4mors  of  the  Thomas  Jefferson  Memo¬ 
rial  Foundation  met  with  new's])apernicn 
on  board  the  He  Ue  France  in  Xew  York 

harbor. 

The  appointment  of  a  committee, 
known  as  the  Freedom  of  the  Press  Com¬ 
mittee  of  the  Thomas  Jefferson  Memorial 
Foundation,  composed  of  1 12  newspaper¬ 
men,  all  of  whom  have  accepted  the  ap¬ 
pointments,  was  announced. 

G)l.  Kotert  R.  McCormick,  publisher 
of  Chicago  Tribune  and  one  of  the  fore¬ 
most  exponents  of  a  free  press,  is  the 
honorary  chairman  of  the  committee,  and 
Gautie  G.  Uowers,  formerly  an  editor 
of  the  A'ctt'  Vork  U'orld  ami  now  a  syn¬ 
dicated  columnist  on  the  Xrtu  York  live¬ 
ning  Journal,  is  the  active  chairman. 

Vice  chairmen  are  Marlen  E.  Pew, 
editor  of  Editor  &  Pi  ui.ishkr,  and  Erank 
Parker  Stockbridfre,  editor  of  Aiucricaii 
Press..  Eilniorc  I.cffingwell,  secretary  of 
the  memorial  foundation,  is  s,ecretary  of 
the  committee. 

It  was  announced  at  the  meeting  that 
the  committee's  first  function  will  he  to 
sponsor  a  celebration  of  tlic  victory  re¬ 
cently  won  I)y  the  press  when  tlie  United 
States  Supreme  Court  held  the  notorious 
Minnesota  “irag”  law  unconstitutional. 
This  will  he  held  Octolicr  20  at  the  old 
Jefferson  home,  Monticello,  near  Char¬ 
lottesville,  \'a.  Editors  and  imhlishers 
from  all  over  the  country  will  attend. 
Col.  McCormick  will  make  tlie  principal 
address  on  this  date,  America's  first 
“Free  Press  I  lay." 

A  room  in  the  famous  Jefferson  man¬ 
sion  will  he  dedicated  to  tlie  ideal  of  a 
free  press  in  tlie  name  of  Thomas  Jef¬ 
ferson. 

Speakers  at  this  week’s  meeting  reiter¬ 
ated  the  need  for  a  day  and  a  jilace  to 
focus  pulilic  attention  of  the  free  press 
principle  as  cstahlished  hy  the  "I'ather 
of  Democracy,"  especially  in  view  of  the 
fact  that  four  menilx'rs  of  the  United 
States  Supreme  Court,  the  hcnch's  full 
minority,  were  in  favor  of  letting  Minne¬ 
sota's  newspaper  suppression  law  stand 
and  establishing  a  precedent  in  contra¬ 
diction  to  the  Jefferson  code. 

The  five  to  four  decision,  Mr.  Pew 
said,  clearly  reveals  "the  high  jirinciple 
of  Jefferson  is  menaced.’’ 

Mr.  Powers  outlined  the  importance  to 
the  nation  of  the  work  to  he  done  in 
stirring  up  piihlic  interest  in  the  Jeffer¬ 
sonian  _  principle,  and  Mr.  .Stockhridge 
told  of  present  and  jiast  encroachments 
on  the  free  press  of  .America. 

fol.  McCormick  could  not  he  jircscnt 
at  the  meeting,  h'elieitations  were  ex¬ 
changed  with  him,  however,  from  the 
ship  by  telephone  to  Chicago.  Officers 
of  the  Memorial  h'mmdation  told  how 
they  would  cooperate  with  the  committee. 

The  plan  of  the  I'oitndation  is  to  in¬ 
stitute  a  "Hail  of  Eamoits  Ideals”  at 
Monticello,  where  a  room  will  he  set 
aside  to  perpetuate  outstanding  Jefferson¬ 
ian  creeds.  The  freedom  of  the  press 
room  is  the  first  of  these.  Dr.  George 
J.  Ryan,  president  of  the  Pioard  of  I-'.dii- 
cation  of  New  York  City,  and  a  memher 
of  the  Foundation's  Hoard  of  (iovcrtiors, 
Slid  the  suggestion  of  the  free  press  room 
was  first  made  by  Richard  J.  h'innegan, 
^itor  of  Cliicaiio  Daily  Illustrated 
Timc.r.  and  that  afterwards  ‘'leading  edi¬ 
tors  and  publishers  throughout  the  coun¬ 
try  voiced  their  hearty  approval.” 

The  personnel  of  the  h'oundatinn's 
freedom  of  the  press  committee,  besides 
those  already  mentioned,  follows: 

\\illis  I.  .Abbot,  Chrirlian  Science 
■noiiitor;  Robert  \V.  Itingham,  Lnuisvillr 
^ouricr-Jnurnal ;  William  P.  Pcazell, 
School  of  Journalism.  Columbia  I'ni- 
y,^®hy;  John  Stewart  Bryan,  Richmond 
('a.)  News-Leader ;  E.  G.  Burkam, 
Dayton  (O.)  Herald;  Harry  Flood 


Byrd,  Winchester  (Va.)  livening  Star; 
.Arthur  Capper,  Kansas  City  (Kan.) 
Kansan;  \\’.  H.  Cowles,  .S'/’oA-aiie 
(Wash.)  Kfokcsnian  Kez'iew;  l.eigh 
1  )aiieiiherg,  Bridgeport  (Conn.)  Herald. 

Also  Josephus  Daniels.  A(i/ef<//i  (X.C.) 
Sen's  ami  Obsen’er;  Cliarles  M.  Day, 
Sioux  Tolls  (S.D.)  Argus  Leader;  G.B. 

Dealey,  Dallas  (Tex.)  Journal;  Richard 
J.  Finnegan,  Chicago  Illustrated  Times; 
Frank  P.  Glass,  .Montgomery  (Ala.) 
Advertiser;  Krncst  Cirnening,  Portland 
(Me.)  A’nt’j;  Victor  H.  Hanson,  Birm¬ 
ingham  (Ala.)  Ncxi'S;  Charles  ti.  Hcm- 

eiiway,  Hartford  (Conn.)  Times;  Arm¬ 
stead  R.  Holcombe,  Sew  York  Herald 
Tribune;  Clark  Howell,  Sr.,  Atlanta 

Constitution ;  Frank  Ci.  Huntress.  San 
Antonia  (Tex.)  E.r  press;  Carl  W. 
Jones,  .Minneafolis  Journal;  Charles  1-. 
Knight,  Akron  Beacon  Journal;  H.  A. 
Lawson,  Boise  (Ida.)  Capital  Xt~tes. 

Also  Walter  Lippmann,  .\eze  York 
Herald  Tribune ;  Eugene  Lorton,  Tulsa 
(Okla.)  World;  Erank  Mason,  pres¬ 
ident,  International  Xews  Service; 
Julian  S.  Mason,  A’cjc  )'ork  Jiirning 
I'ost;  ivdward  J.  Meeman.  Kno.vville 
(Tenn.)  A'ezes-Scntinel :  h.  A.  Miller. 
.South  Bend  (Ind.)  Tribune:  George  F. 
Milton,  Chattanooga  (Tenn.)  .\ezes: 
Lea  M.  Nichols,  prcsiileiit.  National 
Editorial  Association.  Bristol,  Okla.; 
Col.  Xorris  G.  Osborn,  .Vcii'  Haven 
(Conn.)  Journal  Courier;  \V.  E.  Page, 
(  olumbus  ((ia. )  Ledger;  jolin  Park. 
Raleigh  (X.C.)  Times;  luigene  W. 
P.irsons,  A’lTi’  )'ork  Jizeuiiig  Craphie: 
I'rank  I-.  Perrin.  Christian  Seienee 
.Monitor;  Stuart  11.  Berry.  .Idrian 
(Mich.)  Telegram :  Charles  11.  Prisk. 
Pasadena  (Cal.)  Star-Xezes;  Iv.  Laii- 
.sing  Kay,  St.  Louis  Clohe  Demoerat : 
i'.lzev  Roiierts,  St.  Louis  Star;  John  ('. 
Shaffer,  Indianapolis  Star;  Maurice  S. 
Sherman,  Hartford  (Conn.)  Courant; 
I'rank  B.  Slmtts,  .\litimi  (h'la.)  Herald; 
!•'.  J.  Stackpole.  Harri.sbnrg  (Pa.)  Tele¬ 
graph;  Oscar  StaiitTer,  Arkan.sas  C  ity 
(Ark.)  Traveler;  J.  Hale  .Steinm:in, 
Lan caster  (Pa.)  Intelligencer  Journal; 
Hulhert  Taft,  Cincinnati  'Times  Star; 
h'rederick  1.  Thompson,  .Mobile  (.Ala.) 
Register;  .\rthur  11.  X'aiidenherg,  (irainl 
.b’apids  (Mich.)  Herald;  S.  .S.  Wallace, 
Jr.,  Buffalo  'Times-  Charles  A.  Wehh, 
.Isbeville  (X.C.)  'Times. 

.Also  William  .Mien  White,  limPorio 
(Kan.)  (iavelle;  W.  G.  Xiid-rson,  Win- 
field  (Kan.)  Courier;  Hugh  A.  Barn¬ 
hart,  Rocbesler  (Ind.)  Xezes  Sentinel; 


W.\siiin(;to.\,  D.C.,  July  30. — Within 
a  few  days  after  Xclson  Romisevell.  puh- 
li.shcr  of  the  Panama-.  Imerican  at  (,'olon 
n  tile  central  American  country,  opened 
a  Washington  bureau  for  his  newspaper 
lie  furnished  Washington  correspondents 
with  one  of  the  best  hot  weather  stories 
they  have  had  in  a  long  time. 

His  oiien  charge  that  the  I’nited 
States  government  through  its  ownership 
of  the  Panama  Railro;!!!  collected  rents 
from  breweries,  saliKins  and  brothels  in 
the  city  of  Colon  threw  Secretary  of 
W  ar  Hurley  into  a  rage  before  scarcely 
anyone  knew  publisher  Rounsevcll  was 
in  the  city. 

As  a  result  the  next  W^ar  Dciiartment 
press  conference  wound  up  in  a  coll<H|uy 
between  Secretary  Hurley  and  Roim.s’e- 
vell,  with  the  former  insisting  that  the 
ouesiion  was  entirely  one  of  sovereignty 
since  the  city  of  Colon  is  not  in  the 
(  anal  /one  and  is  policed  by  Panama. 
The  store  was  given  wide  circulation. 

The  Panama-.American  is  the  only 
daily  publication  in  I^atin  America  to 
maintain  its  own  Washington  hurcan. 
Rounsevcll  has  come  here  himself,  he 
savs,  because  he  believes  a  little  more 
color  in  news  dispatches  sent  to  either 
continent  from  the  other  would  tend  to 


C.  Robert  Bellati,  Blacku'cU  (Okla.) 
iritjiine;  L.  R.  Blackman,  Moline  (Ill.) 
Dispatch;  Stephen  Holies,  Jancsz’illc 
(  W  IS. )  t;accttc;  H.  Galt  Braxton, 
Kinston  (N.C. )  Tree  Press;  Mrs. 
Cammilla  L.  Breazeale,  Natchitoches 
(La.)  Hiller  prise;  Mrs.  Charles  E-. 
Brown,  Cordcic  (Ga. )  Dispatch;  C.  C. 

Carlin,  Jr.,  .ile.vandria  (Va.)  Gazette; 
Herbert  S.  Case,  Munsing  (Mich.) 
.\'ews;  E.  P.  Chase.  .-Ilian  tic  (la.) 
A'ezos  Telegraph ;  M.  R.  Chessman, 
.Istoria  (Ore.)  .dslorian  Budget;  C.  S. 
Cixldington,  Cedar  Tails  (la.)  Record; 

Thomas  I.  Comerlord,  Kingston  (X.Y.) 
Leader;  Herbert  M.  iJaviilson,  Daytona 
lieach  (Ela. )  .Xews  Journal;  J.  C.  De- 

nious.  Dodge  City  (Kan.)  Globe;  R.  X. 
Dosh,  Deala  (Fla.)  Star;  I.  T.  Fain, 
1 1  endersoni'ille  (N.C.)  'Times  A'czes; 
John  C.  Gorman.  Princeton  (Ind.) 
Democrat;  Boyd  Gurley,  Indianapolis 
Times;  R.  P.  HapgiKKl,  Bradford  (Pa.) 
.Star  ICeeord ;  l-'rederiek  P.  Hall,  James¬ 
town  (N.V.)  Journal;  Julian  Hall, 
Dolliaii  (.\la. )  Logie :  Russell  E.  Hess. 
Logan  (Utah)  Journal;  J.  E.  Hijiplc, 
Pierre  C'^.D. )  Capital  Journal;  J.  L. 
Horne,  Ja..  h'oeky  .Mount  (X.C.)  Tele¬ 
gram;  W  ;ilter  E.  Hiihhard.  (iardner 
(Mass.)  .Xezes;  ,\)>e  Hiirwitz.  Reading 
(I’a.  )  Times;  Geneii  Htise,  Xorfzdk 
iXel). )  A  i’ti'.t.'  Biriiey  lines,  Columbus 
(Miss.)  Commercial  J>  is  patch. 

.\nd  Harold  B.  lolmson,  Walertown 
(X.V.)  l  imes;  ( ).  E.  .'ones,  Ralesville 
(  \rk. )  Record;  IC  E.  Keister,  Stras- 
burg  (  \'a. )  .X  i’ii'.v.'  W.  B.  Kelly,  .Safford 
(.Ariz.)  Graham  Couuly  Guardian;  L. 

D.  Leavitt.  Lz-ansloii  (HI.)  .Vrte.f  litde.v; 
(  lareiice  I.  Leigliton.  (Iszergo  (X.V.) 

I  'albidinm  Times;  Melvin  Ostnttcr, 
I'olitml’iis  (Ind.)  Repiiblie<i)i ;  John  P. 
S.  Mahoney,  l.ozereiiee  (Mass.)  'Tele¬ 
gram;  Charles  P.  Manship,  Baton 
Rouge  (La.)  Times  and  .  hh'oeale ;  Paul 
.\.  Martin.  Lansing  (Mich.)  Stale  Jour- 
mil;  Ted  McDowell,  Beeh’ley  (W.  \a.) 
Tost  Herald;  ('arl  Miller,  Texarkana 
(.\rk.)  .Xezes;  C.  M.  Morrison.  Pbila- 
drlpbia  Public  Ledger;  Tom  R.  Phillips, 
Holdenville  (()kla. )  Xezes;  Bernard 
Postal,  Jewish  Telegraiih  .Agency,  Xew 
X'ork :  Victor  J.  Robertson,  San  Tran- 
eiseo  Commercial  .Xezes;  T.  E.  Sharp, 
Memphis  Press  .Scimitar;  W.  W. 
Sniiick,  Waterboro  (S.C.)  Press  and 
Si.miltird;  Oscar  1..  Stevens,  (hiincy 
(Mass.)  Patriot  Ledger;  I'..  Robert 
Stevenson.  Waterbiiry  (Conn.)  Republi- 
eoii ;  lames  E.  Stiles,  Rm  ht'ille  Center 


increase  new  interest  and  understanding 
1  Pan- America. 

Rounsevcll,  an  American  who  has 
been  in  l,atin  America  since  1014, 
entered  the  newspa))er  business  with  the 
West  Coast  Leader,  an  Ivnglish  news- 
pajicr  in  Lim:i,  Peru,  in  1022,  ;it  the  age 
of  45.  Two  years  later  he  went  to 
ilolivia  as  a  representative  of  th;it  pajicr, 
hilt  still  later  in  1024,  he  went  to  \  al- 
piiraiso,  Chile,  where  he  purchased  the 
South  Pacific  .Mail,  an  old  British  news¬ 
paper  jiuhlished  there. 

He  piihlishcd  this  pajicr  for  nine 
months,  going  to  Panama  at  the  end  of 
that  period  to  found  the  now  defunct 
Panama  'Times,  a  weekiv.  Later  he 
ffiunded  the  Panama-.American  and  com- 
hined  it  with  the  Times. 

Rounsevcll  claims  his  newsiiaper  had 
a  big  hand  in  the  revolution  of  last  Jan¬ 
uary,  and  points  to  the  fact  that  the 
first  editor  of  the  .Spanish  section  of  the 
Panama-.American  was  later  provisional 
president  of  the  Rt public  and  is  at  pres¬ 
ent  I’anama  minister  to  the  United  States. 

The  visiting  luihlishcr  claims  his 
newspaper  is  the  only  one  in  the  hemis¬ 
phere  printed  on  the  Pacific  coast  every 
morning  and  read  at  breakfast  tables  on 
the  Atlantic  coast  the  same  day. 


(X.V.)  .Xassaii  Reviete;  Wilbur  E. 
Sutton,  .Mnncie  (Ind)  Press;  J.  H. 
Sweet,  Xebraska  City  (Neb.)  Xezvs 
Press;  Walter  Walker,  Grand  Junction 
(Ctil.)  .Sentinel;  Jack  Williams,  ll'ay- 
cross  (Ga.)  Journal  Herald,  and  M.  L. 
Wilson,  Coliiso  (Cal.)  Herald. 


ARGENTINE  PRESS  GAG 

TIGHTENED  AGAIN 

Closure  Ban  on  Two  Dailies  Lifted 
but  Publishers  Are  Threatened  if 

They  Print  "Molesting”  News — 
Chile  Suspends  La  Nation 

Newspapers  in  Argentine  carry  little 
political  news  these  days,  although  the 
political  situation  in  the  country  is  acute. 

The  reason  is  that  Provisional  Pres¬ 
ident  L'rilnirti  has  tightened  up  on  the 
already  severe  governmental  censorshii) 
of  the  press. 

He  lillt'd  the  clo.sure  hau  on  two 
Socialist  dailies  in  Buenos  Aires  this 
week--/.iJ  I’angiiardia  anil  Socialisla 
hide  pendente-  hut  the  Prelect  of  Police 
immediately  notified  the  editors  that  the 
papers  can  appear  only  provided  they 
piililish  nothing  that  can  "molest”  the 
provisional  government.  In  ease  they 
do  not  live  up  to  the  government's  rc- 
(|uirements,  the  Prelect  told  the  editors, 
lliey  would  he  sent  to  prison.  I’nlilica- 
tion  of  l,;i  X’anguardia  has  not  been  re¬ 
sumed.  its  directors  deimirring  until  they 
have  a  more  concrete  delinition  of  "mo¬ 
lesting"  news. 

The  (iress  eeiisorshiii  has  heeotiio  ex¬ 
tremely  rigid,  a  s(ieeial  cable  to  the  A’cie 
York  I  inies  said  July  .X),  ;iiid  nothing 
of  a  political  nature  c;in  he  imhlished 
without  the  (irevions  approval  of  the 
Prefect  of  Police,  under  threat  of 
closure.  Rather  than  seek  this  aiiproval 
some  of  the  most  important  pajiers  are 
making  no  reference  to  the  political  sit¬ 
uation  ;md  pnhlishing  only  President 
I'rihnru's  views  :is  exiiressed  in  official 
Statements. 

The  new  (  hilean  government  an- 
ronneed  tliis  week  that  the  newsp:iper  J.a 
Xacion.  imhlished  l.itely  as  a  government 
organ,  will  he  temiiorarily  suspended. 
The  suspension  was  effective  Inly  2S. 

ALABAMA  LAW  SIGNED 

McDowell  Bill,  Now  Law,  Liberalizes 
State  Libel  Statutes 

(  S/'ci  iii/  til  Kiiiri)K,'l  I’rni.isiii k) 

Mon  ri.oMi.nv.  .Ai..\..  July  2.S. — Gov¬ 
ernor  Benjaniiii  M.  Miller  today  signed 
the  McDowell  libel  law  hill,  passed  hy 
the  House  and  .Senate  last  week.  The 
Alabama  Legislature  adjourned  sine  die 
early  .Sunday  morning. 

The  McDowell  liill  liberalizes  the  state 
libel  laws,  providing  that  malicious  in¬ 
tent  shall  he  proved  before  a  libel  verdict 
can  be  returned.  It  heconies  effective 
immediately. 

The  publication  “of  a  fair  and  impar¬ 
tial  report  of  the  return  of  an  indictment, 
issuance  of  a  warrant,  arrest  of  a  person, 
filing  of  an  affidavit,  any  document  in 
criminal,  civil,  or  eiitiity  case,  report  of 
any  charge  to  a  grand  jury,  report  of 
anv  legislative  iniinisitorial  body,’’  is 
privileged  hy  the  hill. 

The  hill  also  provides  that  libel  has 
not  been  committed  when  a  newspaper 
inadverteiiih  prints  an  "honest  error,” 
provided  the  paper  corrects  the  mistake 
in  a  snhse(|iient  edition. 

In  short,  the  hill  places  the  burden 
of  proof  of  malice  upon  the  plaintiff. 

CELEBRATES  77TH  YEAR 

l.apsley  (i.  Walker,  veteran  editor-in- 
chief  of  the  Chattanooga  (Tenn.)  Times, 
July  20  celebrated  his  77th  birthday.  He 
was  entertained  with  a  birthday  dinner 
hv  a  group  of  leading  Chattanooga 
citizens. 


ROUNSEVELL  CREATES  STIR  IN  WASHINGTON 

_  By  GEORGE  H.  MANNING  - 

Washington  Correspondent,  Editor  &  Publisher 
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NO  CENSORSHIP  BUT  USUAL  DECENCIES 
AT  GENEVA,  SAYS  KAUFFMAN 

League  Secretariat  Seldom  Quoted,  but  News  Sources  Are 
Plentiful — Press  Agents  Found  Likeable  but 
Not  Productive  of  Copy 


Reginald  wright  kauffman, 

the  New  York  Herald  Tribune’s 
correspondent  at  the  Le^ue  of  Nations, 
arrived  in  New  York  with  his  family  on 
July  21,  en  route  for  a  vacation  in  Maine. 
Questioned  on  the  extraordinary  amount 
of  front-page  space  lately  allotted  to  for¬ 
eign  affairs  by  American  papers,  he  said 
he  “supposed  European  news  made  the 
front-page  because  it  was  front-page 
stuff,”  and  he  believed  “the  curve  of 
European  news-interest  will  continue  up¬ 
ward  until  after  the  disarmament  confer¬ 
ence,  scheduled  for  next  February — if 
there  is  a  disarmament  conference.” 

As  for  the  League: 

“Anybody,”  he  said,  “can  go  to  Geneva 
and  cover  the  League — with  a  shovel. 
But  nobody  can  go  to  Geneva  and  cover 
the  League  selectively,  or  interpret  it 
constructively,  until  he  has  tried  it — and 
it  him — for  a  full  two  years. 

“Europe’s  various  national  politics  are 
complicated.  The  League’s  laundry-ma¬ 
chinery  is  complicated.  When  the 
League’s  complicated  machinery  starts  to 
grind  Europe’s  complicated  political 
wash,  you’ll  be  ground  yourself  if  you 
don’t  at  least  know  the  major  cogs  of 
the  one  and  the  major  threads  of  the 
other. 

“Change  the  figure.  You  have  to 
check  everything  you  hear,  weigh  it  by 
all  you  know,  select  for  transmission 
only  what  you  have  sieved  through  a 
healthy  doubt.  The  biggest  thing  that 
happens  today  is  the  logical  result  of  the 
smallest  thing  that  happened  years  before. 
At  the  recent  Conference  for  Limitation 
of  Narcotics’  Manufacture,  important 
clauses  of  the  treaty  depended  on  de¬ 
cisions  taken  long  ago  by  the  League’s 
Committee  on  Communications  and  'Tran¬ 
sit. 

“What  ?  Oh,  yes :  correspondents  are 
permitted  to  attend  the  major  sessions  of 
most  of  the  League’s  gatherings.  Some 
of  us  always  do — when  any  big  event  is 
known  to  be  coming  off.  The  famous 
‘private’  meetings  are  generally  more  dull 
than  private,  and  few  secrets  live  long. 
You  mustn’t  quote  a  league  Secretariat 
official  by  name  unless  he  specifically  .says 
you  may,  but  the  newsworthy  quotations 
usually  come  from  Council-members, 
foreign-affairs  ministers.  Assembly-dele¬ 
gates,  not  from  Secretariat  officials. 

“There’s  where  Geneva  resembles 
Washington,  as  I  imagine  Washington. 
There  is  no  censorship,  except,  of  course, 
an  observance  of  the  decencies.  The 
whole  thing  is  merely  a  matter  of  know¬ 
ing  a  little  yourself,  knowing  the  people 
that  know  more — having  their  confidence, 
and  not  betraying  it.  'The  man  who  be¬ 
trays  confidences  soon  gets  few  to  betray, 
and  nobody  gets  any  by  listening  to  As¬ 
sembly  or  Council  speeches  or  attending 
committee-meetings.” 

“Does  a  too  close  friendship  with 
news-sources  lessen  a  correspondent’s 
usefulness  to  his  paper?” 

“Does  affection  for  his  characters  les¬ 
sen  a  novelist’s  art?  Thackeray  killed 
the  Colonel !” 

“But  don’t  some  countries  have  press- 
agents  at  Geneva?” 

“I’ve  never  met  a  press-agent  that  I 
didn’t  like — and  never  met  one  that  was 
a  news-source.  I  liked  Mr.  Shearer  at 
the  Tripartite  Naval  Conference.  The 
last  man  I  knew  at  Geneva  representing 
himself  as  a  country’s  press-agent  ante¬ 
dated  that,  and  we  found  his  claims  based 
entirely  upon  a  desire  to  be  thought  im¬ 
portant.  Propagandists  are  another  af¬ 
fair:  there  is  nothing  but  propagandists 
at  Geneva.  Once  beyond  the  borders  of 
his  own  country,  what  else  is  any  states¬ 
man?  Propaganda  isn’t  unpalatable  or 
injurious,  after  experience  has  taught  the 
consumer  how  to  salt  it. 

“That’s  another  of  the  good  things 
about  the  internationalistic  League  of 
Nations:  It  makes  everybody  connected 
with  it.  or  at  all  in  touch  with  it.  in 
Geneva,  such  a  good  nationalist.  Not 


only  delegates ;  the  American  correspond¬ 
ents  become  more  and  more  American 
the  longer  they  cover  the  League.  Wood 
of  the  U.P.,  Lipsey  of  the  A.P.,  Mans¬ 
field  of  the  Consolidated  Press,  Streit  of 
the  New  York  Times,  Johnson,  formerly 
of  the  World  and  now  of  a  well-riveted 
syndicate:  we  are  all  like  O.  Henry’s 
cosmopolitan  who  loved  Paris,  but  went 
to  the  mat  for  his  own  home-town.” 

“Of  course,  at  the  League  meetings,  a 
knowledge  of  foreign  languages  is  an 
immense  advantage  to  a  correspondent?” 

“When  it  isn’t  a  bore.  French  and 
English  are  the  League’s  official  lan¬ 
guages;  any  speech  made  in  one  is  imme¬ 
diately  translated  into  the  other.  There 
have  been  occasions  when  I  found  my  en¬ 
thusiasm  lagging  after  hearing  the  same 
speech  twice  in  two  hours.  Like  Strese- 
mann,  Curtius  always  speaks  in  German ; 
he  brings  his  personal  interpreter,  who 
then  gives  the  speech  in  French,  where¬ 
upon  a  League  interpreter  translates  it 
into  English — and  some  of  the  American 
correspondents  unluckily  understand  all 
three  languages. 

“Grandi  speaks  both  French  and  Eng¬ 
lish  very  well.  When  he  first  came  to 
Geneva,  his  speeches  were  in  French; 
now  he  uses  his  native  Italian.  At  the 
meetings  of  the  Preparatory  Disarma¬ 
ment  Commission,  General  "Tsiang  Tso- 
Ping  spoke  what  we  were  told  was  per¬ 
fect  Pekingese.  When  national  feeling 
runs  unusually  high,  any  delegate  is 
likely  to  prefer  his  native  tongue;  it 
becomes  a  sort  of  red  badge  of  patriotism. 
So,  when  the  last  Council  wrangled  over 
German  minorities  in  Poland,  .\uguste 
Zaleski,  Warsaw’s  Foreign-Affairs  Min¬ 
ister — generally  fluent  in  either  French 
or  English — employed  a  bit  of  effective 
Polish.  To  be  sure,  there  is  some  rather 
queer  French  and  English  heard  from 
delegates  whose  native  tongue  is  some¬ 
thing  else — the  Soviets’  Litvinoff  fur¬ 
nishes  a  case  in  point — but  the  best 
French  at  the  League  isn’t  M.  Briand’s : 


it  belongs  to  Nicolas  Politis  of  Greece.” 

In  praising  the  Secretariat’s  system  of 
getting  verbatim  reports  to  the  press, 
Mr.  Kauffman  praised  especially  the  or¬ 
ganizer  and  director  of  that  system.  Miss 
G.  \'era  Ward,  an  English  girl,  who, 
he  said,  “is  probably  the  most  competent 
office-manager  in  the  world.”  He  con¬ 
tinued  : 

“Anyhow,  she  saved  me  in  the  only 
piece  of  verbatim  reporting  I  have  had 
to  do  over  there.  When  Ramsay  Mac¬ 
Donald  was  to  make  his  Assembly  speech 
touching  the  naval  negotiations  with  Pres¬ 
ident  Hoover,  the  New  York  Herald 
Tribune,  cabled  me:  ‘Send  MacDonald 
verbatim.’  I  made  inquiries  and,  want¬ 
ing  to  save  myself  trouble  and  the  paper 
money,  I  cabled  back :  ‘News-services 
will  send  him  verbatim.’ 

“The  Herald  Tribune  replied:  ‘Send 
MacDonald  verbatim.’ 

“I  cabled :  ‘MacDonald  speaking  so 
early  in  day  New  York  evening  papers 
will  have  him  verbatim.’ 

“The  Herald  Tribune  sent  a  third  and 
last  cable:  ‘We  want  you  to  send  Mac¬ 
Donald  verbatim.’ 

“So  I  appealed  to  Miss  Ward  and  one 
of  the  telegraphers  in  a  room  adjoining 
the  Assembly  Hall.  After  I’d  heard  the 
first  fifteen  minutes  of  Mr.  MacDonald’s 
speech,  I  went  to  the  telegrapher,  where 
immediately  Miss  Ward  handed  me  the 
typewritten  transcription  of  what  I  had 
just  heard,  I  cableized  it  and  handed  it 
to  the  telegrapher — when  there  was  an¬ 
other  page  at  my  elbow. 

“While  the  British  Premier  talked  in 
the  hall — while  the  loud  speaker  bellowed 
his  words  from  a  nearby  window  to  the 
crowd  in  the  street — I  could  cable  that 
oration.  Miss  Ward’s  stenographers 
worked  in  relays;  as  each  finished  her 
stint,  she  rushed  to  dictate  it  to  the  typ¬ 
ist,  whence  it  almost  directly  came  to  me. 
The  opening  words  were  in  the  Herald 
Tribune’s  New  York  office  before  Mr. 
MacDonald  had  sat  down  in  Geneva, 
and  the  whole  text  was  in  New  York 
long  before  the  Geneva  evening  papers 
had  it  on  the  Geneva  streets.  Moreover, 
as  I  recall  it,  the  Herald  Tribune  was 
justified,  and  I  did  not  rank  among  the 
prophets.  For  I  understand  that  the 
services’  orders  were  changed  at  the  last 
minute — and  the  services  didn’t  send  com¬ 
plete  verbatim  reports,  after  all!” 


FROM  SWITZERLAND  TO  MAINE  FOR  VACATION 


Reginald  Wright  Kauffman,  New  York  Herald  Tribune  correspondent  at  the 
League  of  Nations,  pictured  with  Mrs.  Kauffman  and  their  two  children  as 
they  arrived  at  New  York  enroute  to  Maine  on  vacation. 


HOT  WEATHER  AS  NEWS 
DEFENDED  IN  N.  Y. 

Dailiea  Explain  to  SuppretaioaUti 
That  People  Still  Like  the  Topic, 
and  Editors  Not  Guilty  if 
Forecasts  Err 


Newspaper  publication  of  weather  for^ 
casts  and  stories  concerning  the  hejt, 
humidity  and  the  “sweltering  city”  have 
been  the  subject  of  considerable  coitimtat 
in  the  metropolitan  press  in  the  last  fe« 
days.  The  Brooklyn  (N.Y.)  Daily 
Eagle  told  its  readers  in  an  editorial  last 
week  that  newspapers  were  not  to  hlatue 
when  the  weather  turned  out  to  be  hot 
after  the  prediction  had  been  “cooL" 
The  New  York  Times  last  Monday 
printed  an  editorial  justifying  the  print¬ 
ing  of  stories  about  the  temperatures  of 
the  day  and  the  number  of  heat  prostra¬ 
tions,  etc. 

Answering  a  complaint  by  a  New  York 
business  men’s  association  to  the  effect 
that  the  newspapers  were  damaging  the 
city’s  reputation  as  a  Summer  resort  by 
printing  too  much  about  the  antics  of  the 
thermometer,  the  Times  took  issue  with 
this  statement  and  said  that  people  al¬ 
ways  like  to  read  about  the  weather. 

“Not  all  of  them  have  thermometers," 
the  editorial  observed.  “Comparativdy 
few  of  them  do  business  on  top  of  a  sky- 
scraper.  When  it’s  hot,  they  prefer  to  be 
told  it’s  hot — and  how  hot.  The  He^th 
Commissioner  tells  them  what  to  wear, 
what  to  eat,  and  how  to  take  it  easy  when 
a  heat  wave  comes.  There  is  one  thing 
to  be  said  for  printing  the  number  of 
deaths  from  prostration  in  a  day.  It  it 
negligible  compared  with  the  totals  of 
forty  years  ago,  when,  as  in  1896,  the 
death  rate  was  disquietingly  high.  No 
one  worries  now.  A  year  ago  there  was 
a  record  Summer  for  heat,  and  the  whole 
country  learned  where  the  very  hottest 
places  were.  New  York  was  not  on  the 
list.” 

Replying  to  protests  from  some  of  its 
readers  who  objected  to  the  weather  not 
always  turning  out  to  be  the  same  as  the 
forecast,  the  Brooklyn  Eagle  declared 
that  “Newspapers  are  to  blame  for 
enough  without  being  made  responsible 
for  that.” 

The  editorial  cited  a  claim  made  by 
Dr.  Charles  F.  Marvin,  chief  of  the 
Weather  Bureau,  that  his  predictions 
turn  out  85  per  cent  correct.  The  other 
15  per  cent,  said  the  editorial  writer, 
“represent  the  allowance  of  a  tolerant 
government  to  the  whimsies  of  Nature" 

“Convenience  aside,”  the  editorial  went 
on  to  say,  “it  is  perhaps  just  as  well  that 
in  this  age  of  mechanization  there  re¬ 
mains  a  slight  margin  of  error  in  weather 
forecasting.  Nature  retains  a  few  secrets 
for  herself;  her  moods  cannot  be  dis¬ 
counted  in  advance.  Life  would  be 
monotonous  if  it  never  rained.  The  two 
most  monotonous  places  on  earth  are  the 
Arctic  and  Antarctic,  where  it  is  forevtt 
cold.  Life  on  the  Equator,  where  it  is 
forever  hot,  is  described  as  engaging. 
I>et  us  comfort  ourselves  with  that 
thought,  imagine  a  few  palm  trees,  and 
relax.” 
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GANNETT  PROFIT  $856,110 


1931  Net  It  Equivalent  to  3.1  Timts 
Total  Interest 

Gannett  Company,  Inc.,  and  subsidi¬ 
aries  had  net  profit  after  depreciation, 
hut  before  interest  and  income  taxes,  of 
$856,110  in  the  first  half  of  the  year 
compared  with  $988,341  in  the  same 
period  of  19.30.  “This  was  equivalent  to 
3.1  times  the  total  interest  paid  by  the 
company. 

After  deducting  all  interest  except  that 
paid  on  Gannett  Company,  Inc.,  6  per 
cent  debentures  the  balance  was  equiva¬ 
lent  to  5.44  times  the  interest  on  the  lat¬ 
ter  bonds. 


JAMES  J.  SMITH  RETURNS 

The  Birmingham  Record,  a  weekly 
newspaper,  has  begun  publication  with 
James  J.  Smith  as  editor.  Mr.  Smith 
was  for  years  editor  of  the  Ledger  until 
it  was  absorbed  by  the  Birminghant 
News. 
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j  CLOSE  EDITING  KEY  TO  TQDAY^S  PROFITS 

[  Addition  of  Extra  Pages  on  Newspapers  of  Small  Circulation  Puts  Publisher’s  Balance  Into  Red  Ink  and 
Gives  Reader  Surplus  of  Doubtful  Value — Newspaper  “Yardstick”  Is  Given 


COSTS —  costs  and  costs,  as  our  profits 
decrease,  our  interest  in  costs  in¬ 
crease.  Never  was  it  more  imperative  to 
know  when  an  issue  is  profitable  or  un¬ 
profitable  than  at  the  present  tirne,  when 
it  is  so  easy  to  slip  from  the  profit  to  the 
loss  side.  What  may  appear  to  be  a 
profitable  issue  may  be  unprofitable 
when  analyzed,  and  also  it  is  unfair  to 
publish  one  day  at  a  loss  and  expect  to 
re-coup  on  the  next  day’s  issue.  There 
must  be  some  method  of  determining 
whether  an  edition  is  profitable  or  un¬ 
profitable  without  too  much  “red  tape” 
and  useless  labor. 

Some  papers  operate  on  a  certain  per¬ 
centage  basis — that  is,  so  many  inches  or 
columns  of  advertising,  so  much  space 
for  news;  others  operate  on  the  basis  of 
a  minimum  space  allotted  to  the  edi¬ 
torial  department  and  then  as  much 
space  as  is  necessary  to  accommodate  the 
day’s  advertising.  Both  of  these  sys¬ 
tems  are  in  common  use  and  produce 
profitable  papers,  but  to  analyze  the 
day’s  edition  as  to  profit  and  loss  should 
be  the  duty  of  the  business  department. 

The  first  requirement  for  successful 
analysis  of  an  edition  is  a  linage  record 
of  each  day’s  issue,  showing  the  different 
kinds  of  advertising,  the  percentage  of 
news  and  advertising,  and  the  total  pages 
or  column  inches  in  each  issue.  This 
record  will  provide  at  the  end  of  the 
month  an  accurate  record  showing  the 
amount  of  advertising  of  each  class  car¬ 
ried  for  the  month.  For  the  small 
country  daily  the  advertising  may  be  di¬ 
vided  into  five  classes  as  follows:  Local 
or  Retail  Display,  Foreign  or  National, 
Legal,  Classified  and  Readers,  and  with 
these  five  classes  of  advertising  this 
analysis  will  be  made.  The  next  re¬ 
quirement  is  an  accurate  book-keeping 
system  which  will  show  the  revenues  de¬ 
rived  from  the  five  classes  of  advertising 
as  named.  Also,  the  operating  costs  of 
the  plant  will  be  shown. 

A  paper,  issued  daily  except  Sunday, 
has  a  circulation  of  11,500.  Total  linage 

for  the  month  was  as  follows : 

Local  display  .  18,511  inches 

Foreign  or  national .  4,806  inches 

Legal  .  454  inches 

Classified  .  2,563  inches 

Readers  .  490  inches 

Total  receipts  for  each  class  of  adver¬ 
tising  for  the  month  were  as  follows: 

Local  display .  $9,377  37 

Foreign  or  national .  3,090  49 

Legal  .  337  81 

Qassified  .  1.229  85 

Readers  .  315  58 

Dividing  the  linage  of  each  class  of  ad¬ 
vertising  into  that  class  of  advertising 
receipts  for  the  month  gives  the  follow¬ 
ing  average  rates  for  that  class  of  ad¬ 
vertising  for  the  month,  as  follows: 

Local  display,  .507  cents  per  col.  inch. 
Foreign  or  national,  .643  cents  per  col. 
inch. 

I.x;gal,  .744  cents  per  col.  inch. 
Classified  .48  cents  per  col.  inch. 
Readers,  .644  cents  per  col.  inch. 


By  W.  G.  DUNN 

Butine**  Manager,  Grand  Island  (Neb.)  Daily  Independent 


The  linage  record  book  shows  that 
there  were  64,768  columns  of  matter 
published  during  the  month,  taking  the 
number  of  pages  published  during  the 
month  and  reducing  to  column  inches. 

From  the  bookkeeper  it  is  learned  that 
the  total  operating  cost  for  the  month  to 
publish  the  paper  was  $12,470.18,  which 
by  dividing  the  total  number  of  column 
inches  into  the  operating  cost  gives  a 
production  cost  per  column  inch  of  .193 
cents. 

With  the  foregoing  data  it  is  now  com¬ 
paratively  simple  to  analyze  any  day’s 
edition  as  to  profit  and  loss.  The  fol¬ 
lowing  day’s  issue  is  a  typical  example 
taken  at  random  from  the  linage  records 
of  the  paper  mentioned,  which  gives  the 
following  figures : 

Total  issue  2,816  column  inches.  Us¬ 
ing  the  per  column  inch  cost  figure  (ar¬ 
rived  at  above)  of  .193  cents  per  column 
inch,  it  is  easy  to  determine  the  cost  of 
this  particular  edition,  2,816  column 
inches  at  .193c  per  column  inch — $543.49 
the  cost  of  the  edition. 


The  appended  table  shows  an  analysis 
of  one  week’s  operation  starting  with 
Monday’s  issue  and  the  last  issue  being 
the  Saturday  issue.  The  analysis  is  quite 
interesting  as  it  shows  that  there  should 
be  a  balance  maintained  between  the  per¬ 
centage  of  news  carried  to  the  advertis¬ 
ing  carried,  that  a  big  edition  looks  good 
and  may  be  satisfying  to  the  reader  but 
not  to  the  business  office.  There  is  no 
intention  to  minimize  the  importance  of 
the  news  side  but  to  show  that  there  must 
be  maintained  a  proper  balance  between 
the  advertising  and  news  in  order  to  pro¬ 
duce  profits.  It  is  upon  the  reader  that 
the  popularity  of  the  paper  depends  and 
upon  this  popularity  depends  the  amount 
of  circulation  and  upon  the  amount  of 
circulation  depends  the  advertising  rate. 
Another  point  that  should  be  borne  in 
mind  that  cuts  into  the  profits  is  that  as 
the  circulation  increases  so  does  the  cost 
of  the  extra  number  of  column  inches. 

In  other  words  an  extra  page  or  two 
added  to  a  circulation  of  say  5,(XX)  is  not 
nearly  so  expensive  as  the  same  number 


Now  as  to  the  revenue  side  of  this  edi-  9^  ‘9  ®  circulation  of 


tion,  using  the  average  rates  determined 


There  is  the  increased  amount 


previously  for  the  different  classes  of  newsprint,  the  ink,  the  press  t'yne,  the 
advertising,  the  total  revenue  from  ad-  o'',  carrying  charges  of  whatever 


vertising  is  determined  as  follows : 

874  Col,  inches  local  display  at 

.507c  per  col.  inch .  $443.12 

115  Col.  inches  foreign  at  .643c.  73.95 

72  Col.  inches  legal  at  .744c....  53.57 

132  Col.  inches  classified  at  .48c.  63.36 

15  Col.  inches  readers  at  .644c..  9.66 

Total  revcniK  for  this  particu¬ 
lar  edition  of .  $623.66 

Less  production  cost  of  this 
edition  .  543.49 

Net  profit  for  this  edition  of  $1^.17 
This  is  not  taking  revenue  from  circu¬ 
lation  into  consideration,  but  is  taking  in 
any  costs  chargeable  to  circulation,  for 
the  reason  that  the  circulation  revenue 
is  withheld  as  a  “surprise”  for  the  end 
of  the  year,  when  it  is  found  out  that  it 
may  be  the  only  profit  that  there  is. 

Here  is  the  analysis  of  another  day’s 
edition  which  tells  quite  a  different  story. 
This  edition  contained  the  following: 

2,112  col.  inches  total  edition  at  .193c, 
$407.62,  total  production  cost  of  the 
edition. 

The  revenue  was  as  follows: 

233  col.  inches  of  Local  Display 

at  ..507c  .  $118.13 

101  col.  inches  of  Foreign  at 

.643c  .  64.94 

9  col.  inches  of  Legal  at  .744c. .  6.70 

137  col.  inches  of  Classified  at 

.48c  . .  65.76 

12  col.  inches  of  Readers  at  .644c  7.73 

Total  Revenue  from  adver¬ 
tising  in  this  edition .  $263.26 

Total  cost  of  this  edition. .  $407.62 

Loss  on  this  edition  of . $144.36 


nature  and  other  small  items  which  in¬ 
crease  as  the  circul.ation  increases. 

43  12  Forgetting  for  the  moment  the  busi- 
73 '95  newspaper  publishing  and 

53  57  the  paper  from  the  readers’ 

63  standpoint,  there  are  some  interesting 
g"^  figures  to  be  obtained  from  the  table 
^  below.  On  Monday  the  reader  received 
for  his  subscription  price  1219  column 
inches  of  reading  matter,  on  Tuesdavll83 
column  inches,  on  Wednesday  1225  col- 
umn  inches,  on  Thursday  1141  column 
inches,  on  Friday  1295  column  inches  and 
^  on  Saturday  1^2  column  inches.  The 

.  average  reader  of  today’s  newspaper  is 

looking  for  news,  not  just  space-fillers: 
ng  in  newspaper  that  publishes  the  news  of 
1,  tor  today  when  it  is  news  is  the  paper  that 
venue  popular  appeal, 

e  end  fjm-jnjr  the  week  the  reader  has  been 

hat  It  petting  an  average  of  around  1200  col- 
,  umn  inches  of  news  and  getting  all  of 
day  s  the  news  surely  there  is  no  excuse  for 
story,  loading  the  paper  on  Saturday  just  to 
'101  make  a  large  issue  and  with  space-fillers 
.193c,  which  a  very  small  percentage  of  the 
[  the  readers  will  take  the  time  to  read, 
granted  that  some  of  the  articles  have 
merit. 

The  reader  is  getting  a  steady  volume 
18.13  of  reading  matter  for  the  first  five  days 
of  the  week  and  then  on  the  sixth  is 
64.94  handed  a  larger  volume  of  reading  mat- 
6.70  ter  but  of  questionable  value  as  news. 

A  better  policy  would  have  been  to  pub- 
65.76  lish  12  pages  on  Saturday  and  as  Satur- 
7.73  day  is  usually  a  light  day  for  news,  care- 

-  fill  editing  for  news  value  would  have 

produced  a  better  paper  and  given  the 
63.26  reader  1098  column  inches  of  live  read- 
07.62  ing  matter.  And  the  daily  average  of 

-  news  to  which  the  reader  has  been  ac- 

44.36  customed  would  have  been  nearly  the 


same.  With  a  12  page  paper  on  Satur¬ 
day  instead  of  the  l^page  paper  which 
was  published,  the  daily  average  of  read¬ 
ing  matter  would  have  been  fairly  well 
maintained  and  the  reader  would  not 
have  suffered. 

Then  from  the  business  office  side  of 
the  question,  see  what  a  12-page  paper 
would  have  done  in  place  of  the  16-page 
paper  published  on  the  Saturday  in  ques¬ 
tion.  In  the  first  instance,  the  produc¬ 
tion  cost  of  the  12-page  pai)er  would  have 
been  $407.62  against  $543.49  for  the  16- 
page  papier  and  the  loss  of  $57.06  would 
have  been  changed  into  a  profit  of  $78.81. 

Some  may  ask,  why  not  leave  well 
enough  alone — the  weeks’  operations 
show  a  substantial  profit  and  as  long  as 
a  good  profit  is  being  made,  why  not  be 
satisfied  ? 

The  answer  to  that  question  is  simple. 
Any  of  three  things  may  be  done.  Use 
more  of  the  profits  to  build  up  better 
news-gathering  forces  so  as  to  give  the 
reader  more  and  better  real  news,  put  in 
new  and  improved  equipment  so  as  to 
produce  a  better  papier  from  both  the 
reader  and  advertiser  viewpoints  or  pass 
along  the  extra  profits,  if  you  care  to 
call  them  that,  to  the  advertiser  in  ad¬ 
vertising  rate  reduction. 

SUED  FOR  A  MILLION 

But  Nyack  Publisher  Say*  Suit*  Are 
Political  Move* 

Ernest  W.  llofstadter,  county  attor¬ 
ney,  and  Heman  Purdy,  county  clerk, 
filed  suits  of  $500,000  each  in  Supreme 
Court  at  Nyack,  N.  Y.,  last  week  against 
the  Rockland  (lounty  Corporation,  pub¬ 
lisher  of  the  Rockland  County  E%>emng 
Journal;  Charles  J.  Hardy,  president  of 
the  corporation,  and  Robert  J.  Setcha- 
nove,  editor  and  publisher,  alleging  libel. 
The  suit  is  based  on  news  articles  and 
editorials  in  the  newspaper  which  Hof- 
stadter  and  Purdy  say  criticize  their  of¬ 
ficial  acts  beyond  all  reason. 

Mr.  Purdy’s  complaint  lists  five  sepa¬ 
rate  causes  for  action,  and  Hofstadter’s 
lists  20.  The  publishers,  upon  whom  the 
papers  have  been  served,  insisted  that 
the  suits  were  only  a  piolitical  move,  and 
explained  that  both  Hofstadter’s  and 
Purdy’s  terms  of  office  will  expire  in  a 
few  months.  Purdy,  who  has  been  in 
office  six  years,  is  elected,  but  Hof- 
stadter,  who  has  served  as  attorney  for 
15  years,  is  appointed  by  the  Board  of 
Supiervisors. 

CAL.  PRESS  GROUP  ELECTS 

L.  B.  Phillips,  publisher  of  the  Brea 
(Cal.)  Progress,  and  formerly  a  mem¬ 
ber  of  the  staff  of  Printer’s  Ink,  was 
elected  president  of  the  Orange  County 
(Cal.)  Press  club  at  a  meeting  held  at 
Anaheim,  Cal.,  July  13.  He  succeeds 
\V.  Kee  Maxwell,  publisher  of  the  Ful¬ 
lerton  (Cal.)  Neu's-Trihune.  Arthur 
Davis,  citv  editor  of  the  News-Tribune, 
succeeds  Floyd  McCracken  of  the  Ana¬ 
heim  Bulletin  as  secretary. 


Per  Cent 

Adv.  News 

Pages 

Col. 

Inches 

Ixical 

Display 

Inches 

Revenue 

Dollars 

Class 

Adv. 

Inches 

Rf'vcnue 

Dollars 

Readers 

Inches 

Revenue 

Dollars 

Legal 

Adv. 

Inches 

Revenue 

Dollars 

Natl. 

Adv. 

Inches 

Revenue 

Dollars 

Total 

Cost 

Dollars 

Total 

Revenue 

Dollars 

Profit  or 
Loss 
Dollars 

47 

S3 

12 

2,112 

755 

.382 . 79 

100 

48.00 

9 

5.80 

0 

0 

9,3 

.59  80 

407.62 

496  ,39 

88.77 

44 

56 

12 

2,112 

474 

240.32 

92 

44  16 

5 

3.22 

61 

45 .  .38 

215 

1.38.25 

407.62 

471.. 33 

63.71 

42 

58 

12 

2,112 

569 

288.48 

102 

48  96 

2 

1  29 

18 

13. 39 

152 

97.74 

407 , 62 

449  86 

42.24 

46 

54 

12 

2,112 

518 

262  63 

98 

47.04 

3 

1.93 

0 

0 

.322 

207 . 05 

407.62 

518  65 

111.03 

54 

46 

16 

2,816 

1,040 

527.28 

91 

43 . 68 

9.3 

59  89 

0 

0 

228 

146.60 

.54.3.49 

777.45 

2.33.96 

36 

64 

16 

2,816 

691 

,350.34 

111 

53.28 

3 

1  93 

5 

3.72 

120 

77.16 

54.3  49 

486  4.3 

—57.06 

Total  for  week’s 
opjerations . 

80 

14,080 

4,047 

2,051  83 

594 

285.12 

115 

74.06 

84 

62.49 

1,130 

726.59 

2,717.44 

3,200  09 

482.65 

The  difference  between  the  total  of  column  inches  of  advertising  as  shown  and  the  total  taken  from  the  p^ercentage  shown  is  accounted  for  in  the  amount  of  office  or  non-paid 
•dvertising  used  in  each  issue. 

A  week’s  newspapx-r  opKTation,  starting  with  Monday  and  ending  Saturday. 
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Editor  &  Publisher  The  Fourth  Estate  for  August  1,  1931 


“FIESTA  YEAR”  SPONSORED  BY  DAILIES 
AVERTING  TOURIST  SLUMP  ON  COAST 


IN  NEWSPAPER  BROADCAST 


PRESS-TELEGRAM  STOCK 
.  BARRED  TO  COPLEY 


Four  Hundred  Local  Characteristic  Celebrations  Mark 
California  Program — Motor  Travel  to  Date 
Shows  Big  Gain 


By  MORRIS  M.  RATHBUN 

EWSPAPER  publishers  of  Califor-  it  was  stated  that  these  entertainments 
nia  are  awaiting;  with  interest  the  would  range  from  flower  shows  to 
count  of  tourists  for  this  vear.  While  rodeos,  from  jumping  frog  contests  to 


N 


they  have  always  appreciated  the  eco-  regattas,  from  old  Spanish  day  fandan- 
nomic  im]x>rtance  recreation  travel  has  goes  to  nnKlern  golf  tournaments. 


assumed  in  this  country,  the  year  1931 
is  the  first  time  in  history  that  meinl)ers 
of  the  Fourth  Estate  have  assumed  the 


One  of  the  reactions  to  this  announce¬ 
ment  was  that  the  public  would  not  re¬ 
spond  kindly  to  this  effort  on  the  part 


initiative  and  undertaken  to  help  their  the  State  to  make  merry  for  a  whole 


own  business  by  a  systematized  effort  to 
increase  tourist  travel  to  the  State,  with 
jts  resultant  harvest  of  new  dollars.  It 
is  l>elievefl  that  this  effort  is  the  first  of 
its  kind  ever  undertaken  in  the  country 
by  an  organization  of  publishers. 

L  ntil  this  year  the  C  alifornia  News¬ 
paper  Publishers  .Association,  compris¬ 
ing  nearly  4(KI  of  the  leading  newspapers 
of  the  State,  confined  itself  exclusively 
to  solution  of  the  problems  continuously 


year  while  the  country  was  in  the  com¬ 
mercial  doldrums  that  promi.sed  to  hold 
all  for  some  time.  This  suggestion  was 
answered  on  purely  economic  grounds 
with  the  statement  that  regardless  of 
business  conditions  there  are  always 
.some  five  or  six  million  persons  in  the 
United  States  who  have  money  to  spend 
for  pleasure,  and  that  if  extra  quantities 
of  this  pleasure  money  could  be  brought 
into  the  channels  of  trade  aided  by 


besetting  tlie  editor,  such  as  inimical  travel,  it  would  be  good  business.  The 


legislation,  legal  printing,  libel  laws,  P'^asure  money  would  be  taken  from  \J^ 


prices  on  print  paper  and’  similar  mat- 


Merger  Agreement  in  1923,  Court 
Holds,  Gives  Press-Telegram  Co. 
First  Rights  on  Belle  McC. 
Roberts’  Holdings 


ters  of  moment  to  those  who  publish 
newspapers.  This  year,  however,  a 
state-wide  constructive  effort  on  the  part 
of  publishers  to  aid  their  state  in  time  of 


distributed  where  there  was  little,  if  any. 
Hence  it  was  argued  tliat  a  play  year  for 
California  would  work  a  hardship  on 
none  and  might  pro\e  of  benefit  to 


depression  is  coming  into  fruition,  and  psychological  effect 


the  fad  that  at  this  time  it  looks  as 
though  a  pronounced  success  were  to  be 


would  be  to  change  the  course  of  thought 
on  the  part  of  communities  from  an  at- 


I’eter  C.  Stone  (left),  one  of  the 
editors  of  International  News  Photos, 
with  aniiouneer  Bill  Sehudt  in  the 
studio  at  station  WABC  where  Stone 
related  some  of  his  experiences  in 
gathering  news  pictures  recently. 


achieved,  makes  the  final  outcome  of  mosphere  of  depression  to  one  of  con- 
keen  interest  not  only  to  California  pub¬ 
lishers,  but  to  those  who  print  news¬ 
papers  in  any  state  in  the  I’nion. 

The  mo\emcnt  had  its  inception  in  the 


Col.  Ira  C.  Copley,  newspaper  pub. 
Usher,  was  denied  a  motion  to  obtain  is¬ 
suance  of  approximately  21  per  cent  of 
the  stock  in  the  Press-Telegram  Pub- 
lishing  Company,  Long  Beach,  Cal.,  by 
a  ruling  of  Judge  Wilbur  F.  Downs 
July  24. 

judge  Downs  denied  the  motion  for 
the  stock  transfer  and  overruled  the  de¬ 
fendants’  demurrer  filed  by  the  defend¬ 
ant's  attorney  to  an  amended  cross  com¬ 
plaint  of  the  Press-Telegram  Company, 
plaintiff  in  the  action.  Ten  days  was 
given  for  answer  on  the  demurrer  order. 

Col.  Copley,  nublisher  of  the  Long 
Beach  (Cal.)  Sun,  and  more  than  a 
dozen  other  southern  California  dailies, 
entered  into  an  agreement  with  Belle 
McCord  Roberts  for  the  purchase  of  the 
stock  she  owned  in  the  Press-Telegram 
Conipany  and  sought  to  have  the  stock 
re-issued  to  him. 

Officials  of  the  company  refu.sed  to  re¬ 
issue  the  stock,  asserting  that  there  ex¬ 
isted  a  merger  agreement  between  offi¬ 
cials  of  the  former  Daily  Telegram  Com¬ 
pany,  of  which  Miss  Roberts  was  presi- 
<lcnt.  and  the  Lonej  Beach  Press.  The 
two  publications  were  merged  in  1923. 
Bv  the  terms  of  the  asserted  agreement, 
officers  of  the  consolidated  company  were 


structive  enterprise  and  to  give  them 
something  to  work  for  and  look  forward 
to. 

After  time  had  been  given  for  diges- 

summer  of  19.30  when  it  became  apparent  1'"”  ^ 

that  drr.ugdUs  in  the  East,  depres.sed  busi-  approval  \ps  to  be 


cipient  of  the  letter  that  no  matter  what  to  have  the  right  to  acquire  any  stock 
season  California  was  visited  during  before  it  could  be  sold  to  any  other 


ness  conditions  and  general  prospects  for 


had.  The  State  Chamber  of  Commerce 


t<.«rist  travel  in  1931  Ix-gan  to  resemble  f^I^^ated  with  the  publishers  and  did  a 


the  proverbial  “snake’s  stomach”  in  alti¬ 
tude.  It  was  tlve  consensus  of  opinion 
that  something  big,  dynamic,  uni(|uc  and 
attractive  had  to  be  done  by  the  State  as 
a  whole  if  the  normal  flow  of  tourist 
travel  was  to  l>e  sustained  during  the 
year  1931.  There  was  also  the  possi¬ 
bility  of  evolving  so  successful 


large  amount  of  the  administrative  work 
in  coordinating  the  program  and  arous¬ 
ing  interest  in  the  \arious  towns.  When 
it  was  assured  that  California  was  really 
to  have  a  Fiesta  for  every  day  in  the 
year,  the  attention  of  national  advertisers 
was  obtained,  such  as  Californians,  Inc., 
the  All  Year  Cluh  of  Southern  Cali- 


1931,  there  would  be  special  entertain-  , 

ment  in  the  vicinity  of  wherever  the  Copley  s  attorney  argued  in  the 

visitor  might  elect  to  stay.  i  ^  nicrger  _  agreement 

\\ Tide  no  official  reports  will  be  avail-  jacked  mutuality  of  obligation.  Un¬ 

able  for  some  months,  the  California  less  further  appeal  is  made  the  effect  of 
Newspaper  Publishers  Association  al-  the  decision  will  be  to  require  the  de¬ 
ready  feel  that  their  statewide  construe-  .  answer  the  interpleader  ac¬ 

tive  effort  outside  of  their  own  organi-  t'O"  ’bv  the  Press-Telegram, 
zation  was  well  worth  while.  In  fact. 


miity  ot  evolving  so  successful  a  plan  r  •  ,i  i  T  . 

that  the  influx  of  sightseeing  visitors  steamship  lines,  air 

might  lie  increased  over  the  previous 

year.  '  which  spend  m  the  aggregate  something 


the  publishers  have  been  approached  with 
the  suggestion  that  the  wliole  program 
be  repeated  and  embellished  for  19.32, 
the  year  the  Olympic  Carnes  will  be  held 
in  California.  It  is  felt  that  the  first 
half  of  1931  has  <^iven  definite  assurance 


TRIPLE  CELEBRATION 


To.  understand  the  place  the  tourist  I’"",  advertising 

Sfit  'shoS  rexSLid%h'.  4'’a"re?ult  r’strenuous  work  during 

business  tourists  ^^nk  third  as  a  source  T  "'V‘h^  if*  1 

of  net  income  to  the  State  Manufactur-  pu^’l'^-hers  the  State  Chamber  of 
ing  is  first,  with  an  income  of  more  than  cooperat- 

half  a  billioti  dollars ;  minerals  includ-  ^  announce 

ing  oil,  have  .second  place  with  $396  0(W  separate  events  assured  dur- 

000,  and  tourists  are  in  third  pbce’wit’h  starting  with  the  Rose  Tour- 

more  than  $.3(K).000,000.  These  fieures  "ament  in  Pasadena  on  New  Year  s  Day, 
not  only  indicate  the  high  value  of  tour-  ^  communities.  After 

ist  travel  to  the  State,  but  there  is  the  mwement  was  well  on  the  way  a 
further  lienefit  that  accrues  from'  new  surprising  response  developed  through- 
nionev  being  brought  into  the  section  Communities  along  the 

The  tourist  dollar  percolates  incident-  among  the  giant  redwoods, 

ally,  through  almost  everv  avenue  of  Mother  Lode  towns  in  the  cen- 


Weekly  Opens  New  Home,  Publisher 
Marks  30th  Year  at  California  Fete 

With  hundreds  of  newspapermen  in 
that  a  decided  slump  in  tourist  travel  to  attendance  from  the  southern  part  of  the 
■  '  ■  ‘  ■  ’  State,  the  Pontana  (Cal.)  Herald,  piA- 


the  State  has  been  averted. 

.Although  reports  from  the  railroads 
are  not  available  at  this  time,  a  check 
by  the  .Automobile  Club  of  Southern 
(ialifornia  for  the  first  half  of  1931 
shows  an  increase  of  15.3  per  cent  in 
the  number  of  cars  bearing  out-of-state 
licenses  coming  into  the  State  over  the 


lished  by  Cornelius  De  Bckscy,  held 
open  house  in  its  new  plant  July  25. 
The  celebration  also  marked  De  Bekscy's 
.30th  anniversary  of  his  entrance  into  the 
newspaper  business. 

The  celebration  was  sponsored  by  the 
San  Bernardino-Riverside  counties  unit  of 


corresponding  period  last  year.  There  the  California  Newspaper  Publishers’ 
were  .342..395  visitors  to  California  in  Association,  with  association  leaders 
automobiles  during  these  six  months.  present.  M.  R.  Stanton,  San  Bernardino 
\  further  indication  of  success  is  Sun,  presided,  and  .Arthur  Brown,  San 


trade  and  distributes  it.self  thoroughlv  across 

-A  survev  in  the  summer  tom  the  Mexican  border  on  the  South,  an- 


survey  in  the  summer  of  19.30  ind'i-  i  k  ji  * 

cated  to  the  publishers  that  probably  the  celebrations  so  rapidly  that  a 

Wppii  riv’airv  npvplnnpn  in  all  cprtmnc  nf 


most  effective  effort  at  stimulating  gen-  rivalry  developed  in  all  sections  of 

era!  business  in  their  territory  would  lie  State 


m to  expand  the  tourist  business  for 
iv.ll.  After  various  conferences  it  de- 


It  might  lie  well  to  state  here  that 
California’s  annual  growth  in  popula- 


yeloped  that  if  anything  was  to  be  done  '"‘^'cates  that  one  tourist  out  of 


It  would  ha\e  to  be  done  bv  the  Publish 
ers  A.ssociation.  as  little  interest  was 
shown  by  other  organizations  or  large 


every  ten  visiting  the  State  remains  or 
returns  to  become  a  resident.  Hence 
the  various  communities  feel  that  bv 


business  interests.  There  was  a  general  ^^facting  tourists  and  creating  a  pleas- 
feeling  that  business  would  somehow  imnression.  they  actually  are  building 
right  itself  and  that  it  might  be  well  to  population. 

“let  things  ride”  until  normalcy  was  re-  conjunction  with  many  of  these 


sunied.  The  publishers  went  ahead  on  celebrations,  letter-writing  contests  were 


their  own  and.  at  their  annual  meeting  *’cld  in  which  prizes  were  given  by  local 
early  in  Septemlier  in  Sacramento  an-  merchants  and  Chambers  of  Commerce 
iiounced  that  California  in  19.31  was  to  ^or  the  best  letters  w'^itten  to  persons 
hold  a  “Fiesta  Year.”  During  this  pe-  outside  of  the  State  telline  why  the  re- 
riod.  in  addition  to  the  sunshine  and  cinients  should  come  to  California  diir- 
flowers.  the  mountains  and  the  sea,  the  1931.  I’suallv  these  rontests  were 

orange  groves  and  the  desert  that  for  staged  a  couple  of  months  before  a  local 
years  had  been  the  State’s  lure  for  sight-  event,  and  as  the  events  extended  over 
.seers  and  recreationists,  there  would  be  everv  month  in  the  year,  the.se  contests 
a  series  of  characteristic  and  diversified  resulted  in  a  steady  stream  of  thousands 
entertainment  in  communities  in  all  parts  personal  letters  going  to  all  parts  of 
of  the  State  that  would  provide  addi-  1  'nitefl  States  t'^ll’ii"  the  store  of 

tional  entertainment  and  education  for  Fies*a  ^'e^r  and  en-losinc  a  list  of 
tourists.  In  the  opening  announcements  events.  It  was  demonstrated  to  the  re¬ 


found  in  the  inquiries  reaching  the 
motoring  organization  from  the  East. 
For  the  most  part  these  are  from  persons 
contemplating  a  motor  trip  to  the  Pacific 
Coast  and  who  want  data  regarding 
roads,  hotels,  etc.  These  show  an  in¬ 
crease  for  the  first  five  months  of  some 
70  per  cent  over  the  same  period  last 
’•ear.  .As  the  largest  increase  of  motor¬ 
ists  was  recorded  in  May,  it  would  ap¬ 
pear  that  the  summer  and  fall  will  con¬ 
tinue  to  bring  in  larger  numbers  of 
motorists  for  the  Fiesta  Year  events. 

Although  pronhesying  ever  has  been  a 
dangerous  nractice.  it  may  be  said  safely 
that  even  should  the  rosy  nromise  of  the 
present  for  a  successful  Fiesta  Year  not 
materialize,  the  publishers  still  will  be 
given  due  cre<lit  for  making  this  .sus¬ 
tained  effort  toward  aiding  all  business 
interests  of  their  State  at  a  time  when 
such  help  was  most  needed. 


Bernardino  Telegram,  was  toastmaster, 
Speakers  included:  Justus  Craemer, 
Orange  Xexos,  and  vice-president  of  the 
National  Pulitorial  .As.sociation,  John  B 
Long,  general  manager,  California  News¬ 
paper  Publishers’  .Association,  and  John 
King.  Hemet  News. 


STUMP  RETURNS  TO  IOWA 

.A.  J.  Stump,  who  retired  from  the  Ot¬ 
tumwa  (Iowa)  newspaper  field  five  years 
ago  and  has  since  been  doing  editorial 
writing  in  Oregon,  has  re-entered  the 
Iowa  field,  leasing  the  Marshalltozenian, 
a  weekly  of  Marshalltown,  Iowa,  from 
S.  E.  ^sall.  Mr.  Edsall  continues  as 
head  of  the  Acme  Printing  Company  and 
C.  H.  Reese,  editor  of  the  paper  the  past 
five  years,  will  continue  his  editorial  col¬ 
umn,  which  is  being  syndicated  to  several 
Iowa  papers. 


IOWA  WEEKLIES  MERGED 

Bernard  .Allen,  publisher  of  the  Poea- 
hontas  (Iowa)  Demoerat.  has  sold  the 
paper  to  Paul  Wagner,  Odebolt.  who  also 
purchased  the  Pocahontas  [Record,  and 
will  merge  the  two  papers.  Mr.  Wag¬ 
ner  came  to  this  country  12  years  ago 
from  Luxembourg  and  a  few  years  a"o 
mirclnsed  the  two  paners  in  Odebolt. 
Mr.  .Allen’s  two-year-old  son  was  killed 
a  week  ago  in  an  auto  accident. 
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E.  J.  HANCOCK  HURT 

Edward  J.  Hancock,  publisher  of  the 
Greensburg  (Ind.)  Daily  News  and  the 
Ru.ihz'ille  (Ind. 3  Republican,  was  criti¬ 
cally  injured  Friday,  July  24,  in  an  M- 
tomobile  collision  near  Scottsburg,  Ind- 
He  was  taken  to  the  Baptist  Hospital  m 
Louisville,  Ky..  suffering  from  a  punc¬ 
tured  lung  and  four  broken  ribs.  He 
had  escaned  injury  in  another  accident 
two  weeks  ago. 
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CLARKE,  ‘GREATEST  NEWS  EDITOR,’  DEAD 

Copy  Reading  and  Head  Writing  Genius  of  Old  New  York  Sun  Had  Been  Retired  Since  1912 — His 
^  Remarkable  Memory  of  News  Events  and  Adeptness  in  Judging  Values  Still  Remembered 


i  oELAH  MERRILL  CLARKE,  who 
>5  was  for  31  years  night  city  editor 
of  the  old  New  York  Sun  (morning) 
jnd  who,  as  “Boss”  Clarke,  was  one  of 
the  best  known  Xew  York  newspapermen 
of  a  generation  ago,  died  July  26  at  his 
home  in  Canandaigua,  N.  Y.,  where  he 
had  been  living  in  retirement  in  recent 
vears.  He  was  80  years  old. 

Boss  Clarke  was  undoubtedly  one  of 
the  best  remembered  figures  of  the  Park 
Kow  of  the  days  when  Joseph  Pulit2er, 
Charles  A.  Dana  and  James  Cordon 
Bennett  held  sway.  First  of  all  he  was 
known  for  his  almost  uncanny  competency 
as  a  copy  reader.  His  unct)mnionly  adept 
interpolations  of  words  in  reporters’  copy 
and  his  vivid  heads  are  still  commented 
upon  although  he  has  been  away  from 
the  newspaper  scene  19  years.  Ahliough 
he  was  generally  considered  the  greatest 
news  editor  in  the  history  of  American 
journalism,  he  was  of  a  self  effacing  and 
retiring  type,  and  was  {|uite  unable  to 
accept  the  conventional  honors  his  many 
friends  endeavored  to  confer  upon  him. 

The  Sun  Alumni  Association  arranged 
a  big  dinner  for  him  several  years  ago, 
but,  although  he  was  living  close  by  in 
Brooklyn,  he  would  not  attend,  and  he 
had  his  telephone  disconnected  in  order 
not  to  be  required  to  answer  the  pleas 
nf  his  friends.  He  sent  a  note  instead : 
"If  I  had  a  forehead  of  brass  1  couki  go 
to  a  dinner  in  my  honor,  but  I  don’t  see 
how  a  common,  decent  man  could  do  it. 
do  you?”  When  Editor  &  Pi’bi.ishf.r 
asked  him  for  an  interview  two  years 
ago  he  demurred  in  four  words,  “I  am 
too  old.”  he  wrote. 

Mr.  Clarke  was  born  in  Canandaigua. 
He  was  graduated  from  Amher.st  College, 
and  immediately  went  to  work  on  the 
.\n(<  York  World,  where  his  newspaper 
genius  first  became  evident.  Early  in 
the  70’s  he  wrote  a  suicide  story  that 
ps  comparwl  favorably  with  the  manner 
in  which  Charles  Dickens  and  Wilkie 
tnllins  might  have  handled  it.  .\nother 
nf  his  stories,  since  regarded  as  a  news¬ 
paper  classic,  was  of  a  milkman’s  ride 
down  the  valley  of  the  Mill  River,  warn¬ 
ing  the  inhabitants  that  the  dam  had 
broken  at  the  .\shfield  reservoir,  near 
N’orthampton,  Mass.  This  storv,  which 
was  printed  May  16,  1874,  attracted  the 
attention  of  other  editors,  including  Dana. 
Frank  M.  O’Brien,  in  “'The  Story  of 
The  Sun,’  ”  ays  that  Clarke  never 
thought  well  of  himself  as  a  reporter,  and 
that  he  often  said  that  in  that  capacity  he 
was  a  failure.  “As  a  judge  of  news 
values,  or  news  presentation.”  Mr. 
0  Brien  wrote,  “Clarke  stood  alone.  It 
has  been  said  of  him  that  by  the  eliding 
'troke  of  his  pencil  and  the  insertion  of 
I^rhaps  a  single  word  he  could  change 
the  commonplace  to  literature.  No  re¬ 
porter  ever  worked  on  the  Sun  but 
wished,  at  one  time  or  another,  to  thank 
Carke  for  saving  him  from  himself. 
Harke  had  the  faculty  of  seeing  instantly 
the  opportunity  for  improvement  that  the 
reporter  might  have  seen  an  hour  or  a 
day  later.” 

Arthur  R'risbane  in  the  Hearst  News- 
lepers  and  Franklin  P.  .Adams  in  the 
•'<Te  York  Herald  Tribune  gave  testi- 
ponv  this  week  in  their  columns  to  this 
laculfy  of  Clarke’s. 

This  writer,”  wrote  Mr.  Brisbane,  “as 
>  reporter  on  Charles  A.  Dana’s  New 
tork  Sun.  knew  Clarke,  then  night  edi- 
p’’  ®  ihin,  concentrated,  red-haired  New 
Inland  type  of  man,  not  unlike  Morrill 
tjoddard  of  the  Ameriean  Weekly. 

A  young  reporter  having  solemnly 
prepared  sorne  erudite,  convincing  and 
iniportant  article,  half  news,  half  editorial. 
Would  hand  it  to  ‘Mr.  Clarke’  and  see 
It  drop  into  the  waste  basket  as  he  re- 
jjinied  to  his  seat,  with  Clarke  scribbling 
‘bree  or  four  lines  that  contained  all  the 
bfws  in  the  article,  plus  good  writing. 

The  opening  of  a  national  convention 
chanced  to  fall  on  Clarke’s  dav  off  Sev- 
wal  men — Julian  Ralph.  Odion.  half  a 
dozen  other  good  writers  anrl  copy- 


readers — sat  at  a  long  table  comparing 
notes  and  dispatches  from  correspondents 
and  news  agencies.  Next  day  Clarke  re¬ 
turned,  sat  in  his  corner,  lit  his  clay  pipe 
and  did  admirably,  without  help,  the  work 
that  the  half  dozen  had  done,  mtiking  one 


Selah  Merrill  Clarke 


perfect  running  storv  of  all  the  day’' 
news. 

“Clarke,  a  gre.it  man  ii;  the  newsiiaiK-r 
world,  wanted  neither  praise  nor  grati¬ 
tude.  He  deserves  both  from  many, 
taught  h\  him,  including  this  writer.” 

F.  P.  .A.  w  rote  : 

"In  his  31  years  of  night-city-editing 
Th.e  Sun  he  probably  me;mt  mor--  to  more 
newspapermen  than  any  other  newspaper 
editor  in  the  country.  Infrequently  we 
came  under  his  intluence,  hut  now  and 
then,  alxiut  25  years  ago,  we  did  a  little 
reporting  for  The  Sun.  Those  \(ere  the 
days  when  Robert  \V.  Ritchie,  l-'rank  \V. 
O’Malley.  I'.dwin  C.  Hill  and  .-k.  E. 
Thomas  were  Sun  reporters.  One  Sun¬ 
day  night  we  ctime  in  from  a  Friars’  Club 
outing  at  Port  an  Peck;  we  covered  the 
sti'ry  to  the  extent  of  a  column  and  a 
half  of  verse  set  in  prose  formation.  Boss 
Clarke  came  over  to  our  desk  and  tixik 
away  the  copy  sheet  by  sheet.  Once  we 
looked  up.  anil  saw  him  showing  a  page 
to  J.  Warren  Bishop,  assistant  night  city 
e<litor.  They  Ixith  laughed.  Clarke  saw 
that  we  had  seen  tlH-m,  so  he  came  over, 
took  another  sheet,  and  said:  ‘Nothing 
wonderful  about  this.  Oliver  Wendell 
Holmes  wrote  a  long  poem  about  a  horse 
race.’  But  he  ran  our  whole  story — 
nearly  $12  worth  of  it — and  put  one  of 
his  adroit  rhyming  heads  on  it.” 

Although,  after  his  connection  with  the 
.'sun.  Clarke  got  alxiut  New  York  very- 
little,  he  knew-  the  city  from  one  end  to 
another.  "He  had  the  map  of  New  York 
in  his  brain,”  said  Mr.  O’Brien.  “When 
an  alarm  of  fire  came  in  from  an  obscure 
corner,  he  knew  what  lumber  yards  or 
oil  refineries  were  near  the  blaze,  and 
whether  that  was  a  point  where  the  water 
jiressure  was  likely  to  fail. 

“Clarke’s  memory  was  uncanny ;  it 
seemed  to  have  photographed  every-  issue 
of  the  Sun  for  years.  It  was  a  saying 
that  while  Clarke  stayetl  the  Sun  needed 
neither  an  index  nor  a  ‘morgue.’  ” 

( )ne  instance  of  his  remarkable  mem¬ 
ory  is  told  ill  connection  with  a  three- 
line  obituary-  that  came  to  his  desk  one 
day.  It  w-as  25  years  after  the  Beecher- 
Tilton  trial.  “This  man.”  said  Clarke, 
“was  a  juror  in  the  Beecher  case.  Look 
in  the  file  of  Feb.  6  or  7,  1875,  and  I 
think  you’ll  find  this  man  sIoikI  up  and 
made  an  interruption.  Write  a  little 
piece  about  it.” 

In  1906  a  story  was  placed  before  him 
in  connection  with  the  funeral  of  Rus¬ 
sell  Sage,  purp<irting  to  give  the  con¬ 
tents  of  the  millionaire's  will  with  “an 
acquaintance  of  the  Sage  family,”  who 


was  named  authority-  for  the  statements. 

“We  won’t  print  the  story,”  said  the 
editor.  “Dig  out  the  file  for  June,  1899, 
and  somewhere  on  the  front  page  on  the 
first  or  second  of  June  you’ll  find  a  story¬ 
telling  that  this  man  was  sent  to  Sing 
Sing  for  forgery.”  Clark’s  memory  was 
right. 

His  heads  are  still  remembered,  not  in 
text,  perhaps,  but  for  the  remarkable 
manner  in  which  they  fitted  the  story. 
When  a  newsboy  was  killed  in  the  street 
he  wrote  simply :  “.-K  Sparrow  Falls,” 

and  for  a  story  of  the  arrest  of  some 
boys  for  stealing  copies  of  “The  Simple 
Lite.”  Clarke  wrote:  “Tempted  Beyond 
Their  Strength.” 

“Clark  had  a  sense  of  responsibility 
that  showed  itself  in  nervousness,”  Mr. 
O’Brien  said.  “On  a  night  w-hen  news 
was  breaking,  that  nervousness  was  ex¬ 
hibited  in  his  trips,  every  ten  minutes, 
to  the  ice-water  tank ;  in  the  constant 
lighting  and  relighting  of  his  pipe;  in 
the  quick  turn  of  his  head  at  the  ap¬ 
proach  of  a  reporter.  Yet  his  nervous¬ 
ness  was  not  contagious.  So  long  as 
(  larke  was  nervous,  the  men  under  him 
felt  that  they-  need  not  be.  He  did  all 
the  worrying,  and  unlike  most  w-orriers, 
got  results  from  it. 

“Let  him  know-  that  something  had 
ha))pened  in  the  city,  and  his  dragnet 
system  was  started.  N'o  matter  how  re¬ 
mote  the  happening,  how-  apparently 
hopeless  the  clue,  he  let  neither  man  nor 
teleiihone  rest  until  every  possible  cor¬ 
ner  had  been  searched  for  the  guilty 
new  s  item.  ( )nce  the  situation  was  in 
hand  he  w-ould  return  to  the  adornment 
of  a  head-line  or  the  working  out  of 
some  abstruse  problem  in  mathematics — ■ 
perhaps  the  angles  of  a  sun-dial,  for 
Clarke’s  hobby  was  gnomonics,  and  he 
knew  dials  from  Ptolemy’s  time  down. 
As  a  rest  from  mathematics  he  might 
write  a  limerick  in  Greek,  and  then  care¬ 
fully  tear  it  up.” 

1  le  seemed  to  be  in  love  with  his  work- 
on  the  Sun.  and  although  practically 
every  publisher  in  New  York  tried  to 
tal  c  him  away,  he  refused  to  leave.  One 
publisher  told  him  to  state  the  highest 
salary-  he  could  ])ossibly-  get  on  the  Sun, 
and  then  he  w-ould  double  it,  and  when 
Clarke  remained  unimpressed  he  said  he 
w-ould  triple  it.  I  le  grunte<l  and  turned 
back  to  his  desk,  and  not  only  never  men¬ 
tioned  the  matter  but  probably  never 
thought  of  it  again. 

He  w-as  the  hero  of  a  dozen  or  more 
new-spajK-r  stories  which  he  scorned  to 
read. 

Clarke’s  metlxHl  of  teaching  young  re¬ 
porters  w-as  by-  example  rather  than  pre¬ 
cept.  He  occasionally  told  them  how-  not 
to  do  it,  but  his  real  lessons  were  given 
in  the  Sun’s  columns. 

“There  in  cold  tyiK-,”  Mr.  O’Brien 
wrote,  “the  man  could  see  that  Clarke 
had  throw-n  his  beautiful  introduction  on 
the  floor,  had  lifteil  a  w-ord  or  a  phrase 
from  the  middle  of  the  article  and  put  it 
to  the  fore,  or  had.  by-  one  of  the  touches 
which  marked  the  great  copy  reader’s 
genius,  breathed  life  into  the  narrative. 
Clarke  had  no  rules  for  improving  a 
story,  but  he  had  a  faculty,  not  uncom¬ 
mon  among  the  finest  copy  readers,  of 
seeing  an  event  more  clearly  than  it  bad 
appeareil  to  the  rejMirter  w-ho  descrilietl 
it.  even  when  the  desk  man’s  information 
came  entirely-  from  the  reixirter’s  screed. 

“If  a  rejMirter  found  his  story  in  the 
IiaiH’r  almost  untoucbeil  by  Clarke’s 
(lencil  and  ailorned  with  a  typical  Clark- 
ean  head,  it  was  a  signal  to  him  that  he 
had  done  w-ell.  He  was  sure  not  to  get 
verbal  approbation  from  Clarke.  There 
is  a  legend  that  Clarke  once  cried  ‘Fine!’ 
after  skimming  over  a  sheet  of  well  w-rit- 
ten  copy,  but  it  is  only  a  legend. 

“.-\lthough  Clarke  has  been  referred  to 
by-  an  excellent  jwlge.  Will  Irwin,  as 
‘the  greatest  living  schixilmaster  of  new-s- 
|)^i)erm'*n.’  his  metlvKls  could  never  be 
adapted  to  the  academies  of  journalism.” 


Clarke  retired  in  1912,  and  had  lived 
(luietly  in  Canandaigua,  amusing  himself 
by  his  lifelong  pastime  of  attempting  to 
square  the  circle.  He  also  delighted  in 
making  sun  dials  for  his  friends.  He 
took  great  pleasure  in  calculating  the 
exact  latitiuie  and  longitude  of  their 
homes  and  then  working  out  the  proper 
angle  for  the  dial’s  indicator  so  that  it 
woukl  record  the  correct  time.  He  was 
an  omnivorous  reader  of  both  classical 
and  nuxlern  literature.  He  never 
married. 

LEA’S  CHARGES  CLARIFIED 

Tennessee  Publisher  and  Others  Are 
in  Court  in  Asheville 

.-\  special  term  of  Buncombe  Superior 
Court  in  .Asheville,  N.C.,  called  to  try 
Luke  Lea  and  three  others  charged  witli 
conspiring  to  defraud  the  Central  Bank 
and  Trust  Company  of  Asheville  of 
ahout  $1,3{)0,(XK),  marked  time  early  this 
week  while  new  indictments  were  re¬ 
turned  to  avoid  legal  ([uestions  raised 
against  the  originals. 

The  Tennessee  puhlisher,  financier 
and  ixilitical  figure  apiH*ared  at  two  brief 
sessions  with  Luke  Lea,  Jr.,  and  E.  H. 

(  harlet,  his  business  associates,  and  \’\  al- 
lace  B.  Davis,  president  of  the  defunct 
bank,  alleged  co-conspirators. 

Judge  At.  \’.  Barnhill  announced  that 
a  siiecial  venire  from  Hayw-ixid  county 
would  be  necessary  to  try  the  ca.se  and 
dismissed  the  regular  jurors. 

One  change  was  the  elimination  of  the 
name  of  Charles  Bradford,  former 
cashier  of  the  bank,  who  attempted 
suicide  when  indicttxl,  and  has  since  heen 
confined  to  a  hospital  for  nervous  and 
mental  disorders  in  Philadelphia. 

Another  change  was  the  addition  of  the 
w-ords  “and  others”  in  several  places  so 
that,  the  prosecutor  said,  evidence  re¬ 
garding  the  entire  working  of  the  bank 
and  Lea’s  companies  might  t)e  introiluced. 

The  State  has  announced  it  will  con¬ 
tend  that  Lea  induced  the  bank  to  make 
improix'r  loans;  that  substitutions  of  jxxir 
pajier  for  gexx!  collateral  occurred,  and 
that  the  bank  issued  hundrtxls  of  thou¬ 
sands  of  dollars  w-orth  of  certificates  of 
deixisit,  made  payable  in  blank,  to  Lea. 


RAMSEY  NAMED  MANAGER 

Charles  A.  Webb  Announces  Promo¬ 
tion  on  Asheville  Dailies 

1).  Hiden  Ramsey  has  been  made  gen¬ 
eral  manager  of  the  .Ashville  Citizen- 
Times  Company  and  its  subsidiary  com¬ 
panies.  it  has  been  announce<l  by  Charles 
A.  Webb,  president. 

Mr.  Ramsey  has  been  connected  with 
.Asheville  newspapers  for  alxiut  15  years. 
His  first  connection  w-as  as  assixriate 
editor  of  the  Citizen.  Later  he  became 
editor  and  part  owner  of  the  Tiuie.f. 
When  the  Times  was  sold  to  Don  .S. 
If  lias,  in  1925,  Mr.  Ramsey  became  gen¬ 
eral  manager  of  that  newspaper,  a  ixisi- 
tion  he  held  until  the  consolidation  of  the 
Citizen  and  the  Times  in  .Sei>tember  of 
last  year.  .-At  that  time  Mr.  Ramsey-  was 
apnointeil  publishers’  representative.  Mr. 
Elias,  former  owner  and  publisher  of  the 
Times,  is  vice-president  and  co-publisher 
of  the  Asheville  Citizen-Times  Company, 

Mr.  Ramsey  was  for  four  years  com¬ 
missioner  of  public  safety  in  Asheville 
anrl  later  served  in  a  similar  capacity  in 
Winston-.Salem. 

RUDY  VALLEE  SIGNED 

Rudy  Vallee’s  story  of  his  courtship 
anrl  marriage  has  lieen  contracted  for  by 
I-'amous  Features  .Synilicate,  New  A'ork, 
anrl  released  to  dailv  newspapers  starting 
with  July-  27.  Eighteen  installments, 
of  about  1(HK>  w-orris  each,  anrl  with  art, 
will  be  releasrxl  for  publication  six  times 
a  week,  according  to  Rulie  W'ardell, 
synrlicate  manager. 
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RETAIL  ADVERTISERS  ARE  APATHETIC 
TO  PROSPECTIVE  USE  OF  COLOR 

Interviews  With  Six  Department  Store  Executives  Show  Cost 
and  Element  of  Time  to  Be  Twin  Obstacles — If  All  Used 
Color  Effect  Would  Be  Lost,  One  Advertiser  Says 


By  A.  A. 

{This  is  the  seventeenth  of  a  series  of 
articles  by  Mr,  Snyder  on  Retail  Mer¬ 
chandising  and  Advertising.) 

CINCE  color  has  stepped  u^n  the 

stage  of  newspaper  advertising,  we 
are  all  of  course  vitally  interested  to 
know  what  the  future  holds  in  store  for 
this  new  technique.  That  national  adver¬ 
tisers  would  have  the  courage  and  means 
to  utilize  the  color  process  at  the  outset 
seems  quite  natural.  Whether  or  not  re¬ 
tail  store  advertisers  will  respond  also  is 
beyond  our  power  to  predict.  There¬ 
fore,  we  sought  the  attitude  and  opinions 
of  representative  sales  promotion  and  ad¬ 
vertising  executives  in  the  retail  field 
towards  color  in  daily  newspaper  adver¬ 
tising.  So  that  we  violate  no  confidence 
our  informers  will  be  merely  identified 
by  letters.  (This  outline  reports  verba¬ 
tim  conversation). 

Store  A.  This  firm’s  annual  volume 
is  approximately  $20,000,000.  A  high 
grade  “class”  store  of  fine  reputation ; 
cosmoiKilitan  atmosphere;  not  especiaTIy 
progressive. 

Store  executive:  “On  an  equal  cost 
basis  with  black,  we  would  be  interested 
in  color.  However,  there  are  many  fac¬ 
tors  to  consider  which  militate  against  a 
steady  diet  of  vivid  shades.  If  all  stores 
use  it,  the  distinctiveness  of  color  adver¬ 
tising  would  be  missing.  It  would  be¬ 
come  so  commonplace  that  a  great  deal 
of  its  effect  would  be  lost.  Then  again, 
color  processing  has  definite  limitations 
insofar  as  actually  reprmlucing  colors 
are  concerned.  Unless  color  actually 
presented  an  authentic  likeness  of  store 
merchandise  it  would  have  the  same  limi¬ 
tations  as  black  printing.  For  practical 
purposes,  I  feel  that  ordinary  black  and 
white  offer  a  contrast  that  is  sure  to 
produce  business.  It's  up  to  our  copy¬ 
writers  to  write  colorfully  I  feel.  Then 
aeain,  the  element  of  time  is  an  obstacle 
that  would  play  havoc  with  our  estab¬ 
lished  schedules.  Notices  of  revisions 
and  changes  in  copy  and  offerings  are 
not  rare  occurrences  with  us.  I’m  afraid 
that  we  would  have  considerable  grief 
with  color  as  it  stands  today.” 

Store  B.  One  of  the  pioneer  stores 
of  the  country  whose  volume  is  close  to 
$30,000,000  annually.  Has  a  breezy  and 
smart  method  of  presenting  store  adver¬ 
tising.  This  firm  has  a  popular  appeal 
and  touches  the  lower  fringe  of  the  upper 
strata  as  well. 

Store  executive:  “I  think  color  is 
very  good  looking  and  I  like  it  a  great 
deal.  I  can’t  see  how  color  necessarily 
would  produce  better  sales  re.sults  than 
black.  We  believe  that  color  would  ar¬ 
rest  the  attention  of  readers  more  but 
whether  they  would  respond  in  greater 
numbers  is  another  question.  Since  color 
is  more  expensive  than  black,  it  is  too 
rich  for  our  blood.  I  think  color  is  all 
right  for  national  advertisers,  but  I 
can’t  honestly  see  how  it  would  be  prac¬ 
tical  for  a  store  like  ours.  Our  adver¬ 
tising  schedules  would  also  have  to  be 
entirely  changed  because  of  the  time  in¬ 
volved  in  prepari'  g  color  advertisements. 
Any  sudden  shift  in  merchandising  plans 
would  affect  color  advertising  disas¬ 
trously.  You  know  it’s  sometimes  nip 
and  tuck  as  it  is  getting  out  the  ordinary 
black  copy.” 

Store  C.  A  quality  store  of  many 
years’  standing.  Alert  management. 
Volume  is  aj^roximately  $15,000,000. 
Great  care  is  given  to  the  preparation  of 
distinctive  advertising. 

Store  executive:  “Newspapers  have 
been  slow  in  introducing  color  just  as 
they  have  been  backward  in  the  use  of 
typography.  This  is  a  color  age  and 
people  should  like  it  in  advertising.  To 
be  used  by  retailers  it  will  be  necessary 
for  newspapers  to  scale  their  rates  just 
slightly  higher  than  that  for  black.  I 
honestly  don’t  feel  that  color  will  ever 
supplant  black.  Just  look  at  all  the  spice 


SNYDER 

and  color  in  direct  mail,  posters  and  litho¬ 
graphy  which  have  all  been  created  as 
accessory  promotion  for  stores!  Yet, 
the  old  standby  is  black  to  sell  goods. 
To  be  most  effective  for  store  use,  I  be¬ 
lieve  color  should  be  resorted  to  only  for 
special  occasions  such  as  store-wide 
events  or  semi-annual  clearances.  Inci¬ 
dentally,  color  facilities  from  the  me¬ 
chanical  standpoint  will  have  to  be 
speeded  up  by  the  papers  if  the  new 
process  is  to  prove  practical  for  store 
use.” 

Store  I).  A  mass  selling  store  with  an 
annual  volume  of  about  $26,000,000.  Has 
been  steadily  improving  the  quality  of 
its  advertising. 

Store  executive :  “I  haven’t  seen 
enough  of  color  used  to  be  able  to  give 
anything  more  than  an  abstract  opinion. 

I  would  have  to  aee  color  inserted  be¬ 
tween  black  printed  pages  before  I  could 
express  my  idea  as  to  whether  or  not 
color  is  more  effective.  Offhand,  I  think 
that  color  would  tend  to  cheapen  the 
appearance  of  fashion  merchandise  since 
it  could  not  hope  tc  portray  actually  the 
shades  of  articles.  Consequently,  we 
would  have  bold  blatant  colors  to  deal 
with  and  this  certainly  would  not  enhance 
the  appearance  of  such  fashicn  goods  as 
we  carry.  Because  oi  the  complexities  in 
department  store  advertising,  I  doubt  if 
color  can  serve  as  a  practical  aid  to  us 
in  this  field.  It  may  be  O.  K.  on  certain 
types  of  national  advertisements,  but 
even  so,  there  is  still  room  for  improve¬ 
ment  as  some  of  the  examples  of  color 
that  were  shown  to  me  were  hardly  of 
the  Itest.  I’ersonally,  I  think  the  trend 
toward  color  is  in  an  embryonic  stage 
and  that  we  haven’t  much  to  be  guided 
by  as  yet.” 

Store  F!.  This  establishment  caters  to 
the  masses  and  secures  an  annual  busi¬ 
ness  of  approximately  $17,000,000.  Has 
been  particularly  successful  with  special 
promotional  events. 

Store  executive :  “We’ve  used  four 
colors  in  newspaper  advertising  since  last 
Fall  and  like  it  very  much.  It’s  ex¬ 
tremely  effective  for  special  events.  I 
think  that  the  mechanical  devices  and 
procedures  employed  in  producing  color 
advertisements  deserve  considerable  im- 
I)rovement  and  it  will  be  necessary  for 
newspapers  to  brush  up  on  this  phase  of 
the  situation.  This  is  absolutely  vital 
so  that  stores  can  secure  more  depend¬ 
able  support  in  the  handling  of  their 
color  advertising.” 

Store  F.  An  important  downtown  de¬ 
partment  store  whose  annual  volume  is 
about  $18,000,000.  Caters  almost  entirely 
to  women  and  has  a  popular  appeal. 

Store  executive;  “Yes,  I  think  color 
is  more  effective  for  gaining  attention 
than  black  but  it’s  too  expensive.  While 
it  hasn’t  reached  a  high  level  so  far  as 
mechanical  production  is  concerned  it  is 
better  than  it  was  before.  Probably  it 
will  continue  to  improve.  For  a  store 
spending  less  than  a  million  dollars  a 
year  on  advertising  such  as  ours,  I  don’t 
think  that  color  will  play  any  part  in 
its  advertising  program.  Whatever 
others  may  think  of  color,  we  feel  that 
we  are  a  long  way  from  being  ready 
for  it.” 

These  reactions  emanate  from  a  group 
of  department  stores  whose  annual  sales 
in  the  aggregate  are  well  over 
$100,000,000.  Obviously,  the  consensus 
with  respect  to  the  outlook  for  color  in 
newspaper  advertising  cannot  be  taken 
lightly.  There  apparently  is  a  decided 
apathy  on  the  part  of  these  retail  adver¬ 
tisers  toward  a  liberal  usage  of  the  color 
process.  The  element  of  cost,  together 
with  the  present  mechanical  procedure 
for  producing  color  advertisements,  are 
tw'in  obstacles  which  the  retail  field 
places  at  the  door  of  newspapers  and 
equipment  manufacturers  for  solution. 

Without  assuming  a  pessimistic  role 
at  this  time,  we  are  of  the  opinion  that 


V.  F.  LAWSON— CRUSADER 


A  large  granite  statue,  designed  by 
Lorado  Taft,  Chicago  sculptor,  will 
he  erected  next  month  in  Graceland 
cemetery,  Chicago,  as  a  memorial  to 
the  late  \  ictor  F,  Lawson,  publisher 
of  the  C’/iicngo  Daily  Aeie.s  for  a  half 
century.  Standing  more  than  13  feet 
high,  the  monument  will  bear  a  heroic 
figure  of  a  crusader.  The  statue  will 
he  sent  to  Chicago  about  Aug.  1. 


the  newspapers  now  offering  color  as  a 
si)ecial  service  will  have  to  be  content 
in  the  near  future  witli  supplying  national 
adverti.sers  for  the  most  part  with  this 
modern  advertising  tcchnitiuc. 

It  .seems  highly  imiwrtant  to  us,  there¬ 
fore,  that  if  newspapers  desire  to  develop 
interest  among  retail  advertisers  for 
color,  they  go  to  the  root  of  the  prob¬ 
lem  by  consulting  with  store  accounts. 
The  sales  promotion  division  of  the  Na¬ 
tional  Retail  Dry  Goods  Association  is 
made  up  of  representative  store  execu¬ 
tives  from  all  parts  of  the  country.  The 
members  of  this  committee  are  techni¬ 
cally  trained  in  the  procedure  necessary 
for  carrying  out  a  store’s  advertising  pro¬ 
gram.  By  consulting  with  these  men, 
an  unbiased  review  of  the  advantages 
and  disadvantages  of  color  advertising 
could  be  obtained. 

Not  every  city  in  the  country  is  ready 
to  change  to  color  production  even  peri¬ 
odically.  If  newspapers  are  content  with 
the  support  of  national  advertisers,  all 
well  and  good ;  but  if  the  introduction 
of  the  new  process  is  dependent  also  upon 
local  support,  then  it  becomes  highly  es¬ 
sential  that  newspapers  learn  more  about 
the  prospects  in  their  local  markets  for 
the  new  color  method. 


SLIPSHEETS  IN  DAILIES 


Colgate’*  Anniver*ary  Potters  Deliv¬ 
ered  With  Newspaper* 

As  part  of  the  extensive  campaign  on 
Colgate’s  12.5th  anniversary,  dealers  are 
l)eing  supplied  with  small  iKJSter  adver¬ 
tisements  to  be  distributed  in  various 
ways,  .^niong  the  means  of  distribution 
reported  from  several  cities  this  week  was 
the  daily  newspaper,  the  Colgate  sheets 
l)eing  .slip])ed  into  the  pajjers  by  drug¬ 
store  newsstands. 

Many  of  these  Colgate  advertisements 
thus  were  delivered  to  readers  of  news¬ 
papers  which  are  not  included  on  the  Col¬ 
gate  schedule.  The  slipsheets,  which  are 
replicas  of  .some  of  the  newspaper  copy 
being  run  in  larger  dailies,  told  of  the 
offer  of  a  free  tube  of  Colgate’s  Ribbon 
Dental  Cream  with  the  purchase  of  any 
of  six  Colgate  Palmolive  products. 

The  offer  read:  “You  get  free  a  25c 
tube  of  Colgate’s  Ribbon  Dental  Cream 
with  each  article !  Buy  as  many  articles 
as  you  want.  Think — a  whole  year’s 
supply  of  toothpaste  FREE!” 


HOW  DAILIES  helped  I  I 
CREATE  A  FASHION  I  L 


Taffeta  Business  Boosted  by 
Space  in  Both  News  and  Roto 
Sections  —  Firm  Expresses 
“Sincere  Appreciation” 


The  story  of  how  a  fashion  was 
created,  with  the  aid  of  an  actress,  a  j 
radio  fashion  talk,  and  a  little  tr^ 
paper  advertising — plus  free  newspaper 
publicity  and  free  pictures  in  36  roto- 
gravure  sections — was  told  this  week  by 
M.  Spivak,  New  York  advertising  agent 

The  campaign  was  undertaken  last 
winter  to  increase  the  sales  of  “Puppy 
Skin”  taffeta,  for  the  Wahnetah  Silk 
Company,  at  a  time  when  the  limelight 
of  fashion  was  focused  on  newer  textiles. 

The  first  step  was  to  visit  the  pro- 
ducers  of  “Petticoat  Influence,”  a  play 
then  appearing  on  Broadway  with  Helen 
Hayes  as  the  star.  The  next  step  was 
to  obtain  the  co-operation  of  Bonwit, 
Teller  &  Co.,  Fifth  Avenue  specialty 
store,  which  recommended  a  dress  d^ 
signer,  Doris  Reid,  Inc.  The  latter 
made  a  dress  of  Wahnetah  taffeta  which 
Miss  Hayes  wore  in  the  third  act  of  her 
play.  A  duplicate  of  the  dress  was  & 
played  in  a  Bonwit,  Teller  window.  Dis¬ 
play  material  was  also  sent  to  forty 
large  department  stores  in  other  cities. 

“When  I  suggested  to  WABC  that  I 
might  persuade  Miss  Hayes  to  give  a 
talk  on  current  fashion  trends,”  said  Mr. 
Spivak,  “they  set  a  date  and  hooked  on 
13  other  Columbia  stations. 

“In  her  broadcast  Miss  Hayes  of 
course  had  an  opportunity  to  mention 
the  play  ‘Petticoat  Influence’  in  which 
she  was  appearing,  and  in  passing  id 
not  forget  to  refer  to  the  ‘Puppy  Skin' 
taffeta  gown  she  wore  in  act  three. 

“New  York  newspapers  and  the  New 
York  trade  press  were  apprized  of  Miss 
Hayes’  broadcast,  and  as  it  was  real 
fashion  news  cleverly  presented  they 
played  it  up  in  rather  big  space. 

“One  of  the  trade  magazines  for  its 
front  cover  utilized  a  beautiful  photo¬ 
graph  of  Miss  Hayes  wearing  her  taffeta 
dress. 

“We  then  reviewed  the  campaign  in  a 
large  advertisement  in  lyomen's  Wear, 
and  thirty-six  rotogravure  newspapers 
gladly  used  the  attractive  photograph  of 
Miss  Hayes  as  being  a  herald  of  fashion 
to  come. 

“The  dye  makers  w’ho  finish  the  fabric 
backed  up  our  efforts  with  a  handsome 
full-page  trade  paper  advertisement. 

“Dress  manufacturers  then  displayed 
a  sudden  interest — came  and  bought 
Wahnetah  taffeta.  Sales  have  been  ex¬ 
cellent. 

“Now  the  word  has  spread  that  taffeta, 
long  neglected,  is  once  more  on  the  smart 
list.  Ask  your  girl — she  knows.  But  I 
had  a  tough  job  making  her  know  it." 

The  newspapers  which  so  generously 
aided  Mr.  Spivak  in  his  “tough  job”  did 
not  go  without  recognition.  Far  from  it! 
The  Wahnetah  Silk  Company  published 
an  advertisement  in  Women’s  Wear 
thanking  Miss  Hayes,  Bonwit  Teller  & 
Co.,  and  Doris  Reid,  Inc.,  and  also  ex¬ 
pressing  “sincere  appreciation  .  -  ■ 
of  the  courtesy  of  the  press  in  bringing 
to  readers  news  of  the  importance  oi 
taffeta  in  the  fashions  of  1931.” 


TO  TOUR  EUROPEAN  PLANTS 


Two  Syracuse  Post-Standard  Men  to 
Visit  England  and  France 

A  tour  of  newspaper  plants  in  Great 
Britain  and  France  will  be  made  next 
month  by  two  Syracuse  newspapermen, 
Hugh  L.  Irwin  and  William  Allan  Dyer, 
Jr.,  employes  of  the  Post-Standard.  Mr. 
Irwin  is  connected  with  the  editorial  and 
display  advertising  departments  and  Mr. 
Dyer  is  manager  of  the  national  adver¬ 
tising  department. 

They  sailed  Wednesday  on  the  Aqu<‘ 
tania  and  will  land  in  Southampton- 
After  touring  Great  Britain  they  wn' 
fly  across  the  English  Channel  to  Erance 
and  later  will  sail  from  Havre,  France, 
for  Montreal,  Can, 
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U.  S.  BUREAU  AIDS  INDUSTRY  SPACE  GRAB 

National  Committee  on  Wood  Utilization,  Privately  Financed,  Releases  Publicity  Through  Depart¬ 
ment  of  Conunerce — Elstablished  by  President  Coolidge — Group  “Cannot  Afford  to  Advertise” 


V[[  ASHINGTON,  D.  C,  July  29. — Free 
W  and  favorable  publicity,  labeled  news, 
worth  hundreds  of  thousands — perhaps 
millions — of  dollars  to  the  lumber,  fur¬ 
niture,  paint,  varnish  and  scores  of  other 
allied  industries,  has  been  served  up  to, 
and  published  free,  in  the  news  columns 
of  the  newspapers  of  the  country  during 
the  last  six  years  through  a  cleverly 
conceived  and  efficiently  functioning 
committee  financed  by  the  industries  and 
releasing  its  publicity  through  the  official 
channels  of  the  Department  of  Com¬ 
merce. 

The  organization  is  the  National  Com¬ 
mittee  on  Wood  Utilization,  established 
in  1925  by  President  Coolidge  follow¬ 
ing  conferences  with  representatives  of 
the  lumber  and  allied  industries  at  which 
it  was  decided  that  governmental  assist¬ 
ance  was  vital  to  prevent  chaos  in  those 
industries  through  a  constantly  lessening 
demand  for  lumber. 

According  to  a  namphlet  “The  Na¬ 
tional  Committee  on  \Vood  Utilization, 
its  Accomplishments  and  Aims,”  issued 
by  the  Department  of  Commerce  in  1929 
and  now  being  revised,  the  committee 
was  formed  “to  bring  ateut  a  wiser  and 
more  efficient  use  of  wood  and  forest 
products  as  a  means  of  advancing  com¬ 
mercial  reforestation.” 

The  same  authority  states  that  the 
committee  is  “an  impartial  body  made  up 
of  representatives  of  governmental  and 
private  organizations,  in  which  industry 
takes  the  lead.” 

Quartered  in  the  Department  of  Com¬ 
merce  building  in  Washington,  the  com¬ 
mittee,  since  its  inception,  has  been  is¬ 
suing  press  releases  designed  to  “pro¬ 
mote  the  intelligent  use  of  wood.”  The 
releases,  known  familiarly  to  the  Wash¬ 
ington  press  corps  as  “handouts,”  have 
b«n  and  are  made  public  through  the 
publicity  bureau  of  the  Department  of 
Commerce  with  the  full  knowledge  and 
approval  of  Department  of  Commerce 
officials. 

Given  out  with  other  handouts  of  the 
Commerce  Department  they  appear  to 
possess  all  the  authority  of  Federal  an¬ 
nouncement  and  bear  no  signs  of  press 
agent  propaganda  or  free  boosting  of  par¬ 
ticular  interests  and  industries  in  the 
news  columns  of  newspapers. 

The  “handouts”  are  mimeographed  on 
the  same  paper  as  those  of  integral 
branches  of  the  Commerce  Department 
and  virtually  all  bear  at  the  top  of  the 
first  page  the  heading  “Department  of 
Commerce,”  followed  by  a  sub-head  “Na¬ 
tional  Committee  on  Wood  Utilization.” 
There  is  nothing  in  any  of  the  “hancl- 
outs”  to  indicate  that  the  committee  is 
financed  by  private  industries  or  that  the 
material  in  them  might  be  generally  fa¬ 
vorable  to  or  have  the  approval  of  those 
industries. 

In  fairness  to  the  committee,  however, 
it  must  be  said  that  no  attempt  is  made 
|o  conceal  the  fact  that  it  is  financed  by 
industry.  That  fact,  on  the  contrary,  is 
openly  published  in  literature  of  the 
committee.  Nor  was  any  attempt  made 
to  withhold  any  facts  when  PZditor  & 
Publisher's  correspondent  visited  the 
committee’s  offices  in  the  Department  of 
Commerce  building.  The  only  diffi- 
nilty  encountered  was  an  obvious  timid¬ 
ity  displayed  by  officials  of  the  committee 
in  talking  for  publication  in  the  absence 
of  Axel  H.  Oxholm,  director  of  the  com¬ 
mittee  and  its  active  head.  These  offi¬ 
cials  refused  to  permit  the  use  of  their 
names.  Mr.  Oxholm  is  in  Europe  and  is 
not  expected  to  return  until  September. 

Just  how  much  free  publicity  the  com¬ 
mittee  has  obtained  in  the  newspapers 
and  trade  press  probably  no  one  knows, 
pipping  files  of  the  committee,  obviously 
incomplete,  reveal  an  enormous  amount 
during  the  six  years  of  its  existence. 

Some  idea  of  the  potential  linage  may 
bt  gained  from  the  fact  that  at  present 
the  committee  puts  out  about  two  press 
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Washington  Correspondent,  Editor  A  Publisher 

releases  weekly.  On  July  1  tlie  commit-  associations  which  now  make  up  the 
tee  released  its  63d  “handout”  since  De-  committee  to  put  over  their  "trade  propa- 
cember,  1930.  This  average,  roughly,  ganda”  (those  being  his  words)  hud  not 
has  obtained  for  the  last  year,  it  was  said  met  with  conspicuous  success, 
at  the  committee’s  office.  Prior  to  that  “They  found  that  trade  propaganda 
time  the  releases  were  not  (juite  so  was  effective  to  a  certain  extent,”  he  said, 
frequent.  “but  it  did  not  carry  their  story  to  the 

That  obtaining  free  newspaper  pub-  people  with  sufficient  force.  They  needed 


frequent.  “but  it  did  not  carry  their  story  to  the 

That  obtaining  free  newspaper  pub-  people  with  sufficient  force.  They  needed 
licity  is  a  studied  policy  of  the  committee  the  backing  of  an  impartial  committee, 
is  shown  in  the  pamphlet  previously  re-  reinforced  by  governmental  authority  to 
ferred  to,  which  declares  that  ‘  through  get  over  their  story.” 


newspapers,  trade  journals,  and  other 
publications,  and  by  means  of  public  ad- 


That  the  committee's  publicity  efforts 
have  been  very  successful  also  is  demon¬ 


dresses  and  radio  briiadcasts,  the  com-  strated  by  the  fact  that  sales  of  its  pub- 
mittee’s  work  is  constantly  being  ex-  lications  exceed  those  of  any  branch  of 


plained  to  the  public.” 


the  Department  of  Commerce. 


A  responsible  official  of  the  committee  completing  a  publication,  the  committee 
who  furnished  most  of  the  information  makes  public  one  or  more  press  releases 
on  which  this  story  is  based  was  asked  briefly  describing  it  and  containing  the 
whether  the  committee  could  not  get  its  information  that  they  are  on  sale  in  the 
message  to  the  public  through  paid  ad-  district  offices  of  the  Department  of  Com- 
vertisements  explaining  the  committee’s  merce,  located  in  leading  cities  of  the 
purpose  and  bringing  out  the  points  the  country,  or  at  the  Government  Printing 


committee  wished  to  emphasize. 

“Yes,”  he  replied,  “but  the  committee 
cannot  afford  to  advertise.” 


Office,  where  they  are  published. 

The  committee’s  first  chairman  was 
Herbert  Hoover,  then  Secretary  of  Com- 


This  same  official  admitted  that  the  merce.  Its  present  chairman  is  Secretary 
newspapers  played  a  most  important  part  of  Commerce  Robert  P.  Lamont.  Its 
in  the  committee’s  publicity  scheme  and  vice-chairman  is  R.  Y.  Stuart,  Forester 
that  the  newspapers  were  large  u.sers  of  of  the  United  States  Forest  Service. 


its  publicity. 


These  men,  of  course,  receive  no  sala- 


“They  are  glad  to  get  our  releases,”  ries  from  the  committee,  their  service 
he  declared.  “That  fact  is  demonstrated  being  more  or  less  honorary.  The 


by  their  publication.” 


“brains”  of  the  committee  is  Mr.  Ox- 


The  necessity  for  an  “impartial”  com-  holm,  former  chief  of  the  lumber  division 
mittee  such  as  the  National  Committee  of  the  Department  of  Commerce,  whose 
on  Wood  Utilization  was  brought  out,  salary  is  paid  from  funds  voluntarily 
this  official  said,  after  efforts  of  various  subscribed  by  the  industries. 

HONOLULU  ADVERTISER  75  YEARS  OLD 


A  view  in  the  patio  of  the 

The  seventy-fifth  anniversary  of  the 
Honolulu  (T.H.)  Advertiser  was 
observed  July  3,  when  the  newspaper 
held  open  house  and  broadcast  an  elabo¬ 
rate  anniversary  program  over  its  radio 
station,  K(iL’. 

Dozens  of  floral  remembrances  filled 
the  spacious  rooms  of  the  building,  which 
is  built  around  a  floral  court  of  tree 
ferns  and  typical  Hawaiian  plants.  Vis¬ 
itors  saw  an  exhibit  which  included  an 
ancient  hand  press  illustrative  of  those 
first  used  by  the  paper  and  files  of  the 
paper  with  copies  relating  events  of 
special  importance  during  the  past  75 
years. 

The  broadcast  program  featured  talks 
bv  (kivernor  I>awrence  M.  Judd  and 


Honolulu  (T.H.)  Advertiser. 

Mayor  G.  Fred  Wright,  as  well  as  by 
members  of  the  Advertiser  staff,  and 
selections  by  Honolulu  musical  organ¬ 
izations. 

Another  radio  feature  was  a  dramatjc 
presentation  of  prominent  events  which 
the  Advertiser  has  recorded  during  its 
history. 

A  42-page  supplement  was  issued. 

The  iKiper  started  as  a  4-page  weekly 
known  as  the  Pacific  Commercial  Adver¬ 
tiser  and  was  the  first  independent  news¬ 
paper  to  be  published  in  Hawaii. 

Throughout  the  anniversary,  tribute 
was  paid  by  many  leaders  to  Ix)rrin  An¬ 
drews  Thurston,  who  died  May  11,  after 
32  years  as  president  of  the  Advertiser 
Publishing  Company. 


In  addition  to  Director  Oxholm,  the 
committee  has  15  employees.  Of  these, 
nine,  including  Mr.  Oxholm,  are  paid  by 
the  industries  and  the  remainder  by  the 
Department  of  Commerce.  The  Depart¬ 
ment  of  Commerce  employes  are  stenog¬ 
raphers,  file  clerks,  messengers,  in  the 
main,  and  one  writer  of  the  department’s 
publicity  staff  who  prepares  the  “hand¬ 
outs.” 

During  the  past  five  years,  it  was  said, 
industry  has  contributed  approximately 
$104,0()0  to  the  committee,  this  money 
having  been  used  for  salaries  and  other 
expen-ses.  During  1930  the  contributions 
totaled  approximately  $44,000,  these  con¬ 
tributions  having  been  made  by  the  Na¬ 
tional  Lumber  Manufacturers  Associa¬ 
tion,  American  Wood  Preservers  Asso¬ 
ciation,  American  Electric  Railway  Asso¬ 
ciation,  New  York  State  Development 
Association,  Wood  Insulation  Manufac¬ 
turers  Association,  National  Association 
of  Furniture  Manufacturers,  and  others. 

The  committee  is  composed  of  about 
2(X)  manufacturers,  distributors  and  con¬ 
sumers  of  forest  products  and  special  ex¬ 
perts  in  various  branches  of  wood  utiliza¬ 
tion.  Trade  associations  and  other  groups 
cooperating  with  the  committee  nominate 
their  own  representatives  for  membership. 

Among  the  organizations  having  rep¬ 
resentation  on  the  committee  are  the 
American  Association  of  State  Highway 
Officials,  American  Institute  of  Archi¬ 
tects,  American  Petroleum  Institute, 
Grand  Rapids  Furniture  Manufacturing 
Association,  National  Association  of 
Farm  Equipment  Manufacturers,  Na¬ 
tional  Association  of  Wooden  Box 
Manufacturers,  National  Paint,  Oil  and 
Varni.sh  Association,  National  I’iano 
Technicians  Association,  National  Retail 
Lumber  Leaders’  Association,  and  the 
United  States  League  of  Ixical  Building 
and  Loan  Associations. 

There  is  some  difficulty  in  understand¬ 
ing  the  cooperative  tie-up  between  the 
committee  an<l  the  Department  of  Com¬ 
merce,  and  to  discover  just  where  the 
committee’s  work  ends  and  the  depart¬ 
ment’s  begins.  It  was  observed  that  the 
“c(K)pcrating”  employes  of  the  depart¬ 
ment  were  subject  to  orders  of  committee 
officials,  paid  .solely  by  industries. 

Again,  in  the  matter  of  the  committee’s 
financial  support,  there  was  sfune  vari¬ 
ance  between  the  printed  pamphlet  tell¬ 
ing  of  the  committee’s  aims  and  accom- 
I)lishments  and  the  spoken  statetnent  of 
the  committee  official  previously  quoted 
as  well  as  between  this  official’s  verbal 
statement  and  a  typewritten  statement 
furnished  by  him  to  Editor  &  Publish¬ 
er’s  correspondent. 

In  the  printed  pamphlet,  under  a  black¬ 
face  sub-head,  “How  is  the  Committee 
I-'inanced?”  appears  the  uncjualified  an¬ 
swer,  “By  voluntary  contributions  from 
industry.”  This  is  followed  by  the  state¬ 
ment  that  “the  federal  government  con¬ 
tributes  many  valuable  facilities  and 
services  mainly  through  the  Bureau  of 
Foreign  and  Domestic  Commerce  and 
the  Bureau  of  .Standards,  both  of  the 
Department  of  Commerce,  and  through 
the  Fore.st  Service  of  the  Department 
of  Agriculture.” 

While  talking  with  the  committee  offi¬ 
cial  this  correspondent  asked : 

“It  is  entirely  correct  to  .say  that  the 
committee  is  supported  by  industry,  isn’t 
it?” 

“No,”  the  official  replied  emphatically, 
“it  is  not.  The  committee  is  supported 
jointly  by  industry  and  the  Department 
of  Commerce.  It  is  not  correct  to  say 
that  it  is  supported  solely  by  industry.” 

In  a  typewritten  statement  mailed 
Editor  &  Pubi.ishf.r’s  correspondent 
following  his  visit  to  the  committee’s 
offices,  appears  this : 

“The  committee  is  supported  by  con¬ 
tributions  from  industry,  which  funds 
are,  in  effect,  met  by  equal  contribution 
(Continued  on  page  45) 
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WALTMAN,  BALTIMORE  SUN,  AWARDED 

$1,000  PUGSLEY  PRIZE  FOR  REPORTING 

Washingrton  Correspondent’s  “Clear,  Concise  and  Able”  W^ork 
in  Covering  Haiti  Assignment  Is  Cited  as  Best  of  1930 — 

Six  Others  Win  Honorable  Mention  in  National  Judging 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


WASHINGTON,  D.  C.,  July  27.— 
l-ranklyn  T.  \\'altnian,  Jr.,  of  the 
Washington  bureau  of  the  Hattimorc  Sun, 
has  lieen  awarded  the  I’ugsley  prize  for 

the  most  noteworthy  work  of  a  Wash¬ 
ington  correspondent  during  1930,  it  was 

announced  by  Kugene  S.  l^ggctt,  presi¬ 
dent  of  the  National  I’ress  Club. 

The  prize  of  $1,000  was  voted  to  \\  alt- 
nian  unanimously  by  the  five  judges  for 
his  series  of  reports  concerning  the  visit 
and  investigations  of  President  U<  River’s 
commission  in  Haiti. 

The  Committee  on  Journalistic  Awards 

ot  the  National  Press  Club  which  lias 
charge  of  the  competition  pointed  out  in 
its  report  that  the  Sun  correspondent 
was  chosen,  as  excerpts  from  letters  of 
the  jurors  show,  for  his  "clear,  concise 
and  able  work,”  for  "a  fine  example  of 
newspaper  reporting,”  and  for  "the  liter¬ 
ary  quality  of  the  despatches  and  the  cir¬ 
cumstances  under  which  the  material  had 
to  be  gathered. 

The  report  of  the  committee  composed 
of  Ulric  Bell,  of  the  Louisville  Courier- 
Journal;  Paul  Woottm.  .Vrte  Orleans 
Times -Picayune  and  Kus.sell  Kent,  Birm¬ 
ingham  News,  read  as  follows  ; 

"Several  of  the  judges  remarked  on 
the  general  excellence  of  all  of  the  work 
submitted  for  the  1930  award.  This  led 
them  to  nominate  for  honorable  mention 
the  following: 

“Alfred  D.  Stedman  of  the  St.  Paul 
Dispatch  and  Pioneer  Press  for  develop¬ 
ing  in  connection  with  the  so-called 
Postal  leasing  scandal,  ‘what  was  at  the 
outset  a  purely  local  story  into  one  of 
national  significance  affecting  a  national 
administrative  policy.’ 

“W.  C.  Murphy,  Jr.,  of  the  AVie  York 
ll'orld  for  his  exposure  of  tariff  lobby¬ 
ing  activities  and  other  endeavors. 

“Cole  E.  Morgan  of  the  Universal 
Service  for  his  survey  of  casualties  re¬ 
sulting  from  the  prohibition  enforcement 
activities. 

“Qarence  L.  Linz  of  the  New  York 
Journal  of  Commerce  for  his  detailed  re¬ 
porting  of  the  progress  of  tariff  legisla¬ 
tion. 

“Carlisle  Bargeron  of  the  Washington 
Post  for  general  work  done  during  the 
year. 

“W._  W.  Jermane,  Seattle  Times,  for 
work  in  forecasting  the  progress  of  the 
prohibition  controversy. 

“The  jury’s  conclusion  was  reached 
after  long  and  painstaking  consideration 
of  the  many  entries  embracing  exceptional 
examples  of  newspaper  enterprise  in 
Washington.  The  jurors  acted  independ¬ 
ently  of  one  another  but  it  was  evident 
from  the  start  their  reasoning  was  veer¬ 
ing  toward  unanimous  opinion  in  favor 
of  Mr.  Waltman’s  effort.  Because  of  the 
excellence  of  several  other  nominations, 
however,  regret  was  expressed  that  there 
was  but  one  prize  to  bwtow. 

“The  jury  was  composed  of  the  follow¬ 
ing  :  Marlen  E.  Pew,  editor.  Editor  & 
Pi  blisher;  Theodore  P.  Noyes,  asso¬ 
ciate  editor,  Washington  P.vening  Star; 
Roy  A.  Roberts,  managing  editor,  Kansas 
City  Star;  Grafton  Wilcox,  assistant 
managing  editor,  Nciv  York  Herald  Tri¬ 
bune;  Henni  Grattan  Doyle.  Dean  of  the 
Lower  Division,  Columbian  College, 
George  Washington  University. 

“It  was  stipulated  that  the  jury,  in 
making  the  award,  should  ‘take  into  con¬ 
sideration  such  factors  as  public  service, 
reportorial  resourcefulness,  clarity  of 
presentation  to  the  reader,  literary  (pialitv 
and  the  nature  of  conditions  under  which 
the  work  was  done.’  It  was  specially 
stipulated  that  ‘the  work  recognized  may 
l>e  a  single  story  or  assignment  or  mav 
include  a  series  of  stories  or  a  period 
of  work.’  'The  competition  was  open  to 
all  accredited  correspondents  to  the  Press 
Galleries  of  Congress. 

“The  1929  award  also  offered  by  Mr. 
Pugsley  went  to  John  A.  Kennedy  of 


Universal  Service  for  his  work  in  exjRis- 
ing,  in  connection  with  tariff  lobbying 
activities,  the  presence  in  Senator  Hiram 
Bingham's  ollice  of  the  paid  employe  of 

the  Comiecticut  Manufacturers’  ;\ssocia- 

tion.  for  wliich  Senator  Hiiigham  later 

received  the  formal  censure  of  the  Senate. 

"Mr.  Pugslej-.  the  donor,  has  sent  the 
following  telegram  to  Mr.  Waltman,  the 
19.10  winner: 

"  ‘1  wish  to  extend  my  felicitations 
iiIMin  award  to  you  of  National  Press 
(  lull  I’rize.  In  founding  it  I  was 
of  o|)inion  tliat  Washington  correspond¬ 
ents  as  a  corps  appraise  and  assess  work 
of  their  colleagues  and  that  Hoard  of 
judges  would  largely  be  ratifying  body 
to  afford  public  recognition.’  ” 

Waltman  started  his  newspaper 
career  as  a  cuh  on  the  city  staff  of  the 
Baltimore  Sun  in  1922.  Horn  in  Balti- 
nuirt  twenty-eight  years  ago,  he  attended 
the  piililic  schiKils,  Loyola  High  School 
and  the  University  of  Maryland  Law 
School. 

.\fter  serving  his  apprentice.ship  Walt¬ 
man  was  assigned  to  the  Sun’s  political 
staff  of  rejRirters  and  in  1926  became 
that  newspaper’s  chief  state  jxilitical  re- 
IMirter.  a  ixisition  which  carries  with  it 
the  iMist  of  chief  of  the  Sun’s  .AnnajKilis 
bureau  when  the  Maryland  legislature  is 
in  session. 

In  January,  1928,  Waltman  was  as¬ 
signed  to  cover  the  \  irginia  legislature 
for  his  newspajier,  but  before  the  com¬ 
pletion  of  that  w'ork  he  was  orderetj  to 
rejR>rt  for  duty  in  the  Sun’s  Washing¬ 
ton  bureau,  except  for  a  three  month 
interval  in  1929  when  he  returned  tem¬ 
porarily  to  .'\nnapolis  to  cover  the 
.Maryland  legislature.  He  also  went  to 
Houston  in  June.  1928,  as  part  of  the 
■Sun’s  Democratic  National  Convention 
staff. 

When  President  Hoover  in  February, 
1930,  decided  to  send  a  commission 
headwl  by  Cameron  Forbes  to  Haiti  to 
study  conditions  there,  the  Sun  selected 
Waltman  to  accompany  the  investigators. 
It  was  Waltman’s  work  on  this  assign¬ 
ment  which  won  for  him  the  Pugsley 
awanl. 

Incidentally,  the  personnel  of  the 
l-'orlx-s  commission  included  two  well- 
known  newspaper  editors  —  William 
len  White  of  Kansas  and  James 
Kearney  of  Trenton,  N.  J. 

X'irtually  the  entire  population  of 
I ’ort-.\u- Prince  turned  out  to  greet  the 
1‘resiilential  commission  staging  parades 
and  demonstrations  wherever  the  Amer¬ 
ican  party  went  for  several  days.  Walt¬ 
man  cabled  daily  stories  to  the  Sun 
describing  these  demonstrations  as  well 
as  the  testimony  of  the  leaders  of  the 
movement  for  a  withdrawal  of  the 
American  occupation  immediately. 

Few  of  the  .American  treaty  officials 
aiiiK-aretl  publicly  to  testify  before  the 
commission.  Waltman.  however,  inter- 
vieweil  these  officials  and,  while  their 
side  of  the  story  did  not  appear  in  the 
daily  cables  because  none  of  the  officials 
would  permit  quotation,  their  views 
were  retlected  in  a  series  of  articles 
which  Waltman  wrote  for  his  newspaper 
on  his  return  to  Washington.  This  series 
of  artVles  was  based  on  personal  inves¬ 
tigations  made  hy  Waltman  in  which  he 
interviewed  everv  class  of  Haitian  from 
’'c  'H'asant  in  his  hut  to  those  educated 
in  Europe  who  call  themselves  “the 
elite.”  The  conclusions  reached  the 
President  some  days  later. 

While  touring  the  interior  of  Haiti  one 
incident  of  interest  to  newspapermen  oc¬ 
curred.  The  party  reached  the  marine 
outpost  at  Hinche  in  the  mountains  near 
the  Dominican  border  late  one  Sunday 
afternoon.  There  a  courier  laid  dis¬ 
patches  before  Chairman  Forbes,  advis¬ 
ing  him  President  Hoover  had  agreed  to 
the  setting  up  of  a  provisional  govern¬ 
ment  in  Haiti,  a  plan  which  President 


Louis  Bortio  of  Haiti  previously  had  ap¬ 

proved  with  reluctance. 

The  Forbes  Commission  immediately 
issued  a  statement  announcing  the  agree¬ 
ment  of  Presidents  Hoover  and  H’orno 
to  the  new  plan.  It  was  the  .second  best 
story  of  the  entire  trip.  The  nearest 
cable  office  was  at  Port- Au- Prince,  about 
seventy  miles  distant  over  tortuous  moun¬ 
tain  roads.  Only  a  single  marine  corps 
constructed  telephone  line  connected 
Hinche  with  Port-Au-Princc.  Dictation 
was  out  of  the  question.  The  five  news- 
I>apermen  in  the  party  hurriedly  wrote 
their  stories  under  a  Hinche  date  line. 

gave  tlx‘  stories  to  a  marine  who  started 

out  pell  mell  for  Port-.\u-Prince  in  a 

two-ton  truck  and  telephoned  the  man¬ 
ager  of  the  cable  office  to  prepare  for 
what  was  coming. 

For  the  first  time  the  next  morning 
American  newspapers  carried  front  page 
stories  under  a  date  line  of  Hinche,  a 
place  as  remote  from  civilization,  excejit 
for  the  marine  outpost,  as  a  spot  in  dark¬ 
est  Africa. 


MISSOURI  CANDIDATE 
ATTACKS  DAILIES 

Becker,  Seeking  Governorship,  Finds 
Big  Targets  in  K.  C.  Star  and 
St.  Louis  Post-Dispatch,  Which 
Display  His  Assaults 

Charles  U.  Becker,  Secretary  of  State 
of  Missouri,  who  is  a  candidate  for  Gov¬ 
ernor,  in  opening  his  campaign  in  the 
Mission  Inn,  in  St.  Louis,  denounced  the 
press  of  the  larger  cities.  “The  greatest 
menace  to  good  government,”  he  said, 
“is  the  threatened  control  of  our  Govern¬ 
ment  by  a  certain  class  of  metropolitan 
iiew'spapers.”  He  also  criticised  Lieut, 
(iov.  E.  H.  Winter,  publisher  of  the 
Jefferson  City  I^ost-Trihunc,  who  is  ex¬ 
pected  to  run  for  the  gubernatorial  nom¬ 
ination.  .Although  Mr.  Becker  did  not 
mention  Mr.  Winter  by  name,  the  audi¬ 
ence  knew  whom  he  meant,  as  well  as 
that  Mr.  Winter  had  commended  the 
press  in  a  speech  to  the  Northeast  Mis¬ 
souri  Press  Association  in  Salisbury  last 
Friday. 

Mr.  Becker  in  particular  denounced  the 
St.  Louis  Post-Dispatch  and  Kansas  City 
Star.  He  excluded  from  criticism  the 
.S’/.  I.ouis  Globe-Democrat .  St.  Louis 
Times  and  Kansas  City  Journal-Post. 
None  of  the  exempt^  papers  had 
“boosted”  him,  he  said,  and  the  Globe- 
Democrat  had  ‘‘slugged’’  him  several 
times,  but  they  were  not  covered  by  his 
condemnatory  remarks. 

Considering  “the  activities  of  those 
great  journals  which  fancy  they  are 
qualified  to  run  the  government.”  he  al¬ 
luded  to  the  Kansas  City  Star  as  “the 
paper  which  elected,  by  unfair  criticism, 
a  goat-gland  doctor  Governor  of  Kansas, 
whoi  was  counted  out,”  and  to  the  St. 
Louis  Post-Dispatch  a.s  “Tammany  Hall- 
owned  and  edited,  which  has  established 
.such  close  relations  with  the  underworld 
that  it  can  make  a  specialty  of  returning 
kidnaped  persons  to  their  frantic  families 
after  suitable  ransom  relations  have  been 
completed.” 

The  St.  Louis  Post-Dispatch  gave 
about  two  columns  of  space  on  the  first 
page  of  part  three  of  the  issue  of  July  27 
to  Mr.  Becker’s  speech  and  published  his 
excoriation  of  the  metropolitan  press  in 
general  and  the  Post-Dispatch  and  Kan¬ 
sas  City  Star  in  particular. 


REVIVE  PITTSBURGH  DISPATCH 


George  Gri*e  and  Col.  C.  A.  Rook  Are 
Going  Ahead  With  Plan* 

(By  telegraph  to  Editor  &  Publisher) 

PiTTSBURCH,  Pa.,  July  30 — George 
Grise  and  Col.  C.  A.  Rook  are  planning 
to  re-establish  the  Pittsburgh  Dispatch, 
to  be  published  in  the  old  Dispatch 
building.  Machinery  will  be  shipped 
from  New  York.  The  paiier  will  be 
published  morning  and  evening.  It  is 
vet  undecidctl  whether  it  will  be  pub¬ 
lished  Sundays. 

It  also  is  planned  to  re-establish  the 
Tri-state  News  Bureau. 

The  new  Dispatch  will  appear  early 
in  September,  Mr.  Grise  said  this  week. 


MADDEN  entertained 

BY  BULGARIAN  KING 

Brooklyn  Eagle  Official  Chats  Witli 
Monarch  and  Aids  Beauty  in  Dis- 

tress — Other  Eagle  Writers 

Abroad 


H.  T.  Madden,  business  manager, 
Brooklyn  (N.V.)  Daily  Laglc  wus  re¬ 
ceived  by  is-iiig  Boris  at  bulia,  Bul¬ 
garia,  recently  on  his  tour  oi  liuropt 

1  liey  chatteu  lor  some  time  at  the  royal 

palace,  and  later  Mr.  Madden  met  nearly 

all  members  ot  the  new  Malinott  cabinet 

Reporting  Air.  Aladdeii’s  European 
visit  lor  the  Eagle  this  week,  Guy 
Hickok,  manager  of  the  liagles  Pans 
bureau,  wrote : 

"As  a  relief  from  heavy  political  diet 
tlie  business  manager  drove  around  the 
country  attending  rural  fetes,  a  country 
wedding,  saw  how  the  peasants  live,  and 

above  all  how  they  economize. 

"In  V  ienna  he  wanted  to  sec  no  more 
statesmen  .  .  .  strolled  in  country 

b'—r-gardens,  met  two  Hungarian  vaca¬ 
tioners  from  Budapest,  dined  them,  took 
them  with  their  bundles  to  the  most 
dressed  up  night  club  in  Vienna,  where 
his  moon-faced  damsels  rivaled  the  floor 
show  for  attention,  took  them  to  their 
home  and  left  them. 

"In  Budapest  he  gravely  'studied  the 
situation.’  In  Paris  again  lie  found  in 
the  Eagle  Bureau  an  Italian  beauty, 
afraid  to  go  to  Italy  where  Mussolini 
‘wanted’  her  husband ;  unable  to  go  to 
New  York  where  her  husband  wanted 
her. 

“To  the  rescue  of  beauty  in  distress 
he  sprang,  led  the  lady  to  the  .American 
Consulate,  found  our  own  consular  offi¬ 
cials  uglier  than  those  of  any  European 
country  he  had  visited,  decidetl  they 
were  lioiyeless.” 

Helen  Appleton  Read,  Eagle  art  critic, 
who  witli  a  grouo  of  other  well  known 
New  York  art  experts,  went  to  Paris 
to  help  open  the  Matisse  show,  sailed 
home  this  week. 

Frank  Reil,  Eagle  sports  writer,  after 
covering  the  tennis  matches  at  Wimble¬ 
don,  crossed  to  Paris  for  the  Davis  Cup 
tournament.  Reil  plans  to  remain  sev¬ 
eral  weeks  in  Europe. 

Miss  Nina  Musset,  theatrical  feature 
writer  of  the  Eagle,  is  visiting  her  par¬ 
ents  in  Rome.  In  a  hurried  few  days 
.she  interviewed  Sacha  Guitry  and  his 
charming  wife,  Yvonne  Printemps ;  Jose¬ 
phine  Baker,  the  coffee-colored  Harlem 
star  of  the  Casino  de  Paris,  and  Willette 
Kershaw,  who  is  now  doing  English 
plays  in  Paris. 


FLYNN  QUITS  HEARST  DAILY 


Resigns  as  Associate  Editor  of  Wash¬ 
ington  (D.C.)  Herald 

(Special  to  Editor  &  PublisherI 

Washington,  D.C.,  July  30— Michael 
W.  Flynn  has  resigned  as  associate  editor 
of  Washington  Herald.  Flynn  was  given 
that  position  recently  when  Frank  Shields 
of  the  Pittsburgh  Sun-Telegraph  took 
the  former’s  place  as  managing  editor. 

Flynn  has  been  with  the  Washington 
Times-Herald  organization  for  about  18 
years.  He  started  as  a  copyreader  on  the 
Times.  He  was  assistant  managing  edi¬ 
tor  of  the  Times  when  William  Randolph 
Hearst  bought  the  Washington  Herald. 
He  was  made  managing  editor  of  the 
Herald  as  soon  as  Mr.  Hearst  took  hold 
and  kept  that  job  until  3  weeks  ago. 


NEW  RECORD— NO.  61287 

Leaving  Toledo  on  a  Century  Air  Lines 
plane  at  12:15  p.  m.  Sunday,  after  hav¬ 
ing  had  lunch  in  Toledo,  Dick  Roberts, 
aviation  editor  of  the  Toledo  Blade,  flew 
to  Chicago  to  complete  details  in  con¬ 
nection  with  the  visit  of  Wiley  Post  and 
Harold  Gatty,  round-the-world  fliers,  to 
Toledo  Tue.sday  as  guests  of  the  Blade. 
Roberts  concluded  his  business,  Ixiarded  a 
Century  plane  at  3:15  p.  m.  and  was 
back  in  "roledo  at  5:15,  in  time  for  an 
early  dinner — a  total  time  of  four  hours 
and  50  minutes.  The  trip  covered  452 
miles  in  four  hours  and  15  minutes  flying 
time. 
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/N  PHILADELPHIA’S  BILLION  DOLLAR  MARKET,  ’’NEARLY  EVERYBODY  READS  THE  BULLETIN 


Coverage  •  Cost  •  Concentration  •  Confidence 

—four  "C’s”  that  test  the  mettle  of  any  advertising  medium,  today 


a  newspaper?  Reading  confidence  is  strik¬ 
ingly  demonstrated  in  The  Philadelphia 
Bulletin.  Its  circulation  rise  has  been  spread 
over  thirty-six  years,  its  growth  a  natural 
one,  without  premiums,  prizes  or  contests. 

560,855  net  paid  daily  circulation  at 
65c  an  agate  line  challenges  any  budget 
for  preferential  consideration. 

Ninety-one  per  cent,  coverage  is  so 
unique  that  it  tells  its  own  story. 

Metropolitan  markets  provide  today's 
sales  opportunities.  And  among  them 
Philadelphia  stands  out — with  The 
Evening  Bulletin  giving  the  greatest  cov¬ 
erage  at  the  lowest  cost  of  any  great 
market  in  America. 


enou 


18  the  coverage  com 

Stimulate  action  in  a  market? 

The  Philadelphia  Bulletin  is  read  in 
ninety-one  per  cent,  of  Philadelphia  homes. 

Does  the  cost  permit  of  sales  at  a  profit? 
The  Philadelphia  Bulletin  has  the  lowest 
advertising  cost  of  any  metropolitan  news¬ 
paper  .  .  .  less  than  $1.16  per  milline. 

Is  its  circulation  concentrated  in  a  densely 
populated  area  where  you  can  sell  and 
deliver  economically? 

The  Philadelphia  Bulletin's  circulation 
is  almost  entirely  confined  to  Philadelphia 
and  suburbs. 

Has  it  reading  confidence,  that  yardstick 
which  measures  the  reader's  regard  for 


The  Evening  Bulletin 


WILLIAM  L.  McLEAN,  PUBLISHER 


PHILADELPHIA 


Detroit  Office .  32 1  Lafayette  Boulevard 
San  Francisco  Office  .  .  5  Third  Street 


New  York  Office  .  .  .  247  Park  Ave. 
Qiicago  Office .  333  N.  Michigan  Ave. 
®  1931,  Bulletin  Co. 
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iDTERTiSING  PAGES  REKOYM 


AIR,  SCIENCE,  POLITICS,  TOP  SPORTS 
IN  HIGH  SCHOOL  BOYS’  READING 


FOR  THE  LOVE  OF  PETE(RSON) 


Central  Press  Nationwide  Test  Indicates  Students  Read 
Newspapers  Thoroughly — Six  Win  European  Tour — 
Remarkable  “Boners” 


Photograph  of  cahin  presented  to  L.  V.  Peterson,  business  manager,  Stockton 
(Cal.)  Record,  and  Mrs.  Peterson  by  employes  of  the  paper. 

V.  PETERSON,  better  known  as  All  employes  of  the  Record  had  a 
'  “Pete,”  the  business  manager  of  the  hand  in  the  gift.  The  presentation  was 
ckton  (Cal.)  Record,  and  Mrs.  Peter-  made  with  KX)  of  them  on  the  scene  and 
son  were  recent-  with  Irving  Martin,  the  publisher,  mak- 

aly  presented  with  ing  the  presentation.  It  was  a  surprise 
a  log  cabin  in  to  Mr.  and  Mrs.  Peterson, 
one  of  the  nearby  A  bronze  plaque,  placed  on  the  granite 
iK'auty  spots,  the  fireplace  of  the  cabin,  reads: 
gift  of  Record  “This  cabin  was  built  by  Stockton 
employes  in  ob-  Record  employes  for  the  love  of  Pete.” 
■servation  of  Mr.  Mr.  Peterson  joined  the  Record  in 
Peterson’s  33  1898.  In  his  career  he  has  been  cub 

years  with  the  reporter,  star  reporter,  city  editor, 
paper.  branch  office  manager,  city  circulation 

The  cabin  is  manager,  assistant  business  manager  and 
located  at  Big  business  manager. 


Do  it  Better  with  Certifieds 


The  dry  mat  represents  approximately  I  /3  of  I  %  of  the 
cost  of  operating  the  average  newspaper  plant.  But  while 
negligible  in  cost  the  dry  mat  cannot  be  neglected  in  the 
role  it  plays. 

Good  printing  Is  an  Investment  that  pays  handsome  divi¬ 
dends  in  contented  advertisers  and  satisfied  readers.  But 
good  printing  may  depend  on  the  quality  of  the  dry  mat 
used  for  stereotyping.  The  way  to  doubly  insure  this  invest¬ 
ment  Is  to  use  Certified  Dry  Mats  in  your  stereotype 
foundry. 

Hundreds  of  your  fellow  publishers  have  learned  from  expe¬ 
rience  that  it  pays  them  to  depend  upon  Certifieds  for  the 
production  of  good  printing  plates  day  in  and  day  out, 
which  in  turn  means  well  printed  papers  which  conserve  the 
eyes  of  their  readers. 

We  respectfully  invite  you  to  get  acquainted  with 
Certifieds  in  your  own  plant  under  your  own  conditions  by 
using  a  case  in  your  foundry  now. 

Forget  price!  Use  Quality  at  the  Right  Price!  It  Pays! 


STAKESING  HEADS  PICA  CLUB 

The  Pica  Club,  New  Jersey’s  active 
organization  of  newspapermen,  held  its 
thirty-second  annual  dinner  on  July  25 
in  Paterson.  Robert  Stakesing,  assistant 
city  editor  of  the  Paterson  Evening  Reti's. 
was  formally  introduced  as  the  club’s 
president.  The  club  gave  a  wrist  watch 
to  its  retiring  president.  Allen  W.  Smith 
of  the  PassfliV  Nervs.  Among  the  speak¬ 
ers  was  Albert  Payson  Terhune.  who 
attends  many  of  the  events  of  the  Pica 
Club.  George  Burke  acted  as  toast¬ 
master. 


COVERING 

p-  ^  ^  The  Rich 

UTAH  VALLEY 

The  Provo 

EVENING  HERALD 

carries 

MOKE  CIRCULATION 

and 

MORE  ADVERTISING 

Than  all  competitors  combined. 
Advertisers  get  RESULTS 


CERTIHEO  DRYMATCORfORATOM 

340Mad{son  Avvnue  NawVbrk.  N.Y 

Forehp9nchb/9  shreafypinq  use  CeHHhd  DiyMafs 


A  SCRI  PPS-C  ANFIELD 

NEWSPAPER 

GILMAN,  NICOLL  &  RUTHMAN 

national  Representatives 
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WIDER  RANGE  REFUSED 
TO  DAILIES’  RADIOS 


Janesville  Gazette  and  Erie  Dispatch- 
Herald  Sought  New  Power  and 
Bands  —  Examiners  Cite 
“Interference” 


(Special  to  Editor  &  Publisher) 

Washington,  D.C.,  July  29 — Recom¬ 
mendations  that  the  requests  of  two 
newspaper-operated  broadcasting  stations 
for  additional  facilities  be  denied  have 
been  made  to  the  Federal  Radio  Com¬ 
mission  by  the  examiners  who  presided 
at  the  hearings  on  the  applications. 

The  stations  involved  are:  WCLO,  the 
Janesville  (Wis.)  Daily  Gazette  station 
and  WEDH  operated  by  the  Erie  (Pa.) 
Pispaleh-Herald.  The  former  had  asked 
for  an  increase  in  power  from  100  watts 
to  100  watts  at  night  and  250  watts  in 
the  daytime,  while  the  Erie  newspaper 
requested  a  change  in  frequency  from  the 
1420  to  the  ‘>40  kilocycle  frequency  and 
an  increase  in  power  from  ICK)  watts  to 
iiOO  watts  at  night  and  1,000  watts  during 
the  day. 

In  the  case  of  the  Wisconsin  station, 
Eixaminer  R.  H.  Hyde  said :  “The  pub¬ 
lic  in  the  immediate  field  of  activity  of 
the  Janesville  Gazette  and  the  licensee 
would  undoubtedly  derive  advantages 
from  the  granting  of  this  application.  It 
is  considered,  however,  that  the  other 
factors  affecting  the  broadcast  situation 
as  a  whole,  such  as  interference  and  the 
necessity  of  making  a  fair  and  equitable 
distribution  of  facilities,  preclude  a  find¬ 
ing  that  public  interest,  convenience  and 
necessity  would  be  served  by  granting 
this  application.” 

Examiner  Elmer  W.  Pratt,  in  recom¬ 
mending  that  the  application  of  the  Erie 
Dispatch-Herald  be  turned  down,  said 
that  “the  operation  of  station  WEDH  on 
940  kilocycles  would  result  in  objection¬ 
able  heterodyne  interference  with  stations 
operating  on  the  same  frequency,  with 
the  result  that  the  service  areas  of  such 


stations  would  be  reduced  and  that  of  the 
applicant  station  restricted.” 

The  Sun  Gazette  Co.,  of  Williamsport, 
Pa.,  has  amended  its  application  for  a 
permit  to  erect  a  new  station.  Originally 
the  newspaper  wanted  full  time  on  the 
1,420  kilocycle  frequency  and  now  it  asks 
for  a  license  to  share  time  on  the  1,370 
kilocycle  frequency  with  WRAK,  of  Wil¬ 
liamsport,  which  now  operates  full  time. 


THAT  NOSE  FOR  NEWS 

San  Angelo  Reporter’s  Vacation  Tour 

Broken  by  Execution,  Murder  Yarns 

When  George  Kunkel,  reporter  on  the 
San  Aiifielo  (Tex.)  Times,  started  on 
his  vacation  recently,  it  was  with  the  in¬ 
tention  of  spending  it  in  showing  his 
home  town,  Columbia,  Mo.,  to  Mrs. 
Kunkel. 

.\  few  days  after  their  departure  a 
card  to  Robert  M.  Jackson,  night  editor 
of  the  Times,  reported  that  the  Kunkcls 
were  stopping  for  a  few  days  in  Duncan. 
Okla.,  as  George  was  covering  an  elec¬ 
trocution  at  the  state  penitentiary  for  a 
Duncan  paper.  After  that  reporting  job 
was  done  they  would  go  on  at  once  to 
Columbia. 

Another  card  arrived ;  this  time  the 
postmark  was  a  Kansas  town  where  a 
murder  trial  was  being  held.  It  looked 
like  such  a  goml  chance  for  a  “true  mur¬ 
der”  tale.  Kunkel  said,  that  they  were 
spending  a  day  or  so  in  getting  the  story 
before  going  on  home. 

The  Kunkels  reached  Columbia  in  time 
to  spend  one  day. 

EDITORIAL  GROUP  TO  MEET 

Members  of  the  Xorthern  Minnesota 
hMitorial  Association  will  hold  their  an¬ 
nual  outing  July  31,  Aug.  1  and  2  at 
International  Falls,  Minn.,  and  Fort 
Francis,  Ont.  The  annual  business  meet¬ 
ing  of  the  association  was  listed  July 
31  at  International  Falls.  C.  H.  Bron¬ 
son.  of  Osakis,  is  president  of  the  asso¬ 
ciation  and  .\sa  M.  Wallace  of  Sauk 
Center,  is  secretary  and  treasurer. 


PIGEONS  CARRY  DAILY  COPY 
FOR  VACATIONING  EDITOR 

OMETHING  a  bit  different  for 
vacationing  editors  was  evolved 
by  A.  E.  McCollough,  of  the  Lon- 
caster  (Pa.)  Intelligencer  JoumaL 
From  his  summer  home  in  the  Sus¬ 
quehanna  Hills,  two  carrier  pigeons 
were  dispatched  daily  with  copies 
of  editorials.  The  two  birds  made 
the  trip  at  a  mile-a-minute  clip, 
arriving  at  the  office  each  evening 
about  6  o’clock.  During  Mr.  Me- 
Collough’s  10-day  stay  the  pigeons 
made  the  trip  daily,  with  no  hitch, 
in  spite  of  several  severe  storms. 
Editorials  bore  the  date  line 
“Friendly  Lodge,  Susquehanna 
Hills  (By  Carrier  Pigeon).” 


LEGAL  LINAGE  SHIFTED 


Camden  (N.J.)  Courier-Post  Claims 
Gain  for  June  Under  Recount 

The  Camden  (X.J.)  Courier -Post, 
commenting  upon  the  report  of  its  June, 
1931-1930  linage  published  in  these  col¬ 
umns  last  week,  informs  Editor  &  Pun- 
I.ISHKR  that  its  operation  for  the  month 
actually  .showed  a  gain  over  last  year. 
All  advertising,  except  legal,  is  carrietl 
through  both  the  Mornintj  Post  and  the 
Eveniiifi  Courier.  The  latter  edition, 
which  is  the  only  edition  measured  by 
Media  Records,  Inc.,  carries  little  legal 
advertising,  which  by  state  law,  is  pub¬ 
lished  only  in  one  edition. 

In  1930,  F.  J.  Kinsella,  advertising 
director,  says,  most  of  the  legal  went 
into  the  Courier.  This  year  it  is  largely 
concentrated  in  the  Post,  which  shows 
a  gain  in  this  class  of  37,217  lines  for 
June.  The  total  gain  for  the  month,  with 
this  legal  linage  included,  and  not  count¬ 
ing  the  Sunday  edition  which  was  dropped 
last  August,  was,  according  to  Mr.  Kin¬ 
sella.  1,3,663  lines. 


MID-WEST  RADIO  HCHT 
TAKEN  TO  COURT 


Chicago  T  r  i  b  u  n  e  and  Milwaukee 
Journal  Stations  Involved  in 
Dispute  Over  Commission’s 
Temporary  Licenses 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  29. — Ap¬ 
peals  growing  out  of  the  long  drawn  out 
highpower  fight  before  the  Federal 
Radio  Commission,  and  involving  WGN, 
operated  by  the  Chicago  Tribune  and 
\VTMJ,  the  Miheaukee  Journal  station, 
have  been  filed  in  the  Court  of  Appeals 
of  the  District  of  Columbia. 

The  appeals  were  filed  by  WGN,  and 
WENR  and  W'LS,  the  latter  two  stations 
also  of  Chicago.  WENR  is  operated  by 
the  National  Broadcasting  Co.,  and  the 
latter  by  the  .Agricultural  B'roadcasting 
Company. 

In  each  instance  court  relief  was 
sought  because  the  radio  commission  is¬ 
sued  temporary  licenses  to  the  three  ap¬ 
pellants.  WCFL  is  seeking  the  facilities 
now  being  used  by  WGX,  and  WT.MJ 
is  asking  for  the  place  on  the  air  now 
held  by  WENR  and  WLS  jointly. 

WGN  is  one  of  the  eight  stations 
recommended  for  a  50,000- watt  assign¬ 
ment,  while  the  Milwaukee  Journal  wants 
a  ,S0,(X)O-watt  assignment  on  the  870- 
kilocvcle  frequency  now  being  used 
jointly  by  WENR  and  WLS. 

The  onus  of  the  complaint  to  the  court 
of  appeals  is  that  the  commission  ex¬ 
ceeded  its  authority  in  making  the  licenses 
of  the  appellant  stations  temporary 
merely  for  the  reason  that  another  sta¬ 
tion  has  asked  for  their  facilities  and  be¬ 
fore  the  appellant  stations  had  been  given 
an  opportunity  to  be  heard. 

The  50,000  watt  issue  has  never  been 
definitely  settled  by  the  commission. 

DAILY  SURVEYS  FARM  CROPS 

The  Utica  (N.Y.)  Observer-Dispatch 
recently  made  a  crop  survey  of  the  ter¬ 
ritory  it  serves. 


Put  it  up  to  us/ 


The  Monotype  System 
is  saving  hundreds  of  thousands  of  dollars  for  Amer¬ 
ican  newspaper  publishers  every  year.  We  can  show 
you  how  it  will  save  money  for  you  — put  it  up  to  us! 
^|^  It  is  most  important  to  remember  that  the  demand 
for  better  typography  in  display  advertising  can  be 
completely  met  only  through  the  Monotype  System. 

Lanston  Monotype  Machine  Co.  ^  Philadelphia,  Pa. 

Composed  in  Monotype  Rockwell  .Antique  and  Monotype  Sans  Serif  Extrabold 
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LONDON  VERSION  OF  “FIVE-STAR  FINAL” 
DRAWS  ATTACK  BY  HAMILTON  FYFE 

Carroll,  of  Telegraph,  Retorts  That  It  Truly  Pictures  Phase 
of  U.S.  Tabloids — Films  Giving  England  Gunman 
Slant  on  America 


By  ALLAN  DELAFONS 

London  Editor.  Editor  A  Publisher 


T  ON'DOX,  July  16. — Louis  Weitzen- 
^  korn's  play,  “1-ate  Night  Final,”  pro¬ 
duced  in  London  at  the  Phoenix  Theatre 
by  Alec  Kea,  has  l)een  strongly  criticized 
by  Hamilton  Fyfe,  well-known  British 
journalist  and  publicist,  in  IVorld’s  Press 
Kcu’s.  He  says  Alec  Rea  has  produced 
an  outrage<ms  slander  on  the  press,  which 
blackens  newspapers  and  newspapermen 
in  the  public  imagination.  It  is,  Mr. 
Fyfe  goes  on,  ill-natured,  unreal,  mechan¬ 
ical — produced  with  the  object  of  proving 
that  newsi)apcr  owners  are  scoundrels, 
newspaper  editors,  abusive  bullies,  and 
newspai)ermen  and  women  cringing 
creatures  ready  for  the  dirtiest  work  de¬ 
manded  of  them.  Why,  demands  this 
writer,  did  tJie  dramatic  critics  let  such 
attacks  pass  without  protest?  He  sug¬ 
gests  that  they  did  so  because  they  do  not 
consider  themselves  journalists,  or  be¬ 
cause  they  liave  grown  accustomed  to 
dramatists  holding  up  newsjwjKT  folk  to 
contempt  and  ridicule. 

To  which  Sydney  W.  Carroll,  dramatic 
critic  of  the  Lotidon  Daily  Telegraph, 
texlay  makes  reply.  Mr.  Fyfe’s  denun¬ 
ciation  is  utterly  misplaced  and  unfounded 
nonsense,  he  avers.  “‘Late  Night  Final,’ 
written  by  a  New  York  journalist  who 
knows  his  subject  through  and  through, 
and  is  fully  qualified  to  write  about  it, 
is  a  perfect  and  legitimate  attack  upon 
a  form  of  American  journalism  that  de¬ 
serves  not  only  censure  but  suppression 
by  every  self-respecting  journalist  in 
America  and  el.sewhere.  ‘Tab’  journalism, 
as  it  is  knowji  and  practised  in  America,” 
says  this  theatre  critic,  “is  the  most  de¬ 
graded,  criminal,  and  reprehensible  form 
of  journalistic  outrage  known  to  the 
I)rofession.  It  is  sensationalism  without 
scruples. 

“When  Mr.  Louis  Weitzenkorn,  who 
was  editor-in-chief  of  the  New  York  Sun¬ 
day  Graphic,  [Mr.  Weitzenkorn  was 
managing  editor  of  the  Evening  Graphic] 
decided  to  attack  in  the  form  of  this 
dramatic,  exciting,  and  wellconstructed 
play,  and  expose  the  character,  the  meth¬ 
ods,  and  the  lack  of  ordinary  decency  on 
the  part  of  the  average  American  ‘tab’ 
journal,  he  was  doing  not  only  a  service 
to  humanity  in  general,  but  to  the  very 
profession  for  whose  honor  Mr.  Fyfe 
professes  such  excessive  concern  and  sen¬ 
sitiveness. 

“Mr.  Fyfe  says  he  feels  distressed  and 
angry  to  see  his  calling  ignorantly  and 
spitefully  disparaged.  He  ought  to  feel 
this  way  not  alxjut  the  disparagement 
but  about  the  conditions  that  inspire  the 
attack,  and  rejoice  that  a  fellow  journal¬ 
ist  has  had  tlie  courage  and  the  intelli¬ 
gence  to  produce  such  a  forceful  and 
justifiable  condemnation  of  the  baser  as- 
j)ects  of  his  calling.  The  attack  in  any 


case  is  not  concerned  with  English  news¬ 
papers  and  English  journalists  at  all  ” 
Mr.  Carroll  points  out. 

“There  may  be,  as  a  form  of  dramatic 
license,  a  certain  amount  of  pardonable 
exaggeration  and  caricature,  but  the 
main  elements  of  the  case  as  presented 
by  the  author  in  ‘Late  Night  b'inal’  are 
uiKiuestionably  correct,  and  as  they  stand 
they  cannot  possibly  be  defended  by  any¬ 
one  who  values  the  prestige,  the  dignity, 
the  purity  and  the  strength  of  journal¬ 
ism,”  Mr.  Carroll  concludes. 

There  is,  however,  a  point  that  both 
Mr.  Fyfe  and  Mr.  Carroll  seem  to  have 
overlooked.  “Late  Night  Final”  is  not 
the  only  dramatized  criticism  of  certain 
newspaper  methods  that  are  said  to  be 
prevalent  in  America.  There  have  re¬ 
cently  been  several  talking  pictures  simi¬ 
lar  in  their  theme,  and  the  point  that 
should  be  considered  is  the  effect  of  these 
on  the  minds  of  the  public.  Were  such 
a  play  or  similar  films  to  be  shown  in 
.\merica  depicting  unpleasant  phases  of 
British  journalism  I  am  sure  the  British 
press  would  strongly  condemn  them. 

Whatever  the  truth  of  the  matter 
dramatized  by  Mr.  Weitzenkorn,  such  a 
play  can  surely  serve  no  good  purpose  in 
Kngland,  and  must  result  in  many  of 
those  who  go  to  see  it  coming  away  with 
the  idea  tliat  it  is  an  example  of  Ameri¬ 
can  newspaper  methods  generally. 
Thanks  largely  to  the  “talkies”  and  to 
the  stories  splashed  in  the  British  ixipu- 
lar  press  t(xi  many  of  the  British  public 
have  a  “gun-man  complex”  where  any 
idea  of  conditions  in  .\merica  is 
concerned. 


MILLION  DOLLARS  A  LETTER 


“Say  It  With  Flower*’’  Has  That 
Value,  Oklahoman*  Hear 

“Say  It  With  Flowers”  is  the  most 
valuable  advertising  slogan  in  the  world, 
in  the  opinion  of  Fred  C.  Webber,  St. 
Louis,  Mo.,  a  repre.sentative  of  the  In¬ 
ternational  Florists  Telegraph  Service, 
who  July  22  told  the  Oklahoma  Florists 
Ass(Kiation  at  Muskogee  that  the  phrase 
is  worth  $16,000,000  or  $1,000,000  per 
letter. 

Ed  Reynolds,  president  of  the  Okla¬ 
homa  association,  .said  that  the  florist 
has  lost  business  in  the  decrease  in  the 
nunil)er  of  formal  weddings,  but  has 
more  than  offset  the  loss  by  gaining  cus¬ 
tomers  who  place  orders  for  delivery 
of  flowers  every  month  of  the  year.  He 
credited  the  achievement  to  newspaper 
advertising.  Business  women  have  be¬ 
come  a  profitable  class  of  customers 
through  purchase  of  at  least  one  cut 
flower  daily  for  placing  in  offices. 


YOUNGSTOWN  TELEGRAM 

Designed  by 

JAMES  WILLIAM  THOMAS 

Newspaper  Architects  and  Engineers 

3868  Carnegie  Ave.,  Cleveland,  O. 


CHANGES  ON  LONDON  DAILIES 
Pulvermacher  Retire*  from  Mail — 


JOLIET  WARDEN  BARS 
NEWSPAPERMEN 


A.  J.  Ru**ell  Head*  Sunday  Referee 

(.Special  to  Editor  &  Publisher) 

London,  July  21. — Two  important  edi¬ 
torial  changes  are  announced  on  London 
newspapers.  O.  Pulvermacher,  acting 
editor  of  the  Daily  Mail  has  retired.  He 
is  48,  and  began  in  1899  as  office  boy  to 
the  late  Kennedy  Jones,  then  managing 
director  of  the  paper.  He  played  a  large 
part  inaugurating  the  system  of  simul¬ 
taneous  publication  when  the  Daily  Mail 
led  the  way  for  other  national  dailies  in 
installing  a  duplicate  of  its  London  plant 
in  Manchester  at  the  beginning  of  the 
South  African  War. 

.Arthur  James  Russell  becomes  chief  of 
the  Sunday  Referee,  which  was  recently 
sold  by  Sir  Oswald  Stoll,  the  theatre 
magnate,  and  which  is  now  expected  to 
get  back  to  its  old  pedestal  as  a  unique 
sporting  and  dramatic  paper,  catering  par¬ 
ticularly  to  those  interests  in  its  features. 
Recently  it  has  been  run  on  the  lines 
of  the  regular  Sunday  newspaper.  Mr. 
Russell  started  in  journalism  in  1906  on 
the  Isle  of  Wight  Leader.  He  moved 
to  Ivondon  and  then  into  Fleet  Street  as 
a  free-lance,  working  especially  for  the 
old  Standard.  During  the  war  he  was 
secretary  of  the  Press  Bureau.  Recently 
he  has  lieen  manager  of  the  Sunday 
E.xpress. 


OFFERS  CUP  TO  SWIMMERS 

A  swimming  contest  is  being  sponsored 
by  the  New  Orleans  (La.)  Item-Tribune, 
in  co-operation  with  the  New  Orleans 
Public  School  Athletic  League.  School 
children  of  the  “uptown”  section  arc 
competing  with  school  children  of  the 
“downtown”  section.  Finals  will  be  held 
at  .\udul)on  Park  swimming  pool  Aug. 
1(>.  The  Item-Tribune  is  offering  a  sil¬ 
ver  loving  cup  to  the  winning  public 
school  gymnasium  and  ribbons  to  the  in¬ 
dividual  winners.  The  newspaper  has 
announced  that  it  intends  to  sponsor 
similar  contests  every  year,  with  the 
loving  cup  as  the  trophy. 


“Too  Much  Publicity  for  Priton’* 

Good,’’  He  Say*,  a*  Rumor*  of  i 
New  Riot*  Get  Publi*hed —  | 

Claim*  Garbling 

.\11  newspapermen  have  been  barred  j 
from  the  new  Stateville  penitentiary  at 
Joliet,  III.,  by  orders  of  Warden  Hear)- 
C.  Hill.  The  ruling  went  into  effect  this 
week  following  investigations  into  re¬ 
ported  new  plots  on  the  part  of  the  priso¬ 
ners  to  riot. 

In  a  telephone  conversation  with  a 
representative  of  Editor  &  Pi’BusHEi 
Warden  Hill  made  the  following  state¬ 
ment  : 

“There  has  been  entirely  too  much 
newspaper  publicity  about  this  institution 
for  its  own  good.  I  have  issued  an  order 
that  no  news  is  to  be  given  out  by  any 
prison  official  at  Stateville,  and  this  in¬ 
cludes  myself.  I  intend  to  write  a  daily- 
report  to  Col.  Frank  W'hipp,  state  super¬ 
intendent  of  prisons  at  Springfield,  and  it 
will  be  up  to  him  to  release  any  informa¬ 
tion  for  the  public. 

“I  have  no  hard  feelings  toward  news- 
pai>ers  in  general.  Most  of  the  boys  who 
come  to  see  me  every  day  in  search  of 
news  are  my  friends,  but  when  their 
stories  get  into  the  newspapers,  they  are 
often  garbled  and  incorrect.  I  intend  to 
correct  this  condition  if  it  is  at  all  pos¬ 
sible  to  do  so.” 

Warden  Hill  denied  that  he  had  been 
influenced  in  making  his  decision  of  “no 
news  to  the  public”  by  Rodney  Brandon, 
state  director  of  public  welfare. 

“I  am  assuming  the  entire  responsibility 
for  this  censorship,”  declared  Warden 
Hill. 

The  two  reports  last  week  of  threat¬ 
ened  riots  and  general  outbreaks,  which 
led  to  the  sweeping  search  of  the  prison 
grounds  and  buildings,  and  resulted  in 
considerable  newspaper  publicity,  gave 
rise  to  W’^arden  Hill’s  order,  barring 
newspaper  reporters  from  the  prison. 


Plate-casting  problems 
of  cost  and  speed 
were  solved  by 
Autoplate  Machines 

Mat  problems 
are  being  solved  by 

Motley  Mats 

nisTKinn  En  by 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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Greater  circulation  of  the  Boston  Globe 
due  entirely  to  reader  interest — 

OVER  a  period  of  50  years,  the  circulation  of  the  Boston 
Globe  has  been  steadily  increasing!  Today,  this  paper’s  net 
paid  circulation  for  the  six  months  ending  June,  1931,  is  greater 
than  that  of  any  other  similar  period  in  its  history.  And  this  in  1931! 


This  growth  has  never  been  as  the 
result  of  contests  or  lotteries  or  premi¬ 
ums.  1 1  has  come  because  of  the  strong, 
loyal  reader  interest.  Bostonians  are 
reading  this  paper  for  their  own  en¬ 
joyment —  to  keep  abreast  of  the 
times.  They  take  the  Boston  Globe 
not  to  win  prizes  but  to  read  the 
latest  news,  interesting  editorials, 
up-to-the-minute  sports  comment, 
informative  advertising  —  features 
of  the  paper  for  which  they  have 


shown  a  steadily  growing  preference. 

•  •  • 

Have  you  seen  a  copy  of  this  paper? 
A  card  addressed  to  Dept.  .A,  Box 
189,  Boston,  Mass.,  will  bring  you 
.several  free  copies... enable  you  to  see 
for  yourself  why  the  unusual  make-up 
of  the  Daily  and  Sunday  Globe  makes 
advertising  more  effective. 

Boston  merchants  know  the  value 
of  this  paper.  Why  not  follow  their 
example  in  your  owji  case? 


The  Boston  Sunday 
Globe  publishes  more  advertis¬ 
ing  than  any  other  Boston  paper. 
Daily  and  Sunday,  the  AAAA 
Survey  of  Boston  papers  shows 
the  Globe  covers  the  real  buy¬ 
ing  group  of  the  Boston  market. 

THE  BOSTON  GLOBE 


■iP 
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PENNSYLVANIA  LEGISLATURE  PRAISED 
BY  PUBLISHERS’  ASSOCIATION 


Interests  of  Newspaper  Readers  and  Taxpayers  Well  Guarded 
— Several  Bills,  Inimical  to  Newspapers, 

Kept  from  Enactment 


4  REPORT  submitted  to  the  members 
of  the  Pennsylvania  Newspaper 
Publishers’  Association  this  week  by  the 
manaRer  and  the  chairman  of  the  legis¬ 
lative  committee  claims  that  the  Key¬ 
stone  State  legislature  in  1931  estab¬ 
lished  a  record  for  promoting  readers’ 
interests  and  taxpayers’  benefits  which  is 
without  precedent  in  any  common¬ 
wealth. 

Out  of  3,500  bills  pre.sented  to  the  leg¬ 
islature,  121  affected  newspapers  in  a 
major  way,  and  fifty  others  slightly. 

The  P.N.P.A.  was  active  at  every  ses¬ 
sion  of  the  legislature,  which  lasted  from 
Jan.  6  until  May  28,  but  at  no  time,  says 
the  report,  did  it  lend  itself  to  the  cre¬ 
ation  of  advertising,  official  and  legal, 
through  legislation,  unless  it  was  ap¬ 
parent  that  mandatory  public  notice 
meant  protection  and  preservation  of 
personal  and  property  rights. 

If  all  the  so-called  newspaper  bills 
presented  in  the  legislature  had  Ijeen 
passed,  the  report  declares,  there  would 
l)e  no  newspapers  published  in  the  state 
today ;  at  least,  under  some  of  the  pro- 
pose<l  bills,  no  newspaper  would  be  per¬ 
mitted  to  call  its  soul  its  own,  and  its 
advertising  would  be  cut  down  to  almost 
nothing. 

One  bill  which,  it  is  claimed,  would 
have  eliminated  almost  sixty  per  cent  of 
the  advertising  in  newspapers  got  as  far 
as  the  Governor,  but  was  vetoed  by  him 
after  he  and  the  attorney  general  were 
literally  bombarded  with  protests  from 
the  newspapers,  retail  stores  and  others 
concerned.  This  measure  would  have 
censored  and  restricted  the  advertising 
of  anything  having  to  do  with  health ; 
even  wheel  chairs,  foot  pads,  tooth  paste, 
and  whatnot  would  have  been  under  the 
ban. 

A  similar  bill  restricting  advertising 
by  dentists  was  also  passed  by  the 
House  and  Senate  but  vetoed  by  the 
Governor. 

The  r^ort  advocates  more  newspaper¬ 
men  legislators,  and  points  out  that  the 
legal  and  medical  profession  make  up  a 
majority  of  the  legislature.  It  also 
urges  the  publishers  to  take  to  the  peo¬ 
ple  all  legislative  matters  in  which  the 
newspaper  association  concerns  itself. 
Pointing  out  that  it  is  the  established 
policy  of  the  Association  to  ask  nothing 
of  the  legislators  which  will  not  stand 
the  light,  the  report  says  the  best  way 
to  bring  about  reforms  is  through  the 
new's  and  editorial  columns.  Oftentimes, 
it  is  too  late  to  wait  until  matters  reach 
the  legislative  committees,  it  is  made 
clear. 

The  legislative  work  was  handled  by- 
William  N.  Hardy,  manager  of  the 
l’.N.P..\. :  George  J.  Campbell,  of  the 
Pittsburgh  Legal  Journal,  chairman  of 
the  P.N.P..4.  Legislative  Committee,  and 
Ross  M.  Blair  from  the  office  of  the 
Pittsburgh  Legal  Journal.  Mr.  Hardy 
and  Mr.  Blair  attended  every  session  of 
the  legislature,  and  Mr.  Canipl>ell  read 
every  bill  presented  and  drew  proposed 
amendments  in  the  interests  of  the  tax¬ 
payers  and  the  newspapers. 

“Without  doubt,  death  of  several  hills 
saved  the  publishers  hundreds  of  thou¬ 
sands  of  dollars  and  protected  the  pub¬ 
lic  welfare,”  says  the  report.  Consid¬ 
erable  credit  is  given  to  newspapermen 
legislators  for  their  help ;  special  mention 
is  made  of  the  co-operation  of  Senator 
W'illiam  1).  Mansfield,  of  the  McKees¬ 
port  Daily  News. 

One  measure  bitterly  fought  by  the 
P.N.P.A.  proposed  establishment  of  a 
municipally-owned  newspaper  in  Phila¬ 
delphia.  It  was  pointed  out  that  the 
sponsors  did  not  realize  the  vicissitudes 
of  newspaper  publication  and  that  in  the 
hands  of  politicians  and  amateur  news¬ 
papermen  such  a  venture  might  easily- 
cost  the  taxpayers  millions ;  also,  it  w-as 
feared  that  the  idea  might  spread  to 
other  cities  if  started  in  Philadelphia. 


The  bill  w-as  kept  in  committee,  but  only- 
after  a  storm  of  protest  had  been  raised 
by  publishers  all  over  the  state. 

Another  measure  would  have  forbidden 
publication  of  a  photograph  of  a  person 
arrested  until  such  person  had  been  con¬ 
victed  of  a  crime.  This  also  was  kept  in 
committee. 

.\nother  would  have  forbidden  Sunday 
newspapers  to  employ  on  Sundays  any¬ 
one  who  had  worked  the  previous  day; 
that  is,  a  new-  crew  would  have  been 
necessary  at  mid-night  Saturday  night 
on  all  Sunday  newspapers. 

Another  would  have  i)revented  election 
officials  from  giving  election  returns  to 
reporters  until  noon  of  the  day  following 
the  election. 

Several  bills  would  have  so  regulated 
newspaper  boys  that  circulation  depart¬ 
ments  w-<tuld  have  had  to  be  revamped 
entirely,  at  great  expense. 

One  bill  would  have  forbidden  news¬ 
papers  to  print  matter  signed  except  un¬ 
der  the  signature  of  the  correct  author; 
in  other  words,  it  hit  ghost  writing. 

A  bill  aiming  to  put  the  state  into  the 
printing  business  was  killed,  as  were  sev¬ 
eral  other  measures  adversely  affecting 
the  printers. 

Any  number  of  measures  tending  to 
enable  the  politicians  to  work  in  the  dark 
by  cutting  down  on  the  number  of  notices 
on  public  matters  were  killed,  and  sev¬ 
eral  designed  to  flood  many  dark  places 
with  light  were  enacted. 

The  report  shows  that  forty-five  bills 
affecting  new-spapers  reached  the  gov¬ 
ernor’s  desk ;  three  or  four,  looked  upon 
as  vicious  by  the  P.N.P.A.,  were  vetoed, 
and  the  remainder  signed.  Of  those 
signed,  none  eliminated  legal  advertising 
or  attacked  the  business  office,  editorial 
departments  or  newspaper  payrolls. 

In  nearly  all  matters,  the  manager  and 
chairman  of  the  legislative  committee 
worked  by  sending  out  instant  notice  of 
bills  filed  to  all  newspapers,  together 
with  the  histories  of  the  measures  and 
reasons  why  they  should  be  enacted  or 
killed  in  the  public  interests.  Then,  the 
publishers  worked  through  the  home¬ 
town  legislator. 

A  digest  of  all  1931  laws  on  legal  ad¬ 
vertising  is  to  be  sent  to  members  of  the 
P.N.P.A.  after  the  pamphlet  laws  have 
been  printed.  This  will  be  a  supplement 
to  a  lK>oklet  on  all  previous  laws  cover¬ 
ing  this  subject. 


NEAVE  ON  COLLEGE  BOARD 

Harold  E.  Neave,  of  Cincinnati,  treas¬ 
urer  of  the  Scripps-Howard  News¬ 
papers,  has  l)een  appointed  a  trustee  of 
Miami  University-  for  a  nine-year  term. 
He  is  a  graduate  of  the  University,  class 
of  1912,  and  has  been  active  in  alumni 
affairs  for  years. 


I?  NO  FORCED 
^  CIRCULATION 
IN  THESE  PAPERS 

that  cooperate  with 
^  national  advertisers 

Harritburi  Register 
Du  Quoin  Call 
Murphytboro  Independent 
West  Frankfort  American 
Mount  Vernon  Repister-Newt 
Lawrencevilie  Record  Centralia  Sentinel 
Mount  Carmel  Repub*  Benton  Evening 
lican*  Register  News 

Marion  Republican  Eldorado  Journal 
Carbondale  Free  Press  Cairo  Citizen 
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STATUE  TO  UTICA  EDITOR 


DAILIES  OUST  MACHINE 
FROM  PENSACOLA 


Year’s  Campaign  by  Swart*,  Newi 
and  Journal  Editor,  Bring*  Ref. 
erendum  Which  Vote*  for 
Manager  Government 


\’ictory  for  a  newspaper’s  fight  of  over 
a  year  was  registered  July-  21  when 
voters  of  Pensacola,  Ela.,  swept  out  the 
old  commission  form  of  government  and 
provided  for  a  city  manager  and  council 
government.  The  fight  was  led  by  the 
Pensacola  Nert’s  and  Journal,  owned  by 
John  H.  Perry.  Leland  (i.  Swarts  is 
editor-in-chief  of  the  publications  which 
])rint  morning  and  afternoon  editions. 

In  the  closing  days  of  the  campaign 
the  city-  political  organization  circulated 
thousands  of  handbills  and  used  the  mu¬ 
nicipal  radio  for  hours  each  day  and 
night.  At  the  same  time  the  newspapers 
gave  free  space  to  the  opposing  political 
organization  to  present  its  side  of  the 
case. 

Pensacolians,  worked  up  to  high  pitch 
by-  the  campaign  against  a  political  ma¬ 
chine  which  has  existed  for  18  years, 
went  to  the  polls  in  the  greatest  number 
ever  recorded  in  a  Pensacola  election. 

The  commission  form  of  government 
w-hich  was  ousted  was  headed  by  three 
city  commissioners.  One  of  these  was 
elected  each  year  and  the  three  commis¬ 
sioners  then  chose  one  of  their  number 
mayor  each  year.  Under  the  city-  man¬ 
ager  government  10  councilmen  will  be 
elected  and  they  will  hire  a  city-  manager. 

Swarts  started  the  campaign  over  a 
year  ago  by  conducting  for  weeks  a  col¬ 
umn  called  “Plain  Talk.”  This  was 
largely  devoted  to  discussion  of  municipal 
problems  and  to  the  benefits  of  an  im¬ 
proved  form  of  government. 

Sentiment  built  up  through  the  column 
enabled  a  group  of  citizens  to  get  through 
the  legislature  bills  providing  for  a  refer¬ 
endum  election  on  a  change  in  govern¬ 
ment  and  this  was  the  election  decided 
July-  21. 
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A  memorial  to  George  E.  Dunham, 
late  editor  of  the  Utica  (N.Y.)  Daily 
Pre.ss,  was  dedicated  July  30.  The 
memorial  is  a  bronze  bust  on  a 
granite  pedestal,  at  Holland  avenue 
and  the  Parkway,  Utica.  The  sculptor 
was  Philip  Sgarlatta,  of  Italy.  Wil¬ 
liam  R.  Lee,  former  district  attorney 
and  a  reporter  for  the  Press  under 
Mr.  Dunham’s  editorship,  made  the 
principal  address.  The  bust  was  un¬ 
veiled  by  Wallace  B.  Johnson,  Clin¬ 
ton.  J.  Herbert  Gilroy,  accepted  the 
memorial  on  behalf  of  the  city  of 


It’s  the  Men  in  the  Stereo  Rooms 
Who  Know  Wood  Dry  Mat  Values 


Let  your  stereo  foreman  work 
I  with  a  sample  lot  of  Wood 
New  Process  Coated  Dry  Mats. 
He  will  tell  you  what  a  real  differ¬ 
ence  they  make  in  speeding  up  and 
improving  the  quality  of  the  casts. 

When  you  say  the  word,  we  ll 
be  glad  to  send  a  shipment  of  free 
sample  mats. 


FIDNG  CORPORATION 

HOOSICK  FALLS,  N.Y.; 


iWOOD 

’  mof  J 

mats: 


Ga*  or  Electric 
Scorcher* 


‘64”  Parting 
Powder 


ALWAYS  UNIFORM 


Cork,  Felt  and  Rubber  Molding  Blanket* 


Since  the  first  Linotype  cast  the  first  slug  Linotype  en¬ 
gineers  have  never  ceased  development  tvork  on  the  ma¬ 
chine.  Everything  that  has  been  learned  in  almost  a  half 
century’s  experience  in  machine  composition  is  in  the 
Linotype.  Here  are  three  recent  improvements  that  save 
time  and  make  for  increased  efliciency: 


WIDE  AUXILIARY  MAGAZINES 


Wide  Auxiliary  Magazines 

These  new  wide  auxiliaries  will  accommodate  any  size  matrix- 
big,  extended  36  point  caps  or  moderately  condensed  faces  up  to 
(io  point.  You  can  save  time  by  setting  big  display  lines  on  the 
same  Linotype  that  sets  the  body  matter.  Both  main  and  auxil¬ 
iaries  are  ojieratcxl  by  one  power-driven  keyboard,  with  charac¬ 
teristic  Linotype  s})eed  and  economy. 


Left  Hand  Vise  Jaw  Adjustment 

Quick,  sure  measure  changes  with  one  hand— that’s  what  Lino¬ 
type’s  Left  Hand  Vise  Jaw  means.  A  simple  movement  of  the 
adjusting  bar  sets  the  jaw,  a  turn  locks  it  — it’s  all  as  simjjle  and 
easy  as  setting  the  assembler.  Notice  the  double  sided  em  scale 
A,  on  the  adjusting  bar— it’s  in  direct  line  of  vision  at  all  times. 
The  handle  B  when  moved  upward  locks  the  measure  securely 
and  positively,  with  no  chance  for  slipping.  The  entire  mecha¬ 
nism  is  self  contained  within  the  vise  frame,  protected  against 
accidental  damage  by  elimination  of  all  projecting  parts. 


LEFT  HAND  VISE  JAW  ADJUSTMENT 


The  Swinging  Keyboard 

Linotype’s  uniijue  Swinging  Keyboard  has  been  termed  the 
greatest  advance  in  maintenance  convenience  in  years.  It  swings 
out  freely  for  cleaning— every  keyboard  part  is  accessible  in  an 
instant,  no  need  for  fumbling  or  groping  in  the  dark,  no  more 
working  in  uncomfortable  cramped  positions,  hours  and  hours 
of  time  saved  weekly.  With  the  Swinging  Keyboard,  back  cam 
yokes,  stopping  strips  or  any  moving  part  may  be  reached  for 
cleaning  and  servicing  attention  with  the  same  ease  that  remov¬ 
ing  the  keyboard  to  the  work  bench  formerly  provided. 


THE  SWINGING  KEYBOARD 


LINOTYPE 


SAN  FRANCISCO,  CHICAGO.  NEW  ORLEANS.  CANADIAN  LINOTYPE, 
LIMITED,  TORONTO.  CANADA.  Representatives  in  the  Principal  Cities  of  the  World 

530.31. 8-f 
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ORR  SLAYING  IS  SE^ 
AS  RACKET  REPRISAL 

Chicago  Authorities  Press  Search 

for  Men  Who  Murdered  Official 

Newspaper  Wagon  Drivers* 


Authorities  are  trying  to  learn  who 
killed  Ely  H.  Orr,  secretary-treasurer 
of  the  Newspaper  Wagon  Drivers' 
union  of  Chicago,  last  Sunday.  Orr 
was  shot  to  death  Sunday  morning 
while  driving  to  his  home.  Three  men 
in  another  car  pulled  alongside  and  fired 
at  him  with  sawed-off  shot  guns. 

The  slaying  of  Orr  is  looked  upon  as 
a  reprisal  by  ousted  racketeers,  who 
formerly  controlled  the  drivers’  union. 
Orr  was  elected  head  of  the  union  last 
December  when  the  organization  cleaned 
house. 

State’s  Attorney  Swanson,  who  has 
appointed  Pat  Roche  as  chief  investi¬ 
gator  in  the  case,  made  the  following 
statement  on  the  murder : 

‘‘The  entire  force  of  the  state’s  at¬ 
torney’s  office  will  be  given  to  the  solu¬ 
tion  of  this  crime  and  to  the  apprehen¬ 
sion  and  punishment  of  those  responsible 
for  it.  After  a  long  struggle,  in  which 
the  state’s  attorney’s  office  lent  every  pos¬ 
sible  assistance,  this  union  freed  itself 
from  gangster  control.  I  am  determined 
that  racketeer  control  of  the  union  shall 
not  be  re-established.” 

Sixteen  men  were  seized  in  a  raid  by 
state’s  attorney’s  police  in  connection 
with  Orr’s  murder.  Roche  said  he  had 
information  which  linked  at  least  one  of 
these  men  with  the  Orr  killing.  Mean¬ 
while  four  men  who  had  been  held  at 
the  detective  bureau  for  questioning  were 
released  when  writs  of  habeas  corpus 
were  obtained  in  their  behalf.  The  four 
are:  Jack  Barry,  whom  Orr  defeated  in 
the  union  election  last  December ;  Dan 
Fiore  and  Herbert  Phelps,  business 
agents  of  the  union,  who  were  with  Orr 
an  hour  liefore  his  death,  and  Fiore’s 
son,  William. 

Orr,  an  employee  of  the  Chicaffo 
Herald  and  Examiner  for  27  years  prior 
to  his  election  to  the  union  office  last 
December,  had  been  making  a  strenuous 
effort  to  clean  up  all  racketeering  practices 
in  the  union,  composed  of  approximately 
700  drivers,  and  in  so  doing  had  incurred 
the  enmity  of  several  union  officials,  his 
wife  said. 

Conducts  Golf  Tournament 

The  Salt  Lake  Tribune  is  conducting 
their  fourth  annual  state  juvenile  and 
junior  golf  championships  and  a  junior 
open  event.  Following  the  qualifying 
rounds,  the  final  round  will  be  held 
August  1.  In  all  events  state  titles  are 
at  stake  and  champions  will  be  recognized 
bv  _  the  Utah  State  Golf  Association. 
Prizes  will  be  awarded  to  the  champions, 
the  medalist,  runner-up  and  consolation 
score.  E.  F.  Baldwin  is  circulation  man¬ 
ager  of  the  Tribune. 

Conducts  Fresh  Air  Fund 

The  Toronto  (Ont.)  Daily  Star  is  con¬ 
ducting  a  Fresh  .\ir  Fund  in  co-operation 
with  the  citizens  of  the  city.  The  Fund 
proceeds  on  July  22  reached  $13,484.25. 
The  Fund  was  established  to  help  the 
neediest  cases  of  the  city  and  in  many 
instances  children  have  bron  sent  to  the 
Fresh  Air  Fund  Camp  at  Bolton,  to  re¬ 
cuperate  from  undernourishment.  W.  L. 
Argue  is  circulation  manager  of  the  Star. 

Returns  To  Duty 

John  H.  Vogel,  circulation  manager, 
El  Dorado  (Ark.)  Daily  News  and  Ei'e- 
nine/  Times,  has  resumed  his  duties  fol¬ 
lowing  an  emergency  operation  July  12 
in  the  Warner  Brown  Hospital  there. 


JOINS  GROCERY  CHAIN 

Herbert  Flanders,  formerly  of  tbe  cir¬ 
culation  department  of  the  Vtica  (N.’^.) 
Observer-Dispatch,  has  been  named  man¬ 
ager  of  the  grocery  and  produce  depart¬ 
ment  of  a  New  Utica  chain  store. 


BOHEN  GOES  TO  OMAHA 

Leaves  Minneapolis  Tribune  to  Direct 
Bee-News  Circulation 

Mark  D.  Bohen,  for  six  years  man¬ 
ager  of  city  circulation  for  the  Minne¬ 
apolis  Tribune,  has  been  appointed  cir¬ 
culation  manager 

of  the  Omaha. 
Bee-Ncrws.  Mr. 
Bohen  will  as¬ 
sume  his  new 
post  August  1. 
He  has  been  with 
the  Minneapolis 
Tribune  in  charge 
of  circulation  dis¬ 
tribution  in  Min¬ 
neapolis,  St.  Paul 
and  the  Lake 
Minnetonka  dis- 

Ma,kD.  Bohen 

joining  the  Irib- 
unc  he  was  for 
seven  years  advertising  manager  of  the 
Russell-Miller  Milling  Co.  ol  .Minne¬ 
apolis.  Mr.  Bohen  has  resided  in  Minne¬ 
apolis  since  childhood.  He  attended 
Central  high  school  and  later  St.  Thomas 
college,  St.  Paul. 


WILL  VISIT  NEW  YORK 

Ten  Winning  Richmond  Times-Dia- 
patch  Boy  a  Get  Trip  Aug.  9 

New  York  city’s  skyscrapers,  Broad¬ 
way’s  shows,  the  Metropolitan  art  treas¬ 
ures  and  the  Bronx  ]>arkway  will  be  seen 
for  the  first  time  by  several  Richmond 
(\'a. )  Times-Dispatch  carriers  August 
9,  when  winners  in  a  contest  now  under 
way  will  be  rewarded. 

In  care  of  T.  F".  Rose  and  H.  Haycock, 
circulation  superintendents,  the  ten  most 
efficient  carriers  will  leave  Richmond 
Aug.  8,  spend  about  15  hours  in  the 
metropolis,  and  reach  home  early  Mon¬ 
day  morning.  Although  the  contest  has 
a  week  to  run  and  winners  may  not  be 
determined  until  Aug.  4  or  5,  two  dozen 
carriers  have  already  set  marks  that  may 
be  hard  to  beat.  B.  W.  Crump  is  man¬ 
ager  of  the  North  Side  district,  T.  E. 
Roberts  is  district  manager  in  the  South¬ 
western  section,  and  Rose  has  charge  of 
the  South  Side  district  carriers. 

Sponsors  Free  Show 

More  than  2,(K)0  children  of  Mt. 
Clemens  and  Macomb  county  were  the 
gue.sts  of  the  Mount  Clemens  (Mich.) 
Daily  Leader  on  July  24,  at  a  free  show 
and  received  gifts  of  ice  cream  and 
pndy.  The  Leader  sponsored  the  show 
in  conjunction  with  two  theaters  of  the 
city.  Guy  Griffith  is  circulation  man¬ 
ager  of  the  Leader. 

Holds  Carrier  Picnic 

More  than  200  newspaper  boys  of  the 
Oklahoma  City  Daily  Oklahoman  and 
Times  attended  a  picnic  at  the  .Muma 
Chulosa  association  haven,  July  19.  A 
swimming  party  was  held  later  and  ice 
cream  and  entertainment  were  furnished. 
M.  \V.  Halmbacher  is  circulation  man¬ 
ager  of  the  Oklahoman  and  Times. 


THREE  CARRIERS  WIN 
CANADIAN  TOUR 

Fifth  Charlotte  Observer  Educational 
Trip  Sends  Boys  Through  Mon¬ 
treal,  Lake  Region,  Pittsburgh, 
New  York  and  Shore 

Three  Charlotte  (N.C.)  Observer  car¬ 
rier  boys  started  July  23,  in  a  high-pow¬ 
ered  automobile,  for  a  21 -day  tour  into 
Canada.  This  year’s  educational  vaca¬ 
tion  tour,  the  fifth  the  Observer  has  of¬ 
fered  its  carrier  organization  as  capital 
prizes  in  salesmanship  competition,  has 
been  laid  over  a  route  noted  for  its 
scenic  and  historical  value.  The  boys 
journeyed  through  the  Shenandoah  valley, 
visiting  the  battlefields  and  other  points 
of  interest,  the  steel  mills  at  Pittsburgh 
and  Niagara  Falls. 

Proceeding  northward  into  Canada  the 
young  news  merchants  will  camp  and 
fish  at  Lake  Muskoka  and  Lake  Niplas- 
ing.  From  this  point  they  will  turn 
southward  to  the  Thousand  Islands,  con¬ 
tinue  on  to  Montreal,  and  then  southward 
again  through  New  York,  Atlantic  City 
and  other  important  Eastern  cities  of  the 
east. 

Last  year  the  Observer  sent  three  car¬ 
rier  boys  on  a  trip  to  California  and 
Mexico  and  the  year  previous  the  boys 
competed  for  an  ocean  trip  to  the  isl¬ 
ands  of  the  Caribbean. 

Tbe  winners  of  this  year’s  tour  are: 
Odell  McCall,  W.  L.  Garris  and  Henry 
DuBose.  The  boys  will  be  under  the 
care  of  H.  B.  Wheeler,  of  the  Observer 
circulation  staff. 

Accept*  50c  Wheat  For  Subs 

Bona  fide  farmers  residing  near  that 
citv  may  trade  their  wheat  to  the  Norton 
(Kan.)  Telegram  for  subscriptions,  the 
newspaper  allowing  50  cents  per  bushel 
comjiared  with  the  market  price  of  30 
cents.  The  announcement  said  the  offer 
was  to  aid  farmers  in  Norton,  Philips, 
Rooks,  Graham,  Sheridan  and  Decatur 
Counties. 

Raises  Mail  Subscription  Price 

The  Fayetteville  (Ark.)  Democrat  has 
recently  announced  a  new  schedule  of 
subscription  rates  which  will  advance  the 
yearly  price  for  mail  subscribers.  The 
raise  will  be  effective  .\ug.  1.  There 
will  be  no  change  in  the  recently  estab¬ 
lished  Fayetteville  -  Springdale  carrier 
rate. 

Hurt  In  Auto  Crash 

Mrs.  Mary  Arthur,  28,  employed  in 
tbe  circulation  department  of  the  Salem 
(Ore.) Journal,  is  in  the  Mid-Columbia 
hospital  at  The  Dalles,  Ore.,  suffering 
from  serious  injuries  rccei%’ed  in  an  auto¬ 
mobile  collision  July  19. 

Publishes  House  Organ 

A  house  org.in.  The  Junior  Times,  is 
now  being  published  by  the  Chattanooga 
(Tenn.)  Times.  Gordon  H.  Allen,  assist¬ 
ant  city  editor,  is  editor-in-chief. 
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“Now  at  the  close  ihe  Z  250  brand-new  was  losing 
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Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis.Indiana. 


ARTHUR 

SOMERS 

ROUHE 

The  Great  Modernist 

Has  Written  for  the 
Ledger  Syndicate 
a  New  Serial 

R  BLOCKS 
APART*’ 

30  Installments 

Excellent  Illustrations 

What  happens: 

When  8th  Avenue  falls  in 
love  with  Park  Avenue?  | 

When  a  Broadway  “hoofer”  , 
rescues  a  lovely  heiress  suffer, 
ing  from  amnesia? 

When  she,  in  gratitude, 
saves  him  from  gangsters? 

When  she  finds  herself 
comparing  her  “high  hat” 
fiance  with  her  low-hrow  but 
chivalrous  rescuer. 

Can  such  a  girl  be  really 
in  love  at  one  time  with  two 
men  at  such  opposite  social 
poles? 

How  shall  she  choose — be* 
tween  him  representing  se¬ 
curity  and  him  representing 
courage  and  the  romance  of 
adventure? 

Here  is  another  sprightly 
romance  by  the  author  of 
“Marriage  For  Two”  and 
“The  Age  of  Youth.” 


LEDGER 

SYNDICATE 

PHILADELPHIA,  PA. 
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Kdver thing  \len  like  our 

DVERTISEMENTS 

For  thirteen  months  ” Printers'  Ink  Monthly”  has  run  a  series  of 
articles  entitled  "  Advertisements  1  Like.”  Kach  month  some  man 
who  is  at  the  top  in  advertising^  has  selected  three  or  four  advertise¬ 
ments  and  commented  on  them,  thirteen  men  in  all  picked  a 
total  of  53  advertisements.  Batten,  Barton,  Durstine  &  Osborn 
pieces  were  tapped  for  as  many  as  the  second,  third  and  fourth 
agencies  combined.  'Phe  score  for  the  top  seven  : 

Batten,  Barton,  Durstine  Sc  Osborn — 10 

Agency  B —  4 
Agency  C —  5 
Agency  D —  5 
Ajrency  I'i —  2 
Agency  F —  2 
Aj^ency  (i —  2 

(No  other  agency  was  represented  l)y  more  than  one  choice.) 


We  shall  be  j^lad  to  send  sample  proofs  of  our  winninjr  advertise¬ 
ments  to  anyone  interested. 


Batten,  Barton,  Durstine  &  Osborn 

I  N  C  O  K  P  O  R  AT  K  D 

Advertising 

3  83  MADISON  AVENUE  •  NEW  YORK 

Chicago,  McCormick  Building  ....  BOSTON,  10  Stale  Street  ....  BUFFALO,  Rand  Building  ....  PITTSBURGH,  Grant  Building 

Minneapolis,  Northwestern  Bank  Building 


Editor  &  Publisher  The  Fourth  Estate  for  August  1  , 


A  NEW 


The  Automatic  Autoplate  Machine  Solves  Pr 

the  Time 


m 


It  produces  four  plates  a  min¬ 
ute —  four  plates  of  the  highest 
quality  ever  made  in  newspaper 
stereotyping. 


It  occupies  no  more  space  than  a 
Junior  Autoplate  Machine,  and 
doubles  that  machine’s  production. 


It  produces  plates  of  lighter  weight, 
and  the  strongest  plates  ever  made. 


It  eliminates  the  plate  variation 
which  is  inseparable  from  the  most 
skillful  hand  operation.  It  there¬ 
fore  standardizes  quality,  in  addition 
to  insuring,  automatically,  a  fixed 
and  dependable  rate  of  production. 


It  greatly  reduces  the  physical  effort 
involved  in  making  plates,  and  thus 
gives  the  operator  more  time  and 
energy  for  other  work. 


It  insures  a  maximum  number  of 
casts  per  mat — a  practically  unlim¬ 
ited  number  from  a  good  mat — be¬ 
cause  the  mat  is  in  contact  with 
hot  metal  for  shorter  periods  of 
time. 


It  is  very  easy  to  operate.  The 
operator  simply  inserts  the  mat  and 
presses  a  button.  The  machine 
does  the  rest  automatically,  eject¬ 
ing  four  plates  a  minute.  It  has  no 
other  speed. 


It  makes  it  possible  to  schedule, 
accurately  and  dependably,  the 
number  of  plates  which  can  be  pro¬ 
duced  in  a  given  length  of  time. 


It  facilitates  running  late  news, 
shortens  the  time  required  to  start 
a  battery  of  presses,  and  makes  for 
earlier  finishes  in  the  pressroom. 


Substantial  signs 

apparent.  Many  readfustm 
Street  will  bump  bottom  occ 
have  run  its  course  and  the 


This  is  not  “prosperity  talk 
words  can  cajole  inexorable 
our  economic  sins.  It  rests 
every  panic  since  the  early 
the  signs  which  marked  the 


In  planning  for  the  future  it 
recovery  in  our  history  has 
the  new  height  has  invaria 
and  equipment  with  more 
lower  unit  costs. 


No  greater  mistake  could  b 
ahead  of  us  as  if  it  were  but 
The  methods  and  equipment 
withstand  the  greater  stress 
bottles  of  Scripture  were  abk 
wine  during  fermentation. 


Wi 


It  should  be  plain  to  every  oifofi 
ferment  stirring,  and  that  th 
— men,  methods,  machinery, 
commodate  the  explosive  re 


Obviously,  safety  lies  only  in\ 
what  it  may— and  success  ini 


Wood  Newspaper 

501  FIFTH  A 


i 


OTTLE 


)om  as  Well  as  Foundry  Problems  by  Halving 
atemaking 


turning  prosperity  are  now 
ave  still  to  be  made  and  the 
lly,  but  the  ebb-tide  seems  to 
rti  of  the  flood  is  perceptible. 

used  on  the  belief  that  sunlit 
lomic  forces  into  forgiving  us 
n  my  personal  observation  of 
and  the  reappearance  now  of 
)f  every  former  recession. 

tild  be  remembered  that  each 
lupon  a  plane  higher  up — that 
imanded  better  organization 
better  goods  and  services  at 

ode  than  to  treat  the  period 
^tension  of  the  one  behind  us. 
kepast  will  be  no  more  able  to 
)\the  future  than  the  old  skin 
withstand  the  pressure  of  new 

mt  person  that  there  is  a  new 
ill  eventually  destroy  all  things 
institutions — that  do  not  ac¬ 
cents  of  progress. 

ng  along  with  the  times — cost 
f  forehanded  with  them. 

Henry  A.  Wise  Wood 
WINERY  Corporation 

E.NEW  YORK 


The  following  news¬ 
papers  have  purchased 
Automatic  Autoplate 
Machines: 

New  York  Times 
Baltimore  Sun 
New  York  Sun 
Philadelphia  Bulletin 
New  York  Daily  News 
New  York  Herald  Tribune 
Chicago  Tribune 
Toronto  Star 
Toronto  Telegram 
Boston  Post 
St.  Louis  Star 
Detroit  News 
Chicago  Daily  News 
St.  Louis  Globe  Democrat 
Boston  Herald 
Boston  Globe 
Brooklyn  Eagle 
Syracuse  Herald 
Buffalo  Courier-Express 
Chicago  Times 
Atlanta  Journal 
Christian  Science  Monitor 
Cleveland  Press 
Cincinnati  Times-Star 
N ew  York  World  -T elegram 
St.  Paul  Dispatch 
Cincinnati  Post 
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IT’S  SERVICE 

An  advertising  man.  employed  by  national  ad¬ 
vertisers.  demands  to  know  why  newspaper  rates 
are  not  lowered,  now  that  the  prices  of  many 
commodities  have  been  cut.  We ‘happen  to  know 
this  inquirer  has  a  number  of  financial  accounts. 

One  reply  mijiht  be  based  on  conditions  in  the  de¬ 
partment  of  the  newspaper  that  most  interests  our 
friend — the  financial  papes.  FollowiiiR  October.  1929, 
newspaper  advertising  linage  in  the  financial  classifi¬ 
cation  has  declined  more  than  40  per  cent.  Some 
newspajHTs  ran  for  mfinths  with  practically  no  finan¬ 
cial  advertising.  However,  the  press  has  con¬ 
tinued  to  give  the  same,  or  better,  financial  service  to 
the  reader.  Day  by  day  the  long  and  complicated 
stock  quotation  tables  are  telegraphed,  put  into  type, 
flashed  to  the  street.  The  best  available  opinion  of 
expert  economists  is  published.  Rain  or  shine,  win¬ 
ter  or  summer,  business  days  or  half  holidays,  this 
service  is  rendered  as  usual.  Each  subscriber’s  paper 
is  placed  at  his  door.  Every  newsstand  is  covered. 

The  system  moves  like  clockwork. 

Is  this  a  commodity,  subject  to  a  changing  price? 

Or  is  this  a  service,  which  may  cost  as  much  in  hard 
times  as  in  boom  times? 


“(Greatest  of  all  tmos  editors,”  is  Brisbane's 
estimate  of  Boss  Clarke  and  a  true  one. 


SUPPRESSION 

IX  London  recently  a  woman  committed  suicide  by 
unusual  means,  duly  reported  in  the  press.  In 
the  Coroner's  court,  next  day,  that  worthy  lec¬ 
tured  the  newspaper  reporters,  saying  their  detailed 
accounts  of  the  tragedy  would  instruct  many  people 
in  the  method  used  by  the  woman.  He  thought  such 
news  ought  to  be  suppressed.  If  the  newspapers  were 
non-c<x)])crative  the  coroner  threatened  to  hold  his 
inquiry  in  camera. 

Such  shallow  opinion  is  not  uncommon  in  this 
country.  There  is  no  proof  that  people  receive  in¬ 
struction  in  means  of  self-destruction  from  news¬ 
paper  accounts.  Sufferers  from  suicidal  mania  may 
select  a  means  of  death  that  has  been  successfully 
used  by  another,  knowledge  of  the  fact  having  been 
gained  from  a  news  report,  but  in  lieu  of  that  means 
another  would  !«  used.  We  have  never  heard  of  a 
legitimate  “suicide  wave.”  meaning  that  a  number  of 
people  have  been  led  to  kill  themselves  through  pub¬ 
lished  suggestion. 

The  causes  of  suicide  and  crime  lie  deeper  than 
surface  indications.  To  prevent  them  government 
might  l)etter  be  probing  economic  and  social  evils 
which  drive  men  and  women  to  despair  and  violence. 
No  force  in  modern  life  is  so  potent  in  compelling 
officialdom  to  act  as  the  free  and  realistic  publication 
of  the  wretched  results  of  poverty,  unequal  opportun¬ 
ity,  ignorance,  evil  living  conditions,  vice,  narcotics, 
grinding  labor,  physical  and  mental  breakdown  and 
all  of  the  related  causes  of  human  misery  which  usu¬ 
ally  have  their  dismal  finish  in  crime  reports.  Year 
by  year,  we  believe,  the  conditions  of  life  are  grow¬ 
ing  better  in  all  civilized  countries.  But  no  evil  is 
corrected  until  it  is  known  to  the  people.  Covering 
up  the  news  of  violence  is  like  putting  court  plaster 
on  a  virulent  tumor. 


President  Uriburu  of  Argentina,  who  failed 
the  editor  of  a  newspaper  that  had  supported 
the  rervlution  because  he  could  not  stand  criti¬ 
cism,  is  reported  facing  oi’erthroiv. 

BREAKING  A  MACHINE 

The  manner  in  which  Pensacola  (Fla.)  Ncivs 
and  Journal  cleaned  up  an  outworn  municipal 
form  of  government  and  substituted  a  city  man¬ 
ager  and  council  government  last  week  calls  for  con¬ 
gratulations.  The  old  commission  system  had  been 
in  force  for  18  years  and.  of  course,  was  deeply  in¬ 
trenched.  The  newspapers  opened  fire  on  it  and 
presently  the  citizens  were  arouse<l  to  a  high  pitch 
of  interest.  Stand-pat  politicians  fought  by  circulat¬ 
ing  handbills  by  the  wholesale  and  by  pressing  the 
municipal  radio  set  into  service  for  hours  every  day 
and  night.  To  play  fair  the  newspapers  gave  the 
opposition  free  space  in  which  to  tell  their  story. 
But  the  city  manager  system  won  the  election  by  a 
majority  of  1,200  votes  out  of  a  total  of  7,200,  larg¬ 
est  poll  in  the  history  of  Pensacola. 


And  He  shall  judge  among  the  nations,  and 
shall  rebuke  many  people:  and  they  shall 
heat  their  swords  into  plowshares,  and  their 
spears  into  pniiiinghooks:  nation  shall  not 
lift  up  sword  against  nation,  neither  shall  they 
learn  war  any  more. — Isaiah,  II;  4. 


WILLIAM  L.  McLEAN 

I.X  the  newspaper  hall  of  fame  there  is  a  perma¬ 
nent  first  tier  place  reserved  for  William  L.  Mc¬ 
Lean,  publisher  for  many  years  of  Philadelphia 
Evening  Bulletin.  His  monument  is  one  of  the  great 
newspapers  of  the  world,  built  from  the  ground,  stone 
ujKjn  stone,  through  the  years  with  loving  and 
patient  care.  The  man’s  nobility  of  character,  firm¬ 
ness  of  purpose,  clean  Americanism,  amiable  spirit, 
was  the  granite  foundation  upon  which  the  Bulletin 
was  reared  to  the  skies.  His  contribution  to  Phila¬ 
delphia’s  progress  has  been  immeasurable  and  his  ex¬ 
emplary  influence  on  the  American  press  profound. 
The  newspaper  craft  of  the  nation  bows  in  reverential 
respect  at  news  of  his  death  at  the  age  of  79. 

The  epic  history  of  the  development  of  Philadel¬ 
phia  Bulletin  starts  with  the  purchase  of  a  poor, 
abused,  half-starved  little  sheet  36  years  ago.  In  its 
nearly  half-century  of  existence  the  newspaper  had 
developed  only  5,000  circulation.  In  only  a  few' 
years  Mr.  McLean  was  able  to  publish  as  a  slogan 
the  indisputable  fact  that  the  “Bulletin  covers  Phila¬ 
delphia  like  the  dew.” 

He  was  a  native  of  Pennsylvania,  and  demon¬ 
strated  remarkable  journalistic  aptitude  on  Pittsburgh 
Leader  and  later  Philadelphia  Press,  possessing  un¬ 
common  ability  both  as  editor  and  business  manager. 
His  philosophy  was  broad,  his  love  of  his  city  and 
state  intense,  and  he  was  remarkable  for  his  attention 
to  every  detail  of  the  work.  Mr.  McLean  believed 
that  big  things  come  from  little  things  and  that  the 
formula  of  success  is  eternal  vigilance  over  every 
feature  of  publishing. 

There  was  a  deep  bond  of  sympathy  and  under¬ 
standing  between  Mr.  McLean  and  the  late  Victor 
Fremont  Lawson,  distinguished  publisher  of  Chicago 
Daily  News,  and  their  newspapers  came  along  through 
the  years  in  similar  channels,  both  winning  first-rank 
position  in  the  American  press.  Always  independent, 
never  sensational,  the  Bulletin  published  the  news  in 
amazing  completeness,  centering  its  activity  on  the 
metropolitan  city.  So  great  was  its  circulation  and 
bulk  that,  several  years  ago,  Mr.  McLean  w'as  forced 
to  build  the  largest  press  room  in  the  country,  which 
means  the  world.  He  was  an  indefatigable  worker, 
and  built  up  around  him  a  staff  notable  in  all  journal¬ 
ism  for  expertness  and  loyalty  to  the  ideal  of  an  in¬ 
dependent,  wholesome,  complete  and  entertaining 
newspaper. 

Mr.  McLean  was,  from  the  first,  interested  in 
building  advertising  that  would  pay  out  richly  to  the 
advertiser.  He  made  a  practice  of  dropping  his  office 
duties  on  occasion  and  going  out  among  the  adver¬ 
tisers,  mainly  the  proprietors  of  the  smaller  down¬ 
town  shops.  He  would  encourage  dealers  to  take 
small  spaces,  within  their  means,  and  use  them  to  at¬ 
tract  shoppers  by  offering  specialties  at  stated  prices. 
A  charactertistic  of  the  Bulletin  was  its  mass  of  small 
advertisements  pyramided  in  first  positions.  Mr.  Mc¬ 
Lean  would  want  personally  to  know  that  an  adver¬ 
tiser  was  getting  results.  Every  item  in  his  great 
newspaper  was  of  concern  to  him.  He  always  wished 
to  stand  in  the  background,  retiring  almost  to  the 
point  of  being  shy,  but  for  many  years  he  was  a 
power  in  the  directi)rates  of  the  Associated  Press  and 
the  .American  Newspaper  Publishers’  Association. 

Perhaps  an  appropriate  epitaph  for  Mr.  McLean’s 
tomb  would  be:  He  was  a  true  gentleman  and  a 
patient,  self-controlled,  resourceful,  firm,  indefatig¬ 
able  worker,  well  meriting  the  love  and  esteem  in 
which  he  was  held  by  all  who  knew  him. 


I  ^  L 


AS  might  have  been  expected,  there  is  a  ridiculous 
reaction  to  the  exposure  of  utility  press  agent 
trifling  with  news  and  editorial  columns.  The 
Georgia  legislature  proposes  a  law  to  prohibit  public 
utility  corporations  from  advertising  anything  but 
their  chief  product.  A  light  concern,  for  instance 
would  be  prohibited  from  advertising  anything  but 
electricity.  A  gas  company  would  be  prohibited  from 
purchasing  space  in  a  “safety  first”  advertising  cam¬ 
paign. 

.\  street  car  c<)m|)any  would  have  no  right  to  run 
the  conventional  New  Years  greeting.  .All  “good 
will”  matter  would  be  ruled  out.  Some  unprincipled 
publisher  might  unjustly  attack  a  public  utility  and 
its  officers  would  not  be  able  to  reply  in  paid  space. 

We  notice  this  Georgia  proposal  because  we  believe 
it  will  be  heard  from  in  several  states.  It  ought  to 
be  fought  to  a  finish  because  it  is  unfair  to  the  press 
and  utilities  alike  and  is  against  public  policy.  The 
press  has  been  thoroughly  investigated  in  the  matter 
of  unethical  practice  in  relation  to  public  utilities 
and,  despite  the  crazy  antics  of  utility  press  agents 
and  unproved  charges  of  utility  baiters,  received  a 
relatively  clean  bill  of  health.  Public  utilities  are 
public  servants.  They  have  a  full  right  to  be  under¬ 
stood  by  the  people.  This  calls  for  paid  adver¬ 
tising. 

Rather  than  less  there  should  be  vastly  more  paid 
publicity.  It  would  benefit  the  utilities  and  the  com¬ 
munities  wherein  they  operate.  The  Georgia  measure 
is  cheap  censorship,  born  of  mean  suspicion  and 
hatred. 


Reporter’s  prayer:  “Ask,  and  it  shall  be  given 
you;  seek,  and  ye  shall  find;  knock,  and  it  shall 
be  opened  unto  you." 

A  GOOD  TURN 

OUR  London  correspondent  tells  of  a  contro¬ 
versy  which  is  waging  there  over  Louis  Weit- 
zenkorn’s  play  “Late  Night  Final,”  essentially 
the  same  meloclrama  that  has  been  showing  on 
Broadway,  calculated  to  expose  the  real  or  fancied 
horrors  of  a  tabloid  newspaper  shop.  Hamilton  Fyfe, 
well-known  British  publicist,  condemned  the  play  as 
“ill-natured,  unreal,  mechanical — produced  with  the 
object  of  proving  that  newspaper  owners  are  scoun¬ 
drels,  editors  abusive  bullies  and  newspapermen  and 
women  cringing  creatures  ready  for  the  dirtiest  work 
demanded  of  them.” 

Syndey  W.  Carroll,  dramatic  critic  of  London 
Daily  Telegraph,  takes  issue  with  Mr.  Fyfe,  saying 
that  the  playwright  knew  his  business  and  was  in  order 
to  attack  a  form  of  American  journalism  which  de¬ 
served  not  only  censure  but  suppression. 

Our  correspondent  remarks  that  the  play  comes  to 
Ix)ndon  to  reinforce  unfavorable  opinion  concerning 
•American  journalism  spread  by  a  series  of  recent 
talking  pictures  which  depicted  newspapermen  as 
racketeers  and  charlatans  of  the  deepest  dye,  so  that 
the  British  public  have  a  “gun-man  complex”  where 
any  idea  of  conditions  in  .America  is  concerned. 

This,  of  course,  must  be  the  fact.  Weitzenkom 
wrote  a  piece  of  fiction  about  a  “tab”  office,  showing 
the  paper  up  as  the  dirtiest  rag  imaginable  and  all 
those  connected  with  it  as  villainous  journalistic 
perverts. 

.As  he  was  formerly  managing  editor  of  Nezv  York 
Graphic  he  is  held  up  as  an  authority.  This  lends 
color  to  the  British  view  of  American  journalism  as 
low  stuff.  It  adds  to  the  fund  of  false  opinion  of 
our  institutions  created  overseas  by  faked-up  talkies, 
with  which  we  are  familiar  in  this  country,  and  also 
distorted  news  despatches  which  are  regularly  sent 
overseas  by  specials  of  a  type,  perverting  the  picture 
of  our  life  whenever  it  is  possible  to  do  so.  The 
average  untraveled  British  citizen  might  well  believe 
every  .American  newspaper  office  is  a  den  of  thieves 
and  cut-throats.  Mr.  Fyfe  has  done  the  .American 
press  a  good  turn  by  pointing  out  that  the  described 
“tab”  is  an  isolated  case. 


.Xcii'spapers,  like  itidividuals,  may  be  agree¬ 
able  companions  or  bores.  Agreeable  compan¬ 
ions  are  those  of  simple,  direct,  intelligent, 
objective,  sincere  and  kiftdly  manner.  Bores 
lack  these  qualities,  and  most  offensive  is  the 
big-mouthed  braggart  who  claims  all  and  admits 
nothing. 


Editor  &  Publisher  The  E  o  u  r  t  h  Estate  for  August  1  ,  1931 


29 


PURELY  PERSONAL 

JUDGE  ROBERT  BINGHAM,  owner 
of  the  Louisville  (Ky.)  Courier  Jour¬ 
nal,  was  the  guest  Saturday  evening  of 
Colonel  and  Mrs.  E.  M.  House  at  their 
summer  home  at  Manchester  Cove, 
Mass.,  where  the  colonel  observed  his 
73rd  birthday  Sunday. 

Adolph  S.  Ochs,  publisher  of  the  Nezo 
York  Times,  and  ^Irs.  Ochs  were  mem¬ 
bers  of  a  committee  tendering  a  reception 
to  George  I'oster  Peabcnly,  nf)ted  Sara¬ 
toga  philanthropist,  in  honor  of  his  79th 
birthday,  .\ugust  1.  The  party  was  at 
the  Lake  George  County  club. 

George  Morris,  president,  Memphis 
Commercial  Appeal,  Inc.,  and  editor, 
Mem  f  his  Commercial  Appeal- Evening 
Appeal,  has  been  appointed  by  the  United 
States  Chamber  of  Commerce  a  member 
of  its  committee  on  federal  expenditures 
to  serve  in  1931-32. 

George  F.  Booth,  editor  and  publisher, 
ITorccster  (Mass.)  Telegram-Gazette,  is 
on  a  vacation  trip  to  Vellow'stone  Park 
and  other  points  of  interest  in  the  West. 

Kim  Sung-Soo,  owner  and  publisher, 
Seoul  (Korea)  I)ong-A  Daily,  has  been 
visiting  California  cities  on  a  two-year 
tour  of  the  world. 

Robert  Bell,  president  of  the  Press 
Congress  of  the  World,  arrived  in  San 
Francisco  July  21  en  route  to  Mexico 
City  where  the  convention  of  the  organi¬ 
zation  will  be  held  in  August.  Mr.  Bell 
is  a  retired  publisher  of  Christchurch, 
Kew  Zealand.  He  spent  a  short  time  in 
Honolulu  on  his  way  to  the  United 
States. 

Roy  A.  Roberts,  managing  editor, 
Kansas  City  Star,  is  vacationing  at 
Ocean  City,  Md.  Mrs.  Roberts  and 
daughter.  Miss  Kate  Roberts,  will  re¬ 
main  there  through  the  summer. 

Lord  Beaverbrook,  proprietor  of  the 
London  Daily  Express  and  other  papers, 
is  a  passenger  on  the  P'mpress  of  Britain 
which  sailed  from  Southampton  July  29 
for  Quebec. 

Fre<lcrick  G.  Bonfils,  publisher  of  the 
Denz’cr  Post  became  a  member  of  the 
Sho.shone  and  .Xrapahoe  Indian  Tribes  of 
the  Wind  River  (Wyo.)  reservation  at 
the  annual  Feast  of  the  Sun  Dance 
July  27. 

David  Gibson,  publisher,  Lorain  (Ohio) 
Journal  and  the  Mansfield  (Ohio)  Jour¬ 
nal,  will  sail  next  week  on  an  ex¬ 
tended  visit  to  Europe.  He  will  spend 
most  of  his  stay  in  England,  but  will 
make  several  trips  to  P'rance.  Belgium 
and  Germany,  including  a  visit  to  Lor¬ 
raine,  for  which  Lorain  and  I^rain 
County  were  named.  He  plans  to  extend 
the  greeting  of  Lorain,  Ohio,  to  the  peo¬ 
ple  of  Lorraine,  France. 

William  J.  Hines,  former  owner  of  the 
Lander  (Wyo.)  Ez'ening  Post,  is  able  to 
be  about  after  being  coniine<l  to  his  home 
on  account  of  injuries  suffered  in  a  recent 
car  accident. 

T.  Price  Wilson,  editor  and  publisher 
Winchester  (Mass.)  Star,  is  at  his  sum¬ 
mer  home  on  Cape  Cod. 

.^llan  C.  Ross,  eflitor.  Rochester  (N.Y.) 
Democrat  and  Chronicle,  has  returned 
from  a  vacation  spent  motoring  in  the 
Midwest. 

A.  L.  Brainard,  publisher,  Kenmore 
(N.Y.)  Record,  attended  the  Rotary  con¬ 
vention  in  Westfield,  N.Y.,  this  week, 
Mr.  Brainard  being  president  of  the 
Rotarians  of  his  community. 

J.  H.  Gray,  publisher,  Russellville 
(Ark.)  Tribune,  has  returned  after  a  va¬ 
cation  spent  at  Tulsa,  Okla.,  his  former 
home. 

Haddon  Ivans,  editor.  Union  City 
(N.J.)  Hudson  Dispatch,  whose  "Now” 
column  is  a  page  1  feature  of  the  paper, 
is  vacationing  in  Dorset,  V'ermont.  He 
writes  his  column  from  his  vacation  spot 
three  times  a  week. 


IN  THE  BUSINESS  OFFICE 

FDWIN  S.  friendly,  business 
manager,  Nezv  York  Sun,  accom¬ 
panied  by  Mrs.  Friendly  and  their  two 
children,  Helen  and  Edwin  S.,  Jr.,  will 
spend  August  at  the  Idaho  Rocky  Moun¬ 


tain  Club,  a  dude  ranch  in  the  Stanley 
Basin,  Idaho. 

Lorrin  Potter  Thurston,  assistant  gen¬ 
eral  manager,  Honolulu  (T.H.)  Adver¬ 
tiser,  has  returned  home  from  a  business 
trip  to  the  mainland. 

John  T.  Barrons,  secretary,  Kansas 
City  Star  company  and  director  of  local 
advertising,  has  returned,  with  Mrs. 
Barrons,  from  a  trip  abroad  during  which 
they  visited  their  daughter.  Miss  Rose 
Mary  Barrons,  who  is  studying  music  in 
Berlin. 

Dewey  M.  Murphy,  advertising  man¬ 
ager,  I^akeland  (P'la.)  Ledger  &  Star- 
Telegram,  and  Mrs.  Murphy,  have  just 
returned  from  their  vacation  in  the 
British  Bahamas. 

George  V.  Horton,  formerly  Los 
.\ngeles  (Cal.)  manager  of  the  national 
advertising  department  for  the  Scripps- 
Howard  papers,  has  become  advertising 
director  of  the  San  Diego  (Cal.)  Sun. 

W.  M.  Jones,  editor  and  owner  of  the 
Magnolia  (.-\rk.)  Columbia  County 
Banner  prior  to  its  consolidation  with 
the  Magnolia  Keivs  to  form  the  Banner- 
Nezi's,  has  been  appointed  manager  of 
the  consolidated  newspaper  succeeding 
R.  L.  Wray,  its  manager  since  last 
November. 

Julius  Sack,  of  the  display  staff.  New 
Haz'cn  (Conn.)  Journal-Courier,  and 
Mrs.  Sack  are  the  parents  of  a  six-pound 
baby  girl,  born  July  23  at  Grace  Hos¬ 
pital,  New  Haven. 

IN  THE  EDITORIAL  ROOMS 

CTANLEY  WALKER,  city  editor, 
Xezi’  York  Herald  Tribune,  will  have 
an  article,  “The  City  Editor’s  Testa¬ 
ment,”  in  the  September  issue  of  the 
American  Mercury. 

Dwight  Allison’  managing  editor  of  the 
San  Antonio  I-ifAit,  has  recovered  from 
a  slight  concussion  suffered  in  a  recent 
automobile  accident. 

Leslie  D.  Kimble,  managing  editor  of 
the  Corning  (N.Y.)  Evening  Leader,  has 
been  vacationing  in  Canada. 

B.  C.  Nicholas,  managing  editor 
Victoria  (B.C.)  Times,  left  for  Alaska 
on  July  30  where  he  will  spend  his  vaca¬ 
tion  accompanied  by  his  secretary,  Irving 
Strickland. 

Paul  Benton,  Rochester  (N.Y.)  Times- 
Union  managing  editor,  is  writing  a  spe¬ 
cial  column.  “Erankly  Speaking,”  consist¬ 
ing  of  opinion  on  local  politics,  sports  and 
general  matters.  The  column  appears 
twice  weekly  in  The  Times-Union,  Tues¬ 
days  and  Thursdays. 

Bion  C.  Welker,  managing  editor, 
Harrisburg  (Pa.)  Telegraph,  and  his 
family  are  spending  their  annual  vacation 
at  Ocean  City,  N.  J. 

Miss  Zillah  Hickox,  associate  society 
editor  of  the  Chattanooga  (Tenn.) 
Times  has  resigned  her  post.  She  will 
go  to  her  home,  W’ashington,  Conn.,  to 
re.st  for  a  year  on  doctor’s  orders.  Miss 
Hickox  has  been  connected  with  the 


FOLKS  WORTH  KNOWING 

EONARD  L.  JOHNSON,  city  editor 
of  the  Saint  John  (N.B.)  Telegraph- 
Journal  is  a  meml)er  of  the  Rover  patrol 
_  representing  Can¬ 
ada  at  the  World 
Rover  Scout 
Moot  at  Kander- 
steg,  Switzerland, 
from  July  29  to 
Aug.  8. 

Johnson,  now 
only  26  years  of 
age  and  one  of 
Canada’s  young¬ 
est  city  editors, 
has  a  long  career 
in  scouting  and 
is  still  active,  it 

Leonard  L.  Johnson  being  his  princi¬ 
pal  hobby.  Join¬ 
ing  the  ranks  more  than  15  years  ago  he 
became  outstanding  as  a  leader  and 
speaker. 

He  first  became  interested  in  news¬ 
paper  work  through  preparing  scouting 
reports  for  the  press.  His  first  job  was 
on  the  St.  John  Evening  Times-Globe  as 
a  feature  writer,  and  he  later  was  placed 
in  charge  of  the  photographic  depart¬ 
ment. 

A  year  ago  Johnson  was  transferred 
to  the  staff  of  the  Telegraph- Journal  and 
was  only  there  a  few  weeks  when  the 
city  editor  resigned  to  go  w’ith  a  weekly 
just  starting.  Johnson  took  the  city 
desk.  This  summer  he  was  granted  a 
leave  of  absence  to  make  the  trip  to 
Switzerland.  He  will  write  a  running 
account  of  the  scout  conference  and  of 
his  tour  later  which  will  include  many 
important  cities  of  Europe. 

Times’  social  department  for  the  past 
five  years. 

Russell  N.  Haas,  associate  editor. 
Winter  Haven  (Fla.)  Chief,  has  returnecl 
to  his  desk  .after  several  weeks  absence. 

Thomas  A.  McDonald,  city  editor  Fall 
Riz'cr  (Mass.)  Herald  Nezvs  has  re¬ 
turned  to  his  desk  after  an  illness  of 
several  weeks. 

Edmund  R.  Vadeboncoeur,  Sunday  edi¬ 
tor  of  the  Syracuse  (N.Y.)  American 
has  entered  the  ranks  of  magazine 
authors.  For  some  time  he  has  been  a 
regular  contributor  to  several  of  Smith 
&  Street  publications.  Last  month  one 
of  his  most  recent  writings  was  accepted 
by  the  Saturday  Evening  Post  and  pub¬ 
lished  in  the  current  issue  of  that  maga¬ 
zine. 

James  MacDonald,  city  editor  Orange 
(N.J.)  North  Jersey  Courier,  is  spend¬ 
ing  his  vacation  at  Ocean  Grove,  N.J. 
He  is  accompanied  by  Mrs.  MacDonald 
and  their  son,  George.  Louis  1.  Alex¬ 
ander  is  handling  the  desk. 

I^wrence  Collins,  formerly  city  editor, 
Dayton  (O.)  Journal,  was  recently  made 
(Cotitinucd  on  next  page) 
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assistant  city  editor  of  the  Dayton  (O.) 
Daily  Xm-s. 

W  ard  K.  Adams,  news  editor  of  the 
.Irisona  Republic  and  Phoenix  Gazette, 
has  returned  from  a  brief  trip  to  New 
^'ork  City. 

Robert  M.  Jack.son,  night  editor,  San 
.dngclo  (Tex.)  Standard-Times,  spent 
his  vacation  in  New  York  and  W'ashing- 
ton,  D.  C. 

William  E.  Mitten,  editorial  W’riter 
and  columnist,  Chelmsford  (Mass.) 
Times,  has  joined  the  editorial  staff  of 
ll'illimantic  (Conn.)  Daily  Chronicle. 

John  I’utman,  sports  editor,  Birming¬ 
ham  (Ala.)  Post,  has  returned  from  a 
vacation  in  the  Ozark  Mountains. 

W.  H.  ("Bill")  Clift,  Chattanooga 
(Tenn.)  Times  siK)rts  editor  is  recover¬ 
ing  from  a  serious  operation. 

W.  N.  Cox,  sports  editor  of  the 
Greensboro  (N.C.)  .\eies,  will  take  over 
the  sports  desk  of  the  Xorfolk  I'irginian- 
Pilot  on  Aug.  1. 

Andrew  Bernhard  has  been  made  night 
city  editor  of  the  Detroit  Free  Press. 

I  )ix  Sarsficld,  sports  editor  of  tl.c 
Ashez'ille  (N.C.)  Citizen,  has  resigned. 

William  (“Winnipeg  Bill”)  Findlay 
has  been  appointed  spurts  editor  of  the 
I’ancouver  (B.C.)  Star.  For  several 
years  he  has  been  assistant  to  .\ndy 
Lytle,  sports  editor  of  the  I’aneoufer 
•S'lor.  lie  was  spirts  edit.ir  of  the  Win¬ 
nipeg  Free  Press  for  many  years. 

Clark  H.  (ialloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Xonpareil,  has  been  or¬ 
dered  to  Fort  Riley,  Kan.,  for  active 
duty  from  July  20  to  -August  8  with  the 
With  Cavalry  division. 

A.  \’.  Brewster,  city  editor,  and  T. 
Elmer  Bogardus  and  (leorge  Alden  Mc¬ 
Culloch,  reporters,  have  returned  to 
work  at  the  .Syracuse  (N.A'.)  Post 
Standard. 

W.  A.  Copeland,  tri-state  editor, 
Memphis  (Tenn.)  Firning  .Ip peal,  was 
one  of  the  judges  who  selected  "(jueen 
Elherta”  from  among  the  11  nominees  at 
the  Crowley  Ridge  jteach  festival  held 
July  .30  at  Forrest  City,  Ark. 

Jack  Ilecox,  s<«i  of  .Arthur  I).  He- 
cox,  publi.sher  of  the  .Ubany  (N.Y.) 
FLi'cning  Xcies  and  Knickerbocker  Press, 
won  the  .Albany  Country  Club's  seasonal 
golf  tournament  last  week. 

Paul  Bruske,  Jr.,  formerly  of  the  De¬ 
troit  .Mirror,  is  now  on  night  general 
rep.)rting  for  the  Detroit  Free  I'ress. 

Porter  Oglesby  has  been  assigned  to 
the  Philadelphia  livening  Ledger  politi¬ 
cal  staff  for  the  balance  of  the  present 
primary  campaign. 

Jerry  Chong,  art  staff,  Honolulu 
(T.H.)  Advertiser,  arrived  in  San 
Francisco  late  in  July  to  spend  several 
weeks  vacationing  on  the  mainland. 

Mrs.  Dorothy  Buzzard,  librarian, 
Honolulu  (T.H.)  Star-Bulletin,  resigned 
the  middle  of  July  after  four  and  a  half 
years  with  that  paper.  The  library  has 
more  than  5()0,(X)0  newspai)er  clippings 
and  5(),(K)0  photos  and  mats,  most  of 
which  have  been  collected  and  filed  dur¬ 
ing  her  peri(Hl  of  service.  She  is  suc¬ 
ceeded  by  Mrs.  \  erna  Clark. 

Miss  Henrietta  McKaughan,  reporter, 
Honolulu  (T.H.)  Advertiser,  is  sjx'nd- 
ing  a  vacation  in  the  Pacific  Northwest. 
Tired  of  the  “urban  civilization”  of 
Honolulu,  she  plans  to  hike  to  unfre- 
(luented  spots  during  her  vacation. 

Rev.  I'rederick  A.  Wilmott,  religious 
editt)r.  Providence  (R.I.)  Journal  and 
hvening  Bulletin,  will  be  the  special 
summer  guest  preacher  at  the  F'irst 
Presbyterian  church  in  Providence  on 
Aug.  2  and  .(0. 

Joseph  .S.  Evans,  Jr.,  graduate  of  A’alc 
University,  19.31,  and  managing  editor  of 
the  )’ale  Daily  Xcivs,  has  joined  Xcu’ 
i'ork  Herald  Tribune  staff. 

John  Lardner,  son  of  Ring  Lardner, 
humorist  and  short  story  writer,  has 
joined  New  i’ork  Herald  Tribune  staff. 
He  is  a  graduate  of  Harvard. 


Howard  L.  White,  society  editor,  Xeiv 
York  Herald  Tribune,  has  been  invited 
to  be  the  umpire  at  the  International 
Lacrosse  games  between  the  Crescent 
A.  C.  and  the  Montreal  A.  A.  A.  at  the 
Balsams,  Dixville  Notch,  N.  H.,  on  Au¬ 
gust  4,  6,  and  8. 

C.  J.  Ketchum,  famous  war  corre- 
spmdent  of  London  Daily  lixpress,  ar¬ 
rived  in  Montreal  July  25  on  the  Duch¬ 
ess  of  Bedford. 

Houser  Massey,  formerly  with  the 
Detroit  Free  Press,  is  covering  the  fed¬ 
eral  building  for  the  Chattanooga 
(Tenn.)  News. 

Mrs.  Mary  Barrett,  Syracuse  (N.Y.) 
Post  Standard,  society  editor,  is  spend¬ 
ing  two  weeks’  vacation  at  Henderson 
Harbor. 

A.  L.  Williamson,  formerly  of  the 
Vancouver  (B.C.)  Pro'vince,  who  has 
Ixen  spending  the  last  two  years  in  New 
Zealand,  has  been  appointed  financial 
editor  of  the  Vancouver  .Star. 

Sy  Moyer,  former  siK)rts  editor,  Van¬ 
couver  (B.C.)  Star,  is  now  make-up 
editor  of  the  Vancouver  Sun. 

John  E.  Kelly,  marine  editor,  Nexv 
York  Herald  Tribune,  and  Mrs.  Kelly 
sailed  on  board  the  Leviathan  last  week 
on  her  first  week  end  cruise  to  Halifax. 

Arthur  l^ahy,  day  police  reporter, 
.Syracuse  (N.Y.)  Post  Standard,  is  on 
his  annual  two  weeks’  vacation. 

Edward  T.  Layport,  former  city  editor 
of  the  Lima  (O.)  X-ezes  and  more  re¬ 
cently  with  the  Philadelphia  Public 
Ledger,  has  acquired  an  interest  in  the 
Ottazea  ((J.)  Gazette  and  has  assumed 
charge  as  manager.  The  Gazette  is 
owned  by  Ohio  News,  Inc. 

Harvey  Klemmer  has  been  appointed 
photo  editf)r  tif  the  Detroit  Free  Press. 

C.  F>vin  Sturm  has  returned  to  the 
Leesburg  (O.)  Citizen  after  a  long  and 
.se\ere  illness. 

Marion  S.  Ward,  liead  of  the  Muske¬ 
gon  bureau  of  the  Grand  Rapids  (Mich.) 
Herald,  and  Mrs.  Ward,  are  parents  of 
a  daughter  born  July  19. 

Charles  W.  Houston,  formerly  of  the 
Xorfolk  Virginian-Pilot  news  staff,  has 
joined  the  sports  department  of  the 
Xezi'  York  Fvening  Post, 

h'rank  Wing,  former  reporter  for  the 
Xorfolk  (\’a. )  Ledger-Dispatch,  is  the 
autlior  of  ‘A'e  Hysterical  Historic  Of 
Norfolk.”  This  is  the  second  book  of 
history  Mr.  Wing  has  written  in  a  light 
vein. 

Joe  Gelin  of  the  Toledo  Xew.s-Bee 
staff  will  be  married  -Aug.  1  to  Miss 
June  H(X‘flinger  of  Toledo. 

Mrs.  Jean  Martin,  wife  of  Col.  George 
Justis  Martin,  federal  courts  reporter, 
.\  eze  Orleans  (I.a.)  Times-Picayunr,  is 
visiting  relatives  in  Dallas,  Tex.,  where 
she  was  formerly  employed  on  news- 
I)apers. 

\\  .  -A.  Walsh,  formerly  editor,  Miami 
(Ariz.)  Evening  Bulletin,  has  been  ap¬ 
pointed  editor  and  general  manager. 
T.  S.  Garlow,  business  manager,  has 
resigned. 

Charles  Edmundson,  of  the  Birming¬ 
ham  (.Ala.)  Post  staff,  recently  addressed 
the  Redstone  Club  of  that  city  on  the 
issues  in  the  Scottsboro  trial,  in  which 
eight  negroes  were  sentenced  to  death 
for  allegedly  attacking  two  white  girl 
holxies.  Edmundson  covered  the  case 
for  the  Post. 

F.  Edward  Hebert,  reporter  and  column¬ 
ist,  Xezv  Orleans  (La.)  States,  addressed 
the  Kiwanis  (dub  in  New  Orleans  last 
week.  Meigs  O.  Frost,  also  of  the 
States,  addressed  the  club  this  week. 

Howard  Freeman,  sports  cartoonist 
and  columnist  Xezivrk  Evening  Nezvs, 
has  returned  from  a  vacation  in  Ver¬ 
mont.  Mr.  Freeman  draws  ‘‘In  the 
Rough,”  a  golf  cartoon  appearing  in 
papers  throughout  the  United  States. 

E.  B.  Berlinrut,  aviation  editor  Nezv- 
ark  Sunday  Call,  is  spending  his  vaca¬ 
tion  camping  in  the  mountains  of  North 
Jersey. 

F.  Roland  Dolan,  Fall  River  (Mass.) 
Herald  Nezvs  staff,  has  returned  to  his 
duties  following  a  week's  vacation  dur¬ 
ing  which  he  motored  to  Canada. 


Leo  Hershfield,  staff  artist,  on  six 
weeks'  leave  of  absence  from  the 
York  Times,  visited  Chattanooga  Tenn., 
and  prepared  a  series  of  feature  interviews 
with  caricatures,  for  the  Chattanooga 
Times,  on  which  paper  he  formerly 
worked.  Hershfield  also  spent  ten  davs 
in  the  Great  Smoky  mountains,  at  Gat- 
linburg,  and  obtained  sketches,  photo¬ 
graphs,  and  feature  material  for  a  series 
of  articles. 

Frank  E.  McMuIlan,  political  reporter 
JVichita  (Kas.)  Eagle,  July  IS,  assumed 
the  duties  of  private  secretary  to  (Jov- 
ernor  Harry  H.  Woodring  of  Kansas, 
filling  the  place  left  vacant  two  weeks 
ago  by  Leslie  Wallace  Earned. 

I'red  R.  Hill,  telegraph  editor,  Roch- 
ester  (N.Y.)  Democrat  and  Chronicle,  k 
on  a  three  months’  leave  of  absence  due 
to  illness. 

Thomas  F.  Hicks,  assistant  state  edi¬ 
tor,  Rochester  (K.Y.)  Democrat  and 
Chronicle,  has  returned  from  a  vacation 
siK'iit  touring  in  the  Adirondacks. 

Paul  Tanner,  Roehester  (N.Y.)  Demo¬ 
crat  and  Chronicle  staff,  covered  the 
Shrine  convention  in  Cleveland  last 
week.  I’pon  his  return  he  was  called  to 
his  home  in  Bradford,  I’a.,  by  the  sud¬ 
den  death  of  his  father. 

Miss  Margaret  Frawley,  [Rochester 
(N.Y.)  Democrat  and  Chronicle  staff, 
is  touring  in  Russia.  .She  will  write  her 
experiences  for  the  paper  when  she 
returns. 

James  Jarvis  has  joined  the  Chatta¬ 
nooga  (Tenn.)  Times  staff,  covering 
police. 

Rufus  Terral,  Chattanooga  (Tenn.) 
Times  financial  and  industrial  reporter, 
has  returned  from  a  vacation  in  Duit- 
man.  Miss.,  his  home  town. 

James  J.  Butler,  for  many  years  of 
the  .Vrit’  Britain  (Conn.)  Herald  city 
staff,  has  joined  the  staff  of  the  General 
Press  .Association,  Washington  ( I  ).C.) 
News  Service. 

Paul  Leo  Tracey,  a  reporter.  Orange 
district  office,  Xezvark  Ez’ening  .Yezes, 
returned  from  a  two-weeks  vacation  at 
Lake  Hopatcong,  N.J. 

C.  E.  Gregory,  capital  reporter,  .4t- 
lanta  Journal,  snent  a  few  days  in  the 
Blue  Ridge  Alountains  of  North  Georgia 
with  members  of  his  family  last  week. 

Cyril  Dillon.  Orange  district  office, 
Xezvark  Star-Eagle,  is  back  from  a  va¬ 
cation  at  .Avon,  N.J. 

Miss  Marie  Ruckle,  society  and  wom¬ 
an's  page  editor.  Orange  (N.J.)  Xorth 
Jersey  Courier,  is  spending  a  month’s 
vacation  at  Baldwin  Harbor,  Long  Island. 
Her  work  is  being  handled  by  Miss 
Florence  Pfalzgraf,  book  editor  and  fea¬ 
ture  writer. 

William  CfK)k,  formerly  of  the  Buffalo 
Times,  became  assistant  director  of  ad¬ 
vertising  and  publicity  for  the  Buffalo 
Chamber  of  Commerce  on  August  1. 

Fred  L.  W.  Bennett,  Salt  Lake  City 
business  magazine  writer  and  Editor  & 
Pi’Bi.iSHER  corresnondent.  was  recently 
called  to  Los  Angeles.  Cal.,  on  account 
of  the  serious  illness  of  his  mother,  Mrs. 
Hannah  Ward  Bennett,  a  writer  of  verse, 
who  died  in  that  city  24  hours  after  his 
arrival. 

Ross  M.  Grant,  formerly  a  reporter  of 
the  Casper  (Wyo.)  Tribune,  later  bead 
of  the  real  estate  department  of  the  Los 
Angeles  Times  is  now  manager  of  the 
Building  Owners  association,  Los 
Angeles. 


John  C.  McCune,  courthouse  reporter. 
Birmingham  (Ala.)  Post  is  spending  his 
vacation  at  his  home  in  Rushville,  Ill. 


L.  O.  Moseley,  former  city  editor,  .4t- 
lanta  Constitution,  is  spending  two  \veeks 
training  with  the  Georgia  National 
Guard,  at  Fort  McClellan,  near  Anniston, 
Ala. 

E.  T.  Sayer,  assistant  editor  of  the 
Royal  Gazette  and  Colonist  Daily,  Ber¬ 
muda,  is  spending  a  vacation  in  New 
York  and  vicinity. 


NEW  PUBLICATIONS 

Amsterdam  (Mo.)  Border  Banner, 
weekly,  published  its  first  issue  July  23. 
Ralph  Fritts  is  the  publisher  and  editor. 
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GIRL  REPORTER  WINS 
WATCH  AS  SLEUTH 

Nellie  Kenyon  of  Chattanooga 

Newt  Solve*  Bank  Hold-Up  by 

Clues  ^Vhich  Police  Chief 
Sneered  At 

The  alertness  and  persistence  of  Miss 
Nellie  Kenyon,  reporter  of  the  Chatia- 
nooga  (Tenn.)  Xcu's,  has  led  to  the  ap¬ 
prehension  of  a  man  l)elieved  by  police 
to  be  guilty  of  robbing  a  local  brandi 
hank  early  in  June.  As  a  result  of  in¬ 
formation  supplied  by  Miss  Kenyon  to 
the  police,  Robert  Walton,  alias  Joe 
Martin,  was  arrested  in  Detroit,  Mich., 
July  15  and  returned  to  Chattanooga. 

Miss  Kenyon  received  a  line  on  the 
suspected  man  when  a  nurse  who  had 
been  called  in  to  attend  Miss  Kenyon’s 
mother  dropped  a  remark  alxmt  a  queer 
young  man  who  had  stayed  at  her  home 
for  a  short  time.  This  young  man,  the 
nurse  related,  was  quite  irregular  in  his 
habits,  sleeping  all  day  and  staying  away 
all  night. 

.\s  this  occurred  a  short  time  after  the 
bank  was  robbed.  Miss  Kenyon  imme¬ 
diately  connected  this  “peculiar”  young 
man  with  the  bank  job.  She  quizzed  the 
nurse  at  some  length  and  learned  further 
that  the  young  man  was  fond  of  reading 
murder  stories,  gangster  magazines  and 
the  like.  She  also  ascertained  that  he 
had  suddenly  left  his  boarding  place  on 
the  day  of  the  robbery  and  had  not  been 
back. 

The  nurse  was  disinclined  to  believe 
that  her  boarder  could  have  been  con¬ 
nected  with  the  bank  robbery.  Miss 
Kenyon  finally  convinced  her  that  there 
was  a  possibility  that  the  man  had  been 
involved  in  the  holdup,  and  after  much 
persuasion  obtained  her  consent  to 
bringing  a  friend  to  consult  with  her 
about  the  matter.  The  “friend”  was  Ray 
Bryan,  chief  of  the  Chattanooga  police 
department. 

Miss  Kenyon  also  had  to  convince  the 
police  chief  and  the  commissioner  of 
police  that  there  was  a  possibility  that 
the  hold-up  had  been  committed  by  the 
young  man.  The  police  had  been  baffled 
in  their  efforts  to  apprehend  the  criminal 
— ^the  chief  was  inclined  to  scoff  at  the 
idea  that  the  young  man  might  be  the 
hold-up  man,  and  after  his  conversation 
with  the  nurse  he  was  still  more  con¬ 
vinced  that  Miss  Kenyon  was  on  the 
wrong  trail. 

Miss  Kenyon,  however,  persisted  in 
following  every  clue  of  the  case  and  was 
at  last  rewarded.  Weeks  later  in  a  con¬ 
versation  with  the  nurse  Miss  Kenyon, 
the  latter  learned  that  she  had  received 
a  letter  from  her  former  boarder,  re¬ 
questing  some  clothes  and  a  bunch  of 
keys  he  had  left  behind.  He  gave  a 
Detroit  (Mich.)  address. 

Miss  Kenyon  then  realized  that  some¬ 
thing  definite  was  about  to  materialize. 
She  again  appealed  to  the  chief  and  suc¬ 
ceeded  in  persuading  him  to  accompany 
her  again  to  the  nurse’s  house.  There 
she  showed  the  keys  to  him,  and  one  of 
them  was  of  peculiar  make,  fitting  per¬ 
fectly  an  unusual  make  of  hand-cuff 
which  the  bandit  had  used  on  officials  of 
the  bank  the  morning  of  the  robbery. 

(Thief  of  Detectives  W.  H.  Hackett 
left  on  the  next  train  for  Detroit  and 
within  a  short  time  arrested  the  suspect. 

Police  gave  Miss  Kenyon  entire  credit 
for  furnishing  the  information  that  led 
to  the  arrest.  There  is  a  $2,000  reward 
outstanding  for  the  capture. 

The  Chattanooga  News  showed  appre¬ 
ciation  of  the  fine  work  done  by  Miss 
Kenyon  by  presenting  her  with  a  hand¬ 
some  wrist  watch.  The  presentation  was 
made  by  Cieorge  F.  Milton,  president  and 
editor  of  the  News,  at  a  recent  staff 
meeting. 

PARE  LORENTZ  MARRIED 

Pare  Lorentz,  New  York  Journal  mo¬ 
tion-picture  critic,  was  married  July  25 
at  Oswego,  N.  Y.,  to  Miss  Sally  Bates, 
an  actress  recently  playing  a  leading  part 
in  “Up  Pops  the  Devil.”  The  bride  was 
attended  by  her  sister,  Mrs.  John  Cowles, 
of  Des  Moines.  The  couple  will  reside 
in  New  York  after  a  trip  to  Europe. 


CHANGES  OF  OWNERSHIP 

QU.A.N  AH  (Tex.)  TRIBUNE  CHIEF, 
founded  more  than  forty  years  ago 
by  Harry  Koch,  which  was  sold  about 
two  years  ago  to  a  group  of  newspaper 

men,  is  again  in  the  hands  of  its  founder. 
Mr.  Koch  repurchased  the  newspaper  last 
week  and  again  is  editor  and  publisher. 

The  Sherman  (Tex.)  Crayson  County 
Xezi’s,  which  has  been  published  for 
several  years  as  a  free  distribution  news¬ 
paper,  has  l)een  purchased  by  Russell  W. 
Bryant  of  San  .Antonio.  W.  J.  White, 
who  has  been  editor  of  the  paper,  will 
continue  in  the  same  capacity  under  the 
new  ownership.  Lee  Marshall  and  \V.  J. 
Roberts,  former  owners,  announce  that 
they  will  conduct  a  commercial  printing 
business  in  Sherman. 

Hany  F.  Little,  editor  of  the  Painted 
Post  (N.Y.)  lixf'ress,  has  purchased  the 
Uamnwndsport  (N.Y.)  Herald.  Mr. 
Little  has  resigned  from  the  Express  to 
operate  his  new  publication,  a  weekly. 

The  Hayden  (Colo.)  Routt  County 
Rcffublican  has  been  purchased  by  Alvin 
Foote  of  Colorado  Springs  from  George 
\V.  Smith. 

ASSOCIATIONS  AND  CLUBS 

IVT  EMBERS  of  the  Cou)raik)  Press 
Association  will  gather  in  Pueblo 
Sept.  18  and  19,  it  is  announced  by  Edwin 
A.  Bemis,  field  manager.  One  of  the  prin¬ 
cipal  purposes  of  the  meeting  will  be  the 
reorganization  of  the  Southern  Colorado 
division  of  the  association.  The  last 
meeting  of  the  soutliern  section  was  held 
three  years  ago  in  La  Junta.  The  Sep¬ 
tember  meeting  will  be  during  the  State 
fair  in  which  the  editors  this  year  are 
.showing  unusual  interest.  The  State 
fair  commission  has  announced  $100  in 
prizes  for  the  best  editorials  written 
altout  the  fair  by  members  of  the  Colo¬ 
rado  Press  Association.  The  awards 
will  be  made  at  the  Pueblo  meeting. 

CJeorge  Ward,  former  mayor  of  Bir¬ 
mingham,  was  host  to  members  of  the 
Birmingham  (Ala.)  Press  Club  at  a 
dinner  given  recently  at  his  estate,  Ves- 
tavia. 

The  Northeastern  Iowa  Press  As¬ 
sociation  will  hold  an  outing  Aug.  14 
and  15,  with  publishers  from  other  parts 
of  Iowa  as  their  guests.  A  short  busi¬ 
ness  meeting  will  be  held  at  McGregor. 
This  will  be  followed  by  a  Mississippi 
river  trip.  Saturday  publishers  will  go 
to  Lansing  to  inspect  the  new  Mississippi 
bridge. 

WEDDING  BELLS 

"TJANIEL  F.  MULVEY,  sports  editor. 
New  Haven  (Conn.)  Evening 
Register  and  Miss  Marcia  Marie  Baum 
of  Kent,  Conn.,  at  New  Haven,  July  22. 

Russell  James  Hammargren,  news 
editor  of  the  ^  IVausau  (Wis.)  Pilot, 
weekly,  to  Miss  Katherine  Margaret 
Sanders,  of  the  IVausau  Daily  Record- 
Herald,  daughter  of  Mr.  and  Mrs.  J.  G. 
Sanders.  Mr.  Sanders  is  managing 
editor  of  the  Record-Herald. 

William  P.  Reed,  cable  editor  of  Uni¬ 
versal  Service,  to  Miss  Jacqueline  French, 
Washington.  They  are  making  their 
home  in  Gramercy  Park,  New  York. 

Elnor  Schaefer,  advertising  depart¬ 
ment,  Dayton  (O.)  Daily  News,  to  Paul 
E.  Ackerman,  secretary  of  the  Dayton 
Automobile  club,  in  Dayton  recently. 


FIFTY  YEARS  OLD 

The  San  Diego  (Cal.)  Sun  observed 
its  fiftieth  anniversan’  on  July  18  by  giv¬ 
ing  a  large  picnic  and  entertainment 
in  Balboa  Park,  which  was  attended  by 
thousands.  Special  prizes  had  been  of¬ 
fered  during  the  preceding  two  or  more 
weeks  for  the  oldest  subscriber  in  age, 
oldest  in  number  of  years  on  the  list, 
oldest  former  Sun  newsboys,  and  vari¬ 
ous  other  classifications.  A  novel  parade 
included  automobiles  and  bicycles  of 
early  vintage,  old  fire-fighting  apparatus 
and  other  things  harking  back  into  the 
years.  There  was  a  great  birthday  cake, 
from  which  pieces  were  distributed  to  the 
citizens  present.  A  special  edition  of 
the  Sun  featured  historical  sketches  of 
citizens,  business  blocks,  civic  and  social 
organizations,  schools  and  churches. 


PRESS  ASSOCIATIONS 

XT  R.  CURTIS,  assistant  superintend- 
ent  of  telegraph  for  International 
News  Service  at  Chicago,  interrupted  his 
motor  vacation  tour  east  to  visit  the  New 
York  office  this  week. 

W.  S.  Cousins,  I.X.S.  financial  editor, 
is  on  vacation  at  his  summer  home  at 
South  Norwalk,  Conn. 

M.  D.  Tracy,  news  editor  of  the 
United  Press  bureau  in  Washington,  is 
on  vacation  in  Vermont. 

Frederick  M.  Harmon,  formerly  of  the 
Baltimore  News,  has  been  added  to  the 
New  York  staff  of  International  News 
Service. 

Clem  J.  Randau,  of  the  United  Press, 
Xew  York,  is  one  of  the  finalists  in  the 
Tamarack  golf  tournament.  The  finals 
were  to  be  played  off  late  this  week. 

Luther  A.  Huston,  sales  director  for 
I.N.S.  is  back  from  a  vacation  at  Cape 
May,  N.J. 

Harry  Flanagan  of  the  I.N.S.  San 
Francisco  staff  is  back  from  a  month’s 
leave  of  absence.  , 

Gordon  S.  Pulliam,  southwest  business 
representative  for  I.N.S.  with  headquar¬ 
ters  at  Dallas  was  so  badly  injured  in  an 
automobile  accident  in  Houston  July  27, 
that  amputation  of  his  right  arm  was 
necessary. 

William  Hillman,  former  Berlin  man¬ 
ager  of  Universal  Service,  has  been  ap¬ 
pointed  London  manager.  Robert  Welles 
Ritchie,  manager  of  the  London  bureau 
for  the  past  two  years,  has  been  relieved 
so  that  in  the  future  he  may  devote  his 
entire  time  to  the  development  of  news 
and  news-feature  stories. 

Thomas  E.  Williams,  head  of  the 
State  Capitol  staff  of  the  United  Press, 
Harrisburg,  (Pa.)  bureau,  is  vacation¬ 
ing  in  Canada.  Mr.  and  Mrs.  Williams 
are  motoring  to  Quebec  and  then  plan 
to  visit  New  York  City. 

Albert  Cotton,  of  the  Associated  Press 
staff  at  Raleigh,  N.  C.,  has  become  a 
telegraph  editor  on  the  Asheville  (N.C.) 
Citisen-Times,  succeeding  C.  E.  Brooks, 
resigned. 

James  Angle,  Associated  Press  corre¬ 
spondent  at  Rochester,  N.  Y.,  has  re¬ 
turned  from  a  vacation  spent  in  North¬ 
ern  New  York  and  Canada. 

Walter  Brown,  Associated  Press  cor¬ 
respondent  at  Albany,  N.  Y.,  covered  the 
New  York  State  Amateur  (jolf  Tourna¬ 
ment  in  Rochester  reecntly. 

Kenneth  Clark,  former  Geneva  corre¬ 
spondent  of  Universal  Service,  was  re¬ 
cently  appointed  manager  of  the  ser¬ 
vice’s  Rome  bureau  and  is  now  estab¬ 
lished  in  that  city. 

SPECIAL  EDITIONS 

Vancouver  (B.C.)  Province,  July  21, 
8  pages,  opening  of  a  municipal  airport. 

Victoria  (B.C.)  Colonist,  July  19,  18 
pages,  British  Columbia’s  Diamond 
Jubilee  celebration. 

Victoria  (B.C.)  Times,  July  18,  pub¬ 
lished  16  pages,  British  Columbia’s  Dia¬ 
mond  Jubilee  celebration. 

Saskatoon  (Sask)  Star-Phoenix,  July 
15,  16  pages  on  Saskatoon  Industrial 
Exhibition. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  Febraary  or  July,  contented 
worker*  receive  their  weekly  wago*. 

A  market  with  no  sags  is  covered 
hy  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

Atk  Beckwith  —  He  Know*! 


DAILY  CHECKS  COURTS 

ON  TRAFFIC  LAW 

Judge*  Sit  Two  Hour*  Daily,  While 

Cases  Go  Untried  for  Years,  It 

Finds  -  Police  Follow  Up 

Violators  Now 

The  New  Orleans  (La.)  Times-Pica- 
yiinc  is  conducting  a  campaign  to  bring 
about  better  enforcement  of  traffic  regu¬ 
lations  and  in  daily  front  page  stories  the 
paper  is  printing  the  number  of  traffic 
arrests,  the  number  of  convictions,  the 
number  of  cases  dismissed  or  continued, 
and  the  number  of  cases  which  are  never 
called. 

Investigation  by  the  newspaper  has 
disclosed  that  several  hundred  cases  have 
been  “lost”  within  a  few  months  and  that 
thousands  are  awaiting  trial,  while  judges 
of  traffic  court  are  on  the  bench  on  an 
average  of  only  two  hours  a  day. 

The  campaign  resulted  last  week  in 
Dr.  Frank  R.  Gomila,  commissioner  of 
public  safety,  declaring  at  a  meeting  of 
the  Automotive  Trades  Association  that 
publication  of  news  stories  calling  atten¬ 
tion  to  operation  of  the  courts  has  given 
motorists  the  impression  that  compliance 
with  regulations  can  be  easily  avoided. 

The  Times-Picayune  answered  Dr. 
Gomila’s  charge  editorially,  pointing  out 
that  “if  the  newspapers  suppressed  the 
facts  about  the  astonishingly  bad  traffic- 
court  conditions,  those  guileless  citizens 
kept  in  blissful  ignorance  of  the  whole¬ 
sale  avoidance  of  penalties  and  trials 
might  come  in  and  pay  up,  helping  the 
court  to  make  a  showing,  while  thousands 
of  letter  posted  folk  went  right  along 
busting  the  traffic  regulations  wide  open 
and  ducking  punishment  therefor.” 

A  special  squad  of  policemen,  as  a  re¬ 
sult  of  the  campaign,  has  been  appointed 
to  serve  attachments  on  motorists  who 
have  failed  to  appear  in  court  on  traffic 
violation  charges. 

CAMPAIGN  FOR  PINTO  BEANS 

Advertising  of  pinto  beans  on  a 
nation-wide  scale  will  be  undertaken  this 
fall  and  winter  by  the  co-operative  asso¬ 
ciations  of  Colorado  and  New  Mexico,  it 
was  announced  by  J.  J.  Tobin,  Colorado 
director  of  markets.  He  said  that  in¬ 
creased  production  of  pintos  during  the 
past  two  seasons  has  made  it  necessary 
to  stimulate  consumption  through  new 
markets. 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT’  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

Our  Customers 

Write  Our  Ads 

^^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


/  thought  my  sight  had  improved  suddenly 

and  curiously  last  night  tvhen  I  read  The 

World-Herald,  I  didnH  knoiv  hoiv  to  account 
for  it.  Much  obliged  for  the  change,^^ 

.  Judge  BEN  S.  BAKER 


•  Hundreds  of 

readers  praise 
the  change  to 
INTERTYPE 

IDEAL 

NEWS  FACE 
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iy:  Probably 
ler;. Thursday 
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OMAHA,  NEBRASKA, 


New  Type  Easy  on  Eyes 

Many  Tell  Appreciation  for  Greater  Legibil 
ity  in  World-Herald. 


Lew  W.  Raber — "It  is  a  very 
clear,  diatlnct,  readable  type. 
Just  the  kind  that  an  old  man 
like  myself.  84  years  old,  enjoys 
reading.  It  will  be  appreciate 
I’m  sure,  by  all  older  people.” 

Lyman  O.  Perley— "The  World- 
Herald  has  always  looked  pretty 
good  to  me.  but  last  night  I 
thought  it  looked  hsmdsomer 
than  ever.  I  didn’t  quite  have  it 
figured  out  until  I  saw  the  ex¬ 
planatory  story  with  the  two  con¬ 
trasting  styles  of  typography.  It 
doesn’t  seem  possible  that  such  a 
slight  change  in  style  could 
make  so  much  improvement” 

A  Veteran  Speaks. 

J.  W.  Barnhart — “At  first 
sight  of  last  night’s  Wofld-Her- 
ald,  even  before  reading  the 
article  concerning  the  change.  1 
sensed  the  new  dress  of  type, 
and  from  the  standpoint  of  a 
man  in  the  newspaper  and' typo¬ 
graphical  work.  I  regard.lt  as  a 
wonderful  improvement  in  point 
of  legibility  and  appearance.  The 
World-Herald  has  always  kept 
pace  with  latest  method  and 
equipment  and  is  to  be  con- 

igratulated  upon  the  installation 
of  new  dress  of  type  whifh  will 
no  doubt  prove  a  still  greater 
comfort  to  its  army  of  reeulers.” 

Edith  Tobitt  librarian — ’"The 
new  type  makes  a  decided  im¬ 
provement  and  I  am  sure  people 
will  like  it  very  much.  The  dif¬ 
ference  in  the  two  types  is  slight 
but  it  doesn’t  have  to  be  much 
to  make  a  difference  to  the  eye.” 

S.  “  P.  Ayer.  Technical  High 
school  printing  department  head 
<—"1  believe  that  it’s  going  to 
be  all  right  ’Hie  new  type  is  very 
readable,  and  stands  up  better 
than  the  old." 


Omaha  opticians  have  Joined 
with  hundreds  of  citizens  in 
praising  the  more  legible  style  of 
type  adopted  by  The  Worid-Her- 
ald  this  week.  A  few  of  the 
many  comments  follow: 

Dr.  John  P.  Merritt — “Elderiy 
persons  partJctilarly  will  benefit 
The  cumulative  benefits  to  peo¬ 
ple  who  spend  a  gr^at  deal  of 
time  reading  ’The  World-Herald 
day  after  day  should  be  substan¬ 
tial.  Personally  I  think  the 
paper  has  made  a  delightful 
choice.” 

P.  J.  Wum — "The  new  type  is 
much  cleaner  cut  ’There  is  no 
question  about  its  improved  legi¬ 
bility  and  the  people  will  appre¬ 
ciate  it,  especially  the  old  folks." 

Howard  R.  Cronk — "It  may 
hurt  our  business  a  little  for 
your  readers  can  now  get  along 
better  without  glasses." 

Prefers  the  New. 

J.  G.  Masters,  pilncipal  of 
Central  High  school — “I  noticed 
the  change  right  away,  and  out 
of  curiosity  and  interest  tested 
its^MSlability  on  myself.  It 
I^^Tmuch  clearer.” 

^pudge  Ben  S.  Baker — "I 
Kought  my  sight  had  improved 
^suddenly  and  curiously  last  night 
when  I  read  ’The  World-Hersdd. 
T  didn’t  know  how  to  account  fon 
it  Much  obligped  for  the  change.jj 

Alfred  Sorenson — "A  big  in# 
provement.  Inserting  that  pmf' 
graph  in  old-style  type  aii^red 
a  decided  contrast  in  favor  of 
the  new.” 

Elders  Appreciate  It. 

Mrs.  Nettie  Hart  hostess  at 
Florence  Home  for  the  Aged — 
"Several  of  the  folks  spoke  of 
the  change  right  away.  They 
were  delighted” _ 


Fear  -  6i 
tween  B 


*  Here's  a  clipping  from  the  front  page 
of  The  Omaha  World -Herald  a  few 
days  after  this  paper  changed  to  Inter¬ 
type  Ideal  News  Face. 

*  Changing  to  Ideal  News  Face  is  a  good- 
Hill  investment — one  that  creates  great¬ 
er  reader  interest,  and  greater  reader 
interest  has  a  cash  value  to  your  adver¬ 
tisers. 

*  Make  a  start  NOW  in  a  profitable 
direction.  Write  to  the  nearest  Intertype 
office  for  all  the  facts  about  this  really 
legible  Ideal  News  Face. 
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INTERTYPE  CORPORATION 

160  Furman  St.,  Brooklyn,  N.  Y.;  Chicago,  130  North 
Franklin  St.;  New  Orleans,  816  Howard  Ave.;  San  Fran- 
<'iMo,  152  Fremont  St.;  Los  Angeles,  1220  South  Maple 
Ave.;  Boston,  80  Federal  St.;  Canada,  Toronto  Type 
Foundry  Company  Ltd.,  Toronto;  London,  and  Berlin 
Distributors  Throughout  the  World 
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Inter  type  Wide  Tooth  Matrices  last  long, 
drop  straight,  cost  no  more  and  can  he  used 
in  other  line  composing  machines 


A57*  S«t  in  Intertype  Vogue  Bold.  One  line  enlarged* 
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Advertising  Agencies 

CANADIAN  AGENCTeS 
ANNOUNCE  MERGER 

Eastman  Advertising  Co.,  Vancouver, 

Is  Combined  With  McConnell  & 
Ferguson — Eastman  to  Be 
Director 

Toronto,  July  27.  —  McConnell  & 
Ferguson,  Ltd.,  and  the  Eastman  Ad¬ 
vertising  Company,  Canadian  advertising 
agencies,  Itave  been  merged,  it  is  an- 
iKiunced  by  J.  E.  McConnell  and  Morgan 
Eastman,  the  respective  presidents. 

The  Eastman  agency  has  been  identi¬ 
fied  with  the  industrial  development  of 
\'ancouver  and  western  <  anada  for  13 
years.  It  has  been  combined  with  the 
X'ancouver  otlices  of  the  other  agency, 
increased  space  l)eing  obtained  to  accom¬ 
modate  the  larger  staff.  V.  C.  Irons,  a 
director  of  McConnell  &  Ferguson  for 
five  years,  will  continue  in  charge  of  the 
X'ancouver  office. 

Mr.  Eastman  will  be  a  director  and 
chairman  of  the  merchandising  board  for 
the  entire  organization.  He  has  been 
associated  with  various  business  enter¬ 
prises  and  community  activities.  He  is 
district  governor  of  Rotary  International 
for  the  Pacific  Northwest  and  Alaska, 
and  is  past  president  of  the  Vancouver 
Rotary  Club,  also  past  director  of  the 
X’ancouver  Board  of  Trade. 

McConnell  &  Ferguson,  Ltd.,  is  one  of 
the  largest  agencies  in  the  British 
Empire.  Besides  the  Vancouver  office, 
it  has  offices  in  Montreal,  Toronto,  Lon¬ 
don.  Ont.,  Hamilton,  XVinnipeg,  and 
Ixndon,  England. 

Frigidaire  Sales  Rise 

Sales  of  household  Frigidaire  electric 
refrigerators  rose  throughout  the  coun¬ 
try  during  June,  establishing  increases 
over  June,  1930,  that  ranged  as  high  as 
79.5  per  cent,  it  was  revealed  in  the  final 
Compilation  of  June  reports.  These  fig¬ 
ures  showed  that  27  per  cent  more 
Frigidaires  were  sold  for  homes  and 
apartments  throughout  the  United  States 
this  June  than  during  the  corresponding 
month  of  last  year,  E.  G.  Biechler,  presi¬ 
dent  and  general  manager,  said.  The 
July  production  schedule  several  weeks 
ago  was  set  at  32  per  cent  al»ove  that  of 
July  a  year  ago,  and  the  schedule  has 
again  l)een  increased,  it  was  announced. 

Jelalian  Heads  Boston  Office 

Ira  Newton  Jelalian,  widely  known 
New  England  advertising  man,  has  been 
elected  vice-president  of  the  lutrchar- 
Horton  Companv.  Providence,  R.  L,  ad¬ 
vertising  firm,  and  placed  in  charge  of 
the  firm's  Boston  office.  The  I.archar- 
Horton  Company  was  established  in 
1918,  and  its  Boston  office  has  just  l>een 
located  at  1111  Statler  Office  Building. 

H.  R.  Daniel  Joins  Babcock  dc  Co. 

H.  R.  Daniel,  former  newspaperman 
and  widely  known  radio  speaker  on  finan¬ 
cial  topics,  has  been  admitted  to  partner¬ 
ship  in  the  investment  security  house  of 
E.  n.  Babcock  &  Co.,  New  York  City. 
He  resigned  as  vice-president  and  direc¬ 
tor  of  S.  XV.  Straus  &  Co.,  to  make  the 
new  connection. 

Edward  Sherry  Joins  L.  &  T.  and  L. 

Edward  Sherry  has  joined  the  copy 
staff  of  I^rd  &  Thomas  and  I^gan, 
Chicago  .Vdvertising  .\gcncy.  For  the 
past  eight  years  Mr.  Sherry  has  been  in 
the  copy  department  of  the  Chicago  office 
of  J.  XValter  Thompson. 

Cyrus  Peirce  Appoints  Agency 

Cyrus  Peirce  &  Co.,  investment  house 
with  offices  in  San  Francisco,  Los 
-■Xngeles  and  San  Jose,  has  appointed 
D'Eyelyn  &  XVadsworth,  San  Francisco, 
as  its  ^vertising  agency. 

Carlson  Joins  Dorrance,  Kenyon 

J.  Stone  Carlson,  for  several  years 
with  the  Goulston  Company.  Inc.,  Boston, 
has  joined  the  New  England  service  staff 
of  Dorrance.  Kenyon  &  Co.,  Inc.,  Boston 
advertising  agency. 


AMONG  THE  COPY  CHIEFS 

_  By  C.  P.  McDonald  - 


John  E.  Wiley 

NEWSPAPERMEN  have  their  trou- 
*  ”  hies,  as  John  E.  Wiley  well  knows, 
having  pounded  pavements  as  space 
grabber  for  tlie  Richmond  (X’a.)  Eve¬ 
ning  Journal,  the  Richmond  News 
Leader,  the  li'a.thington  Star  and  the 
Baltimore  Ne^vs  fjefore  going  into  agency 
work.  So  he  hesitated  at  a  request  for  a 
photograph  and  material  for  a  “Copy 
Chief”  article. 

“Those  ever-present  specters  of  circu¬ 
lation  and  linage  do  enough  to  spoil  life 
for  the  newsi)a])erman,”  he  commented, 
“without  imposing  the  vital  statistics  of  a 
long  line  of  the  ‘high  priests’  of  adver¬ 
tising  upon  him.” 

But  here  he  is.  He  was  born  in 
Campliell  County,  X’irginia,  thirty-four 
years  ago  and  has  spent  eleven  of  the 
.34  years  in  agency  work,  first  with  Van 
Sant  &  Co.,  Baltimore,  and  for  the  last 
five  years  with  King  and  XX'iley  &  Co., 
Inc.,  Cleveland.  He  is  vice-president  in 
charge  of  client  .service  for  the  latter 
agency. 

He  sits  in  judgment  on  copy  for  the 
Packard  Electric  Company,  makers  of 
Packard  Ignition  Cable ;  the  XX’hite  Sew¬ 
ing  Machine  Company :  the  XX^ooster 
Brush  Company ;  the  XVood  Shovel  and 
Tool  Company,  and  a  couple  dozen  other 
accounts  handled  by  his  agency. 

XViley,  be  it  noted  in  passing,  hasn’t  a 
single  iiobby  at  present,  but  he’s  trying 
to  develop  a  few  as  an  antidote  for  too 
much  work. 

Campaign  to  Fight  Cut  Rate* 

C<K>perative  advertising  in  local  papers 
as  a  means  of  combatting  price-cutting 
was  approved  at  the  bi-monthly  meeting 
of  the  .Xtlanta  Xssmiation  of  Shoe 
Rebuilders  held  here.  This  advertising, 
meml)ers  said,  will  l>e  planne<l  to  offset 
allege<l  misrepresentation  of  leather 
values  by  cut-rate  establishments  which 
have  published  a  series  of  advertisements 
in  the  local  papers. 

Futura  Publications  Appoint 

Futura  Publications.  Inc.,  have  ap¬ 
pointed  the  Ignited  .\dvertising  .•Xgency, 
of  New  York,  as  advertising  ainl  promo¬ 
tion  counsel.  Futura  will  publish  Mo^'ie 
Mirror  and  Lor'e  Mirror,  monthly  maga¬ 
zines.  to  be  sold  through  six  national 
chains,  Grand-Silver,  McCrory,  Mcl^llan, 
G.  C.  Murphy,  Neisner  Bros.,  and  J.  J. 
Newlierry  Company. 

Ballard  Biscuit  To  J.XV.T. 

The  advertising  of  the  Oven-Ready 
Biscuit  Division  of  the  Ballard  &•_  Bal¬ 
lard  Companv,  D-iuisville,  Ky..  will  be 
handled  bv  the  Chicago  and  Cincinnati 
offices  of  the  J.  XX’alter  Thompson  Com¬ 
pany.  _ 

Cash  Register  To  Geyer  Co. 

Frederick  B.  Patterson,  president  of 
the  National  Cash  Register  Company, 
has  announced  the  appointment  of  the 
Geyer  Company,  Dav'ton,  O.,  as  its  ad¬ 
vertising  agency. 


NEW  COFFEE  PROCESS 
BASIS  OF  CAMPAIGN 

Advertising  Effort  Begun  This  XVeek 
by  Maxwell  House  Said  to  Be 
Largest  Ever  Released  by 
Any  Company 

“Literally  the  largest  advertising  cam¬ 
paign  ever  released  by  any  coffee,”  ac¬ 
cording  to  the  General  Foods  Corpora¬ 
tion,  was  begun  this  week  foe  Maxwell 
House  Coffee.  Copy  announced  the  in¬ 
vention  and  adoption  of  a  new  process 
for  packing  roasted  coffee  in  a  more 
nearly  perfect  vacuum  than  produced  by 
other  methods — a  process  which  is  con- 
sidere<l  “the  most  important  advance¬ 
ment  in  years  in  the  coffee  industry,” 
according  to  Lewis  H.  Waters,  vice- 
president  in  charge  of  research  for  Gen¬ 
eral  Foods. 

The  new  “X’ita-Fresh”  process,  it  is 
stated,  makes  it  possible  to  keep  coffee 
fresh  in  the  can  for  months,  and  probably 
for  years,  although  tests  have  not  yet 
gone  beyond  six  months.  “Professional 
coffee  tasters,”  said  Mr.  XX'aters,  “have 
been  unable  to  tell  the  difference  between 
roasted  coffee  packed  in  this  way  for 
some  months,  and  coffee  freshly  roasted 
on  the  spot.” 

The  Maxwell  House  campaign  thus 
opens  a  new  phase  of  the  battle  for  the 
favor  of  coffee  drinkers.  To  some  extent 
it  constitutes  a  challenge  to  Standard 
Brands’  Chase  &  Sanborn  coffee,  but  to  a 
greater  extent  it  lines  up  the  two  brands 
under  the  banner  of  freshness  in  coffee, 
as  opposed  to  the  numerous  other  brands 
on  the  market. 

Chase  &  Sanborn  coffee  has  put  great 
emphasis  in  its  advertising  on  the  need 
for  keeping  coffee  fresh.  It  is  sold  under 
a  plan  by  which  each  can  is  dated  and 
grocers  are  supplied  by  frequent  deliveries 
in  small  quantities,  to  cut  down  the  time 
between  packing  and  using  the  coffee. 

The  Maxwell  House  campaign  opened 
\yith  the  statement :  “Now  for  the  first 
time  a  packing  method  which  prevents 
oxygen  from  robbing  coffee  of  strength 
and  flavor.”  Typical  of  the  argument  is 
the  following,  from  an  advertisement  to 
the  food  trade: 

“Nine-day  freshness  is  a  myth.  How 
fast  oxygen  works,  how  much  harm  it 
does,  can  be  seen  from  these  figures : 

“In  9  days  bag  coffee  loses  65  per  cent 
of  its  flavor. 

“In  9  days  coffee  in  slip-cover  tins 
loses  45  per  cent  of  its  flavor. 

“Even  in  ordinary  vacuum,  enough 
oxygen  remains  to  attack  the  coffee  from 
within.  But  the  new  X7ita-Fresh  Process 
removes  90  per  cent  of  the  oxygen  left 
in  the  can  by  other  methods. 

“That  is  why  this  is  one  of  the  most 
important  announcements  in  the  history 
of  packaged  food  products.” 

Ten  newspaper  advertisements  are 
sche<luled  by  Erwin,  Wasey  &  Co.,  the 
Maxwell  House  advertising  agency,  for 
insertion  in  194  metropolitan  dailies, 
while  copy  in  smaller  papers  is  also  pro¬ 
jected.  The  first  five  advertisements  are 
seven  full  columns  each,  to  be  follow’ed 
by  five  1,500-line  pieces  of  copy. 


Every  other  home  cov¬ 
erage  is  offered  by 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 

Bptroft 

jure? 

"Starts  tha  Day 

s.  fit  Detroit  / 


dozen  general  and  women’s  mag,, 
zines  are  also  being  used,  and  more  than 
a  hundred  grocery  and  technical  tradt 
publications.  Billboards,  car  cards,  radio 
outdoor  signs,  and  an  intensive  promo! 
tional  program  round  out  the  campaign. 

General  Foods  corporate  advertise- 
ments  for  a  time  will  offer  a  booklet  tx- 
plaining  the  new  process. 


Blackett,  Sample,  Hummert,  Inc.,  :r21  Xom), 
Ui  .Salle  atre<-t,  Cliicaeo.  ItepcirOKl  to'luv. 
s»K-iin-<I  anniiiit  of  tlie  laivoria  Chi-niical  Cr*,' 
|«an.v,  .\llnnea|K(lls. 

Blaker  Advertiaing  Agency,  .'!70  I.exinttM 
avenue.  New  York,  IMaeiiii;  aeeoiint  for  R  c 
WilliaiiiR  &  (’Oinimny,  “Uo-val  Scarlet”  fon,) 
liroiliietK,  New  York. 

Churchill-Hall.  Inc.,  .VI  I  nioii  S<|iiare.  X,, 
York.  rinrlng  arcoiiiit  for  tlie  Kwiak  Cob 
pany,  niaiiiciire  apecialtlea.  Siinrem,  N.  Y. 

Erwin,  Waiey  &  Co.  of  New  York,  420  l,n 
Initton  avenue.  New  York.  riacliii;  son 
1  time  orilera  with  newapaperH  ceiierall.v  for 
the  Curtis  riihlishiiit;  Company,  Satuniir 
Eveninit  I’oKt.  rhiladelphia.  ' 

Fecheimer,  Frank  &  Spedden.  Inc.,  Macci. 
hees  Itiiililln:,  lletroit.  -Now  hamllinK  aecout 
for  the  Fruehauf  Trailer  Company,  Detroit. 

Grant  &  Wadsworth.  Inc.,  4n.">  I.exinfttoii 
avenue.  New  York.  Now  hainllinir  aemnat 
for  the  I’ulilic  Service  Mills,  Inc..  West  X'ew 
York,  -N.  J. 

Grey  Advertising  Service,  128  West  HUt 
street.  New  York.  Now  hanillim;  account  of 
Hohert  Iteis  &  Company,  New  York. 

Meldnim  &  Fewamith,  Inc.,  l.eniler  RuiU. 
ill);,  Cleveland,  riaclni;  account  for  the  Poeo- 
hontas  Oil  Corimration,  Cleveland. 

Menken  Advertising,  Inc.,  07  West  44tli 
street.  New  York.  Placing  account  for  tht 
Drown  Company,  Portland,  Maine. 

Peck  Advertising  Agency,  271  Madison  STr- 
line.  New  York.  Again  placiii);  ordeis  with 
newspapers  in  various  sections  for  the  Zenith 
Iladio  CoriMiration,  Chicago. 

Richardson,  Plant.  Inc.,  216  .Superior  nvf. 
niie.  N.  E.,  Cleveland.  Placing  orders  with 
some  Pacitic  Coast  newspapers  for  the  Ameri¬ 
can  Stove  Company,  St.  Louis. 

Buthrauff  &  Ryan,  Inc.,  .360  North  Michlgin 
avenue,  Chicago.  Placing  orders  with  some 
l■ennRylvania  newspapers  for  the  Ilachmeiiter 
Lind  Company,  Pittshurgh. 

Charles  A.  Weeks  A  Co.,  274  Madison  ate- 
nue.  New  York.  Placing  account  for  the 
Health  Hay  Mfg.  Company,  New  York. 

Weiley  Associates,  22.’i  West  .34th  street, 
New  York.  Placing  account  for  the  Climax 
Uuhlier  Conipan.v,  New  York. 


The  MISSUS, 

—  Yes,  and 
the  Mister,  Too 


Since  the  housewife  usually  has 
the  “say-so”  when  family  purchases 
are  made,  each  Lee  Syndicate 
Newspaper  is  filled  with  news  and 
special  features  of  genuine  interest 
to  the  Madam.  But  the  “head  of 
the  family”  must  not  be  slighted, 
and  that’s  why  each  Lee  Syndicate 
newspaper  cultivates  his  good-will 
with  interesting  news  columns, 
lively  sport  pages,  reliable  business 
features  and  good  editorials. 

THE  RESULT?  More  than  95% 
of  the  total  circulation  of  Lee  Syn¬ 
dicate  Newspapers  goes  into  homes. 
The  Lee  Syndicate  is  a  chain  of 
ten  independent  daily  newspapers, 
each  covering  outstanding  mid-west 
markets.  One  order  will  get  your 
advertising  message  into  these  ten 
dailies,  at  the  combined  rate  of 
only  66  cents  a  line.  Full  details 
on  request. 

The  LEE  Syndicate 

DAVENPORT,  IOWA 


•"Pius  ReMpontiveness 


Davenport,  Iowa, 

Democrat 
Davenport,  Iowa. 

Times 

Hannibal.  Miamuri, 
Courier-Post 
Kewanee,  Illinois. 

Star-Courier 
Ia  Crosse.  Wisconsin 
Tribune 


Lincoln,  Nebraska. 

SUr 

Madison.  Wlftconsin. 

State  Journal 
Mason  nt.v.  Iowa. 

Globe  Gazette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE.  ROTHENBURG  &  NOEE.  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Representatives 


GOSS  CYLl^TDERS  A!¥D  BEARINGS 


The  New  GOSS  Press  includes  all  of  the  accepted  modern  aids  to  fine, 
fast,  low-cost  printing  PLUS  new  GOSS  inventions  never  used  before.  For 
instance:  All  cylinders  and  bearings  are  specially  designed  and  they  are 
machined  to  remarkable  precision.  The  steel  plate  and  impression 
cylinders  are  ground  to  exact  dimensions  while  running  on  their  own 
journals.  We  insure  an  even  distribution  of  the  cylinder  load  with  solid 


forged  steel  plate  and  impression  cylinders  carried  in  GOSS  patented 
twin  staggered  roller  bearings.  We  insure  perfect  cylinder  alignment  and 
consequent  fine  printing  with  deep  groove  ball  thrust  bearings.  This  is 
an  old  (and  a  new)  characteristic  of  GOSS  presses.  So,  your  new  GOSS 
Press  will  roll  smoothly,  quietly,  at  high  speed  and  in  perfect  tune 
and  balance,  cdivays.  GOSS  machines  are  and  must  be,  incomparable. 


A  Finer  GOSS  Press,  A  Bfew  GOSS  Press, 
to  Give  You  the  Volume  You  Require  in  Fewer  Hours, 
Beautifully  Printed,  at  Low  Costs 

Think  of  these  modern  GOSS  Units  in  your  press  room.  TheyM  give  you  your  daily  newspaper 
quota  faster,  in  fewer  hours.  They’d  print  your  papers  with  clean,  black,  sharp  edged  impres¬ 
sions.  They’d  cost  you  less  in  dollars.  Why?  Because  GOSS  engineers  have  perfected  a  simple 
design;  they  have  produced  a  high  speed  press  that  operates  without  vibration,  without  stalling, 
smoothly,  beautifully.  They  have  incorporated  useful,  known  modern  mechanical  aids  to  give 
you  a  press  of  greater  ability  and  of  lower  costs.  The  integrity  of  the  GOSS  Company  and  the 
known  ability  of  its  engineers  guarantee  this  NEW  GOSS  achievement  Ask  for  all  of  the  faets. 


THE  •  GOSS  •  PRINTING  •  PRESS  •  COMPANY 

Main  Office  and  Factories:  CHICAGO,  ILLINOIS 
NEW  YORK  OFFICE:  220  EAST  FORTY- SECOND  ST.  .  SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
the  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  .  /  r  ,  ,  LONDON 
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UTILITY  BUYS  SPACE 
TO  COMBAT  ATTACKS 

Birmin  gh  am  Electric  Company 
“Speaks  Up”  in  Opposition  to 
Critics  Said  to  Aim  at  Nation¬ 
alization  of  General  Business 

“Times  to  speak  up’’  is  the  heading 
of  the  first  of  a  series  of  advertisements 
which  the  Birmingham  Electric  Companj- 
will  publish  weekly  <n  the  daily  news¬ 
papers  to  counteract  “power  trust’’  propa¬ 
ganda.  This  action  on  the  part  of  the 
Birmingham  company,  which  is  one  of 
the  Electric  Bond  &  Share  group,  is  an 
indication  that  power  and  light  utilities 
intend  to  abandon  the  policy  of  silence. 

At  the  spring  meeting  of  the  National 
Electric  Light  Association  in  Atlantic 
(.  ity.  a  call  was  made  for  united  opposi¬ 
tion  to  proposals  which  “might  lead  to 
government  ownership  or  the  spread  of 
doctrines  which  threaten  to  undermine 
public  confidence  in  private  enterprise.” 

The  Birmingham  Electric  Company  in 
its  first  advertisement  says: 

“Certain  nationally  known  politicians, 
along  with  others  who  are  associated 
with  socialistic  and  even  more  radical  or¬ 
ganizations,  have  for  some  time  been 
working  to  create  sentiment  against  the 


AD-VENTURES 

_ By  ROBERT  S.  MANN - 

First  week  of  operation  under  the  legislation  has  been  made  a  live  political 
new  plan  adopted  by  New  York  issue, 
newspapers  in  handling  radio  programs  In  the  meantime  independent  mer- 
indicates  that  practically  the  only  readers  chants  are  active  in  various  places,  seek- 
who  noticed  the  omission  of  trade  names  ing  to  have  new  taxes  imposed  on  their 
were  persons  in  the  advertising  field  chain  competitors.  Typical  were  the  ef- 
themselves.  forts  being  made  in  New  York  this  week 

One  important  newspaper  received  to  complete  organization  of  the  New 
only  one  telephone  call  and  one  letter,  York  State  Independent  Retail  Mer- 


both  asking  why  certain  programs  were 


Association,  to  include  meat 


being  listed  differently.  In  addition  there  dealers,  grocers,  druggists,  jewelers, 
was  one  letter  from  an  advertising  hakers,  confectionen;  and  tobacconists, 
agency,  protesting  that  it  had  built  up  *  *  t  . 

the  name  of  a  program  by  long  use,  and  » ORK  space  buyers  and  space 

that  radio  listeners  would  not  recognize  sellers  tcxik  to  the  open  spaces  of  the 


it  under  the  new  listing. 

A  radio  editor  who  made  it  a  point 
to  ask  persons  he  met,  found  that  even 


-I-”  sellers  tcxik  to  the  open  spaces  of  the 
North  Hills  Country  Club,  L^ng  Island, 
July  28.  when  the  Six-Point  League  en¬ 
tertained  media  men  of  the  New  York 


after  a  week  had  passed  most  of  them  agencies  at  an  all-day  golf  tournament. 


did  not  know  of  the  change. 

There  was  plenty  of  comment  in  ad¬ 
vertising  circles,  to  the  general  effect 
that  mere  mention  of  a  trade  name  car¬ 
ried  little  urge  to  buy  and  that  well- 
known  programs  could  not  be  recognized 
as  changed.  It  was  accepted,  however, 
that  the  new  plan  puts  the  radio  column 
on  the  same  plane  with  the  rest  of  the 
newspaper  as  far  as  trade  names  are 
concerned. 


electric  light  and  power  industry.  Their  *  *  * 

weapons  in  many  cases  have  been  deliber-  ADVERTISING  copy  based  on  the 

ate  falsehoods,  misrepresentations  and  Herndon- Panglxjrn  attempt  to  set  a 


Herndon- Panglxjrn  attempt  to  set  a 
innuendoes.  They  try  to  make  it  appear  new  flying  record  around  the  world  was 
that  the  utilities  are  unregulated,  and  slow  in  annearing.  The  Old  Colony 
have  the  people  by  the  throat.  They  Distributing  Company  w'ent  into  news- 
make  charges,  but  do  not  deal  with  facts,  papers  as  soon  as  the  fliers  left  New 
“Friends  of  this  company  have  inquired  York  to  announce  that  “Pilots  Herndoi 
as  to  why  the  utilities  take  all  this  ?™.  Dangborn  plan  to  land  clean-shaven,’ 
criticism  ‘lying  down.’  They  say  ‘Why  having  taken  Foldahrush  Shave  Kiti 
not  tell  your  side  of  the  story?’  The  with  them.  _  And  the  headline  said:  “Of 
utilities  have  tried  to  avoid  public  con-  shave  flight  time  around  the  world.’ 
troversy.  They  have  assumed  that  the  ♦  ♦  ♦ 

radical  nature  of  the  attack  and  the  ^  contest  now  being  adver 

recklessness  of  the  statements  made,  .  t'sed  bv  the  Kelvinator  Corporatioi 


interrupted  by  luncheon  and  dinner. 

Tournament  prize  winners  were  H. 
van  H.  Proskey.  Frank  Coupe,  Hil  F. 
Best,  (ieorge  Riley,  F.  R.  Gamble,  H. 
C.  Fisher,  George  Brett,  E.  J.  Grady, 
R.  .A.  Dunn,  H.  E.  Coughlin.  Consola¬ 
tion  winners;  E.  B.  Wilson,  Jack 
Quick,  I^eonard  T.  Bush,  H.  B.  Le 
Quatte.  F?dward  Klein.  W'.  ,A.  Raker, 
E.  F.  Skillman,  |.  Bovle,  E.  F.  Toomev. 
■*  ♦  '  * 

ANEW’SPAPER  advertising  cam¬ 
paign  for  the  Simmons  Company, 
makers  of  beds  and  mattresses,  will  be 
started  in  125  cities  about  September  10. 
and  continue  through  the  first  week  of 
October.  Newspaper  copy  is  being  pre¬ 
pared  by  Murrill  &  Co.,  New  York  ad- 


York  to  announce' that  “Pilots  Herndon  'ertising  agency.  All  other  advertising 


and  Pangborn  plan  to  land  clean-shaven.” 
having  taken  Foldahrush  Shave  Kits 
with  them.  And  the  headline  said  :  “Off 
to  shave  flight  time  around  the  world.” 


tised  bv  the  Kelvinator  Corporation 


of  the  Simmons  Company  will  be  handled 
by  the  J.  Walter  Thompson  company  as 
before. 

F'irst  copy  will  be  based  on  fall  bed¬ 
ding  week,  September  14  to  19.  The 
campaign  will  amount  to  3,500  lines, 
most  of  the  advertisements  being  about 


would  make  it  apparent  that  something 
more  is  involved  than  the  affairs  of  the 
utilities.  It  is  a  matter  which  concerns 
everyone  in  business — ^and  all  employes. 
The  nationalization  of  general  business 
is  the  ultimate  aim.  It’s  a  case  of  more 
and  more  government  in  business.  The 
plan  is  to  first  put  the  government  into 


the  light  and  power  business,  and  then  in  normal  Kelvinator  annropria- 

other  classes  of  business.  tion  for  the  two  months.  _No  copy 

“It  is  the  intention  of  this  company  than  a  half-page  is  wing  used, 

to  ‘speak  up’.  It  will  deal  with  facts.  The  special  campaicn  i.s  wing  concen- 
and  will  answer  manv  of  the  charges  tr^ed  wtween  July  15  and  September  15. 


in  newspapers  and  magazines  throughout  size. 

the  nation  is  an  attack  on  the  summer  addition,  the  Murrill  agency  is 

slump  which  each  year  makes  domestic  Preparing  an  advertising  service  for 
refrigerator  sales  taper  off  in  Tulv  and  retail  stores  to  enable  them  to  tie  up 
August,  and  slide  down  in  September  Simmons  campaign, 

almost  to  winter  level.  More  than  _  .  «  , 

$250,000  was  allotted  to  consumer  adver-  Curti*  Publishing  Earnings 

tising  of  this  contest,  it  is  stated,  in  addi-  The  Curtis  Publishing  Company  this 


:50.000  was  allotted  to  consumer  adver-  Curtis  Publishing  Earnings 

ling  of  this  contest,  it  is  stated,  in  addi-  The  Curtis  Publishing  Company  this 
>n  to  the  normal  Kelvinator  annropria-  wet'k  rejHirted  earnings  for  the  first  half 
m  for  the  two  months.  No  copy  of  1931.  indicating  net  income  of  $7,718,- 
laller  than  a  half-page  is  being  used.  130  after  all  charges  and  taxes,  equal 
The  special  campaign  is  being  concen-  J>fter  preferred  dividend  requirements  to 


which  have  been  made  against  the  light 
and  power  industry  by  people  who  have 
lieen  trying  to  sell  themselves  to  the 
country  at  the  expense  of  the  utilities.” 


Hudson  Motor  To  Erwin,  W.sey  s>.c.os«i  witn  ine  ei 
ij  J  f  T'.  learned  about  Kelvi 

Hudson  Motor  Car  Company,  of  De-  acknowledged  bv 
troit  maker  of  Hudson  and  Essex  aut<>H.,nlicate  acknowled 
mobiles,  has  appointed  Erwin,  V\  asey  follow-up 

Co.,  New  York,  advertising  agency,  tt)  *  , 

handle  all  of  its  advertising.  Tic  OflTS  back  and 
Hudson  company  attracted  attention  in  O  Gillette  Safety  1 
advertising  circles  last  November  by  United  Cigar 

announcing  that  it  had  abolished  its  ad-  Vnierica  have  been 
vertising  department  and  turned  over  all  ),v  the  payment  ol 
advertising  work  to  its  agency,  with  an  Gillette  company  an 
executive  of  the  agency  stationed  in  the  the  contract  betwe 
Hudson  office.  nonnceinent  bv  Stal 


and  to  help  it  along  $18,000  in  cash  prizes 
is  offered  to  retail  salesmen. 

The  conditions  of  the  general  contest 
require  each  contestant  to  go  to  a  dealer’s 
shownxim  and  obtain  a  scorecard  to  be 
enclosed  with  the  letter  on  “What  I  have 
learned  about  Kelvinator."  Each  letter 
is  acknowledged  by  the  factory  and  a 
Ht,nlicate  acknowl^gment  sent  to  the 


$2. .34  a  share  on  1,800,000  no  par  shares 
of  common  stock,  compared  with  net  in¬ 
come  of  $12,291,628,  or  $.3.07  a  share  in 
the  first  half  of  the  previous  year.  For 
'be  June  quarter  the  company  earnerl 
$3,063,4%  after  all  charges,  equal  to  83 
cents  a  share  on  the  common  stock, 
against  $.3,758,48.3,  or  $2.32  a  .share,  for 
the  corresponding  period  last  year. 


WPT^for  follow-up.  General  Motors  Truck  Appoints 

S.  *  ♦  *  advertising  account  of  the  Gen- 

l  ITS  back  and  forth  lietween  the  oral  Motors  Truck  Company,  Pontiac, 

Giljette  Safety  Razor  Company  and  Mich.,  has  been  placed  in  the  hands  of 

Ihe  I  nited  Cigar  Store  Company  of  the  Camnliell-F.wald  Company.  The  ac- 

America  have  been  ended  out  of  court  count  will  be  handled  from'  the  home 


Branham  Co.  Issues  New  Chart 

John  M.  Branham  Company,  publish¬ 
ers’  representative.  New  A’ork,  has  issued 
a  revised  copy  of  its  telephone  chart 
showing  addresses  and  telephone  num- 
liers  of  special  representatives,  advertis¬ 
ing  agencies,  newspapers,  magazines,  and 
other  concerns  in  the  advertising  field. 

Promoted  By  Erwin,  Wasey 

T.  Norman  Tveter,  who  has  served  in 
service  detail  and  media  department  of 
Erwin,  Wasey  &  Co..  Chicago  and  New 
York  offices  since  November,  1922,  has 
been  advanced  to  the  position  of  space 
buyer  to  assist  the  present  space  buyers, 
L.  J.  Delaney  and  John  W.  Sturdivant. 

Added  Duties  For  F.  V.  Riggio 

Frank  V.  Riggio.  director  and  adver¬ 
tising  manager  of  the  American  Cigar 
Company,  has  been  given  the  added  duties 
of  general  sales  manager  of  the  Ameri¬ 
can  Tobacco  Company. 


bv  the  payment  of  $1,900,000  bv  the 
tiillette  company  and  the  cancellation  of  , 
the  contract  between  the  two.  .An¬ 
nouncement  by  .Stafford  Johnson,  treas¬ 
urer  of  the  razor  company,  said  that 
friendly  business  relationships  had  been 
resumed,  with  the  United  company  sell¬ 
ing  Gillette  products  on  the  same  basis 
as  other  customers. 

The  settlement  disnoses  of  both  Gil¬ 
lette’s  suit  for  $10,000,000.  and  United’s 
suit  for  $7,000,000,  both  based  on  a  con¬ 
tract  supposed  to  run  until  1937.  The 
contract  called  for  allowances  of  $1,000,- 
000  to  $1,2.30,000  annually  for  advertis¬ 
ing  and  pushing  of  Gillette  products. 

*  ♦  ♦  ^  . 
^H.AIN  stores,  spurred  by  successful 
attempts  to  place  special  taxes  on 
them,  mav  resort  to  advertising  space  to 
seek  public  support.  Proposals  for  an 
advertising  campaign  to  combat  anti¬ 
chain  store  legislation  are  under  con¬ 
sideration  by  the  directors  of  the  Na¬ 
tional  Chain  Stores  .Association,  it  is 
stated,  and  a  decision  is  expected  this 
fall. 

Tf  the  plan  is  adopted,  the  advertising 
schedule  would  naturally  give  special  at¬ 
tention  to  those  states  where  anti-chain 


offices  of  this  agency  at  Detroit. 

Babson  Says: 

(I'liiirr  date  of  Jiilii  iOth) 

Camden,  New  Jersey, 

.  .  .  one  of  the  five  centers 
in  the  Country  where  indus¬ 
trial  conditions  are  far 
I  above  the  National  average. 

I  He  urges  the  pushing  of 

Advertising  and  Selling 
Campaigns  in  these  sec- 


COURIER.POST 

“A  24-Hoar  Modiam  at  ona  cost” 
Lmi  th«n  half  of  1%  roider  duplioatlon 
National  RepreoentatiTeo 
tiKO.  A.  McDEVlTT  CO. 


NEWSPAPER  CAMPAIGN 
FOR  MATTRESSES 

Karr  Product  Will  Use  10,000  Lines  i| 

Forty  Cities  at  Cost  of  $175,000 
Starting  Sept.  IS  —  Frank 
Agency  in  Charge 

A  co-operative  advertising  campaipi 
with  a  new  appeal  to  mattress  buyers 
will  be  launched  Sept.  15  by  the  Master 
Bedding  Makers  of  America  and  the 
Charles  Karr  Company,  Holland,  Mich, 
manufacturers  of  bed  springs.  The  cam¬ 
paign  will  run  in  approximately  40  met¬ 
ropolitan  newspapers  from  coast  to  coast 
for  a  period  of  six  weeks. 

At  a  recent  meeting  of  the  Master 
Bedding  Makers  at  Holland,  the  associa¬ 
tion  voted  to  sponsor  a  national  cam¬ 
paign  in  newspapers  this  fall.  The  cam¬ 
paign  will  include  10,000  lines  of  adver¬ 
tising  for  each  of  the  40  papers,  totaling 
approximately  $175,000.  The  advertising 
will  be  confined  to  cities  in  which  dis-  | 
tribution  has  been  established. 

“The  association  selected  newspapers 
as  the  ideal  media  for  advertising  this 
new  $40  mattress  because  the  daily  pa¬ 
pers  are  flexible  and  can  reach  our 
market  with  a  direct  appeal,”  stated  M. 
C.  Lindeman,  secretary  of  the  Master 
Bedding  Makers  of  America.  “We  can¬ 
not  afford  to  waste  our  money  by  merely 
getting  a  favorable  response  from  good 
will  advertising.  What  we  are  interested 
in  is  getting  business  into  the  stores 
which  will  be  handling  the  mattress,  and 
by  advertising  in  newspapers  in  cities 
where  we  have  dealer  distribution,  we 
expect  to  get  results.” 

The  advertising  will  carry  the  names 
of  the  local  dealers  handling  the  mattress 
and  will  also  feature  the  name  of  the 
Master  Bedding  Makers  of  America. 

Albert  Frank  &  Co.,  of  Chicago,  is 
preparing  the  copy  for  this  campaign  and 
will  place  the  account  in  the  various 
newspapers,  the  majority  of  which  will 
be  in  the  middle  west. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


The 

INDIANAPOLK, 
RADIUS . 

ALONE  ..., 

c/oej  the  Job  1 1 
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PENNSYLVANIA 


A  Giant  Producer  and  Consumer 


The  Keystone  State  is  the  country’s  second  richest  and  most  impor¬ 
tant  market  in  productive  wealth,  consuming  and  earning  power. 
As  a  producer  it  is  responsible  for  1/8  of  all  manufactured  products 
in  America;  1/5  of  all  electrical  machinery;  of  all  minerals  in 
America;  1/6  of  the  pig  iron,  coal,  electrical  machinery  and  sugar 
refining  of  the  world;  V2  of  America’s  production  of  work  products, 
oilcloth  and  linoleum,  cotton,  lace  and  felt  goods;  V3  of  America’s 
glass,  steel,  carpet,  rugs,  knit  goods,  railroad  cars  and  confectionery. 

Visualize  the  army  of  workers  engaged  in  producing  this  portion 
of  the  country’s  wealth — the  number  of  skilled  wage  earners — the 
executives  who  earn  high  incomes — the  sales  power  necessary  to 
sell  these  goods.  Furthermore,  since  these  industries  are  basic,  pro¬ 
duction  must  continue  from  day  to  day,  year  after  year,  furnishing 
this  vast  army  of  labor  steady  earning  power  with  a  sizable  pay 
envelope. 

Just  as  these  industries  listed  here  are  basic  and  continually  produc¬ 
tive,  so  is  the  Pennsylvania  market  basic  and  continually  pro¬ 
ductive.  National  advertisers  who  use  this  market  continue  to  find 
it  profitable,  even  though  conditions  throughout  the  country  may 
not  be  as  favorable.  Backed  up  by  the  newspapers  listed  below, 
you  can  today  enjoy  a  splendid  volume  of  business  if  you  adver¬ 
tise  to  the  consumers  who  constitute  the  industrial  backbone  of 
Pennsvlvania. 


2,500  10.000 

Circulation  line*  linet 


2,500  10.000 

Circulation  lines  lines 


•♦Allentown  CalL . (M) 


••Mount  Carmel  Item  . (E) 


••Allentown  Call. 


ttOil  City  Derrick 


tfBeaver  Falls  News  Tribune . (E) 


♦♦Scranton  Times 


fBethlehem  Globe  Times . (E) 


••Sharon  Herald  . (E) 


♦♦Chester  Times 


••Washington  Observer  and 

Reporter  . (ME) 


ttCoatesville  Record . (E) 


••West  Chester  Local  News. 


••Connellsville  Courier  . (E) 


••Wilkes-Barre  Times  Leader. 


••Easton  Express 


ttWilliamsport  Sun  and 

Gazette  &  Bulletin . (MAE) 


♦♦Erie  Times  . (E) 


ft  York  Dispatch  . (E) 


ttCreensburg  Review-Tribune  ...(EM) 


tfHazleton  Plain  Speaker  . (E) 


••A.B.C.  Publishers*  Statement,  April  1,  1931. 


tfHazleton  Standard-Sentinel  ....(M) 


tGovernment  Statement,  Oct.  1,  1930. 


■  t. 
^'.7 


tfLebanon  News  Times . (E) 


ftGovernment  Statement.  April  1,  1931. 
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UTILITY  BUYS  SPACE 
TO  COMBAT  ATTACKS 

Birmingham  Electric  Company 
“Speak*  Up"  in  Oppocition  to 
Critic*  Said  to  Aim  at  Nation¬ 
alization  of  General  Bu*ine** 


“Times  to  speak  up”  is  the  headiuR  themselves, 
of  the  first  of  a  series  of  advertisements  One  important  newspaper  received 
which  the  Birmingham  Electric  Company  only  one  telephone  call  and  one  letter, 
will  publish  weekly  <n  the  daily  news-  both  asking  why  certain  programs  were 
papers  to  counteract  “power  trust”  propa-  being  listed  differently.  In  addition  there 
ganda.  This  action  on  the  part  of  the  was  one  letter  from  an  advertising 
Birmingham  company,  which  is  one  of  agency,  protesting  that  it  had  built  up 
the  Electric  Bond  &  Share  group,  is  an  the  name  of  a  program  by  long  use,  and 
indication  that  power  and  light  utilities  that  radio  listeners  would  not  recognize 
intend  to  abandon  the  policy  of  silence,  it  under  the  new  listing. 

.\t  the  spring  meeting  of  the  National  A  radio  editor  who  made  it  a  point 
Electric  Light  Association  in  Atlantic  to  ask  persons  he  met,  found  that  even 
t  ity,  a  call  was  made  for  united  opposi-  after  a  week  had  passed  most  of  them 
tion  to  proposals  which  “might  lead  to  did  not  know  of  the  change, 
government  ownership  or  the  spread  of  There  was  plenty  of  comment  in  ad- 
doctrines  which  threaten  to  undermine  vertising  circles,  to  the  general  effect 
public  confidence  in  private  enterprise.”  that  mere  mention  of  a  trade  name  car- 
The  Birmingham  Electric  Company  in  ried  little  urge  to  buy  and  that  well- 
its  first  advertisement  says :  known  programs  could  not  be  recognized 

“Certain  nationally  known  politicians,  as  changed.  It  was  accepted,  however, 
along  with  others  who  are  associated  that  the  new  plan  puts  the  radio  column 
with  socialistic  and  even  more  radical  or-  r)n  the  same  plane  with  the  rest  of  the 

ganizations,  have  for  some  time  been  newspaper  as  far  as  trade  names  are 

working  to  create  sentiment  against  the  concerned, 

electric  light  and  power  industry.  Their  *  *  ♦ 

weapons  in  many  cases  have  been  deliber-  ADVERTISING  copy  based  on  the 
ate  falsehoods,  misrepresentations  and  Herndon-Pangborn  attempt  to  set  a 

inmiend<H.‘s.  They  try  to  make  it  appear  new  flying  record  around  the  world  was 
that  the  utilities  are  unregulated,  and  ’’"t  slow  jn  annearing.  The  Old  Colony 

have  the  people  by  the  throat.  They  Distributing  Company  went  into  news- 

make  charges,  but  do  not  deal  with  facts,  papers  as  soon  as  the  fliers  left  New 
“Friends  of  this  company  have  inquired  York  to  announce  that  “Pilots  Herndon 
as  to  why  the  utilities  take  all  this  and  Pangborn  plan  to  land  clean-shaven.” 
criticism  ‘lying  down.’  They  say  ‘\\  hy  taken  Foldabrush  Shave  Kits 

not  tell  your  side  of  the  story?’  The  with  them.  _  And  the  headline  said :  “Off 
utilities  have  tried  to  avoid  public  con-  shave  flight  time  around  the  world.” 
troversy.  They  have  assumed  that  the  rniTi-  *  *  * 

radical  nature  of  the  attack  and  the  I  HE  520,000  contest  now  being  adver- 

recklessness  of  the  statements  made,  tised  bv  the  Kelvinator  Corporation 


AD-VENTURES 

_ By  ROBERT  S.  MANN - 

First  week  of  operation  under  the  legislation  has  been  made  a  live  political 
new  plan  adopted  by  New  York  issue, 
newspapers  in  handling  radio  programs  In  the  meantime  independent  mer- 
indicates  that  practically  the  only  readers  chants  are  active  in  various  places,  seek- 
who  noticed  the  omission  of  trade  names  ing  to  have  new  ta^s  im^sed  on  their 
were  persons  in  the  advertising  field  chain  competitors.^  Typical  were  the  ef- 
themselves.  forts  being  made  in  New  \ork  this  week 


One  important  newspaper  received  complete  organization  of  the  ^cw 
only  one  telephone  call  and  one  letter,  York  State  Independent  Retail  Mer- 
both  asking  why  certain  programs  were  chants  Association,  to  include  meat 
being  listed  differently.  In  addition  there  dealers,  grocers,  druggists,  jewelers, 
was  one  letter  from  an  advertising  bakers,  confectioners  and  tobacconists, 
agency,  protesting  that  it  had  built  up  ,  . 

the  name  of  a  program  by  long  use,  and  ^  ORK  space  buyers  and  space 

that  radio  listeners  would  not  recognize  the  open  spaces  of  the 

North  Hills  Country  Club,  Long  Island, 


A  radio  editor  who  made  it  a  point  July  28.  when  the  Six-Point  League  en- 
to  ask  persons  he  met,  found  that  even  tertained  media  men  of  the  New  \ork 
after  a  week  had  passed  most  of  them  aRcncies  at  an  all-day  golf  tournament, 
did  not  know  of  the  change.  interrupted  by  luncheon  and  dinner. 

There  was  plenty  of  comment  in  ad-  Tournament  prize  winners  were  H. 
vertising  circles,  to  the  general  effect  Coupe,  Hil  F. 

that  mere  mention  of  a  trade  name  car-  Riley,  F.  R.  Ciamble,  H. 

ried  little  urge  to  buy  and  that  well-  J- 

known  programs  could  not  be  recognized  “•  E-  Coughlin.  Consola- 


as  changed.  It  was  accepted,  however,  *'5”}  ,  winners : 


Wilson,  Jack 


that  the  new  plan  puts  the  radio  column  Quick,  I.«onard  T.  Rush.  H.  B.  Le 
on  the  same  plane  with  the  rest  of  the 

newspaper  as  far  as  trade  names  are  ^'^'"luan,  J.  Boyle,  E.  F.  Toomey. 

concerned.  *  *  *  A  NEWSPAPER  advertising  cam- 

ADVERTISING  copv  based  on  the  ^paign  for  the  Simmons  Company, 
^  Herndon-Pangborn  attempt  to  set  a  mattresses,  will  be 

new  living  record  around  the  world  was  ^25  cities  about  September  10. 

not  slow  in  annearing.  The  Old  Colonv  continue  through  the  first  week  of 


Distributing  Company  went  into  news¬ 
papers  as  soon  as  the  fliers  left  New 
York  to  announce  that  “Pilots  Herndon 
and  Pangborn  plan  to  land  clean-shaven.” 
having  taken  Foldabrush  Shave  Kits 
with  them.  And  the  headline  said :  “Off 
to  shave  flight  time  around  the  world.” 


would  make  it  apparent  that  something 
more  is  involved  than  the  affairs  of  the 
utilities.  It  is  a  matter  which  concerns 
everyone  in  business — and  all  employes. 
The  nationalization  of  general  business 
is  the  ultimate  aim.  It’s  a  case  of  more 
and  more  government  in  business.  The 
plan  is  to  first  put  the  government  into 
the  light  and  power  business,  and  then  in 
other  classes  of  business. 

“It  is  the  intention  of  this  company 
to  ‘speak  up’.  It  will  deal  with  facts. 


tised  bv  the  Kelvinator  Corporation 
in  newspapers  and  magazines  throughout 
the  nation  is  an  attack  on  the  summer 


(October.  Newspaper  copy  is  being  pre¬ 
pared  by  Murrill  &  Co.,  New  York  ad¬ 
vertising  agency.  All  other  advertising 
of  the  Simmons  Company  will  be  handled 
by  the  J.  Walter  Thompson  company  as 
before. 

First  copy  will  be  based  on  fall  bed¬ 
ding  week,  September  14  to  19.  The 
campaign  will  amount  to  3,500  lines, 
most  of  the  advertisements  being  about 
800  lines  in  size. 

In  addition,  the  Murrill  agency  is 


slump  which  each  year  makes  domestic  Preparing  an  advertising  service  for 


and  will  answer  manv  of  the  charges  J*' ' 

which  have  been  made  against  the  light  along  $18,000  in  cash  prizes 

and  power  industry  bv  people  who  have  j?  retail  salesmen, 

been  trying  to  sell  'themselves  to  the  conditions  of  the  general  contest 

country  at  the  expense  of  the  utilities.”  require  each  contestant  to  go  to  a  dealer  s 


refrigerator  sales  taper  off  in  July  and  «P 

August,  and  slide  down  in  September  Simmons  campaign, 

almost  to  winter  level.  More  than  _  .  «  n-  l.  r 

$2.50,000  was  allotted  to  consumer  adver-  Earning* 

tising  of  this  contest,  it  is  stated,  in  addi-  The  Curtis  Publishing  Company  this 
tion  to  the  normal  Kelvinator  annropria-  vveek  reported  earnings  for  the  first  half 
tion  for  the  two  months.  No  copy  of  1931,  indicating  net  income  of  $7,718,- 
smaller  than  a  half-page  is  being  used.  after  all  charges  and  taxes,  equal 

The  special  campaign  is  being  concen-  after  preferred  dividend  requirements  to 
ited  between  Inly  15  and  .September  15,  52  .54  a  share  on  1,800,000  no  par  shares 
d  to  help  it  along  $18.0(X)  in  cash  prizes  of  comnum  stock,  compared  with  net  in- 
offered  to  retail  salesmen.  come  of  $12,291,028,  or  $5.07  a  share  in 


Hudson  Motor  To  Erwin,  W**ey  ci.c.osto  wirn  tne  et 
It  J  xr  .  ^  r  rv  leameil  about  Kelvi 

Hudson  Motor  Car  Company,  of  De-  arknow1eHtr#»H  ttv 
troit  maker  of  Hudson  and.  Essex  auto-^„,i„,,  ackiSwW 
mobiles,  has  appointed  Erwin,  Wascy  follow-up 

Co..  New  York,  advertising  agency.  ^  *  . 

handle  all  of  its  advertising.  Tie  QflJS  back  and 
Hudson  company  attracted  attention  Ai  O  Gillette  Safety  1 
advertising  circles  last  November  by  I’nited "  Cigar 

announcing  that  it  had  alwlished  its  ad-  Vnierica  have  been 
vertising  department  and  turned  over  all  i,v  the  payment  o1 
advertising  work  to  its  agency,  with  an  t'.iHette  company  an 
executive  of  the  agency  statione<l  in  the  the  contract  betwc 
Hudson  office.  nouncement  bv  .Staf 


is  offered  to  retail  salesmen. 

The  conditions  of  the  general  contest 
require  each  contestant  to  go  to  a  dealer’s 
shownxmi  and  obtain  a  scorecard  to  be 
enclosed  with  the  letter  on  “What  I  have 
learneil  about  Kelvinator.”  Each  letter 
is  acknowledged  by  the  factory  and  a 
^inlicate  acknowl^gment  sent  to  the 


Cl'lTS  back  and  forth  between  the 
^  Gillette  Safety  Razor  Company  and 
the  I’nited  Cigar  Store  Company  of 
America  have  been  ended  out  of  court 


Branham  Co.  I**ue*  New  Chart 

John  M.  Branham  Company,  publish- 


America  have  been  ended  out  of  court 
bv  the  payment  of  $1,900,000  bv  the 
CTillette  company  and  the  cancellation  of 
the  contract  between  the  two.  .An¬ 
nouncement  by  Stafford  Johnson,  treas¬ 
urer  of  the  razor  company,  said  that 
friendly  business  relationships  had  been 
resumed,  with  the  United  company  sell- 


tbe  first  half  of  the  previous  year.  For 
♦be  June  quarter  the  company  earnerl 
$3,063,496  after  all  charges,  equal  to  83 
cents  a  share  on  the  common  stock, 
against  $5,758,485,  or  $2.32  a  share,  for 
the  corresponding  period  last  year. 

General  Motor*  Truck  Appoint* 

The  advertising  account  of  the  Gen¬ 
eral  Motors  Truck  Company,  Pontiac. 
Mich.,  has  been  placed  in  the  hands  of 
the  Camnbell-Ewald  Company.  The  ac¬ 
count  will  be  handled  from  the  home 
offices  of  this  agency  at  Detroit. 


ers’  representative.  New  York,  has  issued  i'lg  Gillette  products  on  the  same  basis 
a  revised  copy  of  its  telephone  chart  as  other  customers. 


showing  addresses  and  telephone  num- 
l>ers  of  special  representatives,  advertis¬ 
ing  agencies,  ncw.spapers,  magazines,  and 
other  concerns  in  the  advertising  field. 

Promoted  By  Erwin,  Wa*ey 

T.  Norman  Tveter,  who  has  served  in 
service  detail  and  media  department  of 
Erwin,  Wasey  &  Co..  Chicago  and  New 
York  offices  since  November,  1922,  has 
been  advanced  to  the  position  of  space 
buyer  to  assist  the  present  space  buyers, 
L.  J.  Delaney  and  John  W.  Sturdivant. 

Added  Dutie*  For  F.  V.  Riggio 

Frank  V.  Riggio,  director  and  adver¬ 
tising  manager  of  the  American  Cigar 
Company,  has  been  given  the  added  duties 
of  general  sales  manager  of  the  Ameri¬ 
can  Tobacco  Company. 


The  settlement  disposes  of  both  Gil¬ 
lette’s  suit  for  $10,000,000,  and  United’s 
suit  for  $7,000.0^,  both  based  on  a  con¬ 
tract  supposed  to  run  until  1937.  The 
contract  called  for  allowances  of  $1,000,- 
000  to  $1,2.50.000  annually  for  advertis¬ 
ing  and  pushing  of  Gillette  products. 

*  **'  *  ^Wi****^  ’ 

^HAIN  stores,  spurred  by  successful 
attempts  to  place  special  taxes  on 
them,  mav  resort  to  advertising  space  to 
seek  public  support.  Proposals  for  an 
advertising  campaign  to  combat  anti¬ 
chain  store  legislation  are  under  con¬ 
sideration  by  the  directors  of  the  Na¬ 
tional  Chain  Stores  Association,  it  is 
seated,  and  a  decision  is  expected  this 
fall. 

If  the  plan  is  adopted,  the  advertising 
schedule  would  naturally  give  special  at¬ 
tention  to  those  states  where  anti-chain 


Babson  Says: 

(I'tirirr  date  o/  Jilin  iOth) 

Camden,  New  Jersey, 

.  .  .  one  of  the  five  centers 
in  the  Country  where  indus¬ 
trial  conditions  are  far 
||  above  the  National  average. 

[  He  urges  the  pushing  of 

Advertising  and  Selling 
Campaigns  in  these  sec- 


COURIER.POST 

"A  24-Hoar  Motliam  at  on«  come’ 
Lot  than  hall  of  1%  raadar  duplloatlon 
National  ReprMrntativr* 
(iKO.  A.  McDEVITT  CO. 


NEWSPAPER  campaign 
FOR  MATTRESSES 

Karr  Product  Will  U*e  10,000  Linet  i* 

Forty  Citie*  at  Coat  of  $175,000 
Starting  Sept.  15  —  Frank 
Agency  in  Charge 

A  co-operative  advertising  campaign 
with  a  new  appeal  to  mattress  buyers 
will  be  launched  Sept.  15  by  the  Master 
Bedding  Makers  of  America  and  the 
Charles  Karr  Company,  Holland,  Miclu 
manufacturers  of  bed  springs.  The  cam¬ 
paign  will  run  in  approximately  40  met¬ 
ropolitan  newspapers  from  coast  to  coast 
for  a  period  of  six  weeks. 

At  a  recent  meeting  of  the  Master 
Bedding  Makers  at  Holland,  the  associa¬ 
tion  voted  to  sponsor  a  national  cam¬ 
paign  in  newspapers  this  fall.  The  cam¬ 
paign  will  include  10,000  lines  of  adver¬ 
tising  for  each  of  the  40  papers,  totaling 
approximately  $175,000.  The  advertising 
will  be  confined  to  cities  in  which  dis¬ 
tribution  has  been  established. 

“The  association  selected  newspapers 
as  the  ideal  media  for  advertising  this 
new  $40  mattress  because  the  daily  pa¬ 
pers  are  ffexible  and  can  reach  our 
market  with  a  direct  appeal,”  stated  M. 
C.  Lindeman,  secretary  of  the  Master 
Bedding  Makers  of  America.  “We  can¬ 
not  afford  to  waste  our  money  by  merely 
getting  a  favorable  response  from  good 
will  advertising.  What  we  are  interested 
in  is  getting  business  into  the  stores 
which  will  be  handling  the  mattress,  and 
by  advertising  in  newspapers  in  cities 
where  we  have  dealer  distribution,  we 
expect  to  get  results.” 

The  advertising  will  carry  the  names 
of  the  local  dealers  handling  the  mattress 
and  will  also  feature  the  name  of  the 
Master  Bedding  Makers  of  America. 

Albert  Frank  &  Co.,  of  Chicago,  is 
preparing  the  copy  for  this  campaign  and 
will  place  the  account  in  the  various 
newspapers,  the  majority  of  which  will 
be  in  the  middle  west. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


INDIANAPOLK 
RADIUS . 

ALONE  ...I 

does  the  job !{ 
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PENNSYLVANIA 


Giant  Producer  and  Consumer 


The  Keystone  State  is  the  country’s  second  richest  and  most  impor¬ 
tant  market  in  productive  w^ealth,  consuming  and  earning  powder. 
As  a  producer  it  is  responsible  for  1/8  of  all  manufactured  products 
in  America;  1/5  of  all  electrical  machinery;  of  all  minerals  in 
America;  1/6  of  the  pig  iron,  coal,  electrical  machinery  and  sugar 
refining  of  the  world;  V2  of  America’s  production  of  work  products, 
oilcloth  and  linoleum,  cotton,  lace  and  felt  goods;  V3  of  America’s 
glass,  steel,  carpet,  rugs,  knit  goods,  railroad  cars  and  confectionery. 

Visualize  the  army  of  workers  engaged  in  producing  this  portion 
of  the  country’s  wealth — the  number  of  skilled  wage  earners — the 
executives  who  earn  high  incomes — the  sales  power  necessary  to 
sell  these  goods.  Furthermore,  since  these  industries  are  basic,  pro¬ 
duction  must  continue  from  day  to  day,  year  after  year,  furnishing 
this  vast  army  of  labor  steady  earning  power  with  a  sizable  pay 
envelope. 

Just  as  these  industries  listed  here  are  basic  and  continually  produc¬ 
tive,  so  is  the  Pennsylvania  market  basic  and  continually  pro¬ 
ductive.  National  advertisers  who  use  this  market  continue  to  find 
it  profitable,  even  though  conditions  throughout  the  country  may 
not  be  as  favorable.  Backed  up  by  the  newspapers  listed  below, 
you  can  today  enjoy  a  splendid  volume  of  business  if  you  adver¬ 
tise  to  the  consumers  who  constitute  the  industrial  backbone  of 
Pennsylvania. 


2,500  10,000 

Circulation  lines  lines 


2,500  10,000 

Circulation  lines  lines 


**AIlentown  Call . (M) 


**Mount  Carmel  Item  . (E) 


**Allentown  Call . (S) 


ttOil  City  Derrick  . (M) 


tt Beaver  Falls  News  Tribune . (E) 


••Scranton  Times 


fBethlehem  Globe  Times . (E) 


••Sharon  Herald  . (E) 


••Chester  Times 


••Washington  Observer  and 

Reporter  . (ME) 


ttCoatesville  Record . (E) 


••West  Chester  Local  News. 


••Connellsville  Courier  . (E) 


••Wilkes-Barre  Times  Leader. 


••Easton  Express  . (E) 


ttWilliamsport  Sun  and 

Gazette  ft  Bulletin . (MftE) 


••Erie  Times  . (E) 


tfYork  Dispatch  . (E) 


ttGreensburg  Review-Tribune  ...(EM) 


tfHazIeton  Plain  Speaker 


••A.B.C.  Publishers'  Statement.  April  1,  1931. 


tfHazIeton  Standard-Sentinel 


fGovernment  Statement,  Oct.  1,  1930. 


tt  Lebanon  News  Times . (E) 


ttGovernment  Statement,  April  1,  1931. 
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OPEN  CRIME  NEWS  POLICY  HURTS  TRADE, 

CRISSEY  TELLS  CHICAGOANS 

Local  Papers’  Slant  May  Eventually  Curb  Violence,  but  the 
Process  Has  Given  City  Unenviable  National 
Reputation,  He  Says 


Newspapers  which  have  consist¬ 
ently  given  considerable  front  page 
space  to  crime  news  are  largely  respon¬ 
sible  for  the  reputation  that  Chicago  has 
today  as  a  crime  center,  asserts  Forrest 
Crissey,  well-known  writer  and  former 
newspaper  reporter,  in  Commerce, 
monthly  magazine  sponsored  by  the  Chi¬ 
cago  Association  of  Commerce. 

“Broadcasting  of  the  fame  of  Chicago 
as  the  Capital  of  Crime  in  America  has 
become  an  established  industry,”  states 
Mr.  Crissey.  “There  are  so-called  news 
bureaus  which  specialize  in  sending  out 
this  kind  of  ‘stories’  and  do  so  almost  ex¬ 
clusively.  They  find  that  newspapers  in 
other  cities  are  ready  and  eager  markets 
for  this  brand  of  news.” 

Referring  to  the  business  side  of  this 
situation,  the  writer  points  out  there  is  a 
fallacy  in  the  belief  that  “Chicago  is  too 
big  to  be  hurt.”  He  declares  that  trade 
shrinkage  in  Chicago  has  reached  a  point 
where  leaders  of  the  city  must  take  steps 
to  correct  this  condition,  or  suffer  even 
more  serious  consequences. 

Chicago’s  own  newspapers  are  blamed 
for  the  ill-repute  that  has  been  cast  upon 
the  city,  contends  Mr,  Crissey,  who  says 
in  part: 

“Her  own  newspapers  have  been  the 
chief  sponsors  of  Chicago’s  bad  reputa¬ 
tion  throughout  the  civilized  world.  This 
has  been  done  as  a  demonstration  of  hon¬ 
est  journalism,  of  fearless  news  handling. 
The  avowed  theory  upon  which  these 
newspapers  have  acted  is  that  a  local 
homicide  is  always  ‘front-page,  scare-head 
news’  and  that  the  surest  and  shortest 
way  by  which  to  correct  the  evil  of  an 
abnormal  homicide  rate  is  to  arouse  all 
decent  citizens  to  a  sweeping  law  en¬ 
forcement  reform  which  will  cut  down 
these  crimes  to  a  point  of  comparative 
insignificance. 

“There  is  much  to  be  said  for  this  theory 
of  news  handling.  Admittedly  it  would 
be  very  difficult  for  an  alert,  aggressive 
news-conscious  city  editor  to  bury  a  local 
murder  story  on  the  back  page  or  inside 
the  paper,  especially  one  having  a  well 
defined  mystery  strain  or  a  possible  gang 
background.  Particularly  would  it  be 
quite  impossible  for  him  to  do  so  if  he 
knew  that  the  owners  of  his  paper  held 
the  theory  that  virtually  crimes  of  vio¬ 
lence  are  the  results  of  an  unfortunate 
and  mistaken  law  to  the  repeal  of  which 
the  newspaper  happens  to  be  ardently 
dedicated.  .  .  .  News  of  a  character  cal¬ 
culated  to  discredit  a  municipal  adminis¬ 
tration  or  a  public  official  having  the 
political  opposition  of  the  newspaper  is 
not  eligible  for  back-page  burial  by  a 
live  city  editor  who  is  reasonably  sensi¬ 
tive  to  both  news  and  political  values. 

“It  is  virtually  impossible  to  divorce 
news-handling  on  any  paper  from  its 
political  policy,  its  political  animosities 
and  political  friendships.  An  item  of 
news  which  offers  an  opportunity  to 
‘put  the  opposition  in  bad’  is  too  rich  a 
find  to  escape  front-page  exploitaticMi.” 

Mr.  Crissey  commends  the  general 
attitude  of  the  Chicago  daily  press  in 
attempting  to  remove  the  cause  of  the 
ailment  by  giving  pitiless  publicity  to  all 
crime  news,  but  points  to  the  damage  it 
is  doing  to  Chicago  trade.  He  continues : 

“It  may,  and  probably  will,  ultimately 
achieve  a  measure  of  realization,  but  this 
hope  has  little  or  nothing  to  do  with  the 
supreme  consideration  of  what  Chicago 
can  do,  right  now,  to  mitigate  and  mod¬ 
ify  the  damaging  effect  of  her  bad  repu¬ 
tation  throughout  the  country  promoted 
by  this  prevailing  policy  in  Chicago 
newspaper  offices  with  respect  to  crowd¬ 
ing  the  front  page  with  local  crime  news 
accentuated  by  scare  heads.” 

In  regard  to  the  playing  up  of  Chicago 
crime  news  in  other  cities,  Mr.  Crissey 
comments  as  follows; 

“Chicago  representatives  of  national 
news  service  organizations  can  scarcely 
be  blamed  for  flooding  the  wires  with 
Chicago  crime  stories.  If  a  local  story 
is  big  enough  to  be  put  on  the  front 


page  of  a  Chicago  newspaper  and  featured 
under  a  display  head,  it  is  big  enough 
to  be  sent  over  the  wires  to  newspapers 
in  other  cities  as  an  outstanding  feature 
of  the  day’s  happenings  in  Chicago.  .  .  . 
Besides  they  are  shrewd  enough  to  know 
that  stories  of  the  sins  of  Chicago  are 
quite  acceptable  to  the  newspapers  in 
other  cities  —  even  those  newspapers 
which  consistently  follow  the  less  frank 
and  courageous  editorial  practice  of 
burying  their  own  local  homicides  in  the 
back  pages  of  their  sheets,  thereby  giving 
room  on  the  front  pages  for  the  crime 
news  from  Chicago.” 


CORRECTIONS 


Additions  and  Revisions  in  the  Semi- 
Annual  Circulation  Table 

The  following  corrections  should  be 
made  in  the  semi-annual  tabulation  of 
circulations  and  rates  published  July  18: 

La  Presse  Montreal,  Canada — cor¬ 
rected  circulation  from  the  Publisher’s 
Statement  for  the  three  months  ending 
March  31,  1931 ;  Daily,  165,251 ;  Satur¬ 
day.  199,556. 

Rochester  (N.Y.)  Journal- American — 
national  5,000  line  rate  should  be  16 
cents  flat  instead  of  10  cents  flat. 

Youngstown  (Ohio)  Telegram — revised 
publisher’s  statement  furnished  by  this 
newspaper  to  the  Audit  Bureau  of  Circu¬ 
lations  quotes  circulation  for  the  three 
months  ending  March  31,  1931,  as  fol¬ 
lows;  Daily,  35,904;  Sunday,  37,519. 

Numerous  questions  have  l^en  raised 
regarding  the  population  figures  quoted 
in  this  table.  In  most  cases  the  city  pop¬ 
ulation  is  that  of  the  city  carrier  delivery 
area  recognized  by  the  Audit  Bureau  of 
Circulations. 


MURRAY  DRILLS  FOR  OIL 

E.  J.  Murray,  for  many  years  editor 
and  publisher  of  the  Klamath  Falls 
(Ore.)  Herald,  since  his  retirement  from 
the  newspaper  field  several  years  ago  has 
devoted  himself  to  the  development  of  oil 
prospects  in  the  Klamath  country.  A 
well  being  drilled  at  this  time  is  down 
2360  feet,  and  Mr.  Murray  declares  that 
indications  are  very  encouraging. 


ADDS  COLLEGE  SPORT  SERVICE 

Fred  Turbyville,  Baltimore  newspaper¬ 
man  and  sports  writer,  and  last  year  di¬ 
rector  of  publicity  for  the  University  of 
Pittsburgh  athletic  department,  has  in¬ 
corporated  a  service  for  sports  writers 
in  colleges  and  universities  in  his  general 
sports  syndicate  service. 


NEW  YORK  GROUP  TO  MEET 

Summer  and  fall  meeting  of  the  New 
York  State  Publishers  Association  will 
be  held  at  the  Hotel  Sagamore  at  Lake 
George  Sept.  18  and  19. 


TEMPO 


A  typeface  highly 
suited  to  fresher 

typography 

• 


LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


NEW  VINCENNES  DAILY 


Republican  Morning’  Paper,  Owned  by 
Staff,  Appeared  July  26 

Vincennes,  Ind.,  July  26. — The  Vin~ 
cennes  Times,  new  morning  daily,  made 
its  first  appearance  here  today.  It  will 
be  Republican  in 
policy,  according 
to  the  introduc¬ 
tory  editorial. 
The  Times  was 
organized  and  is 
now  headed  by 
Fred  H.  Moore, 
general  manager, 
who  was  form¬ 
erly  engaged  in 
the  weekly  pub¬ 
lishing  field  in 
southern  Indiana 
and  Illinois. 

The  enterprise 
is  cooperative,  in¬ 
asmuch  as  the  policy  of  the  paper  is  con¬ 
trolled  by  those  who  are  actually  engaged 
in  the  plant. 

The  editorial  staff  is  headed  by  A.  A. 
Mercey,  24,  probably  one  of  the  youngest 
morning  paper  editors  in  the  country. 
He  is  a  graduate  of  the  University  of 
Illinois  College  of  Law.  A.  B.  Brouil- 
lette,  for  37  years  associated  with  Vin¬ 
cennes  newspapers,  is  telegraph  editor ; 
C.  P.  Holway,  city  editor ;  Joe  Thomas, 
sports  editor,  and  Ann  Hall,  society  edi¬ 
tor.  Thomas  is  a  Sigma  Delta  Chi  and 
Miss  Hall  is  a  Theta  Sigma  Phi,  both  of 
Indianapolis. 

C.  W.  Adams,  son  of  the  late  Thomas 
H.  Adams,  founder  and  publisher  of  the 
Vineennes  Commercial,  is  auditor. 

Carl  Preble,  former  advertising  man¬ 
ager  of  the  Bedford  Times,  is  advertis¬ 
ing  director.  Preble  is  state  leader  of 
the  Indiana  department.  American 
Legion  band. 

Lester  H.  Duggins.  former  circula¬ 
tion  manager  of  the  Commercial,  is  cir¬ 
culator. 

Harry  R.  Berridge  is  mechanical 
superintendent  and  secretary-treasurer  of 


The  VTneennes  Times,  Inc.  Practierty 

all  of  the  mechanical  staff  of  the  Timej 
were  former  Commercial  employes. 

GREENCASTLE  DAILIES  MERGED 

The  Greencastle  (Ind.)  Daily  Banner 
will  take  over  the  Greencastle  Herald 
effective  Aug.  1,  it  was  announced  to¬ 
day  by  Samuel  J.  Rariden,  managing 
editor  of  the  Banner.  Both  are  evening 
dailies,  the  Banner  being  Republican  m 
politics  and  the  Herald  Democratic. 
Charles  J.  Arnold,  publisher  of  the 
Herald  for  many  years,  died  two  weeks 
ago. 


EMPLOYES  ELECT 

Directors  of  the  Long  Beach  ((^1.) 
Press-Telegram  Employes  Association 
met  in  annual  meeting  recently  and 
elected  F'rank  P.  Goss,  city  editor, 
president  for  the  ensuing  year.  Other 
officers  elected  were  Mrs.  M.  B.  Tizzard, 
vice  president ;  John  M.  Larson,  treas¬ 
urer,  and  Harold  Emery,  secretary.  Max 
Burge  is  the  retiring  president. 


Olive 

Roberts 

Barton 

on 

Child 

Training 


NEA  Service,  Inc, 


■  200  W.  3d  St.,  Cleveland,  Ohio 


ANNOUNCEMENT 

The  Stereotype  Mat  Department  of  the  C.  F. 
Burgess  Laboratories,  Inc.,  was  organized  os 
a  separate  company  on  July  15,  1931.  It  is 
known  as  the  Burgess  Cellulose  Company 
and  will  have  its  headquarters  at  Freeport, 
Illinois.  It  will  continue  the  manufacture  and 
distribution  of  Burgess  "Chrome"  Stereotype 
Mats  and  will  produce  such  other  cellulose 
products  as  will  properly  fall  within  the  scope 
of  its  activities. 

While  we  hove  often  been  complimented 
on  our  post  service,  it  is  our  belief  that  by 
centralizing  the  soles  and  manufacturing 
branches  we  con  be  of  still  greater  service 
to  our  customers. 

Effective  August  1st,  1931,  oil  correspon¬ 
dence,  orders,  remittances,  etc.,  should  be 
addressed  to  the  Burgess  Cellulose  Com¬ 
pany,  Freeport,  Illinois. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Manufacturers  of  cellulose,  acoustic  und  electric  products 

111  W.  Monroe  Street  Chicago,  Illinois 
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Facts  worth  while 


telling  ♦  ♦ .  ♦  about  the 
New  England  Market 


When  you  are  studying  regional  or  sectional  markets  of 
the  United  States  for  the  purpose  of  instituting  a  campaign 
to  establish  consumer  acceptance  for  your  market,  get  a 
map  of  the  New  England  states  and  lay  it  alongside  any 
other  market.  Then  take  these  figures  and  compare  them 
with  the  figures  you  have  on  the  other  market. 

Here  are  the  outstanding  facts  that  will  impress  you  with 
the  importance  of  New  England  as  a  market  for  volume 
sales; — 

1.  New  England’s  1930  population — 8,166,341. 

2.  New  England’s  per  capita  wealth — $3,488.  (National 
average — $2,977.) 

3.  New  England’s  percentage  of  nation’s  popula¬ 
tion — 7%. 

4.  New  England’s  percentage  of  land  area — 2%. 

5.  New  England’s  percentage  of  national  industrial 
wages — 12.3%. 

In  other  words,  in  population,  wealth  and  buying  power 
it  is  the  outstanding  market  in  the  country,  easily  reached, 
easily  covered  and  easily  sold.  The  newspapers  listed 
here  dominate  this  rich  compact  market.  They  can  help 
you  sell  it  quickly  and  profitably. 

It  is  worth  getting  the  more  detailed  facts  on  this  market. 
Why  not  write  to  these  dailies? 


MASSACHUSETTS  —  Population,  3,852.356 


Circu- 

2.500 

10,000 

lation 

lines 

lines 

*Attleboro  Sun . (B) 

6,168 

.04 

.04 

fBotton  Eve.  American.  (B) 

258,041 

.50 

.30 

tBoaton  Sunday  Advertiser 
(S) 

461.559 

.75 

.75 

tBoaton  Globe . (MAE) 

306.962 

.50 

.50 

ztBoaton  La  Notizia.  (MAS) 

33,990 

.10 

.07 

tBoaton  Tranacript.. . . . (E) 

40,764 

.25 

.25 

tBoaton  Poat . (M) 

366,946 

.60 

.60 

tBoaton  Poat . (S) 

335,295 

.55 

.55 

tBrockton  Enterprise. ..  (E) 

25,180 

.08 

.08 

tFitchburg  Sentinel. ...  (B) 

11,877 

.053 

.045 

'Haverhill  Gazette....  (E) 

16,259 

.07 

.06 

tHolyoke  Transcript  A  Tele¬ 
gram  . (E) 

17,148 

.09 

.065 

'Lawrence  Eagle-Tribune 

(MAE) 

26,771 

.10 

.09 

'Lynn  Item . (E) 

17,905 

.07 

.05 

'Lowell  Courier-Citizen  and 
Evening  Leader  .(MAE) 

16,794 

.07 

.07 

'New  Bedford  Standard 
Mercury  . (MAE) 

27,782 

.10 

.10 

'New  Bedford  Sunday 
Standard . (S) 

24,348 

.10 

.10 

'North  Adams  Tranacript 
(E) 

10,535 

.03 

.04 

tPittsfield  Eagle . (E) 

19,421 

.06 

.06 

'Salem  News . (E) 

21,935 

.09 

.07 

'Taunton  Gazette . (E) 

9,212 

.05 

.035 

'Worcester  Telegram  and 
Evening  Gazette.  (MAE) 

106,572 

.28 

.25 

'Worcester  Sunday  Telegram 
(S) 

54,048 

.21 

.18 

CONNECTICUT  — Population 

,  1,380,631 

'Bridgeport  Post  Telegram 
(EAM) 

45,771 

.13 

.13 

'Bridgeport  Poat . (S) 

24,925 

.10 

.10 

'Hartford  Courant . (M) 

39,562 

.10 

.10 

'Hartford  Courant. . (S) 

64,249 

.15 

.13 

fHartford  Times . (E) 

61,842 

.15 

.15 

tMiddletown  Press . (E) 

8,681 

.055 

.035 

tNaugatuck  News . (E) 

5,528 

.035 

.035 

'New  Britain  Herald... (E) 

15,037 

.08 

.07 

tNew  Haven  Register 

(EAS) 

59,183 

.16 

.15 

'New  London  Day . (E) 

14,159 

.06 

.05 

'Norwalk  Hour . (E) 

7,811 

.045 

.045 

tSouth  Norwalk  Sentinel 
(E) 

6,109 

.045 

.035 

tStamford  Advocate. . . .  (E) 

12,932 

.063 

.055 

'Waterbury  Republican  A 
American  . (MAE) 

26,047 

.09 

.09 

'Waterbury  Republican  A 
American . (SAE) 

33,299 

.09 

.09 

MAINE  —  Population,  768,014 

'Portland  Press-Herald  Ex¬ 
press,  Sunday  Telegram 
(MAE) 

63,980 

.20 

.16 

NEW  HAMPSHIRE- 

—  Population,  443,683 

'Concord  Monitor-Patriot 
(E) 

7,016 

.05 

.03 

tKeene  Sentinel. . (E) 

4,374 

.036 

.025 

'Manchester  Union-Leader 
(MAE) 

33,744 

.15 

.12 

RHODE  ISLAND- 

■  Population,  604,397 

'Pawtucket  Times . (E) 

30,745 

.09 

.09 

'Providence  Bulletin. ..  (E) 

88,494 

.20 

.27(B) 

'Providence  Journal... (M) 

43.932 

.12 

.27(B) 

'Providence  Journal. .. .(S) 

91,368 

.20 

.20 

'Providence  News-Tribune 
(E) 

30,680 

.10 

.10 

'Westerly  Sun . (EAS) 

5,384 

.04 

.04 

'Woonsocket  Call . (E) 

16,042 

.06 

.06 

VERMONT  —  Population, 

352,428 

'Barre  Times. . (E) 

7,398 

.04 

.03 

tBrattleboro  Reformer.  .(E) 

3,676 

.033 

.02 

'Burlington  Free  Press. (M) 

16,523 

.065 

.065 

'Rudand  Herald. . (M) 

13,603 

.055 

.053 

fSt.  Johnsbury  Caledonian 
Record  . (E) 

3,375 

.03 

.025 

*  A.B.C.  Publisheri’  Statement,  Apr.  1,  1931. 
t  Government  Statement,  Apr.  1,  1931. 

(B)  Combination  rate  Daily  Journal  and  Eve.  BuUedii. 
zt  Italian  Daily. 
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JOSEPH  TRACY  EUSTIS,  67,  vice- 
president  and  director  of  the  Boston 
Ez'cnmg  Transcript,  died  at  the  wheel 
of  his  automobile  in  Marblehead,  Mass., 
July  25. 

George  BEAURh:GARn,  proprietor  of  the 
Beauregard  Press,  Ottawa,  died  there 
July  26. 

Mrs.  Margaret  .\.  Churchill,  73, 
widow  of  the  former  publisher  of  the 
Petoskey  (Mich.)  Evening  News,  died 
in  that  city  July  19. 

Stanley  Hale,  49,  former  president 
of  the  San  Diego  (Cal.)  Advertising 
Club,  died  July  23  in  that  city. 

Col.  Robert  S.  Fletcher,  at  one  time 
publisher  of  the  Jackson  (Miss.)  Dis¬ 
patch,  and  president  of  the  National 
Bank  of  Commerce  there,  died  July  23. 

William  F.  Mathis,  59,  employe  of 
the  cf>mposing  room  of  the  Council 
Bluffs  (la.)  Nonpareil  for  20  years,  died 
July  24  at  his  home.  He  had  been  un¬ 
conscious  since  he  was  stricken  by  par¬ 
alysis  on  July  21.  He  had  lieen  a  mem¬ 
ber  of  Bluff  City  Typographical  Union 
No.  203  since  190.^. 

Richard  Bacon,  Jr.,  55,  said  to  be 
the  first  automobile  advertising  manager 
in  the  country,  died  recently  at  his  home 
in  Detroit,  Michigan.  He  was  the  first 
advertising  manager  of  the  Haynes  .\u- 
tomobile  Company.  For  the  last  several 
years  he  has  been  an  account  executive 
with  Brotherton,  Inc.,  Detroit  agency. 

W'lLLiAM  C.  Conley,  Miami  Valley 
newsjiaperman  and  captain  in  the  World 
War,  died  July  23  at  the  National  Mili¬ 
tary  Home,  Dayton,  Ohio,  after  an  ill¬ 
ness  of  seven  months.  Up  until  two 
years  ago  he  was  publisher  of  the  Clarks¬ 
ville  (O.)  News. 

Jacob  Schu  k,  46,  who  had  sold  news- 
pajiers  on  the  streets  of  New  Orleans  for 
a  quarter  of  a  century,  died  at  Charity 
Hospital  July  23  from  injuries  received 
a  few  hours  before  when  he  was  struck 
and  knockeil  down  by  an  automobile  on 
Canal  street. 

Henry  G.  Donnelly,  80,  dramatist 
and  formerly  associated  with  a  Glascow, 
Scotland,  ncwspafier  for  several  years, 
later  with  the  Philadelphia  Press  as  dra¬ 
matic  editor  and  city  editor  and  then 
with  Pittsburgh  newspapers,  died  at  his 
home  in  Plymouth,  Mass.,  July  23.  His 
wife  survives  him. 

Thomas  E.  Gaffney,  66,  for  several 
years  business  manager  of  the  Houston 
(Tex.)  Post  and  later  business  manager 
of  the  Gah'cston  (Tex.)  Daily  Tribune, 
died  in  Houston  last  week.  The  body 
was  brought  to  Dallas  for  burial.  He 
is  survived  by  one  brother  and  three 
sisters. 

John  C.  Stuart,  63,  of  the  Buffalo 
Evening  Nezvs  composing  room  staff  for 
more  than  40  years,  died  last  week  in  the 
Printers  Home  in  Colorado  Springs. 
Col.  He  was  compelled  to  retire  several 
months  prior  to  his  death.  Mr.  Stuart 
was  employed  by  the  Dunkirk  (N.Y.) 
Journal,  before  joining  the  News  staff. 

John  J.  Branikin,  49.  of  the  General 
Advertising  Company  of  Indianapolis, 
died  July  24. 

Robert  S.  Wilson,  publisher  of  the 
Rock  Springs  (W’yo.)  Rocket,  was 
drowned  July  19  in  a  lake  while  trying 
to  save  his  S-year-old  son.  The  lioy  was 
rescued. 

E.  F.  Davenport,  74.  pioneer  Texas 
printer  for  more  than  fifty  years,  died 
last  week  after  a  heart  attack.  Mr. 
Davenport  was  bfirn  in  Michigan  and 
for  a  number  of  years  published  a  news¬ 
paper  in  Birmingham.  .\la.  At  one  time 
be  was  foreman  of  tbe  composing  room. 
New  Orleans  (I^.)  States. 

William  Banks,  active  in  Toronto 
newspaper  work  for  more,  than  40  years, 
died  at  his  home  in  Toronto  recently. 
He  was  Parliamentary  reporter  and  news 
editor  of  the  Globe,  until  11  years  ago 
when  he  assumed  direction  of  the  liter¬ 
ary  department  of  the  British  and  Colon¬ 
ial  Press.  Toronto.  In  addition  to  cor¬ 
responding  for  many  United  States  and 
Canadian  papers,  for  11  years  Mr.  Banks 


was  editor  of  the  Canadian  Police  Bulle¬ 
tin. 

E.  K.  Mercer,  87,  publisher  of  the  | 
Princeton  (111.)  Bureau  County  Tribune, 
for  45  years  prior  to  his  retirement  12 
years  ago,  died  July  18,  in  the  home  of 
his  son,  h'red,  Carterville,  Ill.  j 

Downs  D.  McConnell,  80,  founder  , 
and  for  many  years  publisher  of  the  Ver¬ 
non  (Tex.)  Weekly  Call,  died  at  Weath¬ 
erford,  Tex.,  last  week.  The  body  was 
returned  to  his  old  home  at  Vernon  for 
burial.  The  first  issue  of  the  Vernon 
Weekly  Call  was  published  in  February, 
1889.  Mr.  McConnell  continued  as  edi¬ 
tor  and  publisher  until  about  ten  years 
ago  when  he  was  forced  to  retire  on  ac¬ 
count  of  ill  health. 

Arthur  Jerome  Feder,  51,  for  the  past 
18  months  operating  the  Busy  Bee  Ad¬ 
vertising  agency,  Danville,  Ill.,  died 
July  23. 

Miss  Emma  Carolyn  Gehrke,  chief 
telephone  operator  for  the  Chicago  Daily 
NezL's  for  over  20  years,  died  July  27  at 
tbe  Lutheran  Deaconess  Hospital,  Chi¬ 
cago,  after  an  illness  of  two  months. 

Walter  F.  Curran,  former  Ontario 
newspaperman  who  served  with  the 
Toronto  Evening  Telegram  for  many 
years  and  acted  as  war  correspondent  for 
Canadian  papers,  died  recently  in  Lon¬ 
don,  England.  During  the  w'ar,  in  addi¬ 
tion  to  his  newspaper  correspondence, 
Mr.  Curran  was  attached  to  Canadian 
military  headquarters  in  London  in  a 
publicity  capacity. 

John  E.  Cleaver,  37,  former  reporter 
on  the  Hilands  County  News,  Sebring, 
Fla.,  was  killed  a  few  days  ago  in  an 
automobile  accident  near  Cincinnati. 

Walter  J.  Donovan,  64,  a  retired 
police  sergeant  and  publisher  of  the  Chi¬ 
cago  Eagle,  a  political  new'spaper,  died 
at  St.  Luke’s  Hospital  on  July  27  from 
injuries  received  July  20  when  he  was 
struck  by  an  automobile.  Mr.  Donovan 
was  the  brother  of  the  late  Col.  Henry 
Donovan,  for  many  years  editor  of  the 
F'agle 

Herbert  Walker.  Jr.,  15,  son  of  Her¬ 
bert  Walker,  sports  writer  on  the  Detroit 
Times,  died  last  week  from  injuries  suf¬ 
fered  in  an  automobile  accident  in 
which  another  boy  was  killed. 

Antonio  Topols ki,  20.  a  collector  em¬ 
ployed  by  the  Grand  Rapids  (Mich.) 
Press,  was  killed  instantly  July  25  in  an 
automobile  accident. 

J.  Le  Roy  Langland,  48,  Chicago 
newspaper  and  advertising  man,  died  at 
St.  Luke’s  hospital  on  July  18  after  an 
illness  dating  from  a  breakdown  Memo¬ 
rial  Day.  He  was  a  nephew  of  James 
langland,  former  cable  editor  of  the 
Chicago  Daily  Nezos.  Mr.  Langland  was 
born  in  Milwaukee,  where  he  worked  on 
newspapers  before  going  to  the  Asso¬ 
ciated  Press  in  Chicago  as  an  editor. 

Mrs.  Frances  Oviatt  Lewis,  widow 
of  William  Eugene  Lewis,  publisher  of 
the  Great  Neck  (L.I.)  Morning  Tele¬ 
graph,  died  July  24  at  her  home  in  Great 
Neck. 

WILLIAM  C.  McCARTY 

William  C.  McCarty,  60,  for  many 
years  on  the  staff  of  the  St.  Louis  Post- 
Dispatch  and  Republic,  died  in  St.  Louis 
July  22.  at  the  home  of  his  daughter, 
Mrs.  Norman  J.  Conrad,  of  hardening 
of  the  arteries.  He  is  survived  by  his 
wife  and  two  daughters. 

COLONEL  ALBERT  E.  SHOLES 

Colonel  .Mbert  E.  Sholes,  poet,  pub¬ 
lisher  and  G.  .\.  R.  past  commander  in 
New  York  state,  di^  at  his  home  at 
Schenectady,  N.  Y..  July  28.  He  was 
88.  Colonel  Sholes.  a  personal  friend  of 
General  Burnside,  fougbt  throughout  the 
Civil  war.  He  was  publisher  of  the 
Flushing  (N.  Y.)  Daily  Times,  for  ten 


MRS.  JULIA  K.  W,  BAKER 

Long  Associated  With  Times-Democrat 
and  Times-Picayune  in  New  Orleans 

Mrs.  Julia  K.  Wetherill  Baker,  widely 
known  writer  and  for  many  years  con¬ 
tributor  of  editorials  and  literary  reviews 
to  the  New  Orleans  (La.)  Times- 
Picayune,  died  at  her  home  in  New  Or¬ 
leans,  July  26. 

Mrs.  Baker  came  to  New  Orleans  m 
1884  shortly  after  her  marriage  to 
Marion  A.  Baker,  who  was  associated 
with  his  two  brothers.  Page  and  Henry 
M.  Baker  in  the  oiieration  of  the  old 
Times-Democrat.  Her  first  writing  was 
a  column  and  book  review  entitled 
“Along  Literary  Pathwavs."  .She  also 
wrote  a  literary  editorial  for  the  Sunday 
issues,  and  later  she  conducted  a  column 
under  the  title  “The  Innocent  Bystander.’’ 
For  several  years  she  continued  to  con¬ 
tribute  her  Sunday  editorial  to  the 
Times-Picayune  and  was  contributor  to 
John  .McClure’s  page  of  comment.  “Liter¬ 
ature  and  Less’’  over  her  initials  “J.K. 
VV.B.’’  up  to  her  death. 

Mrs.  Baker’s  literary  life  was  not  lim¬ 
ited  to  her  newspaper  contributions,  for 
sbe  was  tbe  author  of  several  novels  and 
was  well-known  as  a  poet.  Among  her 
literary  associations  she  included  Laf- 
cadio  Hearn,  who  was  with  the  Times- 
Democrat  during  the  time  her  husband 
was  literary  editor.  She  also  was  a  close 
friend  of  such  well-known  members  of 
the  theatrical  and  literary  professions  as 
Julia  Marlowe  and  Elinor  Glyn. 

THEODORE  PERRY  DEAD 

Fir«t  Vice-President,  I.T.U.,  Had  Long 
Newspaper  Printing  Career 

Indianapolis,  July  28.  —  Theodore 
Perry,  65,  first  vice-president  of  the  In¬ 
ternational  Typographical  Union,  died 
today  at  the  Methodist  Hospital  after  a 
brief  illness.  He  had  for  many  years 
lieen  active  in  affairs  of  the  union. 

Mr.  Perry  was  t  native  of  New  Al¬ 
bany,  Ind.  He  Lamed  tbe  printing  trade 
at  tbe  Louisville  Courier- Journal,  and 
later  went  to  St.  Paul,  Minn.,  where  be 
joined  tbe  union.  He  was  employed  for 
ten  years  as  a  printer  at  Nashville.  Tenn. 
and  assisted  in  organizing  the  Tennessee 
Federation  of  Labor.  He  was  employed 
for  more  than  twelve  years  in  the  com¬ 
posing  room  of  the  Indianapolis  .Xezos. 

ROBERT  JAMES 

Robert  James,  wbo  for  many  years  was 
Kansas  City  bureau  manager  for  Inter¬ 
national  News  Service  and  later  business 
representative  in  the  southwest  until  ill 
health  forced  his  retirement  two  years 
ago,  died  July  25  of  tuberculosis  in  the 
Beaumont  1  lospital  at  El  Paso.  Funeral 
was  held  from  his  home  in  Oklahoma 
City,  July  29. 

FRANK  EMERICH 

Frank  1-imerich,  former  reporter  and 
editorial  writer  on  the  Chicago  Inter- 
Ocean.  the  Chieago  Herald  and  the  Chi¬ 
cago  Tribune,  died  in  Chicago  July  22 
after  a  lingering  illness.  He  was  57. 


EDWARD  L.  LEMON 


Old  Boston  Newspaperman  With 

Globe  for  Twenty -three  Years 

Edward  L.  Lemon,  for  23  years  con¬ 
nected  with  the  staff  of  the  Boston  Globe 
and  a  member  of  thg  night  desk,  died  at 
his  home  in  Boston  July  24.  He  began 
his  career  as  a  newspaperman  in  1884 
and  served  in  substantially  every  division 
of  the  business  in  the  reportorial  and  edi¬ 
torial  departments. 

Mr.  Lemon  was  born  in  New  York. 
He  liegan  metropolitan  newspaper  work 
on  the  Boston  Herald  in  1884,  serving 
with  that  newspaper  until  1892.  He  also 
.served  the  Herald  as  assistant  Sunday 
editor  for  five  years  and  for  several  years 
he  edited  copy  on  the  night  and  dav 
desks. 

He  was  greatly  interested  in  Masonic 
affairs  and  wrote  much  concerning  the 
activities  of  the  Masons. 

ARTHUR  LEONARD  DIES 

Arthur  Leonard,  53,  of  the  news  staff 
of  Underwood  &  Underwood  and  dean 
of  Wa.shington’s  news  photographers, 
died  July  23  at  Walter  Reetl  Hospital 
following  an  operation  for  appendicitis. 
Burial  was  in  .Arlington  National  Ceme¬ 
tery.  Leonard,  an  organizer  and  former 
president  of  the  White  House  News 
Photographers  .\ssociation,  was  a  veteran 
of  the  Spanish-American  war,  and  later 
served  two  terms  as  mayor  of  \’ienna, 
Va.,  near  the  capital,  where  he  made  his 
home  for  the  past  ten  years. 

FRED  L.  REEVE 

.\s  a  tribute  to  Fred  L.  Reeve,  Detroit 
Free  Press  proof  reader  who  died  of 
heart  attack  while  at  work  at  his  desk, 
the  composing  room  of  the  Free  Press 
halted  all  work  for  one  minute  during 
the  funeral  services  and  placed  a  wreath 
on  his  desk. 

WILLIAM  F.  OAKLEY 

William  F.  Oakley,  .52,  who  had  Ix-en 
engaged  in  the  advertising  business  in 
New  York  for  the  last  32  years,  died 
suddenly  July  19  while  playing  golf  at 
West  Orange,  N.  J. 

JOINS  ARKANSAS  DAILIES 

Effective  Aug.  1,  national  representa¬ 
tion  of  the  Blytheville  (Ark.)  Courier- 
Nezvs  will  be  taken  over  by  the  .'\rkansas 
Dailies,  Inc. 


FOR  QUICK  AND 
$NCCTH  PRESS  RUNS 
ASK  THE  HILI 


MISSOURI  GROUP  MEETS 

With  125  members  in  attendance,  the 
Central  Missouri  Press  .Association  held 
a  two-<lay  convention  July  17  and  18  at 
Versailles.  The  welcome  address  was 
delivered  by  Mayor  Wells  and  the  re¬ 
sponse  was  made  by  E.  Norris  Pozer, 
Jr.,  publisher,  Tipton  Times. 


FOR  ROLLS  OF  NEWS 
AND  BOCK  PRINT 
WOUND  OH  (AMACRINES 

CAMERON  MACHINE  COMPANY 

61  Poplar  it.  Brook.lyii.N  Y 


FOR 


SALE 


Newspaper  Equipment 


Due  to  the  merger  of  the  Port¬ 
land  News  and  the  Portland  Tele¬ 
gram,  we  have  for  sale  a  varied 
assortment  of  newspaper  equip¬ 
ment  in  good  condition: 

Several  Linotypes, 

Linotype  Matrices, 

Ludlow  (cast  84pt.), 
Ludlow  Matrices, 

Foundry  Type, 

Wesel  Proof  Press, 
Monotype  Machine, 

Pony  Autoplate, 

Stereo  Furnaces. 

Moulding  Machine, 
Shaving  Machine, 

Sextuple  Presses 

Also  large  additional  assortment 
of  Composing  and  Stereotype 
equipment. 


For  further  information  and 
details,  communicate  with 

The  News-Telegram 

Portland — Oregon 
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WHAT  AN  OPPORTUNITY! 


We  hope  newspaper  publishers  see  it  as  we  do  and  that  they  will  take  advantage 
of  it.  While  national  advertisers  have  not  been  giving  newspapers  anywhere  near  the 
volume  of  advertising  they  deserve  during  these  emergency  times,  nevertheless,  those 
of  them  that  have  used  newspapers  steadfastly  find  that  they  are  getting  results  far 
beyond  their  expectations. 


Newspapers  have  never  before  had  so  much  responsibility  put  on  their  shoulders  by 
national  advertisers.  They  have  been  carrying  the  load  for  them.  They  have  not 
failed.  They  have  checked  the  downward  trend  of  business.  They  are  saving  the 
situation.  ' 


What  a  powerful  collective  advertising  medium  newspapers  are!  In  touch  with  the 
people  every  day  they  exert  an  influence  which  cannot  be  approached  by  any  other 
collective  medium.  Other  collective  media  are  too  slow  in  getting  to  the  people. 
They  may  be  effective  when  times  are  good,  but  even  then  they  merely  supplement 
newspapers  which  reach  practically  all  of  the  people  every  day. 


Newspapers  having  proved  their  power  so  impressively  during  the  past  year  and  a 
half,  securing  business  for  both  local  and  national  advertisers  in  unexpected  volume, 
should  now  take  advantage  of  the  trend  toward  them  as  advertising  mediums,  and, 
by  advertising  themselves  in  an  impressive  way,  never  allow  national  advertisers  to 
slip  back  into  their  old  habits  of  classifying  newspapers  as  just  one  among  many 
media  Instead  of  classifying  them  as  the  First  Media  to  be  considered. 


We  hope  newspaper  publishers  see  their  opportunity  and  will  grasp  it.  Advertise, 
gentlemen,  on  your  own.  In  this  way  you  will  get  national  advertising  coming  your 
way  in  greater  volume  than  ever  before.  You  know,  of  course,  that  EDITOR  & 
PUBLISHER  is  the  logical  medium  for  you  to  use  to  keep  you  in  touch  with  national 
advertisers  and  their  advertising  agencies. 


EDITOR  &  PUBLISHER 


1700  Times  Square  Building,  Times  Square,  New  York  City 
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COPY  WRITERS  MERELY  SATELLITES  OF 
ACCOUNT  EXECUTIVES  AND  CLIENTS 

Blame  for  Advertisements  Which  Fail  Not  Always  Theirs 
Since  They  Are  Often  Over«ruled,  Agency  Man 
Says — *‘Word  Hunters”  Often  to  Blame 

By  RUSSELL  GRAY 

CritAfield  tk  Co.,  Philadelphia 


ONCE  more,  Lo,  the  poor  Copy  Man, 
comes  in  for  censure  (vid.  Editor  & 
Publisher  article  by  Charles  H.  Eyles, 
May  30,  1931)  and  as  a  copy  man,  once 
of  rare  parts  and  promise,  I  venture  to 
take  up  the  cudgels  in  defense  of  the 
clan,  or  at  least  as  witness  for  the  de¬ 
fense. 

I  admit,  without  equivocation,  that 
poor  copy,  inane  copy,  mangled,  maimed, 
crippled  and  “yes"  copy  is  to  blame  for 
many  of  the  advertising  failures;  that 
fact  is  self-evident  and  goes  without  say¬ 
ing.  Eut  the  fault  is  not  wholly  the 
fault  of  the  copy  writer,  but  rather  the 
fault  of  the  system. 

In  the  main,  all  copy  men  are  intro¬ 
verts,  why  else  would  they  be  writers 
when  the  rewards  lie  elsewhere,  whereas 
the  account  executive  and  the  client  are 
extraverts  and  he  who  copy  writes  is 
bossed. 

There  was  a  time,  and  not  so  many 
years  ago,  when  “copy”  was  the  adver¬ 
tising,  or  perhaps  I  should  say  that  ad¬ 
vertising  was  copy.  And,  in  those  days, 
practically  all  advertising  men  graduated 
or  were  kidnaped  from  newspaper  offices 
— but  to-day  it  would  seem  that  copy 
writers  are  to  be  found  under  almost  any 
cabbage  leaf  and  are  usually  thrown  into 
the  whirlpool  to  sink  or  swim.  To  the 
everlasting  credit  of  the  craft  they  often 
swim. 

Now  let  us  analyze  the  lot  of  the 
“average”  copy  writer  in  the  average 
agency.  He  arrives  filled  with  enthu¬ 
siasm,  ideas,  ideals  and  sans  inhibitions. 
He  is  given  a  list  of  accounts  to  study — 
proof  books  of  past  performances,  per¬ 
haps  he  has  access  to  data  files,  but  how 
seldom  does  he  have  actual  contact  with 
the  advertiser,  his  factory  or  his  market 
— he  is  a  stringer  of  beads,  born  to  labor 
unloved,  unhonored  and  unsung. 

He  is  eventually  adjudged  ready  to 
write  and,  in  his  youthful  enthusiasm, 
he  writes.  He  puts  into  his  “copy”  (and 
it  is  copy  in  the  real  meaning  of  the 
w'ord)  all  of  the  expression  of  which  his 
soul  is  capable.  He  gives  a  lilt  to  his 
headlines;  he  turns  his  copy  to  new 
angles;  he  edits,  rewrites,  polishes — ^and 
then — 

The  copy  is  too  long  for  the  lay-out; 
there  are  too  many  words  in  the  head¬ 
line  ;  the  client  will  not  stand  for  “dollar 
words”  nor  this  nor  that  nor  the  other — 
in  other  words,  “It’s  lousy;”  do  it  over 
again  and  stick  to  the  “style  we’ve  been 
using” — what  price  ambition  now?  And 
so,  if  he  values  his  job  he  liecomes  the 
slave  of  the  account  executive  and  the 
art  director.  Why  not?  Writers  are 
not  invaluable — any  fool  can  write  copy. 

And  yet  in  all  fairness  and  whether 
or  not  the  fault  of  the  copy  writer,  the 
most  casual  analysis  of  any  new'spaper 
or  magazine  will  give  evidence  that  the 
best  Shakespearean  efforts  of  the  present 
generation  of  copy  men  too  often  leave 
much  to  be  desired  from  any  standpoint. 

Yet  writing  is  an  art  that  should  offer 
no  obstacles  to  anyone,  with  or  without 
the  instinct  and  inclination.  Any  diction¬ 
ary  offers  upwards  of  150,000  assorted 
words,  free  for  use  by  anyone  and  re¬ 
quiring  only  a  proper  arrangement  to 
produce  a  classic  or  a  best  seller.  That’s 
all  there  is  to  it — just  choose  the  words 
and  arrange  them  in  the  proper  order — 
simple,  isn’t  it?  How,  then,  can  there 
be  just  cause  for  criticism? 

And  yet  it  must  be  admitted  that  much 
advertising  copy  does  lack  the  divine 
spark  that  will  instantly  and  indelibly 
transfer  the  message  to  the  brain-files  of 
the  “ultimate  consumer.” 

Let  us  diagnose  a  few  examples  and 
see  whether  or  not  there  is  justice  in 
this  arraignment,  before  we  attempt  to 
uncover  the  cause  and  discover  the 
remedy. 

I  see  two  women  pictured;  they  live 
apparently  in  a  suburban  community  of 


homes  costing  $10,000  or  more,  and  they 
are  speaking  of  a  new  furnace.  I  am 
quite  sure  that  if  their  “copy”  conversa¬ 
tion  had  been  spoken  aloud  it  would 
have  died  in  the  proof.  No  one  could 
possibly  imagine  two  intelligent  women 
indulging  in  such  verbiage.  Yet  it  is 
typical  of  most  advertising  conversation. 
Can  it  be  that  copy  writers  do  not  know 
the  sound  of  words?  An  outstanding 
exception,  is  the  quondam  conversation 
of  Kelly-Springfield.  As  an  example  of 
naturalness  and  ease  of  expression,  these 
conversations  should  be  pasted  in  every 
copy  writer’s  style  book — they  are 
models. 

Of  the  pseudo-humorous,  cartoon-and- 
conversation  type  of  advertising,  perhaps 
the  less  said  the  better,  it  may  be  bring¬ 
ing  results,  which  after  all  is  the  object 
of  advertising,  but  if  it  is  supposed  to 
be  a  coordination  of  the  advertising 
mes-sage  with  the  intelligence  of  the 
reader,  then  there  must  be  truth  in  the 
professorial  contention  that  the  average 
human  brain  has  no  more  than  a  14- 
year-old  development. 

Yet  who  could  forget  the  humor  in 
that  classic  page  wherein  w’as  related 
the  surprise  of  the  Italian  golf  club  em¬ 
ploye  who  could  not  or  would  not  cut 
a  Kro-flite  ball? 

So  much  for  conversation.  The  score 
is  50-50,  but  it  is  my  opinion,  and  valu¬ 
able  only  to  that  extent,  that  the  less 
conversation  the  better.  But  if  it  must  be 
used  then  “read  it  aloud,”  or  better  still, 
get  somebody  else  to  read  it  while  you 
listen. 

During  the  course  of  a  recent  conver¬ 
sation  with  one  of  our  leading  distribu¬ 
tors  of  imported  perfumes,  he  spoke  of 
the  difficulty  of  finding  words  that  would 
give  his  advertising  the  allure  that  he 
felt  essential,  without  using  French. 
That  I  disagreed  with  him,  and  lost,  has 
nothing  to  do  with  this  story,  but  I 
doubt  the  correctness  of  his  analysis  of 
his  market  and  I  am  convinced  that  he 
is  falling  far  short  of  its  potentialities. 
For  there  is  such  a  thing  as  too  much 
atmosphere,  if  this  calls  for  the  use  of 
words  and  expressions  that  are  not  un¬ 
derstood  —  simple  words  in  common 
usage  will  usually,  I  might  say  always, 
convey  an  impression  more  effectively 
than  polysyllables  and  foreign  phrases. 
As  a  matter  of  fact  gentlewomen,  and 
by  that  I  mean  those  of  birth,  breeding, 
education  and  environment,  might  under¬ 
stand  but  would  probably  never  use  the 
the  high-sounding  words  that  are  sup¬ 
posed  to  allure  them  into  the  purchase 
of  perfume — but  perhaps  such  women  do 
not  use  perfume.  Could  that  be  the 
reason?  On  the  other  hand,  consider 
the  job  that  Yardley  is  doing — this  is 
advertising  that  needs  no  praise  from  me 
— it  is  beyond  criticism. 


TOLEDO  HONORS  FLYERS 


Paul  Block  and  the  Blade  Stage  City- 
Wide  Celebration 

Wiley  Post  and  Harold  Gatty,  round- 
the-world  fliers,  spent  July  28  in  Toledo 
as  the  guests  of  Paul  Block,  publisher 
of  the  Toledo  Blade  and  other  news¬ 
papers.  A  program  of  entertainment 
was  provided  to  honor  the  airmen  by 
Dick  Roberts,  Blade  aviation  editoi. 

Escorted  by  a  fleet  of  planes,  they  ar¬ 
rived  at  the  Transcontinental  airport  in 
the  morning  and  were  flown  to  the  To¬ 
ledo  Yacht  club  in  a  large  amphibian 
air  liner.  There  they  were  greeted  by 
Mayor  William  T.  Jackson,  members  of 
his  cabinet  and  officials  of  Toledo  Ex¬ 
change  clubs.  The  fliers  headed  an  auto¬ 
mobile  parade  through  the  city  and  were 
guests  at  a  luncheon  in  the  Chamber  of 
Commerce.  In  the  afternoon  they  ap¬ 
peared  on  a  balcony  of  the  Blade  build¬ 
ing  for  a  public  open  air  reception. 


CITY  AD  CONTRACT  AWARDED 


San  Antonio  Tax  Finance  Approved, 
Will  Seek  Suitable  Industries 

The  San  Antonio  Municipal  Advertis¬ 
ing  Board  has  awarded  to  Coulter  & 
Payne,  Inc.,  contract  to  handle  the  city’s 
tax-financed  civic  advertising  campaign 
another  year.  The  same  firm  prepared 
and  placed  last  year’s  municipal  adver¬ 
tising.  The  board  decided  to  concen¬ 
trate  this  year  on  attracting  industries 
which  a  survey  shows  most  likely  to 
thrive  in  the  San  Antonio  territory. 

The  Fourth  Court  of  Civil  Appeals  at 
San  Antonio  has  denied  rehearing  of  the 
case  in  which  it  reversed  and  dismissed 
injunction  restraining  collection  of  the 
5-cent  advertising  tax.  Paul  Anderson 
and  Ivan  Britt,  who  obtained  the  tempo¬ 
rary  injunction,  indicated  appeal  to  the 
Texas  supreme  court,  but  city  attorneys 
expressed  belief  that  that  tribunal  would 
not  take  jurisdiction.  They  said  that  in 
cases  of  the  kind  judgments  of  the  court 
of  appeals  are  final. 


BIG  FILE  ON  OIL  BLAZE 

Thirty  thousand  words  filed  in  press 
messages,  a  record  for  three  days  in  the 
little  city  of  Mt.  Pleasant,  Mich.,  was 
reported  for  the  three  days  immediately 
following  the  disastrous  oil  well  fire  on 
the  evening  of  July  25  by  William  Mul¬ 
lins,  manager  of  the  Western  Union  of¬ 
fice  in  Mt.  Pleasant.  The  New  York 
Times  was  one  of  the  out-of-state  news¬ 
papers  to  send  reporters  and  photog¬ 
raphers  to  the  scene  of  the  disaster, 
which  exacted  a  toll  of  nine  lives. 


FRONTIER  PRESS  CLUB  FORMED 

The  International  Press,  composed  of 
newspapermen  in  the  Tia  Juana  valley 
of  California  and  Baja  California,  Mex¬ 
ico,  is  the  new  name  of  what  was  the 
Tijuana  Valley  Press  Club.  Its  direc¬ 
tors  include  George  Allen  of  the  Na¬ 
tional  City  News,  Lawrence  L.  Thomp¬ 
son  of  the  Chula  J'ista  Star,  George  S. 
Breidford  of  the  Border  Press,  Joseph 
Pazen,  Jr.,  J.  Enrique  Rivero  of  Mer- 
curio,  E.  Torres  of  Hispano  Americano 
and  Ruben  Luna  of  La  Frontera. 


SAVES  BEACH  FOR  BUFFALO 

The  bathing  beach  “discovered”  by  the 
Buffalo  Times  within  one  mile  of  the 
city’s  downtow’n  area  has  been  turned 
over  to  Buffalo  by  the  war  department 
and  is  being  made  ready  for  an  opening 
about  August  15.  Mayor  Charles  E. 
Roesch  of  Buffalo  has  signed  emergency 
legislation  so  that  the  beach,  which  here¬ 
tofore  w'as  unknown  to  all  save  a  few 
small  boys,  may  be  available  to  the  pub¬ 
lic  this  summer. 


FARBER  VIEWS  MIDDLE  WEST 

Max  1.  Farber,  news  editor  of  the 
Hartford  (Conn.)  Times,  is  writing  a 
series  of  articles  about  western  sections 
of  the  country  he  is  visiting  on  vacation. 
His  first  story  told  of  an  interview  with 
Col.  George  Gaw,  official  welcomer  for 
the  city  of  Chicago.  The  articles  are 
being  published  by  all  Gannett  news¬ 
papers. 


DELMARVA  STAR  CUTS 
ADVERTISING  RATES 


Sunday  Newapaper  of  Wilmioftaa, 
Del.,  Takes  “Costly  but  Wist 
Step”  as  Means  to  Help 
Business  Conditions 


A  cut  in  advertising  rates,  “in  som 
cases  equal  to  a  reduction  of  25  per  cent,” 
has  been  announced  by  the  Uelnunn 
Star,  Sunday  newspaper,  of  Wilmington, 
Del.,  effective  August  2. 

The  national  advertising  rate,  formerh 
6  cents  a  line,  was  cut  to  5  cents,  (ii 
local  display  contracts  of  5000  lines 
rate  will  be  5  cents  a  line,  and  on  con¬ 
tracts  of  25,(XX)  agate  lines  or  more  tht 
rate  will  be  4  cents.  The  open  rate  will 
be  6  cents.  No  change  is  made  in  classi¬ 
fied,  “paid  locals,”  “business  page,”  polit¬ 
ical  and  amusement  advertisement  rates. 

“We  have  more  than  once  made  it 
plain,”  said  the  Star’s  announcement 
“that  we  appreciate  the  real  courage  and 
the  determined  spirit  that  merchants  mnst 
have  to  maintain  their  ordinary  advertis¬ 
ing  expenditures,  let  alone  increase  ffiem, 
under  conditions  that  have  prevailed  dur¬ 
ing  the  last  two  years.  Advertising  costs 
have  been  necessarily  high,  for  they  art 
based  on  higher  labor  costs  than  prevail 
in  almost  any  other  industry.  And  every 
other  item  of  cost  that  goes  into  tht 
making  of  a  newspaper,  excepting  white 
paper  alone,  is  perhaps  higher  than  h 
has  ever  been  in  the  history  of  news¬ 
paper  publishing.  Despite  these  high 
costs  we  believe  that  the  only  effective 
way  to  combat  the  decreased  business 
volume  is  by  advertising,  and  we  feel  it 
is  our  duty  to  do  our  part  to  make  in¬ 
creased  advertising  possible.  .  .  . 

“We  feel  that  in  r^ucing  our  advertis¬ 
ing  rates  at  this  time  we  are  taking  a 
costly  but  a  wise  step,  for  we  believe  it 
will  encourage  business  men  to  snap  out 
of  the  gloom  and  lethargy  into  which 
many  of  them  have  sunk.” 


JOINING  PENSION  PLAN 


Des  Moine*  Register  Staff  Now  Fivt- 
Eighths  Enrolled 

Gardner  Cowles,  publisher  of  the  Dts 
Moines  Register  and  Tribune,  repi^ 
that  326  persons  out  of  a  total  eligible 
list  of  492  on  the  Register  and  Tribune 
payroll,  have  joined  the  retirement  pen¬ 
sion  plan,  recently  announced  and  adopted 
by  the  company. 

Employes  pay  approximately  3  per  cent 
of  their  salary  into  the  fund  and  the 
newspaper  company  pays  in  a  little  more 
than  that  for  each  individual  joining  in 
the  plan. 

The  pension  is  administered  by  the 
Metropolitan  Life  Insurance  Company  of 
New  York  and  calls  for  retirement  on 
pension  at  age  65.  The  plan  provides 
approximately  half  the  average  wage  to 
any  person  who  has  been  in  for  30  years. 

Employes  who  signed  for  the  pension 
plan  will  be  entitled  to  the  services  of  a 
nurse  during  illness,  according  to  an  an¬ 
nouncement  made  this  week  in  the  Spirit, 
house  organ  of  the  newspaper. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


“Perhaps  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Street 
and  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
every  city  in  the  world.  .  .  Every  town  has  similar  stands,  hut  none  as  hugs  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.” 

—Boaton  Tranaeript,  Oet.  29,  1921. 
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yj  L  McLEAN.  DEAD  AT  79. 

honored  by  colleagues 


(Continued  front  page  5) 


FVanklin  Memorial  and  Institute 
Museum  on  the  parkway.  In  1920  he 
founded  a  $30,000  memorial  scholarship 
fund  at  Princeton  in  honor  of  his  eldest 
5on,  Warden  McLean. 

In  1908  Lord  Northcliffe  declared  one 
of  his  purposes  in  visiting  America  was 
to  “see  what  this  man  McLean  was 
doing.” 

On  returning  home,  the  widely  known 
British  publisher  said: 

“The  most  up-to-date  newspaper  plant 
I  have  seen  in  America  was  that  of  the 
Philadelphia  Evening  Bulletin.” 

Alexander  Cummings,  who  later  estab¬ 
lished  the  New  York  World,  had  founded 
the  Bulletin  in  1847.  Its  first  edition, 
on  April  12  of  that  year,  told  of  the 
apture  of  Vera  Cruz  by  the  United 
States  Army  under  Maj.  Gen.  Winfield 
Scott.  The  American  Sentinel,  estab¬ 
lished  in  1811,  was  the  forerunner  of  the 
Bulletin,  its  subscription  list  having 
passed  into  the  hands  of  Mr.  Cummings, 
who  called  his  new  paper  Cummings 
Evening  Telegraphic  Bulletin.  It  was 
of  four  pages,  six  columns  wide,  and 
printed  on  a  single  cylinder  press  that 
had  a  capacity  of  600  papers  an  hour. 

By  contrast,  the  Bulletin  is  now  pub¬ 
lish^  on  23  super-speed  sextuple  presses 
that  print  7,820  forty-eight  page  papers 
a  minute. 

On  June  1,  1895,  when  Mr.  McLean 
printed  his  first  issue  of  the  Bulletin, 
an  editorial  said: 


“It  will  be  the  purpose  of  the  Evening 
Bulletin  to  present  a  complete  afternoon 
newspaper  that  will  be  abreast  of  every 
improvement  in  modern  journalism.  New 
machinery  as  well  as  enlarged  facilities 
for  the  collection  of  news  will  be  intro¬ 
duced.  A  brief  interval  will  be  required 
to  perfect  the  expansion,  when  the 
readers  will  have  an  opportunity  to  judge 
the  value  of  the  promise  made  today 
that  no  pains  will  be  spared  to  lay  be¬ 
fore  them  a  wideawake  journal. 

“The  Evening  Bulletin  will  support  the 
principles  of  the  Republican  party,  and 
on  the  vital  issue  of  the  maintenance  of 
the  financial  integrity  of  the  nation,  it 
will  oppose  all  attempts  to  debase  the 
currency  with  the  free  coinage  or  silver 
or  to  alter  the  existing  standard  of 
values.  It  will  register  the  decrees  of 
no  leader  or  faction,  and  it  will  reserve 
to  itself  the  right  of  independent  criticism 
of  men  and  policies,  always  subordinating 
party  to  the  advancement  of  good  gov¬ 
ernment  and  particularly  to  the  applica¬ 
tion  of  sound  methods  of  business  ad¬ 
ministration  in  municipal  affairs.” 

The  Bulletin  then  sold  at  2  cents  a 
copy.  But  Mr.  McLean  reduced  the 
price  to  1  cent,  although  he  was  making 
large  expenditure  for  new  equipment. 
The  price  remained  at  1  cent  for  22 
years,  until  Jan.  29,  1917,  when  it  was 
made  two  cents  because  of  the  increase 
in  the  cost  of  white  paper. 

Mr.  McLean  removed  the  Bulletin’s 
old-fashioned  Bullock  press,  which  was 
able  to  print  only  5,000  papers  a  day, 
and  installed  a  Hoe  quadruple  rotary 
perfecting  press,  with  a  rated  capacity  of 
w,000  eight-page  papers  an  hour.  In 
less  than  a  year  he  installed  a  second 
Hoe  quadruple,  which  doubled  the 
Bulletin’s  press  capacity  to  %,000  papers 
an  hour. 

Convinced  the  United  States  would  be 
forced  into  the  Spanish-American  war, 
when  many  regarded  the  Cuban  revolu¬ 
tion  as  a  local  insurrection  that  would 
not  involve  this  nation,  his  foresight  in 
«|uipping  his  newspaper  with  high-speed 
presses  was  a  stroke  of  newspaper  genius 
that  ^advanced  by  several  years  the  Bul- 
Win’s  climb  to  journalistic  heights. 
**’hen  the  war  broke  in  1898,  the  Bulle¬ 
tin  had  press  capacity  to  deliver  news¬ 
papers  rapidly  to  all  sections  of  the  city, 
and  the  popular  demand  for  news  of  the 
'■ar  almost  doubled  its  circulation.  It 
was  59.281  in  1897,  and  113,973  the  fol- 
lowing  year. 

“The  129  miles  of  the  city’s  limits,” 


said  an  item  that  appeared  in  the  paper 
at  this  time,  “are  covered  by  Bulletin 
wagons  drawn  by  fast  horses,  by  messen¬ 
gers  on  foot  and  in  trolley  cars,  and  by 
sturdy-legged  young  men  astride  bicycles.” 

To  show  the  scope  of  the  Bulletin  as  a 
modern  newspaper,  Mr.  McLean  author¬ 
ized  the  publication  of  a  book  called 
“One  Day”  in  which  all  the  contents  of 
the  Bulletin  of  June  4,  1928,  except  the 
advertising,  was  published.  The  paper 
of  that  day  contained  102  columns  of 
news,  editorial,  illustrations  and  features. 
This  reading  matter  was  below  the  daily 
average  for  that  month  in  quantity, 
which  was  113  columns,  yet  in  book 
form  it  made  a  volume  of  307  pages, 
seven  and  three-quarter  inches  long,  five 
and  a  half  inches  wide  and  one  inch 
thick.  It  was  a  striking  demonstration 
of  the  printing  material  which  a  daily 
newspaper  publishes  every  twenty-four 
hours  for  two  cents. 

“One  Day”  created  comment  in  jour¬ 
nalistic  circles  and  is  today  exhibit^  on 
the  shelves  of  newspaper  and  public 
libraries  in  many  parts  of  the  world. 

From  the  outset,  Mr.  McLean  was 
convinced  that  a  satisfactory  newspaper 
must  be  one  that  could  be  taken  into  the 
home  and  that  would  satisfy  discriminat¬ 
ing  readers,  a  newspaper  developed  with¬ 
out  premiums,  coupons,  prize  contests  or 
other  artificial  methods  of  stimulating 
circulation.  He  never  deviated  from 
this  principle. 

Mr.  McLean’s  hobby  was  his  news¬ 
paper.  He  devoted  long  hours  to  its 
development,  but  when  he  could  get 
away  from  business,  he  enjoyed  the 
silence  of  the  woods  and  the  music  of 
the  streams.  He  knew  the  trails.  He 
had  the  keenness  of  a  naturalist.  His 
friends  enjoyed  hearing  him  talk  of  the 
plant  and  animal  life  of  the  great  out¬ 
doors.  He  was  an  expert  trout  fisher¬ 
man  and  an  excellent  shot  with  a  gun, 
which  he  had  learned  to  use  as  a  lad  in 
the  forests  of  western  Pennsylvania. 


NEW  BIRMINGHAM  DAILY 


H.  H.  GoUon  Start*  Morning  Paper 
Capitalized  at  $2,000 

Birmingham,  Ala.,  now  has  two  morn¬ 
ing  as  well  as  two  afternoon  newspapers. 
The  latest  daily  in  the  field  is  the 
Birmingham  Independent,  edited  by  H. 
H.  Golson,  former  editor  of  the  Abbe¬ 
ville  (Ala.)  Independent.  The  new  daily 
is  printed  by  The  Independent  Publishing 
Company,  capitalized  at  $2,000.  An¬ 
nouncement  has  been  made  that  capitali¬ 
zation  will  be  raised  to  $100,(X)0  in  the 
near  future. 

The  paper  is  supporting  the  fight  of 
former  Senator  J.  Thomas  Heflin  to 
prevent  the  seating  of  Senator-elect 
John  H.  Bankhead. 

Mr.  Golson  is  president  and  editor 
and  Dr.  R.  L.  Wyatt  is  vice-president 
and  manager.  R.  W.  Kincey  is  news 
editor. 


ADVERTISED  DRUGS  SELL  BEST 


Price  Cut*  on  Non-Adverti*ed  Good* 

Held  Futile  Again*t  Space-U*er* 

Memphis,  Tenn.,  July  23 — Newspaper 
advertising  was  given  a  big  boost  by 
Julius  Reimenschneider,  representing  the 
National  Association  of  Retail  Druggists 
in  an  address  to  the  annual  convention  of 
the  Tennessee  Pharmaceutical  Associa¬ 
tion  here. 

Newspaper  advertising,  he  declared,  is 
responsible  for  the  large  increase  in  the 
sales  of  proprietary  articles  sold  by  drug 
stores.  Among  the  best  sellers,  he 
pointed  out,  are  high-priced  preparations 
that  are  widely  advertised.  Their  sales 
are  holding  up  despite  the  price-cutting 
of  competing  but  unadvertised  articles. 


ENTERS  WEEKLY  FIELD 

The  Miami  Arizona  Silver  Belt  which 
has  been  published  as  a  daily  for  more 
than  50  years,  has  entered  the  weekly 
field.  The  change  was  deemed  necessary 
due  to  business  depression  in  the  copper 
district.  J.  W.  Strode  is  editor. 


A  Good  Product  Enjoys 
Quick  Acceptance 
In  Indiana 


A  good  product  will  always  meet  with 
quick  and  ready  consumer  acceptance  when  intel¬ 
ligently  presented  in  the  Indiana  market  — 
especially  if  it  is  advertised  in  the  local  news¬ 
papers  listed  below.  The  reason  is  that  Indiana’s 
families  are  not  only  intelligent  newspaper 
readers,  but  they  patronize  local  trade. 


It  is  a  fact  that  the  bulk  of  the  retail  trade 
in  Indiana  is  not  done  in  the  large  city  centers, 
but  it  is  equally  distributed  throughout  the  entire 
state  and  both  the  large  and  small  communities 
enjoy  their  proportionate  share.  A  fact  worth 
mentioning  is  that  even  the  smallest  communities 
have  modern  up-to-date  retail  stores,  who  are 
especially  keen  in  featuring  the  well-known  adver¬ 
tised  product.  A  good  product,  therefore,  adver¬ 
tised  in  the  local  papers,  immediately  receives  a 
place  on  the  shelves  of  these  retailers  in  all  the 
retail  outlets,  both  large  and  small. 


Distribution  of  your  product  can  be  effected 
so  that  consumers  are  able  to  purchase  it  in  all 
the  neighborhood  stores.  There  is  no  loss  in 
advertising  effort  and,  therefore,  no  loss  in  sales, 
and  distribution  is  obtained  quickly.  If  you  have 
a  meritorious  product  for  which  there  is  a  need  in 
the  home,  then  by  all  means,  consider  the  Indiana 
market.  A  splendid  consumer  demand  awaits  it 
in  Indiana  if  it  is  advertised  in  the  leading  dailies 
listed  below. 


*Columbu8  Republican  . 

....(E) 

Circu¬ 

lation 

4,977 

Rate*  for 
S.OOO 
lina* 

.03 

*Crawford8viIle  Journal  &  Review.. 

.(M&E) 

7,865 

.05 

*Fort  Wayne  News-Sentinel . 

..•..(E) 

49,706 

.12 

tGreencastle  Banner  . 

....(E) 

2,450 

.0214 

tindianapolis  News  . 

....(E) 

136,343 

.27 

tlndianapolis  Star . 

...(M) 

114,063 

.22 

*IndianapoIi8  Star  . 

....(S) 

144,231 

.27 

•Lafayette  Journal  &  Courier . 

(E&M) 

24,507 

.07 

•Marion  Leader-Tribune  Chronicle.. 

(M&E) 

18,824 

.075 

•Marion  Chronicle  Tribune . 

....(S) 

16,626 

.075 

tMuncie  Star  . 

...(M) 

22,623 

.08 

tMuncie  Star  . 

....(S) 

15,386 

.06 

tShelbyville  Democrat  . 

....(E) 

4,005 

.025 

•South  Bend  News-Times . 

....(E) 

29,342 

.08 

•South  Bend  News-Times . 

. (S) 

28,151 

.08 

•South  Bend  Tribune. ...  (S)  30,870. ...  (E) 

32,276 

.08 

tGovernment  Statement  April  1,  1931. 
•A.B.C.  Publishers’  Statement,  April  1,  1931. 
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TRIBUTES  TO  McLEAN 
BY  PRESS  LEADERS 

Pa««inr  of  “Giant  of  Journalism” 
Evokes  Deep  Feeling  Among  His 
Associates  of  Many  Years  in 
Publishers’  Organizations 

Telegraphic  tributes  to  the  late  Wil¬ 
liam  L.  McLean,  received  up  to  press 
time  Thursday  night,  includ^  the  fol¬ 
lowing  ; 

Frank  B.  Noyes,  publisher,  Washing¬ 
ton  (D.C.)  Star  and  president  of  the 
Associated  Press  wired  from  his  summer 
home  at  Winter  Harbor,  Me. ; 

“In  the  death  of  William  L.  McLean 
passes  one  of  the  most  beautiful  figures 
of  American  Journalism,  a  splendid 
newspaper  man,  a  fine  citizen  and  a  true 
friend,  h'or  myself  I  feel  that  something 
very  vital  has  passed  out  of  my  life.” 

Elbert  H.  Baker,  Cleveland  Plain 
Dealer,  said : 

"In  the  death  of  \\  illiam  L.  McLean 
I  mourn  the  loss  of  a  valued  friend  of 
man\-  years.  He  was  a  great  editor,  a 
wise  and  successful  publisher.  Always 
keenly  alive  to  new  ideas  he  was  ever 
on  the  alert  to  take  advantage  of  every 
worth-while  improvement  and  just  as 
ready  to  share  with  his  fellow  i)ublishers 
the  results  of  his  wide  experience.  A 
long  life  of  achievement  is  closed  but 
the  charm  of  his  presence  and  the  rare 
Ix-auty  of  his  life  and  character  remain.” 

John  Stewart  Bryan,  publisher  Rich¬ 
mond  ( \  a. )  Xcies  Leader  and  past 
president.  said; 

“The  death  of  VN'illiam  L.  McLean 
removes  one  of  the  giants  of  journalism. 
Not  many  i)eople  today  rememl)er  that 
when  Mr.  McLean  t<Kjk  over  the  Phila¬ 
delphia  Piilletin  it  had  less  than  JO.tKXl 
circulation.  Without  .s]K-ctacular  drives, 
without  i)remiums  or  fictitious  nieth(jds 
of  inflation,  the  Bulletin  un<ler  Mr. 
Mcl-ean’s  management  became  one  of 
the  greatest  i)ai)ers,  not  only  in  circula¬ 
tion  but  in  service  in  America.  Such  an 
achievement  can  only  mean  that  the 
creator  of  this  success  was  a  man  who 
was  giftc<l  in  seeing  relationships  that 
were  hidden  to  other  men  and  who  had 
the  courage  to  follow  his  vision. 
‘Sagacious,  kindly,  patient,’  success  left 
Mr.  McLean  as  it  found  him,  friendly. 
ai)proachable  and  lovable.  No  one  will 
ever  know  how  many  other  publishers 
owe  their  inspiration  and  success  to  his 
example." 

Kent  C'<k)I*kr.  general  manager  of  the 
.Associated  Press,  made  the  following 
statement;  “William  L.  McLean  was  a 
tower  of  ^trength  to  journalism  and 
tlmonghont  a  long  record  of  service  as  a 
director  of  the  .Associated  Press,  he  ha<l 
much  to  do  with  building  up  this  organi¬ 
zation." 

Ib-WAKi)  Davis.  business  manager  of 
the  New  York  Herald  Tribune  and  vice- 
jtresident  of  the  .American  Newspaper 
PublisluTs’  .\ssori;ition.  said;  “The 
deatli  of  William  L.  McLean  removes 
from  the  ranks  of  American  journalism 
one  of  its  outstanding  personalities.  Dur¬ 
ing  h's  more  than  .^0  years  in  the  news- 
paper  business  he  strictly  maintained  the 
highest  standard  of  newspaper  clitics  and 
easily  ranketl  among  the  most  sticcessful 
of  newspaiter  publishers.  His  death  is  a 
great  loss  to  journalism.” 

(iKo.  B.  Deai.f.y.  president  Dallas 
(Tex.  t  and  Journal,  said: 

ith  profound  regret  I  learn  of  the 
death  of  William  L.  McLean.  I'or  thirty- 
six  years  he  has  been  tlie  liead  of  one  of 
the  best  and  most  successful  newspape-r 
proiKTties  in  the  United  States.  He  was 
a  distinct  honor  to  the  profession.” 

TO  CONTINUE  RELIEF 

Memlters  of  Typofiraphical  LInion  No. 
6,  which  includes  most  of  the  New  York 
district,  recently  voted  to  continue  their 
plan  of  aiding  unemployed  members  of 
the  union  until  September. 

KAHN  IN  NEW  YORK 

S.  I-.  Kahn,  news  editor  of  the  Memphis 
Commercial  Appeal,  arrived  in  New 
York  this  week  on  a  vacation.  He  was 
accompanied  by  his  daughter. 
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MRS.  GANNETT  IN  AUTOGIRO 


Rocheater  PublUber’z  Wife  GeU 
Aerial  View  of  Her  Home 

A  submarine  voyage  is  the  next  travel 
experience  which  Mrs.  Frank  E.  Gan- 
nett,  wife  of  the  Rochester  (N.Y.)  pub¬ 
lisher.  is  anticipating. 

Mrs.  Gannett  has  ridden  the  cab  of 
the  Twentieth  Century  Limited;  she  has 
flown  in  an  airplane,  and  she  has  rid¬ 
den  in  fast  boats.  The  other  day  she 
made  a  flight  in  an  autogiro,  thus  shar¬ 
ing  honors  with  Miss  Amelia  I"3arhart, 
noted  aviatrix,  as  the  only  women  to  be 
passengers  in  the  Beech-Nut  Company’s 
w'indmill  plane  which  has  toured  the 
country. 

For  LS  minutes  the  publisher's  wife 
was  aloft,  viewing  Rochester  and  her 
Ivast  Avenue  home. 


DISPELS  DROUGHT  RUMORS 


Mandan  (N.D.)  Lions  Buy  Nine  Pages 

in  Pioneer’s  State  Fair  Issue 

The  Lions  Club  of  Mandan.  N.  D.,  in 
connection  with  the  Missouri  Slope  Fair, 
July  22,  bought  nine  full  pages  in  the 
Mandan  Daily  Pioneer  at  the  full  rate 
and  then  at  a  small  advance  in  the  rate 
crowded  the  announcements  of  94  busi¬ 
ness  firms  into  tbe  issue.  Fourteen 
thousand  copies  of  a  20  page  numl)er  of 
the  PionecT  were  issued.  So  much  pub¬ 
licity  had  been  given  the  last  few  weeks 
to  the  drought  conditions  in  AV’estern 
North  Dakota,  that  the  strong  point 
featured  in  the  issue  was  that  the  Man¬ 
dan  area,  the  southwest  section  of  North 
Dakota,  was  not  in  the  drought  section, 
but  would  harvest  a  go(xl  crop. 

PRESS  CLUB  ORGANIZED 


Montgomery  Group  Elect*  Hartwell 
Hatton  President 

C.y/'ivia/  to  F.iiitor  &  Publisiikk) 

Montgomery,  Ala.,  July  28. — The 
Mfmtgomery  Press  Club,  comprising  25 
members,  was  organized  at  a  meeting 
held  t(xlav  ui  the  club's  quarters  in  the 
Whitley  Hotel. 

Hartwell  Hatton,  city  editor  of  the 
Montgomerv  .  tdvertiscr.  was  elected 
president:  Tom  Brown.  Jr.,  news  editor 
of  the  Advertiser,  vice-i)resident ;  Dorian 
Stotit,  city  editor  of  the  Alabama  Jour¬ 
nal.  secretary:  and  W.  I.  Trnby.  Associ¬ 
ated  Press  staff  correspondent,  treasurer. 

It  was  cUTidi-d  at  the  organization 
meeting  to  hold  regular  meetings  on 
.Suiidavs,  probably  semi-monthly. 

ST.  LAWRENCE  MILL  RESUMES 

On  Full-Time  Operation  After  Week 
Shut  Down  for  Repairs 

.Montri;al.  Due..  July  .ID — Plant 
activities  of  .St.  Lawrence  Paper  Mills, 
suspended  for  a  week  to  ])ermit  machin¬ 
ery  repairs,  have  been  resumc“d  on  full 
time.  The  unit.  comi)rising  a  six-ma¬ 
chine  lialanctsl  newsprint  mill,  is  located 
at  Three  Rivers  and  has  a  daily  capacitv 
of  ai)nro\imately  .s(K)  tons  of  newsi)rint. 

''  bile  the  entire  output  of  the  mill  in 
1928  was  sold  under  contract,  another 
contract  oi)erative  for  ten  years  hegin- 
ning  1929,  calls  for  the  sale  of  4.s,()()() 
tons  of  newsprint  a  year. 

EXECUTIVES  ON  WEEK  END 

Eight  Chicago  newspapermen  were 
among  the  guests  entertained  by  George 
F.  Getz,  millionaire  Chicago  coal  oper- 
atfir,  at  his  summer  estate  near  Holland. 
Mich..  July  2.5  and  26.  They  were 
Roderick  Mason.  Chicago  Tribune: 
E.  L.  Ames,  Chicago  Post,-  R.  J.  Finne¬ 
gan.  Chicago  Times;  Homer  Guck.  Chi¬ 
cago  Ilerald-F..ramincr :  M.  Forest.  Chi¬ 
cago  American;  James  Honghteling, 
Chicago  Daily  Robert  Lee,  Chi¬ 

cago  Tribune,  and  Janies  .Ames,  pub¬ 
lisher  of  tlie  Chicago  Journal  of  Com¬ 
merce.  Other  guests  were  Gov.  Harrv 
T.  T-eslie,  of  Indiana ;  Gov.  Wilber  M. 
Krucker.  of  ''liebigan:  I’.  S.  Senator  Ar¬ 
thur  H.  A'andenberg.  until  recently 
publisher  of  the  Grand  Rapids  (Mich.J 
Herald,  and  several  members  of  the  Il¬ 
linois  state  senate. 


HEADS  COAST  COLLEGE  PRESS 


Vinton  Hall  of  Oregon  Daily  Emerald 
Named  at  Los  Angeles 

A'inton  Hall,  editor  of  the  University 
of  Oregon  Daily  Emerald,  student  news- 
paiKT,  was  elected  president  of  the  Pa¬ 
cific  Intercollegi¬ 
ate  Press  Asso¬ 
ciation  at  the  an¬ 
nual  meeting  of 
the  group  held  in 
Los  Angeles. 
Members  of  the 
organization  are 
editors  and  man¬ 
agers  of  univer¬ 
sity  and  college 
newspapers  of  tbe 
Pacific  coast 
states.  Problems 
confronting  the 
Vinton  Hall  CO^^ge  editors 

are  worked  out 
and  ideas  exchanged  at  the  association 
meetings.  The  fall  convention  will  be 
held  on  the  University  of  Oregon  cam¬ 
pus  in  Eugene  next  November. 


APPOINTS  TEXAS  DELEGATES 

Newspapermen  to  Leave  Aug.  7  for 
World  Pres*  Congress 

Thirteen  Texas  newspapermen,  ap¬ 
pointed  by  press  associations  and  other 
organize<l  bcxlies  as  delegates  to  the 
Press  Congress  of  the  World,  which  is 
to  meet  in  Mexico  City  August  10-14, 
are  preparing  to  leave  Aug.  7  on  board 
siH'cial  trains  for  the  Mexican  Capital. 

The  delegates  are  John  F.  Lubben, 
Dallas;  C.  C.  Maes,  Houston  Po.st  Dis¬ 
patch:  W.  Murray,  Ranger  Times; 
I'rank  Mayborn.  Temple;  H.  M.  Fen¬ 
tress.  H'aro  A'cjcs-Tribunc  and  Times- 
Ifcrald;  Max  Bentlev.  Abilene  Nexos 
and  Reporter;  Col.  R.  H.  McCarty, 
'Ibanv;  Peter  Molyneaux,  Dallas;  J.  J. 
Vavlor,  Dallas:  Amon  G.  Carter.  Port 
Worth  Record-Telegram :  Judge  W.  O. 
Huggins  Houston;  I'rank  Baldwin. 
Woco  Xesos-Tribune  and  Time.s-l ferald  ; 
and  Frank  G.  Huntress.  San  Antonio 
Ex  ^  ''CSS  and  Xaes. 

TOUR  PLAN  STIRS  INTEREST 

Publishers  Query  Dallas  News  About 
Pages  from  Ford  Dealers 

Description  in  Epitor  8;  I’riu.iSHrR 
for  Julv  11  of  the  plan  bv  which  the 
Dallas  (Tex. I  AVtc.c  obtained  two  pages 
of  new  advertising  business  from  Ford 
dealers  along  a  suggested  route  for  an 
automobile  tour,  has  brou"bt  the  News 
numerous  rerpiests  for  further  informa¬ 
tion  from  other  newspapers. 

The  same  plan  was  followed  in  pub¬ 
lication  of  a  third  page  of  advertising 
July  19,  based  on  a  shorter  tour  through 
F.a«t  Texas.  In  this,  as  in  the  oritrinal 
double-truck,  tbe  pao'e  was  beadcfl  by  a 
man  of  the  rf)u*e.  followed  bv  18  indi¬ 
vidual  Ford  deale-s'  ad''erti«e"ients.  ,\ 
news  a<-''r'o  in  th»'  automobile  section 
des-ribed  the  attractions  of  the  tour. 

Tbe  t'^’P  was  logged  ’w  E.  G.  T.uter. 
auto<'iob'le  editor;  L.  H.  Renfro,  auto¬ 
mobile  ad<-ertisip"  manager  of  the  News: 
and  "’illiam  P.nve  Malcolm  Ford 
traveling  representative. 


PRESS  WHIRLS  PUBLISHER’S  SON 

Nrw  SvvRN\.  Fi.a..  Tnlv  .10. — Geortrp 
Rood.  II,  sop  of  H.  T-.  Rixid.  publisher 
of  tho  Daih'  Vcro.r.  was  severelv  iniured 
Afondav  when  bis  trousers  were  caught 
in  a  revoh-ing  shaft  in  tbe  Dailv  News 
plant  and  he  was  whirled  around  th'* 
shaft.  Fortunatelv  no  bones  were  broken, 
he  bein"  saved  from  more  serious  iniurics 
bv  the  fact  that  his  clothes  were  torn 
comnletelv  off.  ITe  was  severelv  bruised 

and  otbern-isc  injured  but  the  attending 
physician  did  not  expect  dangerous  com¬ 
plications. 


ATLANTANS  GOLFING 

Tbe  annual  golf  tournament  of  tbe 
newspapermen  of  .Atlanta.  Ga..  repre¬ 
sented  bv  the  staffs  of  the  Constitution, 
Georgiati-.dmerican  and  .foiirnal  began 
on  July  27  and  was  to  end  on  .\ug.  1. 


BACKERS  OF  “NATIONAL 
DAILY”  ARE  NAMED 


Eighty-seven  Members  on  Committ** 
Formed  to  Organize  New  News¬ 
paper  —  A  Number  of  Them 
Are  Newspapermen 


Names  of  those  interested  in  tht 
establishment  of  a  “national  daily  news¬ 
paper,”  towards  which  Stanley  High  is 
exerting  his  efforts,  are  disclosed  on  the 
letterhead  of  the  “Committee  for  the 
Establishment  of  a  National  Daily 
Newspaper”  with  headquarters  at  5flft 
Fifth  avenue.  New  York. 

.Among  the  newspapermen  listed  on 
the  committee,  which  is  composed  of  8? 
members,  are  Henry  J.  Allen,  Senator 
.Arthur  Canner,  William  Allen  White, 
Willis  J.  Abbot,  Frank  E.  Gannett,  airf 
John  Fort  Milton. 

The  personnel  of  the  committee  fol¬ 
lows  : 

Alabama — Frederick  M.  Jackson. 

California — Hon.  William  G.  McAdoo,  Ch«ter 
Rowell. 

Connecticut — Prof.  Irving  Fisher,  E.  Kent 
Hubbard,  Senator  Frederick  C.  Walcott. 

District  of  (’olumbia — Bishop  William  Fraser 
McDow’ell,  Mrs.  Rushmore  Patterson,  James 
W.  King,  Mrs.  Henry  A.  Strong. 

Florida — Mrs.  Henry  W.  Peabody. 

Kansas — Hon.  Henry  J.  Allen,  Senator  Arthur 
CapT»er,  William  Allen  White 

Kentucky — Col.  P.  H.  Callahan. 

Maine — Col.  Fred.  N.  Dow. 

Maryland—William  F.  Cochran,  Robert 
Garrett. 

Massachusetts — Willis  J.  Abbot,  J.  Malcolm 
Forbes,  Hon.  Eugene  N.  Foss,  Alton  Miller, 
William  T.  Rich,  Miss  Mary  E.  Woolley. 

Michigan — Sebastian  S.  Kresge. 

New  Jersey — C.  Weston  Bailey,  Frank  Ben 
jamin,  Walter  J.  Buzby,  Hon.  Franklin  W. 
Fort,  Dr.  William  Hiram  Foulkes,  Edmund  R. 
Halsey,  Henry  W.  Leeds,  Mrs.  A.  Haines  Lip- 
pincott.  Dr.  Joseph  Stokes,  Mrs.  S.  Lewis 
Thompson,  William  R.  Ward.  M.D. 

New  York — Dr.  O.  F  Bartholow,  Dr.  Albert 
W.  Beaven,  Clement  M.  Biddle,  Dr.  Walter 
Russell  Bowie,  Charles  E.  Burling?,  Dr.  S. 
Parkes  Cadman,  Mrs.  Carrie  Chaiiman  Catt. 
Dr.  Samuel  McCrea  Cavert,  Walter  K.  Cooley. 
Samuel  Crowther,  James  S.  Cushman,  W.  M. 
EnsinKer,  Charles  Francis.  Frank  E.  Gannett. 
William  TMiilliiis  Hall.  William  A.  Harbim 
Stanley  HiRh,  Frank  A.  Horne.  Edw.  H,  Huf- 
naRel.  E.  ('.  Jameson,  Mrs.  Janies  Lees  Laidlav, 
Mrs.  Henry  Goildard  T.,each,  Franklin  A  Mer 
riam.  ('harles  M.  Miller.  Miss  Ruth  Mo'jjan. 
Dr.  John  R.  Mott,  ('letieral  Samuel 
Dr.  Daniel  A.  T*olinsr,  James  H.  Post.  Richard 
^V.  Rhfiades,  Mrs.  F.  T„ouis  Slade.  Dr.  R.ilph 
Sockman.  Dr.  Robert  E.  Speer,  James  il. 
Spe'-'s,  Samuel  Thorne. 

f)bi  F  Foster  Copeland,  C.  M.  Rodefer. 

Pennsylvania — M.  W.  Acheson,  Jr.,  John  G. 
Bucba»'an.  Dr.  J.  W.  f'laudy.  Dr.  Earl  Doug¬ 
lass.  P'llpb  W.  Harbison.  Rev.  A.  E.  Har¬ 
ris.  1 ).!)..  W.  S.  Horner,  Edmund  \V.  Mud?e. 
Pi.ivip  He  bert  Welcli. 

Rb'ide  Island-  .Admiral  William  S.  Sims. 

'Pennessee-  -George  Fort  Milton,  Senator 
.Newell  .Sanders. 

\‘irtrtn\T  -Oliver  J.  Sands. 

Wyoming — Senator  Robert  D.  Carey. 


NEW  HERALD-POST  HEARING 


Louisville  Daily  May  Be  Sold  on 
August  24,  Judge  Hints 

(tty  td  (jraph  to  Kditor  &  Pviiusiip) 

Loi  isvillk,  July  29. —  .An  intimation 
that  the  Hcrald-I’ost  Company  might  be 
sclfl  on  or  bvforc  Aug.  24  was  made  to¬ 
day  by  Nat  C.  Curcton,  referee  in  bank- 
ruiitcy,  in  continuing  until  that  date  tbe 
newspajicr’s  bankruptcy  proceedings. 
Judge  Curcton  rejected  a  motion  by  l.eon 
1’.  I.cwis,  attorney  for  the  (i.  H.  Mead 
&  Co..  Dayton  O.,  iicw.sprint  manufac¬ 
turers,  a  creditor,  to  pass  the  case  until 
Monday  to  give  an  unnamed  bidder  an 
opportunity  to  be  here. 

\\'hen  the  case  was  reached  D.  X 
Sachs.  Ir..  attorney  for  B'en  S.  Wasber. 
(!|)erating  trustee  for  the  newspaper,  sug¬ 
gested  that  weekly  meetings  were  nee^ 
less  and  asked  that  the  case  be  continued 
until  Aug.  24.  Mr.  Lewis  told  the  court 
that  he  understood  that  a  bidder  on  the 
projierty  would  be  here  within  the  week 
and  asked  for  a  continuance  until  Mon¬ 
day.  “August  24,”  was  Judge  Curetons 
reply.  “I  understand  that  there  will  be 
other  bidders,  too.  That  will  afford 
plenty  of  time  for  all.  I  understand  that 
a  sale  is  expected  on  or  before  August  -' 
and  if  an  aceptable  hid  is  made,  notice 
can  he  sent  to  all  creditors.” 


MOGENSEN  APPOINTED 

The  Mail  of  Woodland.  Woodland 
(Cal.)  daily,  has  appointed  M.  C. 
sen  &  Co..  Inc.,  as  national  advertising 
representatives. 
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KROGER  ENTERS  FRESH 
COFFEE  MELEE 


Oravure  Campaign  in  Twenty-seven 
Papers,  Totalling  750,000  Lines, 
Will  Tell  Mid-West  How  the 
Aroma  Persists 


Heralded  by  the  slogan,  “Pick  your 
coffee  as  you'd  pick  a  rose,”  the  Kroger 
Grocery  &  Baking  Company  of  Cincin¬ 
nati  has  just  inaugurated  what  is  be¬ 
lieved  to  be  one  of  the  largest  programs 
of  coffee  advertising  of  the  current  year. 

The  campaign  will  run  in  the  roto¬ 
gravure  sections  of  27  newspapers.  More 


Rotogravure  copy  whirl)  projects 

Kroger  into  field  of  making  pulilie 

ron.-<'ioii>  of  \olatile  eollee  <|ualities. 

than  7.^0, (Hit)  lines  of  newsi)aper  space 
will  be  used.  There  will  be  2()  roto  sec¬ 
tion  page  aiiiiotincements  extending  over 
a  peri(xl  of  one  year,  dating  from  July  26. 

The  keynote  of  the  caniitaign  centers 
around  the  importance  of  freshness  in 
coffee  and  stresses  the  Kroger  company's 
system  of  roasting  and  delivery  to  stores 
that  insures  minimum  loss  of  the  essen¬ 
tial  oil,  which  determines  the  drinking 
qualities  of  coffee.  Simnlt.'ineonsly  with 
the  appearance  of  this  aflvertising  the 
Kroger  company  announces  newly  de¬ 
signed  packages  on  their  four  brand-. 

The  campaign  is  appearing  in  the  fol¬ 
lowing  papers : 

Cinciiiiiiili  Huqnircr.  Ch-:rl(iii(l  Xi-hs. 
Clevi'laiui  Plain  Dealer,  Detroit  I  ree 
Press,  Detroit  Xnes,  Peoria  Joiirnal- 
Tran.urifit .  Peoria  Star.  Pittshur/Pi 
Press.  Pittshiirf/li  Siin-Telenra/'li.  St. 
Louis  (itohe-De)iioerat,  St.  Louis  Post 
Dist'alch.  Toledo  T  lines.  )'oun!!st('7en 
(0.)  I’indieator.  Charleston  (  \N  .\'a. ) 
Gaselle,  Charleston  (W'.X'a.)  Mail,  Co¬ 
lumbus  Dispateh,  Dayton  (().)  Journal, 
Dapnn  ( (j. )  Xews.  Ilunliniiton 
(^V.\a.)  Herald-.ldvcriiser,  Little  Roek 
Arkan.sas  Ca.‘:ette.  Little  Roek  .Irkansas 
Democrat,  Madison  H'iseonsin  .State 
Journal.  Roanoke  fV’a.)  Times  & 
U  nrld-.\  esfs.  It.  Wayne  find.)  Xews- 
Sentinel.  Crand  Rapids  (Midi.'  I’ress, 
Toledo  Plade.  and  Indianapolis  Xeses. 

With  the  new  coffee  cairpaign  added 
to  the  26  full  pages  of  rotf>gravurc  an¬ 
nouncements  of  the  Kroger  Food  Foun¬ 
dation  for  1931,  the  Kroger  company 
becomes  one  of  the  largest  food  adver¬ 
tisers  in  the  country  tiKkiy. 

CROSBYS  HAVE  DAUGHTER 

Percy  Crosby,  creator  of  “Skippy,” 
cartoon  strip,  and  Mrs.  Crosby  are  the 
fronts  of  a  daughter  born  to  Mrs. 
Crosby  last  week  in  the  Garfield  Hos¬ 
pital  in  Washington.  H.C. 

daily  fifty  years  old 

A  special  16-page  special  supplement 
was  issued  by  the  Hendersonville  (N.C.J 
July  22  in  observance  of  its 
birthday,  j.  T.  Fain  is  editor. 


REGIONAL  MEETINGS  FIXED 


Pennsylvania  Groups  Meet  by  Districts 
During  Next  Sixty  Days 

In  order  that  members  may  discuss 
up-to-the-minute  topics  of  interest,  the 
Pennsylvania  Newspaper  Publishers’ 
Association  has  arranged  to  hold  a  series 
of  fall  regional  meetings  under  the  direc¬ 
tion  of  Col.  Ernest  G.  Smith  of  the 
U'ilkes-Rarre  Times-Leader,  president  of 
the  P.N.P..A.,  and  John  E.  Kocher  of  the 
Zelienople  Connequenessing  Valley  News, 
vice-president. 

Dates  set  for  the  meetings  are: 

Daily  Paper  Members 
Districts  No.  1  and  2,  at  Allentown, 

October  5. 

Districts  No.  3  and  4,  at  Lancaster, 

September  28. 

Districts  No.  5  and  6,  at  Piutler,  October 

12. 

Weekly  Paper  Members 
Districts  No.  1  and  2,  at  Hamburg, 

October  3. 

Districts  No.  3  and  4,  at  Lancaster, 

September  26. 

Districts  No.  5  and  6,  at  Apollo,  October 

10. 

Presiding  at  these  conferences  will  be 
the  following  regional  directors : 

Districts  No.  1  and  2 — John  \V.  Stickle, 
.dllentown  Chronicle  &  News;  William 
O.  Heinly,  Hamburg  Item. 

Districts  No.  3  and  4—1.  Z.  Ruckwalter, 
T.ancaster  Newspapers,  Inc.;  H.  1C  Trout, 
Manheim  Sentinel. 

Districts  No.  S  and  6 — Vernon  L.  Wise. 
Butler  F.agle,  S.  S.  Baldrige,  .dpollo 
Xesi's-Reeord. 


YEAR'S  SUB.— SIX  BUS.  WHEAT 


Lima  (O.)  Star  Sets  50c  Market  to 
Relieve  Farmer 

The  f.ima  fO'i.  Morning  .Star  has  sent 
out  notices  to  subscribers  in  several 
counties  that  it  will  .accept  wheat  at  50 
rents  a  bushel  in  payment  for  subscrip¬ 
tions. 

This  price  will  provide  a  premium  of 
8  to  10  cents  a  bushel  above  the  market 
price,  which  now  is  40  cents  for  No.  2 
wheat  and  42  for  No.  1  grain.  Six 
bushels  of  wheat  will  be  required  to  pay 
for  a  subscription  to  the  paper,  which, 
on  the  rural  routes,  sells  for  *$3  a  year. 
F'anners  t.aking  adv.antagc  r)f  the  offer 
will  d<  liver  the  wheat  to  a  Lima  mill  and 
delivery  of  the  paper  to  their  homes  will 
start  next  day,  the  Star  announced. 

OLD  CAROLINA  PAPERS  SOLD 

The  Carolina  Watchman,  of  Salisbury, 
N.  ('..  oldest  newspaper  in  North  Caro- 
b'na.  and  the  Roseau  County  Record,  also 
of  Salishnr\-,  were  purchased  by  F,.  W.  G. 
Unffman  and  S,  H.  I’lexico,  of  Salis- 
burv  on  luB'  25.  W.  H.  Sewart.  who 
died  recent!'’,  erlited  the  papers  for  many 
vears  Both  will  continue  as  weeklies. 
Tbe  ( 'arolina  Watchman  has  been  pub¬ 
lished  continuouslv  since  18,32. 


U.  S.  BUREAU  AIDS  INDUSTRY 
SPACE  GRAB 

(Continued  from  page  13) 


from  the  Department  of  Commerce.  The 
work  being  done  ctmsists  of  studies  of 
various  phases  of  the  uses  of  wr)f)d.  Each 
projcTt  is  carried  on  nixler  the  direction 
of  a  snlKommittee  composed  of  com¬ 
mittee  members. 

“These  represent,  in  the  main,  the  con¬ 
sumer  group  and  the  subcommittee  is 
made  responsible  by  the  Secretary  of 
romnierce  for  all  content  of  the  respec¬ 
tive  committee  bulletins.  Architects 
and  wood  users  b)ilk  large  in  the  list  of 
snlicommittee  members. 

“■\n  analysis  of  committee  publications 
will  reveal  thorough,  unbiased  studies 
concerning  each  coniinoditv  discussed. 

“Ry  the  very  nature  of  the  committee’s 
organization,  the  effectiveness  of  its 
work  is  largely  dependent  iinon  the  ex¬ 
tent  to  which  the  public  is  informed  of 
its  purposes,  in  the  whole,  and  in  specific 
projects.  To  this  end  the  committee  at 
intervals  issues  press  releases  and  state¬ 
ments.  Such  releases  are  concerned 
solely  with  the  committee’s  work.  The 


usual  practice  is  to  quote  committee 
members  directly  responsible  for  the 
project  under  discussion,  and  every  effort 
is  made  to  make  such  statements  author¬ 
itative  and  unbiased.’’ 

Some  of  the  publications  of  the  com¬ 
mittee  about  which  press  releases  have 
been  issued  are; 

“You  Can  Make  It.”  containing  “plans 
and  suggestions  for  the  construction  of 
many  useful  articles  from  used  wooden 
containers  and  odd  pieces  of  lumber.” 

“How  to  Judge  a  House,”  containing 
“information  on  house  construction  of 
special  interest  to  the  home  buyer.” 

“Furniture — Its  Selection  and  Use.” 
discussing  the  “points  which  the  furni¬ 
ture  purchaser  should  know  concerning 
the  suitability,  comfort,  durability,  and 
construction  of  furniture.” 

The  committee's  press  releases,  how¬ 
ever,  are  not  confined  to  stories  about  its 
publications.  One  released  April  12, 
1931,  told  of  a  visit  of  Thorleif  Knudt- 
zen,  of  Oak  Park,  Ill.,  to  the  White 
House.  The  youth  was  a  winner  in  a 
“You  Can  Make  It'’  contest  sponsored 
by  the  committee  in  which  school  chil¬ 
dren  competed  in  making  “useful  and 
decorative”  articles  from  discarded 
wooden  containers. 

Following  an  announcement  of  the 
17-year-old  boy's  visit  to  President 
Hoover  and  various  details  of  his  life, 
the  “handout”  cpioted  Director  Oxholm 
as  follows : 

“Thorleif  is  a  boy  of  strong  practical 
leaning,  quite  unassuming,  and  modest. 
He  is  an  honor  student  at  the  Oak  Park 
high  school.  Thorleif  has  not  quite 
made  up  his  mind  as  to  whether  to  take 
up  engineering  or  medicine.  In  this  day 
and  age  when  everything  is  servetl  on  a 
silver  platter,  there  is  not  much  incen¬ 
tive  for  boys  to  use  their  own  initiative 
and  skill. 

“Toys  are  hought,  but  not  often  made 
at  home.  Machinery  is  assemhled,  but 
tiarts  are  made  in  factories.  Therefore, 
it  is  refreshing  to  find  a  boy  who  with 
simple  tools  can  produce  a  gem  of  crafts¬ 
manship.  There  is  a  bright  future  ahead 
for  Thorleif,  should  he  wish  to  pursue 
woodcraft.” 

.\  press  release  of  the  committee  tell¬ 
ing  of  the  book  “How  to  Judge  a 
House”  bore  the  heading  “New  Govern¬ 
ment  Book  Takes  the  NIystery  Out  of 
Furniture.  Buying.” 

It  is  true  that  the  work  of  the  com¬ 
mittee  in  trving  to  “bring  about  a  wiser 
and  more  efficient  use  of  wood  and  forest 
Iiroducts”  is  not  vastly  different  from 
the  work  of  integral  branches  of  the  De¬ 
partment  of  Commerce  and  of  other  gov¬ 
ernment  departments,  which  are  engaged 
in  promoting  business  in  a  general  way. 

F'or  example,  the  textile  division  of 
the  I  )epartm<‘nt  of  Commerce  is  carrying 
on  a  campaign  to  get  the  jmblic  to  use 
nifire  cotton  ,and  is  cooiierating  with  the 
cotton  industrv  in  developing  new  uses 
for  cotton.  This  division,  however,  is 
entirely  a  Department  of  Commerce 
•activity,  all  its  employes  being  paid  by 
the  department  from  fuixls  specifically 
appropriated  by  Congress.  In  fact,  the 
“use  more  cotton"  camiiaign  was  started 
as  a  result  of  a  direct  mandate  from 
Congress  and  not  undertaken  voluntarily 
by  the  textile  divisifin. 

Speaking  of  the  cotton  promotion  work 
of  his  division.  Edward  T.  Pickard, 
chief  of  the  textile  division,  said  he  be¬ 
lieved  the  division  .actually  created  ad¬ 
vertising  for  the  newspapers.  He  said 
when  a  new  use  was  developed  which 
could  be  ptit  into  commercial  prorhiction, 
the  natural  thing  for  the  manufacturers 
to  do  was  advertise.  In  this  way.  he 
thought,  newspapers  in  using  the  textile 
division's  press  releases,  .actually  were 
creating  advertising  for  themselves. 

Specificallv,  he  pointed  to  Cotton 
Week,  which  was  widely  advertised  a 
few  weeks  ago.  This  was  sponsoretl  by 
the  textile  division  and.  according  to  Mr. 
Pickard,  additional  advertising  costing 
from  $1,500,000  to  $2,t)00.000  was  placed 
with  the  newspapers  of  the  country  by 
department  stores  and  others  interested 
in  Cotton  Week. 

It  is  significant  that  officials  of  the 
National  Committee  on  Wootl  Utiliza¬ 
tion  made  no  contention  that  the  com¬ 
mittee's  publicity  tended  to  create  ad¬ 


vertising.  The  chief  justification  for 
handing  out  publicity  to  the  newspapers 
through  the  Department  of  Commerce 
was  that  what  the  committee  had  to  say 
was  of  vital  public  interest. 

“Our  publicity  contains  matter  about 
which  the  public  wants  to  know,”  it  was 
said  at  the  committee  offices,  “and  the 
newspapers,  in  printing  it,  are  doing 
their  readers  a  service.” 

Though  admitting  that  the  committee 
is  supported  by  industry,  committee  offi¬ 
cials  declared  its  work  constituted  a  part 
of  the  activities  of  the  Department  of 
Commerce.  It  was  pointed  out  that  ap¬ 
pointments  to  the  committee  are  con¬ 
trolled  by  the  Secretary  of  Commerce. 

While  it  is  true  that  the  entire  Bureau 
of  Foreign  and  Domestic  Commerce  of 
the  Department  of  Commerce  acts  some¬ 
thing  like  a  va.st  sales  agency  for  Ameri¬ 
can  business  generally,  the  difference  be¬ 
tween  the  integral  parts  of  the  bureau 
and  the  committee  is  that  the  former  are 
managed  and  financed  solely  by  the  gov¬ 
ernment.  but  the  committee  is  financed 
by  industry  and  managed  by  persons  paid 
solely  by  industry.  It  is  true  that  Secre¬ 
tary  Lamont  is  listed  as  chairman  of  the 
committee,  hut  no  one  denies  that  the 
actual  directing  is  done  hy  Mr.  Oxholm, 
whose  salary  comes  wholly  from  sources 
outside  the  government. 

.A  pamphlet  entitled  “The  National 
Committee  on  Wood  ITilization,  its  .Ac¬ 
complishments  and  .Aims”  lists  the  fol¬ 
lowing  as  “organizations  having  repre¬ 
sentation  on  the  National  Committee  on 
Wood  lltilization” : 

-American  .Association  of  State  High¬ 
way  Officials.  American  E.ngineering 
Council.  .American  Institute  of  .Archi¬ 
tects.  American  Institute  of  Mining  and 
Metallurgical  Engineers,  .American  Paper 
and  Pulp  .Association,  .American  Petro¬ 
leum  Institute,  .American  Pailwav  Asso¬ 
ciation.  .American  .Society  of  .Agricul¬ 
tural  Engineers,  American  Society  of 
Civil  F'ngineers,  American  Society  of 
Mechanical  Engineers,  .American  Veneer 
P.ackage  .Association.  .American  AA’ood 
Preservers’  .Association,  Associated 
Cooperage  Industries  of  .America.  .Asso¬ 
ciated  (ieneral  C<«itractors  of  .America 
fine.).  Building  Officials  Conference, 
Chamber  of  Commerce  of  the  United 
States  of  .America,  INiuglas  Eir  Ply¬ 
wood  Institute,  Grand  Raj'ids  Eurniture 
Manufaettiring  .Association.  Long  Leaf 
Yellow  Pine  Manufacturers  .Association, 
Millwork  Cost  Bureau,  National-.Ameri- 
can  AA'holesale  Lumber  .Association,  Na¬ 
tional  Association  of  Builders  Ex¬ 
changes,  National  ,Assf>eiation  of  Farm 
Equipment  Manufacturers. 

Natifinal  .Association  of  Purchasing 
Agents.  National  .Association  of  Rail¬ 
road  Tie  I’rodnoTs,  National  .Associa¬ 
tion  of  Real  Estate  Boards,  National 
.Assf)ciation  f)f  AA  ood  Chemical  Manu¬ 
facturers,  National  .Associ.ation  of  AA’iw'd 
Turners  fine.).  National  .Automobile 
Chamber  of  Commerce.  National  Council 
of  American  Shipbuilders,  National  F'ur- 
niture  .Association,  National  Grange,  Na¬ 
tional  Hardwood  I. umber  .Associ.ation, 
National  .Assf)ciation  of  AA’ooden  Box 
Manuf.acturers. 

Natifuial  Lumber  Manuf.acturers  As¬ 
sociation  f  subscribing  associations): 
California  Rtxlwood  .Association.  Cali¬ 
fornia  AA’hite  and  Sugar  Pine  ?»Tanufac- 
t)irers  .Association,  F'lorida  Dense  Long 
Leaf  Pine  Manuf.acturers,  Hardwood 
Manufacturers  Institute,  North  Carolina 
Pine  .Associatifgi,  Northern  Hemb>ck  and 
Hardwood  Manufacturers  .Association. 
Nf)rthern  Pine  Manufacturers  .Associa¬ 
tion.  Sf'Uthern  Cvprcss  Manufacturers’ 
Association,  Southern  Pine  Association, 
AV^cst  Coast  Lumbermen’s  .Association, 
AVestern  Forestry  and  Conservation  As¬ 
sociation.  AA’estern  Pine  Mamifaettirers 
.Association,  AA’estern  Red  Cedar  .Asso¬ 
ciation. 

National  Paint.  Oil.  and  Varnish  As¬ 
sociation.  Nation,il  Piano  Technicians 
.Association,  National  Retail  Lumber 
Dealers’  Association,  New  Hampshire 
I.umbermen’s  Association,  New  York 
AA’ood  Utilization  Committee.  Paperboard 
Industries  Association.  Pine  Institute  of 
America,  Plywood  Manufacturers’  As¬ 
sociation.  U.  S.  League  of  Local  Build¬ 
ing  and  I/ian  .Associations. 
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R  OvN  VoRir> 

or  Lettcrs 


SEVERAL  months  ago  Robert  G.  M. 

Neville,  New  York  Herald  Tribune 
reporter,  contributed  “Prima  Donnas  of 
the  Pulpit”  to  the  Forum,  His  excoria¬ 
tion  of  publicity  seeking  New  York 
clergrymen  was  merciless. 

In  the  August  Forum  Dr.  S.  Parkes 
Cadman  sarcastically  and  adroitly  an¬ 
swers  that  attack  in  an  article  called 
“Strafing  the  Church.  It  is  a  controver¬ 
sial  article  and  as  bitterly  vindictive  as 
that  of  Mr.  Neville’s. 

To  Mr.  Neville’s  derogatory  comment 
on  Bishop  Manning’s  practice  of  sending 
for  newspapermen  to  give  them  copies 
of  the  sermon.  Eh-.  Cadman  observes  that 
the  Bishop  is  well  advised  in  so  doing, 
“if  he  does  not  wish  to  read  something  in 
the  next  morning’s  edition  which  he  did 
not  say,”  and  he  adds: 

After  ministers  are  human.  They  dislike 
being  misquoted.  They  resent  the  use  of 
“obscene”  when  they  said  “obscure”  and  do 
not  care  to  spend  valuable  time  interpreting 
plain  words  and  phrases  to  the  harassed  under¬ 
graduates  of  a  school  of  journalism.  So,  like 
other  experienced  publicists,  they  prepare  their 
addresses  ahead. 

Rupert  Hughes,  Sinclair  Lewis,  H.  L, 
Mencken,  Herbert  Asbury,  Heywood 
Broun  and  Harry  Elmer  Barnes  were 
listed  as  being  strafers  of  the  church. 
Dr.  Cadman  may  not  be  convincing  in 
this  article,  but  he  certainly  is  eloquent. 

Ralph  E.  Renaud,  assistant  editor  of 
the  New  York  Evening  Post,  has  written 
an  article  on  “Tammany’s  Grab-Bag”  for 
this  issue;  Mark  S.  Watson,  Sunday  edi¬ 
tor  of  the  Baltimore  Sun,  writes  of  Al- 
^rt  C.  Ritchie  as  a  Presidential  possi¬ 
bility,  and  Walter  S.  Pitkin,  journalism 
professor  at  Columbia,  contributes  an  ar¬ 
ticle.— J.W.P. 

*  *  * 

Hartford  powel,  jr.,  has 

scored  again  with  a  summer  novel 
on  a  business  topic.  His  romance,  “The 
Virgin  Queen,”  was  a  good  story  and  at 
the  same  time  a  keen,  if  extravagant, 
criticism  of  the  big  advertising  agency. 
Now  his  “Oh  Glory”  (Bobbs  Merrill) 
merrily  exposes  the  publicity  racket — 
and  gives  you  a  plot,  live  characters 
burle^ued  only  enough  to  make  them 
amusing,  and  a  rich  local-color  setting — 
Harvard  faculty,  an  exclusive  Boston 
Brahmin  club,  and  the  New  England 
branch  office  of  a  New  York  public  re¬ 
lations  counsel.  There  is  the  regulation 
conflict  between  the  literary  ideals  and 
the  business  practice  of  the  hero  who  is 
driven  to  promotion  work  by  his  desire 
for  a  wife  and  a  home.  The  central 
whimsey  is  the  creation,  absolutely  out 
of  nothing,  of  a  notable  New  Englander 
with  mlitical  aspirations  and  possibili¬ 
ties.  No  one  can  remember  ever  seeing 
him;  but  once  he  gets  in  every  day’s 
news  no  one  will  admit  not  knowing  all 
about  him.  The  general  reader  is  sure 
to  be  at  least  mildly  amused  by  this 
book.  To  the  newspaperman  in  constant 
contact  with  political  publicity  “Oh 
Glory”  will  be  more  than  mildly  funny. 
— R.  W. 

*  *  * 

A  ARON  MARC  STEIN,  of  the  New 
York  Evening  Post  staff,  is  the 
author  of  a  novel,  “Her  Body  Speaks,” 
published  this  week  by  Covici  Friede. 

*  *  * 

'T’HE  dull  and  copious  outpourings  of 
the  press  agents  of  the  bureaus,  de¬ 
partments,  and  commissions  of  the 
Federal  government  give  J.  Frederick 
Essary  of  the  Baltimore  Sun  Washington 
bureau  ample  material  for  an  article  in 
the  August  issue  of  the  American 
Mercury.  The  stuff  which  comes  to  the 
desks  of  Washington  correspondents,  as 
he  describes  it  in  “E’ncle  Sam’s  Ballyhoo 
Men,”  is  similar  in  interest  and  import¬ 
ance  to  that  which  reaches  newspaper 
editorial  rooms  via  other  press  agents. 
Taking  a  day’s  assortment,  Mr.  Essary 
chooses  bits  to  quote  from  and  comment 
upon.  On  the  surface  his  is  a  harmless, 
amusing,  if  sarcastic  essay;  however,  it 
carries  a  distinct  undercurrent  of  anti¬ 
administration  feeling. — H.S.M. 


The  August  Atlantic  has  an  excellent 
summary  of  the  department  store 
problem  of  returned  goods,  “They  Want 
their  Money  Back”  by  Helen  Peffer  and 
Juna  Newton.  These  two  women  blame 
this  abuse  mostly  on  women— “men 
almost  never  return  anything  without 
good  and  sufficient  reason.”  “Most  re¬ 
turners  buy  things  which  they  neither 
need  or  want,  simply  from  an  inherent 
love  of  shopping.  .  .  .  They  buy  in 

the  grand  manner  .  .  .  shop  to  impress 
their  friends.”  The  average  cost  of  each 
return  is  about  40  cents,  and  in  one 
New  York  store  39  different  employes 
must  make  some  move  in  connection  with 
every  article  called  for  or  returned.  The 
article  rather  exaggerates  the  acqui¬ 
escence  of  the  stores;  they  know  this 
evil  and  are  trying  to  remedy  it. 

The  same  number  of  the  Atlantic  has 
a  very  persuasive  treatment  of  unemploy¬ 
ment  insurance  by  Sumner  H.  Slichter 
of  the  Harvard  Business  School.  The 
title  is  “Pharaoh  Dreams  Again,”  allud¬ 
ing  to  the  dream  of  the  seven  lean  kine 
that  did  eat  up  the  seven  well  favored 
and  fat  kine. — R.W. 

*  *  * 

•pLEANOR  DE  LAMATER  dis- 
covers  real  drama  in  the  background 
of  a  '<dull  sheet”  of  personal  items  from 
a  country  newspaper  and  works  her  idea 
into  a  far-from-dull  book  called  “Per¬ 
sonals.”  It  is  published  by  Farrar  & 
Rinehart.  In  small  Steepletown  the 
paper’s  editor-reporter-manager  is  shown 
glancing  lamentably  over  a  page  of  copy 
paper  on  which  are  listed  such  “dull” 
briefs  as  the  arrival  of  Mr.  and  Mrs. 
Raymond  Britton  and  daughter,  Ellen, 
for  the  winter  on  Riggs  Island;  Mr. 
W’arren  Qiubb’s  acquisition  of  a  new 
sedan,  from  his  parents.  Dr,  and  Mrs. 
Elbert  Chubb;  the  demolition  of  the  old 
schoolhouse;  Miss  C.  Willow’s  winning 
of  a  diploma  from  a  correspondence 
school  of  dressmaking ;  the  death  of 
Miss  Ada  Whitehouse,  a  rural  school 
teacher;  Miss  Rae  Britton’s  return  from 
Paris  to  visit  her  parents,  Mr.  and  Mrs. 
Raymond  Britton  of  Riggs  Island;  the 
beginning  of  the  duck-hunting  season. 
The  real  part  the  Britton  family  played 
in  the  town  is  brought  to  life  by  Miss 
De  Lamater.  Carrie  Willow’s  humble 
ambition,  she  shows,  was  stirred  by  a 
single  meeting  with  a  member  of  the 
Britton  family,  and  killed  by  the  death 
of  her  worthless  father.  Miss  Ada 
W’hitehouse’s  death  actually  was  caused 
by  a  number  of  related  circumstances, 
involving  a  black  evening  frock  made 
over  by  Carrie  Willow  for  Rae  Britton, 
and  worn  to  the  Firemen’s  Hall  ball  by 
Ada.  The  official  cause  of  her  death 
was  given  as  pneumonia.  Rae  Britton’s 
return  to  the  family  estate  was  in  a 
spirit  of  resignation  after  she  had  almost 
succeeded  in  holding  out  against  the 
family  traditions.  Most  of  the  Brittons 
loved  themselves;  she  loved  her  cousin, 
Ralph.  The  author’s  idea  is  unique  and 
her  story  is  interesting. — D.R. 

*  *  # 

Y  ERNIE  E.  CONNELLY,  formerly 
’  on  the  staff  of  Chicago  Herald  & 
Examiner,  and  the  Hearst  Newspapers 
in  New  York,  and  recently  feature  writer 
and  dramatic  editor,  St.  Louis  Times,  is 
the  author  of  a  book  called  “Alimony 
Queens,”  on  a  recent  list  of  Grosset  & 
Dunlap. 

As  implied  by  the  title,  ladies  who 
profit  handsomely  in  the  divorce  game 
provide  the  theme  for  the  book.  And  it 
isn’t  likely  they  will  relish  the  picture 
of  riotous  living  portrayed  by  the  author. 
From  her  viewpoint,  alimony  disinte¬ 
grates  character  and  makes  social  para¬ 
sites  of  women.  Mrs.  Connelly  pictures 
her  heroine  as  rather  surprisingly  sur¬ 
rendering  her  alimony  and  becoming  ad¬ 
vertising  manager  of  a  cosmetic  com¬ 
pany.  The  author  was  associated  with 
the  Morris-Harris  .Advertising  of  Chi¬ 
cago  for  three  years. 


WHAT  OUR  READERS  SAY 


CAN  THE  PRESS  STAND  ALONE? 

To  Editor  &  Publisher: 

I  write  this  note  as  a  newspaperman 
worried  by  very  positive  signs  of  trouble 
in  this  business  and  which  our  journal¬ 
istic  admirals  either  ignore  or  fail  to  see 
altogether. 

American  business — building,  produc¬ 
ing  and  marketing — is  grouping  itself 
into  four  main  heaps.  These  are  (or 
will  shortly  appear  as)  metallurgical, 
transportation,  production  and  distribu¬ 
tion.  Where  is  the  paper  going  to  be 
placed  in  this  queer  grouping?  Are  the 
journalistic  leaders  aware  of  what  is 
happening?  If  they  know,  why  are  they 
dumb — like  the  fish  they  are  supposed  to 
be,  according  to  some  popular  notions. 

This  fantastic  grouping  in  the  merger 
age  of  American  economic  life,  has  al¬ 
ready  progrressed  to  the  point  where  the 
ultimate  structure  of  the  business  world 
is  clearly  perceived  by  those  who  know 
news  when  they  come  within  hailing  dis¬ 
tance  of  it.  Whole  industries  are  des¬ 
tined  to  be  deliberately  dispensed  with, 
some  times  overnight.  Has  American 
large-scale  capital  reached  that  stage  of 
self-sufficiency  where  it  can  let  the  press 
shift  for  itself?  Something  closely  akin 
to  that  sort  of  self-assurance  is  already 
apparent.  What  is  the  press  doing  about 
it  ?  Asleep  ? 

The  metallurgical  industry  already  is 
self-sufficient.  Metal-producers  already 
control  outright  every  stage  of  the  busi¬ 
ness  from  ore-digging  to  semi-finishing 
and  some  times  manufacture  into  finished 
goods.  Steel  firms,  for  example,  own 
their  sources  of  iron  and  other  elements 
entering  into  production,  as  well  as  the 
coal  and  coke  business  and  the  multitude 
of  allied  industries — down  to  the  making 
of  perfumes  and  ink  from  the  residue  of 
coke  plants.  Oil  drilling  and  refining 
and  the  piping  of  fuel  gas  from  coal  and 
oil  fields  already  is  so  closely  allied  with 
the  metallurgical  industry  as  to  seem,  in 
some  instances,  one  enterprise  with  steel 
production.  Copper,  lead,  zinc  and  the 
mining  of  other  metals  also  are  on  the 
verge  of  merging  with  the  metallurgical 
ring. 

In  transportation  we  hear  every  day 
the  suggestion,  often  by  leading  liberals, 
that  the  nation  would  be  better  off  if 
rail,  water,  truck  and  airway  were  merged 
into  one  grand  system.  If  its  moving 
something,  it  belongs  in  transportation, 
say  the  wise  ones,  and  that’s  that.  With 
transportation  some  would  include  the 
sending  of  messages,  thus  linking  the 
telegraph,  radio,  telephone  or  what  have 
you  with  the  transport  business.  It  is 
not  as  crazy  as  it  looks,  either,  and  is 
quite  likely  to  follow  in  a  land  that  over 
night  adopted  a  do-or-die  prohibition  law 
and  followed  it  with  a  suicidal  tariff. 
•America  is  the  land  of  the  impossible, 
both  ways. 

Under  the  head  of  production,  we  find 
the  making  of  everything  from  flivvers 
to  watches  and  surgical  tools.  Even  the 
farmer  is  deliberately  snowed  under  the 
surplus  of  his  own  acres  in  this  gentle 
game  of  freeze-out.  Farming,  says 


Henry  Ford,  is  manufacturing  just  y 
surely  as  carpet  weaving  or  furniture 
building.  If  the  100  acre  farm  can  not 
make  the  grade,  it  is  just  out  of  luck 
The  Swifts,  Armours,  Heinzes  and  Wil¬ 
sons  are  in  the  farming  business  on  the 
bigger  and  better  plan  (Soviets  take 
notice,  please)  and  farming  already  on 
“tracts”  of  100,000  acres  shows  that  the 
future  will  see  even  more  stupendous 
agricultural  achievement  in  this  country. 
Yeah,  farming  is  just  a  branch  of  “pro^ 
duction”  in  the  new  set-up. 

Distribution  includes  only  stores  and 
their  allied  enterprises  in  the  new  scheme 
of  things.  Since  most  of  the  super¬ 
chains  are  traceable  already  to  one  foun¬ 
tain  head,  it  goes  without  saying  that  the 
ultimate  result  of  the  combine-fever  will 
be  one  national  outlet  patterned  after 
Sears-Roebuck  where  you  can  have  your 
picture  taken,  eat  a  2yi  minute  dinner, 
get  your  hair  curled,  teeth  straightened 
and  the  linoleum  ordered,  under  one 
roof.  That  is,  assuming  that  there  will 
be  some  body  left  to  buy  anything  when 
the  rumpus  is  over. 

Can  anyone  find  where  the  newi- 
paper  gets  a  break  in  this  super¬ 
industrial-state?  It  IS  much  nearer  than 
many  are  willing  to  allow.  Only  the 
past  week  news  dispatches  in  Ohio  told 
of  the  merging  of  a  locomotive  works,  a 
ceramic-machine  plant,  and  a  large  tod 
works  under  a  single  management.  Three 
separate  and  distinct  businesses  will  now 
find  their  problem  reduced  simply  to  one 
of  production  schedules,  whether  it  is 
an  order  for  a  tile-making  machine,  a 
compound  engine  or  an  automatic  lathe!!! 

I  am  not  satisfied  with  the  whiskered 
bromide  about  “human  nature  staying  the 
same”  because  that  is  poor  comfort  to 
anybody  who  sees  himself  being  steadily 
eliminated  along  with  other  “waste.” 
Contemplating  this  funny  business  lately 
I  have  wondered  if  some  of  our  critics 
are  not  right  in  saying  that  the  press  ha 
failed  to  anticipate  the  age  and  to  lay  its 
plans  in  accordance  with  the  times. 

Of  course,  I  am  just  a  news  writer  and 
know  nothing  about  business.  But  I  r^ 
fuse  to  join  the  professional  optimists 
while  the  earth  quakes,  the  deluge  tumbles 
in  mounting  volume  and  the  mountains 
march  into  the  valleys.  I  would  like  some 
sort  of  answer  to  these  fanciful  notions. 

Yours  very  truly, 

Ike  Schwartz, 

Cincinnati,  Ohio. 


INCORRECT  CAPTION 

To  Editor  &  Publisher  :  I  read  with 
interest  the  story  in  your  issue  of  July 
11th  concerning  the  snake-bite  suffered 
by  Percy  Crosby’s  son.  It  made  a  good 
caption  for  a  very  nice  picture,  but  I 
am  afraid  it  earns  you  a  niche  in  the 
journalistic  Hall  of  Fame  reserved  for 
nature  fakers. 

Since  when  has  a  black  snake  pos¬ 
sessed  venom? 

Very  truly, 

Philip  A.  Livingston, 

Ardmore,  Pa. 


READ  WHAT  EDITORS  SAY  ABOUT 
BOBBY  THATCHER 

JAMES  SKEWES, 

Editor,  Meridian  Star, 

Meridian,  Miss.: 

“Bobby  Thatcher  is  a  self-made  boy 
in  the  process  of  making  himself 
a  self-made  man.  He  is  typical  of 
the  average  youth.  Bobby  consti¬ 
tutes  one  of  our  best  public  inter¬ 
est  ‘pullers.’  ” 

THE  BELL  SYNDICATE 

John  N.  Wheeler,  President 

63  Park  Row  New  York.  N.  Y. 
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HUNCHES 

One  Dollar  will  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


The  Boston  (Mass.)  Post  is  now 
using  a  series  of  special  articles  on 
“My  Pet  Auto  Hate”  in  which  leading 
citizens  in  various  walks  of  life  tell  what 
they  consider  the  most  irritating  habits 
of  other  drivers  and  why.— P. 

Wide  reader  interest  is  being  attracted 
by  the  Detroit  Free  Press  with  a  new 
feature,  “Around  the  Town  With  the 
Free  Press  Staff.”  The  feature,  which 
is  two  columns  in  size  and  generally  is 
illustrated,  contains  short  stories  of  un¬ 
usual  happenings  around  the  town,  in¬ 
teresting  sidelights  on  persons  of  note 
and  other  facts  that  often  do  not  find 
their  way  into  the  news  columns.  The 
colunm  not  only  is  interesting  but  also 
creates  goodwill. — L.  C.  S. 


Where  does  the  tax  dollar  go?  The 
M^rid  (la.)  Register-News  recently 
published  a  cut  of  the  “tax  dollar”  show¬ 
ing  tax  payers  for  what  purposes  the 
Boone  county  tax  dollar  is  spent. — L. 

G.  M. 


The  Kansas  City  Star  recently  had  a 
good  feature  article  on  whether  men 
should  remove  their  coats  at  social 
functions  in  the  summer  time;  particu¬ 
larly  at  dinner.  Missouri  women  were 
asked  the  question.  And  some  said  they 
should  wear  their  coats.  Others  sug¬ 
gested  shorts,  tennis  shirts  with  open 
collars  or  knickers. — K.  W.  F. 


The  Birmingham  Post  stirred  up  un¬ 
usual  interest  among  its  readers  recently 
by  obtaining  a  statement  from  a  scientist 
that  there  can  be  no  color  where  there 
is  no  light  and  consequently  a  water¬ 
melon  is  not  red  until  it  is  sliced.  The 
discussion  ran  for  several  days  in  the 
Post  and  some  of  the  views  and  opinions 
in  opposition  to  the  scientist  were 
rather  pointed. — G.  H.  W. 


The  New  Bedford  (Mass.)  Standard 
is  now  running  a  series  of  articles  telling 
of  organizations,  social  and  fraternal, 
which  are  contributing  to  the  develop¬ 
ment  of  the  city.  Such  a  series  is  always 
of  interest  and  can  be  used. — P. 


The  Arkansas  City  (Kan.)  Traveler 
recently  printed  an  article  under  the 
head,  “Arkansas  City  Bachelors  and 
Why  They’re  That  Way.”  Arkansas 
dty  men  eligible  for  marriage  were  in¬ 
terviewed  to  find  out  why  th^  were  not 
interested  in  marital  bliss. — F.  S. 


SCHOLARSHIPS  AWARDED 

Miss  Janet  Mitchell  Ritchey,  daughter 
of  Fred  C.  Ritchey,  Chicago  Daily  News 
focal  display  advertising  manager,  and 
Aubrey  O.  Cookman,  Jr.,  son  of  Mr. 
Cookman,  Daily  News  compositor,  were 
awarded  the  annual  Chicago  Daily  News 
scholarships  for  junior  employes  or 
children  of  employes.  Twelve  applica¬ 
tions  were  made  for  the  two  college 
scholarships  of  $1,000  each  awarded  annu- 
dly  by  the  Daily  News.  Miss  Ritchey 
is  undecided  as  to  the  college  she  will 
enter  this  fall,  while  young  Cookman 
plans  to  study  journalism  at  the  Univer¬ 
sity  of  Illinois. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
V  si^ialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
"  economies  and  effi- 

X  ciency  in  operation. 

S.  P.  WESTON,  INC. 

Nemepter  BuiUimft, 
Frtdmeiien,  OperoHou, 

Smneye,  VoimoHomt. 

420  Lexington  Avenue,  New  York 
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“NO  SUBSTITUTION”  SECTION 


Idea  Wins  15,500  Lines  of  Copy  for 

Macon  (Ga.)  Telegraph  and  News 

Several  months  ago  the  Macon  (Ga.) 
Telegraph  and  News  began  to  publish  in 
half-page  size  a  series  of  “No  Substitu¬ 
tion”  advertisements  which  were  fur¬ 
nished  by  the  Thompson-Koch  Company 
of  Cincinnati. 

After  the  second  one  was  published,  a 
local  distributor  for  Quaker  State  Motor 
Oil  inquired  if  he  could  run  a  tie-up  ad¬ 
vertisement  in  connection  with  the  “No 
Substitution”  copy  to  call  to  readers’ 
attention  the  fact  that  there  is  “no  sub¬ 
stitute”  for  Quaker  State  Motor  Oil. 

S.  R.  Phillips,  promotion  manager  of 
the  Telegraph  and  News,  who  handled 
this  piece  of  copy,  developed  from  that 
interview  the  idea  which  ended  in  a 
twenty-page  tabloid  section  in  the  Sun¬ 
day  Telegraph  and  News  of  July  26. 
The  edition  carried  15,540  lines  of  retail 
advertising  from  local  merchants  who 
handle  nationally  advertised  products, 
and  was  70%  advertising. 

“I  believe  that  our  ‘No  Substitution’ 
section  is  the  first  of  its  kind  ever  to  be 
published  in  America,”  stated  Mr.  Phil¬ 
lips.  “We  made  forty-five  local  calls 
and  sold  forty-three  dealers.  Our  copy 
department  prepared  all  copy  before  the 
idea  was  presented  to  a  selected  list  of 
advertisers.” 


NAMELESS  ADS  AGAIN  WIN 

Bearing  in  mind  its  previous  experience 
with  advertising  without  using  the 
store’s  name,  Raymond’s  of  Boston, 
Mass.,  on  July  15  ran  five  full  pages 
of  advertisements  in  both  the  Boston 
Globe  and  Herald  and  one  full  page  in 
the  Post  on  “Lish  Smuggin’s  Holler- 
day”  the  following  day.  Nowhere  in  the 
advertisements  was  the  store  mentioned 
in  any  way,  shape  or  fashion.  The  same 
held  true  for  the  preliminary  advertise¬ 
ments  run  the  day  before  explaining  the 
reason’s  for  Lish’s  Holler-day  and  the 
store  reported  handling  orte  of  the  largest 
crowds  in  its  history. 


TESTS  COPS’  COURTESY 

I^wrence  J.  Jacobs,  reportev  for  the 
Chicago  Evening  Post,  recently  put 
Michigan  license  plates  on  his  automo¬ 
bile  and  made  a  “courtesy  test”  of  (Chi¬ 
cago’s  police  officers.  He  found  that  the 
“Cops”  were  very  patient  in  giving  di¬ 
rections  and  lived  up  to  the  order  issued 
by  Police  Commissioner  John  H.  Al- 
cock  that  out-of-town  motorists  are  to 
receive  special  courteous  treatment  from 
traffic  policemen.  Jacobs  then  wrote  a 
story  for  the  Post  on  his  “jay  riding.” 


BOYS  FLY  AUTOGIRO  MODELS 

The  Bridgeport  (Conn.)  Post-Tele¬ 
gram  held  what  is  believed  to  have  been 
the  first  autogiro  model  contest  for  boys 
July  24  at  the  State  Armory,  in  conjunc¬ 
tion  with  a  department  store.  Several 
flying  models  were  exhibited  and  flown 
and  a  number  of  prizes  were  awarded. 
Models  of  standard  planes  were  also 
shown. 


UNITED  PRESS 
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Dollar  Pullers 

$One  Dollar  will  be  paid  -j, 
for  each  idea  published.  S 
Send  clipping  for  payment.  ^ 


T^HE  Salt  Lake  Telegram  is  running 
-*•  a  Hole-In-One  golf  page  once  a 
month  during  the  balance  of  the  golf 
season.  Fourteen  merchants  are  adver¬ 
tising  golf  and  kindred  outdoor  goods, 
and  they  will  donate  the  prizes  for  those 
making  a  hole-in-one,  it  was  announced 
on  the  first  page  to  appear. — F.L.W.B. 


The  Kirksville  (Mo.)  Daily  Express 
carried  advertising  for  an  auto  laundry 
offering  to  wash  a  car  free  if  it  rained 
within  24  hours  after  they  had  washed 
it.— R.L.S. 


More  than  half  a  page  in  the  Saturday 
Cleveland  Plain  Dealer,  is  devoted  to 
Saturday  Specials.  Spaces  two  by  four 
inches  are  sold  to  twenty  merchants 
ranging  from  mail  order  department 
stores  to  a  securities  company.  Price 
and  services  are  the  appeals  stressed. — 
R.T.C. 


"niis  is  the  time  to  sell  space  to  optom¬ 
etrists.  It  will  pay  them  to  advertise 
to  parents,  urging  examination  of  sdiool 
children’s  eyes  before  school  starts  again 
— Don  Ross. 


Now  that  parents  are  looking  forward 
to  what  school  and  college  they  will  send 
their  children  this  fall  it  is  a  good  time 
to  get  out  an  educational  section.  The 
Birmingham  News  published  12  pages  of 
advertising  and  reading  matter  from  the 
leading  colleges  and  preparatory  schools 
of  the  section. — G.H.W. 


With  the  paradox  of  starving  city 
people  and  overabundance  of  unmarket¬ 
able  farm  crops  a  classified  division 
“Direct  from  the  Farm,”  ought  to  pull 

Columbian 

Newspaper 

Inks 


The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Artkw  S.  Thwiya,  Mmnmgmr 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  totsd  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York's  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
anyother  New  York 
newspaper. 

Niw  vomx 

3KctaU)  ^bune 


city  buyers  and  help  the  small  farmer. — 
R.T.C. 


The  Meriden  (Conn.)  Record  secured 
a  page  of  small  ads  through  a  tie-up 
with  a  Meriden  theatre,  whereby  admis¬ 
sion  tickets  were  awarded  for  coloring 
of  the  page.  Fifteen  prizes  were  awarded 
for  the  best  colored  pages.— C.B.B, 


A  jewelry  store  in  Pittsfield,  Mass., 
advertised  a  Trade-in  Watch  Sale,  offer¬ 
ing  an  allowance  of  from  $3  to  for  an 
old  watch  toward  the  purchase  of  a  new 
one. — L.  D.  Chamberlain. 


MACFADDEN  PLANE  BURNS 

Bemarr  Macfadden,  New  York  pub¬ 
lisher,  suffered  loss  of  his  six-passenger 
monoplane  at  Dansville,  N.  Y.,  recently, 
the  plane  being  destroyed  by  fire  while 
Macfadden  was  a  visitor  at  his  Physical 
Culture  Hotel  which  he  owns  and 
operates. 


with  full  automatic 
push  button  control 
IS  uaed  by 
La  Van  Guardia 

Philippine  Islands 

Atk  thtm  mhmut  it 

CUNE  ELEC.  MFa  CO. 
Clileacos  111  Wsst  Washiaatoa 
Strest 

Nsw  York  I  Daily  Nsws  BId(. 
220  East  42nd  St. 

San  Francisco  i  First  National 
Bank  BuUdlna 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
GRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please.  Mr.  Clar¬ 
ence  Ejrster,  care  Star 
Building,  Peoria,  IB. 


Prompt- 

Efficlent-- 

Free-- 

If  you  need  U-alned 
men  —  energeUe  men  —  ambi¬ 
tious  men — to  man  your  edito¬ 
rial  or  advertking  staffs  call  on 
the  Personnel  Bureau  of  Sigma 
Delta  Chi,  professional  Journal- 
Istle  fraternity. 

Only  men  meeting  your  require¬ 
ments  will  be  pnt  in  touch  with 
yon.  Write  or  wire  your  needs 
to  John  G.  Earfaart,  Director, 
836  Exchange  Ave.,  Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 
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STEREOTYPERS  DEFEAT 
OLD  AGE  PENSION 

Depletion  of  Pension  Fund  Due  to 

44-Hour  Fight,  Not  Mishandling, 
Official  Explains  —  Next 
Meeting  in  Cleveland 

Tt)koXTO,  July  23. — At  the  closing 
meeting  of  the  International  Stereo- 
typers  and  Electrotypers  Convention,  the 
proposal  to  establish  old  age  pensions 
was  defeated  by  a  large  majority.  The 
discussion  brought  forth  a  vigorous  de¬ 
nial  from  Charles  A.  Summer,  the  secre¬ 
tary-treasurer,  that  there  had  Ix-en  “any 
misuse  of  funds  set  aside  for  the  pension 
project.” 

“There  is  an  impression  developing  in 
the  minds  of  some  delegates  that  some¬ 
one  got  away  with  some  loot,”  he  said. 
“The  original  pension  proposition  levied 
a  20-cent  monthly  tax  on  memtxjrs  for 
the  development  of  a  fund.  We  thus  got 
together  ^(),(KX). 

“Since  then,  the  fight  which  this  union 
has  undergone  for  the  44-hour  week  has 
consumed  all  the  general  fund.  It  was 
necessary,  in  addition,  to  levy  a  two 
j)cr  cent  assessment,  and  also  to  borrow 
S30,0tX).  Under  the  circumstances  we 
transferred  the  pension  fund  to  the  gen¬ 
eral  treasury. 

“Don’t  let  anyone  think  that  money 
was  misappropriated.  It  was  a  matter 
of  life  and  death  for  this  union.” 

The  defeated  pension  bill  provided  that 
any  man  who  had  reached  the  age  of  55 
years  and  who  had  had  a  continuous 
membership  in  the  Union  for  26  years, 
should  enjoy  a  pension  privilege  pro¬ 
vided  he  was  unable  to  continue  in,  or 
to  secure,  sustaining  employment.  The 
pension  was  to  have  been  §30  per  month. 

It  further  provided  that  any  member, 
after  a  continuous  membership  of  20 
years,  whose  health  totally  incapacitated 
him  from  work  at  the  trade,  should  also 
receive  a  pension  of  $30  a  month.  Pen¬ 
sioners  would  be  allowed  to  engage  in 
other  pursuits  outside  the  trade. 

The  funds  for  the  payment  of  pensions 
were  to  be  raised  by  an  assessment  of 
$1  per  month  per  member  during  the 
first  twelve  months  the  law  was  in  oper¬ 
ation.  .\fter  the  first  year,  the  amount 
to  be  charged  was  to  be  not  more  than 
enough  to  pay  the  pensioners  and  clerical 
expen.se  and  was  to  be  determined  yearly 
by  the  executive  Ixjard  in  conjunction 
with  the  secretary-treasurer. 

.•\lthough  the  proposal  was  defeated,  it 
is  not  unlikely  that  some  form  of  pension 
plan  will  come  up  at  next  year’s  meeting 
at  Cleveland.  The  International  Union 
will  meet  in  Kansas  City  in  1933. 

.\n  attempt  to  insert  a  clause  in  the 
apprentice  laws  limiting,  or  for  some 
time  curtailing,  the  indenture  of  appren¬ 
tices  due  to  what  was  believed  to  be 
overcrowding  of  the  industry,  was  de¬ 
feated.  The  apprentice  proposals  were 
made  by  the  Seattle  Stereo  and  Electro 
Union  No.  65  and  the  Detroit  Stereo 
Union  No.  9. 

Their  arguments  were  that  small  towns 
were  turning  out  apprentices  in  their 
shops  in  such  numbers  that  they  W'ere 
unable  to  take  care  of  them,  thus  over¬ 
crowding  the  cities  with  journeymen, 
and  that,  without  this  influx  from  the 
smaller  towns,  the  cities  could  take  care 
of  their  own  output  of  apprentices. 


WHERE  OLD  PAPERS  GO 


China  Take*  ’Em  for  Firecracker*  and 
Wrapping — Tabloid*  U*ele** 

(Special  to  Emro*  &  Publisher) 

Washington,  D.  C..  July  29.— Of  the 
26,545  short  tons  of  “over-issue”  news¬ 
papers  imported  into  Hong  Kong,  China, 
during  the  fiscal  year  ended  April  30, 
last,  97  per  cent  was  supplied  by  the 
United  States,  according  to  a  report  re¬ 
ceived  by  the  Department  of  Commerce. 

These  newspapers,  the  department 
points  out,  are  in  demand  for  wrapping 
purposes  in  small  shops.  They  are  also 
used  by  the  manufacturers  of  fire¬ 
crackers,  and  for  other  purposes.  The 
poorer  classes  use  the  paper  in  the  place 
of  window  glass. 

Specifications,  the  department  is  told. 


usually  state  that  the  newspapers  must  lie 
new,  strictly  over-issue,  free  from  pamph¬ 
lets  and  rubbish.  The  small,  or  tab¬ 
loid  newspaper  is  not  suitable  for  the 
market  and  most  importers  refuse  to  ac¬ 
cept  anything  but  the  standard  size  news- 
jiaper.  Two  grades  are  received  in  the 
Hong  Kong  market;  the  first  all  white, 
and  the  second  with  an  allowance  of  three 
jier  cent  for  colored  matter  or  roto¬ 
gravure  sheets. 


TO  PUBLISH  IN  IOWA 


NEW  YORK  OFFICES  GROUPED 


Chicago  New*  Corre*pon(lent,  Foreign 

Service  and  Film*  in  Time*  Annex 

The  three  New  York  bureaus  of  the 
Chicago  Daily  Nctvs — ^the  foreign  serv¬ 
ice,  New  York  correspondents,  and  the 
New  York  office  of  the  Universal  news¬ 
reel — are  now  located  in  the  newly  com¬ 
pleted  addition  to  the  Xcw  York  Times 
annex,  247  West  43rd  street. 

The  Daily  News  occupies  approxi¬ 
mately  675  sijuare  feet  of  floor  space  on 
the  7th  floor.  The  leased  teletype  wires 
and  the  private  loops  from  the  commer¬ 
cial  transmission  companies,  which  the 
Daily  News  shares  with  the  North 
.\merican  Newspaper  Alliance,  are  set 
up  in  space  adjacent  to  the  foreign  serv¬ 
ice  quarters. 

HART  GOING  TO  GERMANY 

Charles  E.  Hart,  mechanical  superin¬ 
tendent  of  the  A’cti'  i'ork  Times,  and 
Mrs.  Hart,  are  leaving  for  Europe  on 
July  30th.  Mr.  Hart  will  spend  some 
time  in  (jermany  looking  into  the  prog¬ 
ress  of  color  printing  and  will  return  to 
New  York  about  the  middle  of  Sep- 
temlier. 


Chicago  Magazine  Group  Buy*  Wav- 
erly  Plant,  Which  Sell*  New*paper 

Magazines,  Inc.,  of  Chicago,  has  pur¬ 
chased  the  Waverly  Publishing  Company, 
W  averly,  la.,  publishers  of  the  Waverly 
Democrat,  Rhode  Island  Red  Journal, 
Leghorn  World,  Plymouth  Rock 
Monthly,  Wyandotte  Herald,  and  Way- 
side  Salesman. 

Additions  will  be  made  to  the  Wav¬ 
erly  plant  to  allow  of  publication  of 
.American  Fruit  Grower,  Hightvay  Engi¬ 
neer  and  Contractor,  American  Thresher- 
man  and  Farm  Equipment,  and  Poultry 
Culture,  already  properties  of  Maga¬ 
zines,  Inc. 

A.  C.  Grossmann,  editor  of  the  Wav¬ 
erly  I^emocrat,  will  be  general  manager 
of  the  Waverly  plant.  Editorial  offices 
of  all  magazines  will  be  locateil  in  Chi¬ 
cago. 

The  li’averly  (la.)  Bremer  County 
Indepemlent  has  purchased  the  Waverly 
Democrat  from  the  Waverly  Publishing 
Company.  Publication  of  the  Democrat 
from  the  publishing  company  plant  will 
be  continued  for  a  short  time. 


INTERTYPE  REPORT  OUT 

Intertype  Corporation  has  reported  for 
the  quarter  ended  June  30  a  net  income 
of  $76,486.  after  depreciation  and  re¬ 
serves  for  taxes,  equal  after  dividend  re¬ 
quirements  on  the  8  per  cent  first  and  6 
l)er  cent  second  preferred  stock  to  25 
cents  a  share  on  221,612  common  shares. 
Net  income  for  the  first  half  of  this 
year  totaled  $151,756.  equal  to  50  cents 
a  share,  against  $303,797,  or  $1.16  a 
share,  in  the  corresponding  period  of 
1930. 


OSAGE  (lA.)  WEEKLIES  MERC 

Consolidation  of  the  Osage  (uT 
Mitchell  County  Press  and  the  Osam 
Neit’s  effective  Aug.  1,  has  been  X 
nounced.  C.  J.  Twomey,  publisher  gj 
the  News  the  past  five  years,  disposed  d 
his  interests  to  Leonard  C.  Bowman,  Ig," 
dianola,  who  has  entered  partner^  ’ 
with  Clinton  Hill,  owner  and  publii 
of  the  Mitchell  County  Press.  Mr.  hn 
will  be  editor  and  Mr.  Bowman  bud,! 
ness  manager  of  the  combined  pa^4 
which  will  be  issued  from  the  Pre' 
plant.  _ _ 

FRESNO  PETITION  VOIDED 

The  petition  circulated  by  the  Fre., 
(Cal.)  Typographical  Union  call* 
upon  the  executive  council  of  the  I.x!^ 
to  formulate  a  five-day  week  jwlicy  J 
been  nullified  by  the  council  on  tig 
ground  the  petition  was  not  in  accoi# 
ance  with  the  union’s  constitution.  Tig 
petition  bore  the  signatures  of  150  locd 
unions.  _  ' 

FORECLOSURE  ON  MILL 

Property  of  the  Oswegatchie  Pa 
Company,  Inc.,  including  timber  tra 
pulp  mill,  paper  mill,  water  power,  min 
chinery,  tenement  houses  and  railro 
siding,  will  be  sold  Sept.  3  at  the  Lo»i 
ville  (N.Y.)  court  house  pursuant  toil 
foreclosure  judgment  obtained  by  tlg^ 
Watertown  National  Bank. 


PAPER  SUED  FOR  TRUCK  CRASI 

VV’orcester  (Mass.)  Telegram  PubliA^ 
ing  Co.,  has  been  sued  for  $5,000  in  Ok 
Worcester  Superior  court  for  injuria  ^ 
sustained  by  June  Michard,  a  three-yjgc 
old  girl,  who  was  thrown  from  an  autii 
mobile  alleged  to  have  been  struck,  June 
8,  by  one  of  its  delivery  trucks. 


Stereotype  Room 
EflBciency 

Mean*  qnick  production  of  good 
plate*  and  the  elimination  of  ro- 
caat*  a*  far  a*  po**ible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blankets 
Heaiy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Siaea) 

Space  Packing  Felt 
4  Thicknesaes  —  No.  25, 
No.  35,  No.  40,  No.  50 

Em$y  to  (ear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addre**  NENSCO 
Worceater.  Maaa. 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

a 

Daaignar*  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  SpacialUt*  in  selection  and  sale 
2  ofmachinery  for  increased  pro- 

V  duction. 

0-  Consultant*  in  construction,  de- 
o  sign,and  plan  of  arrangements 
<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

,2  A  Quality  Purchase  is,  after  all, 

the  Exercise  of  the  Truest  Economy 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  PresMi. 

GOSS  24-page  press  good  for  blade 
and  color  work,  also  GOSS  Sextuph 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  QuadmpiA 
Sextuple,  Sextuple  Color  Press,  Octnpil 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadnipb 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

W  ALTER  SCOTT  &  COMPANY 


M*Ir  OaM  a  Faitory . PI*IrM<, 

Nmr  Y*rk  0«M . Br*k*w  BM*..  I4S7  Bn 

ChiMi*  OMm . M*B*d*Mk 


NklS 


PUBLISHERS!.. 

We  can  put  you  in  touch, 
with  go-getters — men  who 
liave  made  records  and 
are  ambitious  for  further 
achievements. 

Classified  Service, 

Editor  &  Publisher 


Drive  and  Control 
for 

Newspaper  Presses 


Seod  for  pacttcuUrB 
to  your  nearcBt 
G*E  mIcs  office 

general  ELECTRIC 


BLANKETS 

of  all 

KINDS 

FOR  PRESS  AND 

STEREOTYPE  ROOM 

PRESS  ROOM  PASTE 

MAILING  ROOM  PASTE 

STEREO.  MATRIX  PASTl 

CORK  MOLDING  BLANKETS 

American  Publishers  Supply 
P.O.  Box  131 
West  Lsmn,  Mass. 


